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Sparks | 


State of the/nation’s economy: 
{Up 

Rotary Onf Drituinc — Latest 
weekly compilation said 3,070 rotary 
drilling rigs were operating in U. S. 
and Canadian oil fields. That’s a 
gain of 29 units over the preceding 
week. Was fourth week in which 
the figure has been more than 3,000, 
with the Gulf Coast area showing 
the greatest rise—29 percent. 

Business Activiry—The New 
York Times Index hit 171.1 for 
a gain over the preceding week’s 
168.4. A year ago it levelled off 
at 166.8. 

LuMBER Propuction—There was a 
1.6 percent boost in output for the 
week, as compared with same week 
last year, and orders were up 3.5 
percent. In contrast, shipments 
were off 4.6 percent. 

a * 








* 


Down 
Bustness Famures—There were 
143 firms that were drowned by 
red ink in week ended Nov. 1, says 
Dun & Bradstreet. A week earlier 
the aggregate was 155, a year ago, 
181. 


Auto ‘Stock Prices—According 
to the Securities 4 Exchange 
Commission, the weekly index of 
closing prices for the motor ve- 
hicle manufacturers was 201.5, 
unchanged from the previous 
week. The yardstick for parts 
and accessory makers, at 216.7, 
registered a decline of 0.9 per- 
cent. 

cd 


* * 


General 
War vs. Bumpinc—About 63 per- 
cent of construction applications 
for the present quarter were denied 
because of the shortages of critical 


‘New-Car Stocks | 


Shrink to 6.8 


Units Per Dealer 


Selling Drive Reduces 
Field Inventories for 


U. C. Pri 











6 Pet.; 


New 2% Dip Due Jan. I 





7th Month in Row 


By Bernie Thomas 
Associate Editor 


_— average U. S. franchised | 
automobile dealer opened his | 
doors for business this month with | 
a potential inventory of only 6.8 
new cars, as compared with 7.4 on 
Oct. 1, according to an AUTOMO- 
tive News survey of field stocks. 
Dealers reported that some 
intensive selling resulted in new- 
car inventories shrinking for the | 
seventh month in a row. The 
downward trend saw stocks hit a 
three-year low on Oct. 1. 
Automotive News’ latest survey | 
found that on Nov. 1 the number | 
of new cars at all franchised deal- | 
erships—plus the decreasing num- | 
ber being stored by dealers and fac- | 
tories; demonstrators and those | 
still in transit—totaled but 301,966, | 
as against 330,262 on Oct. 1, this 
year, and 489,071 on Nov. 1, 1950. 
On Nov. 1, 1950, the average deal- | 
er had 11 new cars on hand. After) 
that, however, new-car_ stocks, 
showed no tendency to rise appre- | 
| ciably until March, this year, when | 
they expanded by more than 100,000 | 
units. It was then that a period all 
shrinkage got under way. 


Nov. 1, 1951 
EEBEH w &— 6.8 


Oct. 1, 1951 





Sept. 1, 1951 





Jan. 1, 1951 


Nov. 1, 1950 








* * * | 
Toes a postwar high of 545,- 
041 on April 1, 1951, or an aver- 
age of 12.3 cars per dealer, suc- 
ceeding months have seen sales, 
coupled with relatively low sandine | 
tion, pare new-car stocks as fol- 
lows: 
May 1, down 62,940 units; June 1, 
down 23,960; July 1, down 9,935; 








materials, National Production Au- 
thority points out. Applications to- | 
taled a billion dollars. 


| Aug. 1, down 61,020; Sept. 1, down 
| 17,084; Oct. 1, down 39,940, and Nov. | 
(Continued on Page 55, Col, 1) 





‘Discountitis’ on Wane 


New-Car Sales Show Improvement in Some Areas, 
Customers Scarce in Others 


By Bob Gordon 


Associate Editor 


pene rays of sunshine are ap- 
pearing on the new-car sales 
landscape, reports from various 
areas indicate, but for many places 
customers are still scarcer than 
cars. 

Despite declining stocks of new 
automobiles, most dealers find 
they still have to pursue pros- 
pects ardently and then dicker 
with them at length before they 
are able to close a sale. 

On the wane, however, at least 
among the “popular” makes, is the 
wave of “discountitis” which} 


plagued retailers most of this sum- | 
mer and fall. More and more deal- | 


ers are holding out for full profit 
on new-car transactions. 
* x * 
Tas market is still a paradox to 
most auto sellers, though. With 
stocks dropping and sales exceed- 
ing production, customers are still 
conspicuous by their absence. 
There apparently was no spurt, 

. whatever, in new-car sales before 
the higher excise tax went into 
effect the first of this month. In 
fact, several areas reported better 
business the week after the tax 
became ve than in the 
week preceding its g- 

Of course, “washing out” old 
models in preparation for ’52 mod- 
els can be held responsible for 


much of the improvement in new- 
car sales volume in those areas 


where business has accelerated. 

But there are still a lot of deal- 
ers who aren’t and won’t be faced 
with the problem of cleaning out 
their stocks of ‘51s for several 
weeks yet. 

a * 

ALES in the third quarter of 

this year topped production by a 
solid margin of 135,209 cars, and it 
seems very likely that sales will ex- 
;ceed output for the fourth quarter, 
| Particularly if monthly registra- 
|tions continue in the neighborhood 
lof 400,000 units, as they have for 
|more than two years now. 
Statistically, this would indicate 

(Continued on Page 51, Col. 1) 








} 
By Mac Gordon 
Associate Editor 


pros and its Rouge plant geet 
union prepared last week to} 
| square off in Detroit Federal court | 
over the company’s right to realign 
its production operations. 

Seeking to dramatize its con- | 
flicts with both the company and | 


| 
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Dealers’ Average New-Car Stocks 


(In Field and in Transit to Field) 


BEEBEH SB i— 7.4 Cars 
EESBEEE BB i— 38.4 Cars 
BEEEBHEEEE SB BS i— 2.2 Cars 


BEEBE BERBERS BS BS — 1! Cars 


Cars 


AvToMOTIVE News ESTIMATES 


~ 


/Specific Ceilings 


Effective Dec. 20 


One-Level Peg Set 
By OPS; 2% Slice 
Due Each Quarter 


By William Ullman 
Washington Correspondent 
ASHINGTON.—Reduced ceiling 
prices on used cars were issued 
last week by OPS in the long- 
awaited specific dollars-and-cents 
ceiling orders on used cars, CPR 94. 
Listing body style, series and 
make for all models from 1940 
through 1951 for three geographi- 
cal regions, the order becomes 
effective Nov. 20 and the specific 
ceilings take effect 30 days later. 
High points of the order are: 
+ ~ * 


For 1940-50 -models, the ceilings 
* reflect a 6 percent depreciation 
from the January, 1951, price level. 
Prices are to drop another 2 per- 
cent Jan. 1, 1952, and 2 percent for 
each quarter thereafter. 
Prices for ’51s are determined 
on the basis of current market 
prices. 








2nd Highest Output Year 
To Be Topped This Week 


A 


cars and trucks will permit the 
auto industry to write 1951 down 


,as the second-highest volume year 
in its history. 


Through last week, U. S. 
plants so far this year had built 
an estimated 6,181,340 cars and 





Production 


Automotive News Estimates, 
U. 8. Cars, ‘Trucks 


116,952 


110,772 ti 





Last Prev. 1950 
Week Week Week 


For complete production totals 
by makes, see table, page 58. 


LTHOUGH production so far | 
this year trails last year’s rec- | 
ord-breaking pace by nearly a mil- | 
lion vehicles, this week’s output of | 











Rouge Realignment Faces Court Test 


UAW President Walter P. Reu- 
ther, Local 600 sued for an in- 
junction to prevent Ford from 
further transfers of Rouge opera- 
tions to other areas. Judge 
Thomas P. Thornton set a hear- 
ing for Dec. 7. 

Company officials denied Local 
600 charges that Rouge dispersal 
had reduced employment there by 


| 20,146, but otherwise Ford declined 
;comment on the unusual suit. 


* * * 
UDGES and clerks in Detroit’s 


Federal building were busy last | 
week with automotive cases, for | 





trucks, as compared with 6,249,- 
988 cars and trucks in 1949, a 
total which stood as the indus- 
try’s best until 8,003,000 vehicles 
rolled from the assembly lines in 
1950. 

Thus, U. S. plants need only 68,- 
'648 more cars and trucks to top 
itheir 1949 performance. They 
should get that many and more 
|this week, despite the fact that 
some plants will observe a long 
Thanksgiving Day weekend. 

Built in U. S. plants last week, 
according to Automotive News’ 
estimates, were 86,445 cars and 24,- 
327 trucks for a total of 110,772 
vehicles. That compared with a 
previous week’s outturn of 109,935 
vehicles, comprised of 85,944 cars 
and 23,991 trucks. 


* * 


* 


AST week’s slight production rise 
over the week before was 
achieved despite Hudson and Lin- 
coln lines staying down for model 
changeovers. 





(Continued on Page 58 58, _Col. 3) 


involved in proceedings over dam- 
age claims which the two parties 
have exchanged. 

Chief District Judge Arthur F. 
Lederle was scheduled to decide to- 
day (Nov. 19) whether Hudson 
President A. E. Barit can be com- 
pelled to testify on company finan- 
cial and sales policies when trial 
proceedings get under way. 
Attorneys for the UAW inter- 
| national, which is assisting Local 
154 in its suit, have asked per- 
mission to subpena Barit for 

(Continued on Page 47, Col. 1) 





Hudson is scheduled | 
to resume production today (Nov. | 


Hudson and UAW Local 154 were | 


Top Cars 
New-car registrations for nine 
months, plus four states for 
October: 
1951 Pos. Make 1950 Pos. 
1—862,273 Chev.  1,088,920— 1 
|| 2—694,078 Ford 906,123— 2 
|| 3—453,569 Plym. 371,030— 4 
4—315,348 Buick 408,794— 3 
5—270,058 Pontiac 339,253— 5 
|| 6—239,946 Dodge 215,144— 9 
—|] J7—220,701 Olds. 283,930— 6 
|] 8—186,007 Mercury 244,823— 7 
|| 9-—162,940 Stude. 224,514— 8 
|| 10—123,323 Chrys. 104,269—12 
|| 11—107,461 Nash 138,820—10 
12— 88,545 DeSoto 78,470—13 
13— 79,146 Hudson 114,498—11 
14— 75,920 Cadillac 73,882—14 
15— 53,017 Packard 52,912—16 
16— 42,990 Kaiser 66,544—15 
17— 42,515 Henry J 196—23 
18— 21,045 Willys 27,609—17 
19— 20,373 Lincoln 26,139—18 
20— 4,392 Crosley 5,462—20 
21— 2,627 Austin 4,538 —21 
22— 2,549 Ang.-Pref. 1,279—22 
23— Frazer 11,225—19 
Total All Makes 
4,081,349 4,795,847 

For further details see page 

44, today’s issue. 


2. Ceilings are of the one-level 
type, not separate “as is” and “war- 
ranty” pegs as requested by some 
new-car dealer groups. 

* well as to dealers. 


* ok 7. 
3 Ceilings apply to individuals as 
4. An allowance for a used car, 
traded in for a new or used car, 





Sample Prices 
Sample prices for all makes, 
under OPS’ used-car ceiling or- 
der, are on page 54 today. 





may exceed the ceiling price for 
that car, but the allowance must 
not exceed the ceiling price of the 
new or used car for which it is 
being traded in. 

Current ceiling prices, as estab- 
lished under SR 5 to the general 
ceiling price regulation, will re- 
main in force until Dec. 20. 

OPS said the new ceilings are 
(Continued on Page 54, Col. 1) 
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Nine-Month Car Total Down 14 Percent... 











Third-Quarter Sales Off 354% 


By Bob Gordon 
Associate Editor 
EW-CAR sales in the third 


quarter of this year wound up| 
35.56 percent below the total for 


the third quarter of last year, ac-| 


cording to statistics released last 
week by R. L. Polk & Co 

Total new-car sales in July, 
August and September amounted 
to 1,236,972, against 1,919,676 in 
the same months of last year. 
The decline marked the fourth 
straight quarter in which new- 
car sales slumped. 


After reaching an alltime high 


in the third quarter of 1950, each 
| succeeding three-month period has 
|resulted in a smaller total. The 
| fourth quarter of 1950 accounted 
|for 1,576,825 new cars. In the first 


1,416,162; the second quarter added 
1,392,424, and the third quarter 


dropped to 1,236,972. 
* o * 

oe the first nine months of this 

year, new-car sales. totaled 
4,045,558 units, against 4,749,613 in 
the first nine months of 1950—a 
drop of 704, 055 units or 14.82 per- 
cent. 

From the standpoint of market 





| quarter of this year, the total was | 




















How Makers Fare... 
New-Car Registrations -~ Nine Months 
Chee. in 
9 Mos. aueae of 9 Mos. sense of Share of 
1951 1951 1950 1950 
Sales Sales (% Pts.) 
CHRYSLER CORP. ... 897,196 22.18 757,494 15.95  +6.23 
Chrysler SG 122,407 3.03 102,885 217 +086 
POE 87,690 2.17 17,488 163 +0.54 
Doles SCS 237,487 5.87 212,478 4.47 +140 
Plymouth sabbeuedalennsbosets 449,662 11.11 364,653 7.68 +-3.43 
FORD MOTOR CO....... 893,570 22.09 1,166,630 24.56 —2.47 
NS 688,878 17.03 897,843 1890 —1.87 
Serene 20,146 50 25,919 55 + —0.05 
Mercury oo... 184, 4.56 242,868 511 —0.55 
GENERAL MOTORS 1,729,728 42.75 2,175,680 45.80 —0.05 
SE TIE 558 7.73 405,148 8.53 —0.80 
YS Saeeae 75,026 1.85 72,808 158 +082 
Chevrolet oo... 855,782 21.15 1,080,051 22.74 —1.59 
Oldsmobile .................. 218,792 5.41 281,358 592 —O51 
6.61 336,270 7.08 —0.47 
2.10 716,786 162 +048 
PEAS 11,200 24) ©=64-0.24 
eee saenare , . SAS 
1.05 65,586 138 —0.33 
0.06 1,278 03 +0.03 
0.06 4,583 10 —0.04 
0.11 5,431 Bt a 
1.98 113,904 240 —047 
2.62 187,719 2.90 —0.28 
1.30 52,330 1.10 +0.20 
3.99 223,028 4.69 —0.70 
aaa 897 0.52 27,429 538 + —0.06 
US 11,813 0.29 7,481 16 +£0.13 
od 4,045,558 100.00 4,749,618 100.00 
—Automotive News Compilation from R. L. Polk & Co. Data 








Model Freeze 


Will Bolster 


U. C. Sales, Texans Told 


FORT WORTH, Tex.—The used- 
car business is going to climb as 
a result of the government’s recent 
freeze on manufacture of new 
models for autos. That’s the fore- 
cast of Walter Wilson, president 
of the National Used Car Dealers 
Assn 


Wilson, of Dallas, made his pre- 
diction in a principal address be- 
fore the Texas Used Car Dealers 
Association’s seventh annual con- 
vention here last week. 


“Motorists who won’t be able to 
get a model change because of 
the freeze will realize they will 
be just as well off to buy a good 
used car,” Wilson said. 

Wilson also outlined to more 
than 250 delegates the national 
association’s relentless fight for 
easier credit regulations. 

Delegates were praised by an 
OPS official, Finis A. Wilson, of 
Fort Worth, who said used-car 
dealers as a whole were “most co- 
operative” with the price stabiliza- 
tion agency. 

Delegates passed resolutions of 


Dealer Widow Sues 
GM for $1 Million 


DETROIT.—A suit demanding up 
to $1,000,000 from General Motors 
has been filed in Wayne county 
circuit court by the widow of a 
Caro (Mich.) dealer. 

Although the suit does not indi- 
cate a definite charge, Helene Strif- 
fler, wife of the late Fred C. Strif- 
fler, is claiming the money on what 
she called “trespass” by GM. 

It was believed the claim is be- 
ing made because her husband’s 
franchise was not renewed by the 
company. Striffler handled Cadillac, 
Chevrolet, Buick and Pontiac in 
Caro (population 3,454), seat of 
Tuscola county in Michigan’s 
Thumb district. 





both congratulation and condem- 
nation. 

U.S. Rep. Wright Patman, Demo- 
crat from Texarkana, Tex., was 
lauded for his battle against Regu- 
lation W. 

And Coronet magazine was 
criticized severely for a recent 
article, “How to Buy a Used Car,” 
which delegates labeled as “un- 
fair, untrue and not representa- 
tive of American journalism.” 
Other convention highlights: 
Frank Cain, general counsel of 
NUCDA, told of the Texas associ- 
ation’s role in a legislative program 
to benefit dealers. 

Galveston was selected as the 
state group’s 1952 convention site. 
The meeting will be held some- 
time during the first two weeks 
in November. 

R. L. (Dick) Smith, of Waco, was 
elected president of the state as- 
sociation to succeed Claude Glass- 
cock, of Tyler. 

Glasscock was stricken with a 
heart attack at the opening of the 
two-day convention and returned 
to his home, where he was reported 
to be improving as the convention 
closed. 

Other officers elected were Tom 
Blundell, of Dallas, vice-president; 
Bill Freeman jr., of Amarillo, sec- 
retary-treasurer. 

New directors elected were 
Ches McGlothlin, of Abilene; 
C. E. Neel, of Amarillo; Boyd 
Mullen, of Houston; Hubert Ken- 
nedy, of Longview; Dale Robbins, 
of Lubbock; Stonewall Jackson, 
of Odessa, and A. J. Mehaffey, of 
Waco, 

Hold-over directors are Wiley 
Gill, of Dallas, John B. Kinnaird, 
of Fort Worth, Paul Bass, of 
Tyler, and Melvin Roberts, of 


Wichita Falls. 

Al Wooten, president of the Fort 
Worth Used Car Dealers Assn., 
welcomed the convention. 
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percentage, the decline 
nine months of the year affected 
the independents more than the 
Big Three. 

Chrysler, Ford and GM ac- 
counted for 87.02 percent of all 
new-car sales in the first nine 
months of the year, compared 
with 86.31 percent in the like 
1950 period. 


percent of the market from Janu- 
ary through September this year, 
against 13.40 percent in the same 
interval last year, while foreign 
and miscellaneous new-car sales 
reached .41 percent of total sales 
this year, against .29 percent in 


1950 

gf ype increase in the Big Three’s 
market slice in the first nine 

months of this year was all attribu- 


* ” * 


Ford and GM lost ground. 

GM’s loss was of minor propor- 
tion, its share this year amount- 
ing to 42.75 percent, against last 
year’s 45.80 percent. Ford’s slice 
of the market in the first nine 
months was 22.09 percent, against 
1950’s 24.56 percent. 

Chrysler improved from 15.95 
percent in the first nine months 


Chrysler’s market percentage in 
1950 was abnormally low because 
of a 100-day strike against the 
company in the spring of that year. | 
Among individual makes, nine | 
were able to show an improvement 
(Continued on Page 56, Col. 1) 


Vehicle Levies 
Slide to Year’s 


Low in Canada 


TORONTO. — Government reve- 
nues from excise and sales taxes 
paid on new vehicles dropped in 
September to the lowest monthly 
total in over a year, Canadian Au- 
tomobile Manufacturers’ Research 
Service revealed last week. 

In September, Canadian car man- 
ufacturers and importers remitted 
only $7,821,961 as excise and sales 
tax payments they had collected 
|from purchasers of new cars and 








in the first | 


The independents garnered 12.57 | 


table to Chrysler Corp., since both | 


of 1950 to 22.18 percent this year. | 








Chrysler K-310 Experimental Dream Car— 


Turin, Waly, by Carrozzeria Ghia, Italian 
contain Chrysler's 310 horsepower experi 





This sports sedan, styled by the Chrysler Corp. engineers in the U. S. and built in 


body maker, is an experimental product to 
imental engine. The ‘dream car’ is only 59 


inches high, and has a wheelbase of 12512 inches. The model is 220% inches long 


| overall. The company said that it had not been decided yet whether the car will be 


produced for for sale. 








Capehart Formula Applied 


WASHINGTON.—Early applica- 


|of the Capehart amendment to 


new-car prices was forecast here 
|last week following OPS action 
jopening the way for a new round 
of ceiling increases on new trucks 
and parts. 

Conferring with OPS officials, 
the industry advisory committee of 
new-car manufacturers called for 
jspeedy extension of cost-relieving 
Capehart provisions to Ceiling Price 
Regulation 1. Committee members 
|indicated that many factories were 
;desirous of receiving Capehart re- 
|liet in time for 1952-model intro- 

ctions. 

Just prior to the new-car meet- 
ing, OPS announced CPR 30 
| amendments based on the Cape- 
hart clause. This clause provides 
a July 26, 1951, “cut-off” date 
for boosts in factory labor, mate- 
rials and overhead costs. 

CPR 30 governs new trucks and 
automotive parts. Chevrolet, Ford 
and Dodge were allowed to advance 
their truck ceilings last summer, 
under older provisions of CPR 30 
which cut off cost factors at Jan. 
1 and March 15, 1951. 


expressed dissatisfaction with the 
use of CPR 30 for pricing automo- 
tive parts. Preference was voiced 
by a majority for switching parts 





trucks, as against a 1951 high of 
| $17,719,281 in June. It compared | 
|with $11,227,406 for August. 

The excise tax on cars was boost- 
ed from 15 percent of the manu- 
facturer’s price to 25 percent, and | 
the sales tax from 8 percent to 10) 
percent in April. Because of the| 
higher rates and the continuing 
heavy sales of passenger cars, the 
tax revenue shot upwards in May 
and June, but dropped sharply in| 
July, and has continued to fall | 
since. 

The total amount of excise and 
sales taxes remitted to the govern- | 
ment by the auto industry in the | 
first quarter of 1951, when the old | 
rates were in effect, was $34,954,000. 
The higher rates took effect late in | 
April, and the tax revenue soared | 
to a record-breaking $49,379,000 for | 
the second quarter. 

It slumped to $32,811,000 for the | 
third quarter. Automobile com-| 
panies attribute the drop to in-| 
creasing buyer resistance to the | 
heavy taxes. 


to CPR 67. 
OPS also was urged to amend 
existing regulations which now 


| permit auto accessories to have, 


in some cases, different ceiling 
prices depending on who does 
the installation. The committee 
recommended a price differential. 
A proposed “conversion _ steel | 





Swamped 


Automotive News is happy to 
note that auto dealers are in- 
creasing their offerings of 
driver-training cars to high 
schools throughout the nation. 

But we are unhappy that space 
limitations at this time do not 
permit us to publish all the 
photos depicting this worthy 
activity. Currently we are del- 
uged with such photos, but 
eventually we hope to be able 
to publish all of them. 








of Contract Purchase Corp., last week anno 


activity in the Midwest. 











Pacific Finance Plans Expansion— 
Maxwell C. King, president of Pacific Finance Corp., and George A. Bigley, president 


unced plans for the latter firm becoming a 


part of Pacific Finance. The contemplated merger will mark Pacific's expanded 


| 
The new-car maker committee 


To Everything But Cars 


amendment,” which would permit 
new-car factories to pass along the 
extra cost of such steel, also was 
advocated by some committee 
members. “Conversion steel” relief 
has already been incorporated in 
CPR 30. 

Attending the meeting were: R. 
C. Gerstenber, General Motors as- 
sistant comptroller; W. B. Hoge, 
Packard assistant comptroller; An- 
drew Hood, Hudson secretary; F. 
W. Misch, Chrysler Corp. assistant 
comptroller; George Romney, Nash 
vice-president; C. M. Hollis, Kaiser- 
Frazer vice-president; R. S. Mc- 
Namara, Ford controller; George 
L. Palmer, Willys-Overland treas- 
urer; E. E. Richards, Studebaker 
treasurer, and Robert L. Peters, 
Crosley vice-president. 

W. Leroy Jordan, chief of the 
OPS Automotive branch, presided. 





Pacific Finance 
Merges with . 
Midwest Firm 


LOS ANGELES.—Subject to ap- 
proval of an exchange of stock 
with Contract Purchase Corp., Pa- 
cific Finance, one of the largest 
auto financing firms, will extend 
jits business in the midwest, Max- 
|well C. King, president of Pacific 
Finance, and George A. Bigley, 
Contract Purchase president, an- 
nounced last week. 

The move will take Pacific into 
|the heart of the automotive indus- 
try, King pointed out. He said a 
|registration statement covering 
| 147,687 shares of Pacific common 
| stock to be offered in exchange for 
|the common shares of Contract 
Purchase has been filed with the 
Securities & Exchange Commission. 


Under the plan announced by 
King, George A. Bigley will con- 
tinue as president of Contract Pur- 
chase and will become a member of 
the PF board of directors and an 
executive officer of that company. 
He is a past president of American 
Finance Conference. 

The two organizations have done 
a combined volume of business of 
more than $392 million for the 12 
months ended Sept. 30, they report. 


Contract Purchase and its sub- 
sidiaries operate offices in Detroit, 
Ann Arbor, Flint, Adrian, Port 
Huron, Lansing, Mich., and in Mil- 
waukee and Racine, Wis. 

The addition of these offices 
would increase the Pacific Finance 
roster to 138. Thirty-six offices 
have been established in the mid- 
west during the past year as part 
of Pacific’s expansion program. 

Until it entered midwestern ter- 
ritory, the company had concen- 
trated chiefly in the Far West and 
the Southwest, with its headquar- 
ters in California. 

Its expansion earlier in the year 
into Indiana, Ohio, Illinois, Mis- 
souri and Arkansas was in the 
field of consumer loans. Through a 
merger with Contract Purchase, 
which operates primarily in the 
field of instalment financing, Pa- 
cific Finance would be able to of- 
fer the midwest the same diversi- 
fied financing service it maintains 
in its other territories. 








Wondering how new-car and truck produc- 
tion and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every 
week throughout the year. 
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ee BE effective, there must be 
@ push and a pull in any used- 
car operation. The push is buying 
the cars right—judgment in recon- 
ditioning cars—having a diversified 
stock—proper and attractive dis- 
play—trained and pepped-up sales 
force. The pull is effective adver- 
tising. 

The push and pull must work 
together. If the push doesn’t exist, 
the pull can never be effective no 
matter how much time, effort and 
money is spent in perfecting it. 
So, both push and pull must work 
together. If one is missing, the 
other is lost, too. 

A great many dealers, now, and 
throughout the years have been 
good operators insofar as the 
push was concerned, but many 
have neglected to pull. Pull 
doesn’t consist only of price ad- 
vertising to move cars today, but 
it consists of the type of adver- 
tising that establishes confidence 
in the dealer and in the quality 
of his merchandise. 


In the used-car business it isn’t 
just a question of getting rid of 
ears today. We must think of 
methods to not only market the 
current stock but build a condition 
where we can continue to market 
more and more used cars as the 
months and years go on. When 
the highly competitive stages arise, 
the difference between profit and 
loss in this trade will depend upon 
the used-car operation. 

s ca . 


Types of Ads 

ENCE it is necessary to get 

push and pull working together, 
and that the pull be used to con- 
dition the market and build ap- 
preciation for the merchandise for 
the future and not, as so frequently 
used now, as a price appeal to 
move a few models a day. 

Some individual dealers, as well 
as dealer organizations, are cur- 
rently doing a good job in used- 
car promotion. For instance, the 
dealers in Kalamazoo, Mich., all 
during this past summer have 
used two quarter-page ads in the 
local newspaper each week and 
are continuing the effort through- 
out the fall on a once-a-week 
basis. Harold Keegan (Chrysler), 
Kalamazoo, says that it was de- 
cided that dealers should sell the 
public on why a used car repre- 
sented good value and the many 
benefits derived from purchasing 
a later used-car model. 


The cost of the campaign was 
divided among the dealers, and it 
represented a small investment 
each week. They are well satisfied 
with the results. The local news- 
paper was a great help in develop- 
ing the copy, as well as furnishing 
the illustrations. The texts of the 
ads were so outstanding that I am 
giving you the copy from five of 
them. I am sure that the Kala- 
mazoo dealers would be happy if 
any other dealer or dealers’ asso- 
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Dealers tell me | 


By John O. Munn 


| 





| 
ciation wanted to make use of the | 
thoughts. | 


* * * 


ASK YOURSELF, “AM I°°? 


AM I—making a good investment 
by purchasing a used car? 
YES—At today’s low prices, 
you can purchase a good post- 
war car for only 30 percent to 
70 percent of new-car prices. 
AM I—sure the used car has been 
properly reconditioned? 
YES—When you buy from a 
NEW-CAR DEALER. 
AM I—sure the guarantee with 
the car will be properly honored? 
YES—your NEW-CAR DEAL- 
ER has a reputation and an 
investment in his business to pro- 
tect by his fairness. 
AM I—being offered the lowest 
possible finance rates? 
YES—Your NEW-CAR DEAL- 
ER, by reputation, is able to 
secure low rates through finance 
companies. 
AM I—looking for locally-owned 
cars or one-owner cars? 
YES—your NEW-CAR DEAL- 
ER, by doing business locally, 
usually trades in locally-owned 
cars. In most instances, those 
cars have been properly serviced 
by the NEW-CAR DEALER. 
See the Classified Pages for 
Outstanding Values!!! 
Buy Now .. . Buy Where It’s 
“The Guarantee Backed 
* by Reputation!” 
+ * * 


HOW LUCKY ARE YOU? 


Every day you drive an old, 
worn-out car, you are taking 
your life in your hands!!! 

RIGHT NOW YOU CAN BUY 
A GOOD POSTWAR USED CAR 
AT VERY REASONABLE COST! 

The expense of keeping your 
present car in good operating 
condition may be greater than 
the cost of trading for a good 
used car. If you are driving a 
prewar car, its present value may 
be sufficient down payment on a 
safer postwar car and the month- 
ly payments within your budget! 
Check the classified section of 
this paper and then see your 
NEW-CAR DEALER! 

Buy Now . . . Buy Where It’s 

“The Guarantee Backed 
by Reputation!” 
+. * ” 


AMERICA GOES TO WORK! 


They thought we couldn’t do it 
before, but with guts and cour- 
age, we rolled back’our sleeves 
and built the strongest nation on 
earth! Once more they’ve issued 
the challenge and WE:WILL DO 
IT AGAIN! 

Your work may be dependent 
upon your automobile, and trans- 
portation may be even more im- 
portant in the near future! Pro- 
tect your future by purchasing 
dependable transportation now! 
See the classified pages tonight! 

Buy Now .. . Buy Where It’s 

“The Guarantee Backed 
by Reputation’” 
om * 


IT’S TIME 
YOU 
GRADUATED TO 
A NEWER CAR!!! 


Graduate now .. . your prewar 
car may not last much longer! 

Graduate now .. . before the 
upkeep is too great on your old 
car! 

Graduate now .. . while your 
old car may be all the down pay- 
ment you need! 

Graduate now ... while used- 
car prices are low! Yes, right 
now postwar used-car prices are 
only 30 percent to 70 percent of 
new-car prices. Check the classi- 
fied pages tonight, and you may 
soon have your diploma. 

Buy Now .. . Buy Where It’s 

“The Guarantee Backed 
by Reputation!” 
* a ” 


YOUR 


FUTURE 
Have you ever stopped to think 

















(See DEALERS TELL ME, Page 54, Col. 1) 








Pittsburgh Dealers Plan 
Auto Show March 8-15 


PITTSBURGH. — The Pitts- 
burgh Automobile Dealers Assn. 
has announced plans to hold an 
automobile show March 8-15 in 
the Hunt Armory, East End, 
Pittsburgh. 

Permission to use the facilities 
has already been obtained from 
Pennsylvania government offi- 
cials, the association’s announce- 
ment said. Further details will 
be announced at the time appli- 
cations for the show are mailed 
out, it was added. 





OPS Eases Poster Rule . . 








| By Mac Gordon 
Associate Editor 
| EALERS were reassured by 
OPS last week that they will 
jnot be placed in a “fishbowl” on 
new-car prices. 

After originally making it plain 
that dealer price posters need not 











Schaller Takes Over Conn. Dealer Leadership— 


James R. Johnson (left), retiring president of Connecticut Automotive Trades Assn., 
hands the gavel to his successor, Henry A. Schaller, New London. Looking on is Carl 
R. Lane, executive vice-president of the group, who reports that the business session 
drew the largest attendance the group ever had—590 men. 


* * * 


* ® * 


Connecticut Dealers Ask 
End to ‘Maldistribution’ 


HARTFORD, Conn.—Connecticut 
Automotive Trades Assn., at its 30th 
annual convention here, called upon 
NADA’s Dealer-Factory Relations 
committee to demand from facto- 
ries that they eliminate maldistri- 
bution of cars. 

New cars by the thousands are 
finding their way into the hands 
of unfranchised dealers, a CATA 
resolution said, and demoralizing 
market condition in many Con- 
necticut areas. 

Factory distribution based on 
each dealer’s market potential 
could do away with such a condi- 
tion, it was said. 

At the same time, another reso- 
lution said that the past perform- 
ance of the NADA committee in 
straightening out problems with the 
factory had been disappointing. 
This resolution urged NADA to em- 
ploy a man to head up factory 
relations, a man “not an active 
dealer or one who has an invest- 
ment in the retail automotive busi- 
ness.” 

Delegates at the parley also 
called upon Congress not to bow to 
pressure for amendment of the 
Herlong provision of the Defense 
Production Act. 

It is imperative, it was said, 
that dealers be protected on their 
margins of profit in order to as- 
sure the distribution and main- 
tenance of motor vehicles in the 
U. S. without detriment to the 
defense effort. 

Other resolutions adopted at the 
parley were as follows: 

1. That NADA exert its influence 
to obtain amendment of Regula- 
tion W to the effect that the maxi- 
mum maturity of automobile loans 
will be extended to 24 months. 

2. That NADA intercede with 
manufacturers to get them to agree 
to pay to dealers the full retail 
charge for all warranty repairs, ad- 
justments and parts on cars not 
sold by the servicing dealer. 

3. That NADA proceed to take 


Ewing Heads Up 


Canton Dealers 


CANTON, O—C. C. Ewing, presi- 
dent of Ewing Chevrolet Co., has 
been elected president of the Stark 
County Automobile Dealers Assn. 
He succeeds Harold W. Spooner, 





head of Downtown Motors, Inc. 
(Ford). 

Other officers chosen were Dick 
Frazier (Buick), vice - president; 


Arnold Tschabold (Oldsmobile), 
treasurer, and L. E. Oldham, re- 
elected executive manager. 


action with OPS for abolition of 

price ceilings on cars. 

4. That the state association ac- 
tively support a program for train- 
ing automobile mechanics. 

Copies of the resolution urging 
retention of the Herlong amend- 
ment were sent to each U. S. con- 
gressman and senators, pointing 
out that the amendment recognizes 
historic dealers’ discounts as an 
established trade practice. 

The resolution, asking for an ex- 
tension in credit terms on cars, 
said that recent increases in taxes 
and prices have made it more dif- 
ficult for the public to purchase 
automobiles. 

On warranty charges, it was 
said, the 50 percent of the retail 
charge which a manufacturer 
pays does not cover the dealer’s 
cost. It was pointed out that cer- 
tain manufacturers have already 
liberalized allowances to dealers 
for such warranty work. 

Delegates said that OPS price 
controls should be abolished be- 
cause they have already lost sig- 
nificance in the fact that no ve- 
hicle now brings a ceiling price on 
the retail market. 





Dealers Reassured 
‘On Cost Secrecy 


reveal markup amounts, OPS de- 
creed last week that combined 
charges for transportation and 
federal excise tax may be shown 
where factory invoices do not break 
the two charges down. 

Ceiling Price Regulation 83 was 
amended to permit the single list- 
ing for transportation and excise 
components. Two other changes 
were carried in Amendment 1, as 
follows: 

1. The deadline for the invoicing 
and poster requirements of CPR 
83 was formally extended to Dec. 
10, by which time the agency prom- 
ised to issue Special Orders con- 
taining pricing information for all 
makes. 

2. The term, “preparation and 
conditioning,” was made uniform 
throughout the regulation, in place 
of “delivery and handling.” 

* +. * 


i. STOOD pat on the Dec. 15 
deadline for dealers to file re- 
ports on their preparation-and-con- 
ditioning charges with local agency 
offices. The poster-invoice and 
preparation-charge deadlines, thus, 
will fall in the same week of next 
month. 

Public Reporting Form 98, con- 
taining the preparation - charge 
questions which dealers must an- 
swer by Dec. 15, is yet to be issued 
by OPS. 

NADA disclosed that it had 
asked OPS for clarification of a 
question involving the excise tax 
increases on replacement parts. 
The association pointed to the 
difficulties facing dealers in sep- 
arating quantities of the same 
part acquired after Nov. 1 at dif- 
ferent prices. 

The 8 percent federal levy on 
parts applies to all parts shipped 
Nov. 1 or thereafter. NADA said 
OPS had promised an early inter- 
pretation. 


Tex. Dealers Elect 
Kelly President; 


Simpson Retires 


HOUSTON.—The Texas Automo- 
tive Dealers Assn., at its 34th an- 
nual convention here, elected Har- 
ry Kelly, of Austin, its president to 
succeed C. P. Simpson, of Houston, 
who retired. 

The group elected seven new 
board members and installed W. A. 
Williamson, of Austin, as vice-pres- 
ident and general manager for his 
29th year; Ernest A. Kinsel, of 
Beaumont, second vice-president, 
and E. J. Pennington, Galveston, 
third vice-president. 

Although no definite date has 
been set for next year’s convention, 
it will be held in El Paso, William- 
son said. 








On the House . 








Wemhoft 








Dealers are being reminded by association officials that they must 
rally behind the congressmen who voted for the Herlong (discount) 
amendment because of the “insidious campaign” now being waged 
against these representatives . . 
Keller, who heads up America’s guided missiles 
program, believes the public should be told the 
real truth on these latest weapons. “We're very 
near our goal,” he declares, “but we can’t yet wipe 
out Russia by the simple process of President 
Truman pushing a button in Washington”... 

Incidentally, Keller says he doesn’t understand 

the so-called “dual-purpose plants” (which GM’s 
C. E. Wilson has been advocating). “It all de- 
pends on what type of civilian and defense items 
you intend to make,’ Keller says, adding that 
“it’s a highly complex thing” ... Do you know 
how Chrysler’s new experimental K-310 model 
(made in Italy) got off the boat despite New York’s big dock strike? 
C. B. Thomas, who’s had plenty of experience in his travels around 
the world as head of Chrysler Export division, arranged to get the 
secret car off as his “personal baggage” (even though he wasn’t on 
the boat), ran it to a near-by gas station where it was hoisted onto 
a Dodge truck, and whisked it away to Detroit, where it arrived only 
30 minutes late for the Chrysler directors’ meeting ... 

George Ziesmer, former NADA president, has been reelected NADA 
director for Minnesota... A record-breaking 500 persons attended the 
sixth annual Southern California dealer association golf tourney, with 
Bob Fahy, Ford dealer in Banning, copping the championship... 
Jim McMahon, Corn Belt Farm Dailies’ veteran auto man, is enjoying 
retirement at 7610 Kingston, Chicago 49. 


. Chrysler’s K. T. 


—Perte WeMuHorr, Editor, 
Automotive News 
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AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 

and dealers in more vehicles, parts and accessories. § 2. A fair profit to 
® ™ the dealers on every used vehicle accepted in partial payment for a new 
Ld A car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
r governments applied to the building and maintenance of highways. § 4. The 
Ps 7 elimination of government and bureaucratic controls over this industry. 
5 R 75. A return to the precepts of independence and the rewards of applied 


energy and ability, which made America and gave more of her citizens 


NEWS more of the -better things of life than ‘anywhere else in the world. 





Capsule Comment 


Brookings Institution, which made a survey at the request 
of the Defense Transport Administration, emphasizes in 
strong terms the essentiality of the private automobile in 
war and in peace. 

We hope that this finding by an organization of such 
high standing as Brookings will remove, once and for 
all, any doubt in the minds of government planners. 

- * * 

To draw up a 10-year master plan to rehabilitate and 
expand the nation’s highway system, Goodrich’s J. J. New- 
man has suggested that Congress appoint a_ top-level 
committee comprising “highway engineers, economists, auto 
industry personnel and government representatives.” 

A masterful idea, in our opinion. 

* + + 

H. E. Humphreys jr., president of U. S. Rubber Co., scoffs 
at the “prophets of doom,” predicts much longer-wearing 
tires but sees increased vehicle usage requiring more 
production. 

Facing the future fearlessly. 

«€ * 

Profits of auto makers are off sharply in the third quarter, 
as production drops and taxes mount, a survey shows. 

Proving again that no one profits by war. 

* * * 

Foregoing any elaborate celebration, Chevrolet passed its 
40th milestone recently with an estimated 12,000,000 cars 
and trucks still operating on the highways. 

Our salute to a veteran auto builder. 

* * * 

Oldsmobile dealers throughout the nation have collected 
over 11,000,000 pounds of scrap steel to help meet the great 
needs of steel mills. A total of 2,488 dealers have staged 
their own drives to date. 

This is a task well worth emulation by all auto dealers. 

* * * 

More than 55 percent of the 80,000 cars tested were 

rejected during six months’ operation of the District of 


Columbia’s inspection stations. Brakes, lights and steering 
were major factors. 


And some people wonder why there are so many 


| 
| 





Auto | 
Forum 


“Failures are steps to the 
cathedral of success.” — 
Cuarites F. Kertrerine, on his 
75th birthday. 


x * * 


More Realistic 


Higher, more realistic wage 
rates in line with the high skill | 
required of tool and die makers | 
would do more than anything 
else to break the bottleneck in 
the defense manpower program. 
—The Machinist, newspaper of 
the AFL Machinists union. 

* cal * 
High-Priced Bargain? 
“It isn’t that we can’t afford 

the cost of an adequate pro- 
gram of highway construction; 
it is that we can’t afford the 
cost of an inadequate pro- 
gram.”— Paul W. Litchfield, 
chairman of the board of the 
Goodyear Tire and Rubber Co. 


* * * 


Best Policy 

“The best foreign policy is 
to live our daily lives in hon- 
esty, decency and integrity; at 
home, making our own land a 
more fitting habitation for 
free men; and, abroad, joining 
with those of like mind and 
heart, to make of the world a 
place where all men can dwell 
in peace.’—GeEN. EISENHOWER. 

* x *” 


Eastern Standard? 


A worker in East Germany 
wrote the Communist newspa- 
per, Volksstimme, that an alarm 
clock he paid $4.28 for in a 
state-operated chain store “ran 
only for two hours at a stretch. 
When I set it for six o'clock, it 
rang at eight, but when I set it 
for four o’clock to be awakened 
at six, it rang at two instead.” 

The clerk told him at least 

25 percent of all alarm clocks 

sold had the same trouble. 
* * +. 


Limit on Taxes 


Sen. O’Mahoney, Wyoming 
Democrat, revealed in Wash- 
ington that he had cautioned 
Defense Secretary Lovett and 
Pentagon officials to trim next 
year’s military spending to fit 
the pattern of tax revenues. 

“We have reached the limit 
of taxes so far as rates are 
———- Sen. O’Mahoney 
sa 


* ® * 


The “X-ray” Hillman Minx 
novelty demonstration model 
at the London auto show was 
a great attraction. An old lady 
was heard to remark: “How 
very useful, so easy to see if 
anything goes wrong!” 

7. * * 
Opium by OPS 

In a speech attacking govern- 
ment controls, Theodore O. 
Yntema, Ford finance vice-presi- 
dent, declared: 

“The habit of price controls 
is like a drug habit that sup- 
presses the symptoms but does 
not cure, and that makes the 
person ever more dependent 
on the drug.” 

* * x 

“Don’t speculate unless you 
make it your life’s work. Ama- 
teurs almost always go broke.” 
—BeErNarD Barucu. 

* - * 


Both Guilty 


“I hold no brief for any pub- 
lic officer who succumbs to 
bribery, and I hold no brief for 
businessmen who do the brib- 
ing.”—D. A. Hulcy, president, 
Chamber of Commerce of the 
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‘Attacks Dealers ...... 


This is an open forum for the discussion of any subject of interest to our 
and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 
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Is It Obvious? 

Do you know why the buying pub- 
lic today in the automotive field 
are buying more and more cars 
from private owners? The answer 
is very obvious: 90 percent of the 
automobile dealers will not live up 
to their written agreements, or 
oral for that matter, in dealing with 
purchasers of new or used-cars or 
purchasers of service and repairs. 


Once the car is sold, new or 
used, 90 percent of the dealers 
don’t even want to see that cus- 
tomer back. The average dealer 
doesn’t want repeat business 
“especially” in the large metro- 
politan and tourist areas. 

The promises he or his employes 
make relative to service, repairs or 
what not of used-cars is still ramp- 
ant: Get the cash or down pay- 
ment and kiss the buyer goodbye 
forever; another sucker will soon 
be along. 

Another reason why the average 
automobile dealer loses untold busi- 
ness to small garages, who have an 
honest owner, and who usually does 
“needed” repair work, is because 
the service and repair depots of 
the average new-car dealer are 
nothing but “gyps” and you know it, 











10 Years Ago... 





The Big Story 


: The offices of the NADA were moved from Detroit to Washington, 
in order to facilitate handling dealer problems during an emergency, 
it was announced . . . October sales were listed at 39 percent below 
. . The immediate outlook for the 
automotive industry on Wall Street was held to be uncertain, depend- 
ing on U.S. policy toward taxes and civilian output. 


the previous October—at 235,000 . 


—From the files of Automotive News. 











as well as the buying public today. 

The trend to buy cars from pri- 
vate owners will continue until the 
automobile dealer realizes—if he 
ever will—that repeat business, 
satisfied customers and goodwill are 
the best salesmen he could ever 
have. 


Look at the turnover in the 
automobile dealer business. No 
other business has such a change 
of ownership. The insurance busi- 
ness, real estate, department 
stores and grocery stores have a 
very small turnover in ownership, 
compared to the automobile busi- 
ness. 

Naturally, there are some very 
fine and capable men as automobile 
dealers, but they are among the 
10 percent—not the 90 percent.— 
Ray J. Buckuiey, San Carlos, Calif. 

Eprror’s Note: We are publish- 
ing Reader Buckley’s letter 
because we believe that the 
dealer body as a whole does not 
enjoy the good public relations it 
should. Without a doubt, public 
illwill stems from the points he 
makes. 

However, we believe that a 
much greater percentage of deal- 
ers than he mentions knows that 
the only way they can operate a 
profitable dealership is to have 
customers come back. They base 
their whole operation on _ the 
principle that repeat business is 
the best business. 

The evil practices of a few bad 
dealers attract a great deal more 
attention than the good prac- 
tices of many good dealers. Look 
at your daily paper, and see how 
much attention is devoted to the 
misfits of society—the murderers, 
the sex deviates, the racketeers. 
How often do you hear about the 
guy who goes his way, earning an 
honest living and trying to bring 
up a fine family? 
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Small Farmers 
Grow 45% 
of Malayan Rubber 


There are, roughly, 350,000 small- 
holders producing rubber in Malaya 
on approximately 1,400,000 acres. The 
total output of smallholder rubber in 
1950 was 317,345 long tons. That would 
make the average smallholder last year 
produce approximately 500 Ibs. per acre 
and the average acreage would be about 
4 acres per smallholder. Of course the 
actual yield varies within very wide 
limits and there are many smallholders 
producing in the 25 to 100-acre cate- 
gory. (On the other hand, numerous 
smallholders produce only about three- 
quarters of a pound per acre per day, 
tapping 22 days per month, or an aver- 
age of only 200 Ibs. per acre.) 

If one estimates the typical small- 
holder to have 4 acres, and if one esti- 
mates that he receives approximately 








Rubber Price Increases Less 
Than Average of Leading 
Commodities Since 1939 


Based on Bureau of Labor Statis- 
tics figures, the price index of nine 
major commodities (hides, tobacco, 
coffee, zinc, corn, wheat, calves, hogs 
and cotton) have gone up to an aver- 
age of 358, computed on a 1939 index 
of 100. Compared with this, the price 
index of natural rubber has gone up 
to 291 as of last September. More- 
over, in the case of natural rubber, its 
increase has come much later than 
that of other basic commodities. 


Straits $1.40 for his rubber, a small- 
holder with a 500-Ib. per acre output 
(a peak figure under a high-price in- 
centive) would take in a total during the 
year of Straits $2,800, or just over $900 
U. S. per year, out of which he has to 
pay expenses for smokehouse fuel, 
mangling, acid, weeding, coagulating 
tins, tapping cups, etc., and must feed, 
clothe and otherwise take care of an 
average family of five. 

His standard of living has indeed 
greatly improved because of the better 
prices for rubber, and he is making the 
kind of progress which is the best 
possible antidote to Communism. The 
smallholder likes to feel that he is mak- 
ing progress on his own and is not being 
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Peace and Progress 
Depend on Rubber, 
Stated Gurney 


High tribute was paid to Ma- 
laya’s rubber growers by Sir 
Henry Gurney in a public speech 
made only a few days before the 
High Commissioner was killed 
by Communists as he traveled 
along a Malayan highway. 

Speaking at Kuala Lumpur, 
Sir Henry pointed out that the 
natural rubber industry provides 
employment and livelihood for 
the large majority of Malayans, 
and said in conclusion: ‘‘We who 
live in this country have good 
reason to know how much the 
hopes of the people of Malaya 
for peace and progress really de- 
pend upon the proved steadfast- 
ness of the planter, of estate 
staffs and labour forces, of the 
special constables guarding es- 
tates, of smallholders who have 
produced a record output of rub- 
ber in spite of bandit threats and 
attacks ...”’ 











given a hand-out. 





AIRPORT BUILDS 
RUBBER RUNWAY 


The first airport runway in the west- 
ern hemisphere incorporating natural 
rubber was laid recently in Canada. The 
Royal Canadian Air Force has put 
down a strip of natural rubber-asphalt 
paving at its St. Hubert Airport, near 
Montreal. 

R. C. A. F. officials in charge of the 
project believe that the use of natural 
rubber in the airstrip surfacing will add 
to the life of the runway, while reducing 
maintenance requirements to a mini- 
mum. Past tests indicate .that natural 
rubber paving is less affected by tem- 
perature changes, which cause ordinary 
asphalt materials to become soft, and 
distorted in hot weather and brittle and 
cracked in winter freezes. 

Of interest also in the airport appli- 
cation is evidence from test roads that 
natural rubber paving has certain other 
qualities which would improve airport 
pavements. Natural rubber-asphalt 
paving mixtures weather better than 
straight asphalt paving materials. They 
are less susceptible to sun rays and other 
deteriorating weathering conditions. 








FREE WALL CHART 


A pictorial wall chart showing ‘‘How Nat- 
ural Rubber Is Grown,’’ production figures, 
and a map of Southeast Asia, is offered free of 
charge by the Natural Rubber Bureau, 1631 
K Street, N. W., Washington 6, D. C. 











MALAYA—KEY SOURCE OF NATURAL RUBBER 











Next to Singapore, 
|_| Penang is the larg- 
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On October 6, Sir Henry 
Gurney, High Commissioner 
of Malaya, was ambushed 
and murdered by Communists 










est rubber shipping 
port in the world. 

















on a road north of Kuala 
Lumpur. 
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In Malaya, there 
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ains Made Against 
Reds in Malaya Fray 





HIGHWAY PATROLS are essential throughout Malaya to protect rubber 
shipments and civilian travellers against attack from Red bandits in jungle. 








R. A.F. Aids in Red Bandit Fight 





Although Malaya’s fight against 
Communism for the most part involves 
jungle fighting, units of the Royal Air 
Force and the Royal Australian Air 
Force have been successful in locating 
and attacking many Red targets. In 
one month recently, some 600 aircraft 
struck at strategic Red bandit targets 
—chiefly in the state of Johore. Brand 
new jet fighters, heavy bombers and 
even flying boats are constantly straf- 
ing and bombing Red targets wherever 
they can find them. 

On the ground, more than 100,000 
police and regular forces are fighting 
the Communist-inspired jungle guerril- 
las. Although casualties and property 
damage throughout Malaya have been 
high, nowhere have the Reds been able 
to gain permanent control. 








Supplies for Malayans fighting Reds 
are dropped into a jungle outpost camp 
by the R. A. F. 








QR” For a vivid account of the fight | 


against Communism .now going on in 
Southeast Asia, read ‘‘Malaya, the For- 
gotten War,’’ reprinted from ‘‘Life’’ in 
the November issue of ‘‘Reader’s Digest.’’ 





A Malayan Family Portrait 





Mohamed Salleh is a typical Malay 
farmer. The Salleh family shown here 





live exceedingly well by Asian standards. 
They are self sufficient and will remain 
so, as long as there is a good market for | 
natural rubber. 


RUBBER ROOFS? 


Millions of Americans walk on it, 
ride on it, sit on it, sleep on it—and 
someday they may even live under it. 
A manufacturer in Singapore is said 
to have recently developed corrugated 
rubber roofing, which is now being 
tried on Malayan houses. 











Despite the shocking attack by 
Malaya’s Communist forces 
on October 6 when a group of 
Red guerrillas shot down Sir 
Henry Gurney, High Commis- 
sioner of Malaya, the terror- 
ists are slowly losing ground 
in their battle for Malaya. 





In the past few weeks, the number of 
bandit surrenders has risen, and the 
Red guerrillas are becoming more and 
more reluctant to initiate pitched bat- 
tles with Malayan soldiers and police. 
Information from the public leading to 
the capture of Reds has increased, and 
several Communist propaganda print- 
ing presses have been seized and de- 
stroyed. 

The leader of Communist operations 
in Malaya has now been named and a 
price put on his head. He is Chin Peng, 
Secretary-General of the Malayan 
Communist party. A reward of $80,000 
(Straits) has been offered for his cap- 
ture alive, and $60,000 (Straits) dead. 
Recently, several Communist leaders 
with large sums on their heads have 
been killed. 

Malaya’s Red war is no hit-or-miss 
affair by any means. It is a carefully 
organized and executed program, de- 
signed with usual Communist cunning 
to undermine the nation’s economy and 
wheedle or frighten the Malayan peo- 
ple into submission or active support 
of the Reds. 

The rubber plantations continue to 
be the major targets of attack, for rub- 
ber is the life-blood of Malaya. Disrup- 
tion of Malaya’s rubber production 
would seriously affect the livelihood of 
millions of Malayans, and the Com- 
munists know that hungry people are 
dissatisfied people, an easy mark for 
Red persuasion. 

In the Moscow-manual of conquest, 
this may be a good theory. In practice 
in Malaya, however, it hasn’t worked. 
The rubber growers have refused to be 
frightened. Malaya’s 1950 rubber out- 
put of 700,000 tons was at a record rate. 








Furniture Features Latex Foam 





Latex foam cushioning, almost un- 
heard of five years ago, is becoming 
more and more important in all types 
of upholstered furniture. New chairs 
and sofas appearing in the stores this 
fall show an increasing trend to this 
unique new cushioning material. 

Modern designers especially are en- 
thusiastic about latex foam, finding it 
the perfect answer to their particular 
requirements. Latex foam holds neat, 
crisp lines which will never sag or mat 
down; it lends itself to any shape or 
contour, no matter how unusual. 

From the homemaker’s point of view, 
latex foam is an ideal household mate- 
rial. Besides keeping its original com- 
fort and neat appearance indefinitely, 





latex foam makes no dust of its own 
and doesn’t harbor dust from the air; 
it resists moths, mildew and vermin, it 
is not damaged by moisture, and is 
easy to clean. 

For those who wish to re-upholster 
their furniture with this new material, 
the Natural Rubber Bureau offers a 
free booklet—“‘Con- 
verttoComfortwith 4 
Latex Foam.” It 
may be obtained at 
no cost by writing 
today to the: 

NATURAL 
RUBBER BUREAU 
1631 K Street, N.W., 
Washington 6, D.C. 
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National Chrysler Dealer Council Executives— 





The newly formed Chrysler Dealer Council executive committee, chosen at a recent 
meeting of 45 Chrysler dealers in Detroit, is composed of, left to right, front row: 
Charles G. McKimmie, Richmond, Va., vice-chairman; Burch E. Greene, Los Angeles, 
chairman, and H. B. Ransom, Fort Worth, Tex., recording secretary. In the back row, 
left to right, are Arthur H. Jones, Hastings, Neb.; L. M. Stewart, St. Louis; Lyle F. 
Harris, Worcester, Mass., and C. L. Holt, Minneapolis. These men will serve until 


November, 1952. 
2 ee 


* * + 


Chrysler Division Forms 
National Dealer Council 


DETROIT.—Joseph A. O'Malley, 
general sales manager of the 
Chrysler division, announced the 
formation of a dealer council last 
week, and described its purpose as 
“to promote the best possible 
dealer-factory relations through 
analysis of dealer problems, con- 
sultation and conference with 
dealer members and Chrysler, and 
to present recommendations to the 
factory for the mutual benefit of 
both dealer and factory.” 

Organization of the council fol- 
lowing the pattern of Dodge and 
DeSoto councils formed earlier 
this year was put into effect dur- 
ing a meeting of 45 Chrysler 
dealers who met in Detroit re- 
cently at the invitation of the 
company. The company said that 
the executive committee named 
will serve until November, 1952. 

Burch E. Greene, Los Angeles, 
was named chairman. Charles G. 
McKimmie, Richmond, Va., was 
named vice-chairmah, and H. B. 
Ransom, Forth Worth, Tex., re- 
cording secretary. Other members 
of the committee are Lyle F. 
Harris, Worcester, Mass.; L. M. 
Stewart, St. Louis; Arthur H. Jones, 


Hastings, Neb., and C. L. Holt, 
Minneapolis. 
Special committee chairmen 


named were S. S. Sayres, Seattle, 
business management; Ernest S. 
Dowd, Cleveland, public relations; 
Frank H. Schierbrock, Davenport, 
Ia., product; Harvey A. Turnure, 
New York, merchandising, adver- 
tising and publicity, and Walter E. 
Allen, Oklahoma City, service and 
parts. 

Following a one-year term of 
office, the company said, dealers 
will hold elections in each of the 








Studebaker Steel— 


Marcel Nepper (right) chief metallurgist 
for the John Cockerill Co., Seraing, Bel- 
gium, observes how steel purchased by 
Studebaker from his firm abroad is used 
to build automobile parts. William J. 
Harris (left), Studebaker's chief metal- 
lurgist, shows him a crankshaft made of 
the imported steel. Nepper toured the 
Studebaker plant recently after arriving 
from Detroit where he and Prof. Pierre 
Coheur of the University of Liege pre- 
sented two papers before the World 
Metallurgical Congress on new methods 
of improving the quality of steel. 





106 districts of the Chrysler sales 
territory, and will name men to 
represent the district in each of 
the 28 sales regions. From among 
these, the company continued, each 
region will choose one man to serve 
on the national body. 

The present group, O’Malley 
said, covers the U. S. geographic- 
ally, and includes the heads of 
dealerships of all sizes and types 
of territory. Also, he said, the 
group takes in both men of long 
association with the company and 
those whose connection with it is 
of a postwar date. 

O’Malley emphasized that the 
group was Selected with a view to 
giving the council the benefit of the 
experience gained by _ successful 
merchants in various types of auto- 
mobile markets. 

In addition to the 28 council 
members to be chosen by the 
dealers in their regions, the com- 
pany said that five more will be 
appointed by the factory—making 
a total of 33 that will serve follow- 
ing the first general elections. 
John T. Condon, sales executive, 
has been named by the factory as 
contact man in affairs of the coun- 
cil, it was announced. 


Speakers Listed 
For Va. Parley; 
700 Expected 


RICHMOND, Va. — Howard A. 
Bellows, retail merchandising man- 
ager of General Tire & Rubber Co., 
will address the annual convention 
of the Automotive Trade Assn. of 
Virginia at the John Marshall hotel 
here Nov. 27. 

John E, Raine, general manager 
of the association, announced that 
an estimated 700 delegates are ex- 
pected to attend. 

Bellows has been with General 
for 26 years, most of the time as 
manager of the eastern division 
sales in New York. He has been 
active in the Sales Executive Club 
of New York, the National Federa- 
tion of Sales Executives and the 
New York Athletic club. 

Other speakers at the three-day 
convention will include U. S. Sen. 
Harry F. Byrd, Virginia Democrat; 
Dr. Kenneth McFarland, GM con- 
sultant; Richard T. Cannon of 
Kansas City, Thomas R. Reid, di- 
rector of information on govern- 
mental affairs for Ford Motor Co.; 
Alton M. Costley, of East Point 
Chevrolet Co., East Point, Ga.; 
Ham Marks, of Wilmington, N. C., 
and Ray Chamberlain and James 
C. Moore, of NADA. 

In addition, there will be a panel 
discussion on “Dealer Grass Roots 
Problems” in which the following 
dealers will participate: J. V. Booth, 
McKeesport, Pa.; J. Harry Galla- 
gher, Wilmington, Del.; Louis Kei- 
fer, Baltimore; Jack Steele, Raleigh, 
N. C.; John B. White, Philadelphia; 
Alex McClinchie jr., Pittsburgh; 
Ephraim Brenner, Harrisburg, Pa.; 
Harry W. Bendall, Alexandria, and 
Paul R. Lauritzen, of Richmond. 





But May Decontrol Older Cars .. . 





FRB Cool to General ‘W’ Easing 


ASHINGTON. 
whether to take credit con- 


trols off pre-1946 cars is still weeks | 
Reserve | 
intention whatso- | 
ever” of any easing in credit curbs | 
on newer cars, an FRB spokesman | 


away, but the Federal 


Board “has no 


said last week. 

Guy Noyes expressed the FRB’s 
sentiments at a meeting with 
dealer and finance company rep- 
resentatives. The meeting was 
called to get the views of deal- 
ers and finance people about re- 
laxing credit restrictions on all 
prewar and perhaps some older 
postwar models. 

Both business groups took ad- 
vantage of the occasion to call for 
general relaxation or total abolition 
of Regulation W. But Noyes stated: 

“The board has no _ intention 
whatsoever of issuing any more lib- 
eral terms under Regulation W.” 

. * * 


ADA, the American Finance 
Conference, Commercial Credit, 
and Universal C.I1.T. were in the 
forefront in expressing the view 
that new-car terms should be eased. 
Former NADA President Fred 
Haller, speaking for NADA, said 
that price and tax increases since 
credit terms were extended from 15 
to 18 months had dissipated that 
gain and left new-car dealers in a 
worse position than before. 

Cyrus Gorson, representing the 
NUCDA, advocated removing all 
restrictions from prewar cars. 

“The effect,” Gorson said, “would 
be to increase transportation facili- 
ties for the greatly increased num- 
ber of employes engaged in the de- 
fense effort and whose take-home 
pay at present does not allow for 
any substantial investment in auto- 
mobiles.” 

Gorson said that many used-car 
dealers are going out of business. 
He also told the board that a great 
deal of the new-car business is 
pressure business—“pressure from 
the manufacturers to move accu- 
mulating inventories resulting in 
unprofitable transactions. 

* « 7 


pRaciraL opposition to elimi- 
nating restrictions on older 
cars came from the finance com- 
pany representatives. 

Haller said that he could see 





Portsmouth Sues 


Ford on Steel Deal 


DETROIT.—A suit asking $300,- 
000 from Ford Motor Co. has been 
filed in Federal Court here by 
Portsmouth (O.) Steel Corp. 

Portsmouth charged breach of 
contract, claiming the company 
lost $233,249 because Ford allegedly 
cancelled 3,700 tons of steel from a 
contract which called for 80,000 
tons. The order was placed with 
Ford in June, 1949. 

A Ford spokesman declined 
comment. No date has been set for 
the hearing. 


— A decision on} 


both advantages and disadvan- 
tages in freeing old cars from 
Regulation W. He said NADA 
would make a survey among its 
members and submit the result- 
ing opinion to the FRB as soon 
as possible. | 


| FRB officials emphasized that | 
{they have under consideration a} 
| proposal only to limit the applica- 
|tion of Regulation W’s provisions 
;to automobiles of “1946 or later 
| model.” 
An FRB statement said: 
* + * 


“T.ROM the evidence available to 
the board with respect to the 
financing of prewar cars, the trade 
generally requires maturities of 12 
months or less on such contracts. 
“A survey by the Federal Reserve 
banks showed that about four-fifths 
of the contracts for prewar cars 
dated in the past three months 
specified maturities of 12 months 
or less, and less than 10 percent of 
the contracts were at the maximum 
maturity of 18 months. About two- 
thirds of the contracts for these 
cars involved downpayments of 
more than one-third.” 

The FRB said that even if old- 
er cars were freed from credit 
controls, Regulation W would be 
revised to make it clear that any 
credit extended for a pre-1946 
model for use as a tradein on a 


| determining 





later model must be included in 


24 Months for New Cars? 





By Mel Adams 
Staff Correspondent 

CHICAGO.—A return to the 24 
months’ period for payments on 
new cars, 21 months on late-model 
used cars and 18 months on older 
cars was urged last week by David 
B. Cassat, chairman of the Ameri- 
can Finance Conference executive 
committee at the 18th annual con- 
vention of the group here. 

This recommendation was made 
by Cassat, who is president of In- 
terstate Finance Corp., Dubuque, 
Ia., at the press conference between 
sessions of the convention mark- 
ing the 40th anniversary of the 
instalment credit system. More than 
800 representatives of independent 
automobile sales credit companies 
were present at the meeting. 

Byron S. Coon, AFC president 
and president of General Finance 
Corp., Chicago, pointed out that 
increased prices of automobiles 
have brought monthly payments, 
under amended Regulation W 
provisions, as high as they were 
when the regulation first called 
for a 15 months’ limit. 

Coon added that 25 percent of a 
worker’s pay should be the maxi- 
mum for monthly payments on 








Used-Car Bulletin from Detroit .. . 





Nov. 14 


(Sold 38 units out of 85 offerings.) 
BUICK—’51 Super Riviera coupe, §$2,- 
175*. °46 Special 4-dr., $595. 
CHEVROLET — ’'51 SL Deluxe 2-dr., 
$1,600*, $1,550. '50 SL Deluxe 4-dr., 
$1,400*, $1,395. '49 FL Deluxe 2-dr., 
$990; 4-dr., $970. °48 FM 2-dr., 
$770; SM business coupe, $495. 
SD club coupe, $150. 
CHRYSLER — '50 Windsor 4-dr., $1,- 


595°. 

DeSOTO — $1,150; 
Suburban, $1,025. 

DODGE—’46 Custom 4-dr., $630. ‘41 
4-dr., $205. 

FORD—’51 station wagon, $1,695*. '50 
conv., $1,240; Deluxe (8) 2-dr., $1,- 


"40 


49 Custom 4-dr., 


065. °49 Custom (8) 2-dr., $980, 
$960; conv., $1,105. ‘48 SD (8) club 
coupe, $745. ‘47 Deluxe (8) 2-dr., 
$635. °'46 Deluxe (8) 4-dr., $525; 


2-dr., $545. 

MERCURY—’50 club coupe, $1,635. '47 
club coupe, $760. 

NASH—'47 (600) 4-dr., $615. 

ay ~~~ eee — '49 (88) 4-dr., $1,- 


PACKARD—'46 4-dr., $540. 
PLYMOUTH—’'51 Cambridge club coupe, 


$1,500. ‘49 Deluxe club coupe, $900. 

"46 (commercial) 4-dr., $440. 
PONTIAC — ‘48 Torpedo (8) sedan 

coupe, $935*. ‘46 SL (8) 2-dr., 


$630; Torpedo (6) 4-dr., $565. 








Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday.) 


“Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 42, 46 


Nov. 7 
(Bad weather cut entires and prices 
were off again. Sold 31 units out of 

54 offerings.) 

BUICK—’51 Special 2-dr., $1,750*; Su- 
per 2-dr., $2,190*. 

CHEVROLET — '51 SL Deluxe 4-dr., 
$1,600*. °50 Bel-Air, $1,545. ‘47 FL 
aerosedan, $685; FM 2-dr., $705. 

DODGE—’47 Custom 4-dr., $710; De- 
luxe 4-dr., $525. 

FORD—’51 Custom (8) 4-dr., 
"50 Deluxe (8) 2-dr., $1,115. 

HUDSON — '49 Commodore (8) 4-dr., 
$920; Super (6) 4-dr., 2 at $850. 


$1,665. 


KAISER — '51 Henry J 2-dr., $975, 
$940. 

MERCURY — '51 club coupe, $2,035*. 
49 club coupe, $1,080. ’47 «club 
coupe, $650. 

NASH—’46 (600) 4-dr., $405. 

OLDSMOBILE — '47 (76) 4-dr., $735. 
‘46 (66) club coupe, $570. 

PACKARD — '49 4-dr., $1,005. "47 
2-dr., $600. 

PLYMOUTH—’'51 Cranbrook club coupe, 
$1,595. °47 SD 4-dr., $705. '46 De- 


luxe 4-dr., $510. 

PONTIAC—’'48 Torpedo (8) club coupe, 
$985*; 4-dr., $945*. °47 Torpedo (8) 
club coupe, $700; SL (8) 4-dr., $650. 














the permissable 
amount of credit for the later 
model automobile. 

An FRB spokesman said tenta- 
tive language for such a revision 
had already been written as fol- 


| lows: 


* * * 


“A NY credit in connection with 

any tradein shall be deemed 

to be credit for financing the pur- 

chase of the article with respect to 
which the tradein is made.” 

Present at the FRB meeting in 

addition to Haller, Gorson and 
Noyes were the following: 

L. Stewart Bolton, vice-president, 
Union Trust Co. of D. C.; Robert 
W. Brown, associate director, Na- 
tional Foundation for Consumer 
Credit; Robert Deo, NADA manag- 
ing director; G. A. Leukhart, gen- 
eral manager, National Used Car 
Market Report; Joseph P. McCar- 
thy, Washington counsel, NUCDA; 
Scott W. Lucas, attorney, American 
Finance Conference. 

James C. Moore, general counsel, 
NADA; Russell Mules, counsel, 
Commercial Credit; Hubert M. 
Rhodes, Washington manager, 
Credit Union National Assn.; Hart- 
well F. Taylor, executive director, 
Consumers Bankers Assn.; Davis 
Weir, National Consumer Finance 
Assn.; William L. Wilson, vice- 
president, Universal C.I.T. 


Finance Parley Hears 
Loan Relief Plea 


automobiles and that the finance 
companies actually urge such a lim- 
itation. 

Although prime loan rates have 
risen three times, instalment firms 
have not increased their rates, 
which now amount to 4 percent on 
wholesaling of new cars, it was 
pointed out. AFC officials recom- 
mended a boost to 5 percent and 
predicted that this rate may have 
to be adopted. 


Despite relaxation of credit terms 
on Aug. 1, instalment sales credit 
increased only $33,000,000 in Sep- 
tember, an AFC statement empha- 
sized, and on Sept. 30, was $42,- 
000,000 below the figure for the 
same date in 1950. 

E. C. Dock, general sales man- 
ager of Dodge, told the group that 
there will be a real need for all 
the cars and 
trucks America’s 
automotive indus- 
try can put on 
the market in 
1952. 

He warned that 
the highest possi- 
ble production of 
automobiles, con- 
sistent with the 
direct needs of 
national defense, 
is essential to the 





E. C. Dock 
nation’s mobility and economy. He 
also pointed out the vital necessity 
of continued development and ex- 


pansion of the nation’s public 
streets, highways and parking 
facilities. 


“Any time,” Dock said, “the 
number of new vehicles being 
built approaches the number 
which are going out of use, the 
results can be serious and far- 
reaching to the strength of our 
country.” 

Dock said the auto industry is 
definitely concerned about the re- 
placement of the cars going out of 
use—some 3,000,000 cars a year. He 
explained that 55 percent of the 
cars in use in 1950 were prewar 
models . . . 1941 models or older— 
and that 45 percent of all the cars 
on the road have been driven over 
40,000 miles. As a result, the rate 
at which cars are taken out of serv- 
ice and scrapped has been greatly 
accelerated in the last few years. 

If, during 1952, he said, the indus- 
try can only build 4,000,000 new 
cars, three-fourths of these will be 
needed to replace those that are 
scrapped. This, he explained, leaves 
only one million cars to meet any 
additional requirements, including 
(Continued on Page 57, Col. 1) 
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A Product of General Motors 
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DOLDSMOBILE DEALERS EVERYWHERE 
REPORT SKYROCKETING DEMAND FOR 


THE GLAMOROUS ROCKET ie 


More and more smart people are discovering that a truly fine car doesn’t 
have to sell at a top-bracket price! Oldsmobile dealers report that the 
demand for Oldsmobile’s big glamour car, the magnificent “98”, 

is breaking records every day. And it’s not surprising for this great new 
Oldsmobile offers everything the modern motorist could want! 

The power-famous “Rocket” Engine! Oldsmobile Hydra-Matic! 

A smoother-than-ever “Rocket Ride”! Big car beauty, 

room, and comfort! That’s why Oldsmobile dealers across the nation 

are rocketing ahead with this radiant Oldsmobile “98” 

... firmly convinced that it’s smarter than ever to be with Olds! 








8 
N ew-Ty pe Tester 
For Antifreeze 


Developed by U.S. 


WASHINGTON. A new device 
which is said to make tests of 


automobile antifreeze more reliable 
has been developed by R. B. Rudy 


and J. I. Hoffman of the National | 


Bureau of Standards, it was an- 
nounced. 

Unlike the hydrometer, the new 
device is applicable to all types of 
antifreeze solutions or any mixture 
of them now on the market, NBS 
stated. 

The heart of the device is a brass 
cylinder through which the sample 
flows until the formation of ice 
crystals blocks the passage. The 
sample is admitted to the passage 
in the cylinder from a reservoir 
which is made of a vertical glass 
tube open at the upper end. Flow 
of the liquid from the reservoir 
into the passage is controlled by 
sliding a rod in and out of the hole 
in the rubber stopper. 

The brass cylinder containing the 
test passage is cooled by inserting 
it into a brass tube which 
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Dealers Offer Ford 


solid carbon dioxide (“dry ice”). 
|Both the copper box and the at- 
|tached tube are enclosed in a 
thermally insulated wooden box. 
|The temperature of the cylinder is 
| obtained from the dial of a bimetal- 
| lic thermometer whose stem passes 
|through the center of the cylinder. 
| As the temperature falls below 
|the freezing point the valve in the 
|reservoir is opened at about 10- 
|degree intervals until 


no more | 
is|liquid flows from the exit tube in| 





to Auxiliary— 


The Ford dealers of Louisiana present a Ford to the American Legion Auxiliary, and 
| Mae Bertheaud, president of the state auxiliary, accepts the keys from E. S. Davidson, 
New Orleans district sales manager for Ford. Sidney J. Gonzales, president of Gon- 
| zales Motors, Inc., Metairie, La., sepresented the dealers. 


then removed. As it warms, the 


;|temperature is read. This tempera- 


ture is the lowest in which the 
liquid being tested will circulate 
through the passages in an automo- 


| bile radiator. 


Heads Colonial Sales 
Appointment of Howard Bonck 
as new-car sales manager of Colo- 
nial Buick Co., 3941 Bienville Ave., 
New Orleans, is announced by Ver- 


soldered to a copper box filled with|the brass cylinder. The cylinder is | non Gaiennie, owner. 








Who Is Mr 


-» Knoblock? 


Box-Number Solicitations for Funds for ‘Avenue 


Of Tomorrou 


By Bernie Thomas 
Associate Editor 
7HO is S. W. Knoblock and what 
kind of organization is the 


| Avenue of Tomorrow, Ltd? 


That is a question newspaper 
editors around the nation have been 
asking. after receiving a brochure 
titled “New Frontiers.” There was 
also a suggestion that they might 
like to help toward the realization 
of a modern highway program by 
sending $100 to S. W. Knoblock, P. 
O. Box 2662, Detroit 31. 

Some of the questions have fil- 
tered into Detroit’s Better Busi- 
ness Bureau, and various auto 
industry organizations. 

Knoblock told Automotive 
that he is the self-proclaimed 
“trustee of the American dream.” 
At present, he is the only trustee. 
He is 67 and rooms at 1787 Sheri- 
dan Ave., on Detroit’s east side. 


News 


So far, he says, his dream has cost 

him $100,000 of his own money. 
The Avenue of Tomorrow, Ltd., 

is the organization through which 




















© Fabricates easily with die, knife or 


® Has exceptional thermal-acoustical 
value. 


® Is made of soft, resilient superfine 
fibers of glass that won't mat down. 





OWENS 


with Bers ote pat 


CORNING 





AEROCOR* 


fibers of glass. 


scissors. 
tacked, taped, p 


Substitutions and manufacturing short-cuts are 
to be expected these days—and that may mean 
NOISE. But with AEROCOR insulation your 
models will roll with the rich feel of quiet 
and all-weather comfort . . . an inexpensive 
way to offset racket and arrive at a 
luxury result . . . OWENS-CORNING 
FIBERGLAS CORPORATION, 
516 New Center Building, Detroit 2. 
Phone Trinity 3-4400. 


*Aerocor is the trade-mark of Owens-Corning Fiberglas 
Corporation for a variety of products made of or with 


AEROCOR Is Now Being Used By 
Most of the Leading Car Manufacturers Because It— 


May be wrapped, sewn, 
or 


ted tod 





® Won't burn, rot, corrode, shrink, 
swell, stretch, disintegrate or absorb 
odor. 


FIBERGLAS IS IN YOUR LIFE...FOR GOOD! 





” Stir Inquiries 


Knoblock hopes to realize the dream 
of building 9,793 miles of arterial 
highways in the U. S., thereby giv- 


ing birth to 500 “Utopian” cities 
with average populations of 5,000 to 
10900 people. 

* * . 


“ NOBLOCK has been the “trus- 
tee of the American dream” 
lever since 1935. It was his idea way 


|back then that private capital 
|should finance that dream, and it 
still is. 

| The building of those 9,793 


miles of highway—which Knob- 
lock says would consist of a vast 
12-lane thoroughfare stretching 
from the Atlantic to the Pacific 
with bisecting arteries running 
north and south at _ strategic 
points—would, he believes, result 
in a huge, self-liquidating, in- 
come-producing, job-creating ma- 
terials-consuming, labor-employ- 
ing enterprise. 

The cost of the whole project, he 
says, would be exactly $14,927,925,- 
444, all of which could be liquidated 
through income in 23 years. To 
|prove that inflation hits dreams, 
|too, Knoblock says that back in 
|1935 the whole thing could have 
been done for a mere $3,721,981,361. 

* * * 

UT inflation has not even slight- 

ly weakened Knoblock’s deter- 
mination that someday his dream 
will come true. Neither, he says, is 
he disturbed that so far private in- 
dustry hasn’t come up with a dime 
to help finance the project. 

Knoblock pictures on the back 
cover of his publication, “The 
Avenue of Tomorrow,” a palatial 
estate in Rochester, Mich. The 
caption under the picture reads: 
“National Headquarters of the 
Avenue of Tomorrow.” 
| The caption is misleading, even 
|though Knoblock doesn’t think so. 
| But he does admit that the Avenue 
of Tomorrow hasn’t as yet pur- 
chased the estate, formerly known 
as the Brookline Country club. 
| * * * 


| 
| kK soos says all classes of 
manufacturing, fabricating and 
| processing will be encouraged. How- 
lever, each of the to-be-born cities 
|would specialize in one particular 
| product. 
| Below the center of the highway, 
|Knoblock would have a tunnel of 
|such size as to afford mail trans- 
|portation, commercial messenger 
tubes and mains for liquid and gas 
|pipes. In addition, there would be 
| high speed mail and transfer serv- 
ice and the means for moving mu- 
| nitions and medical supplies in case 
'of war. 
| The tunnel would contain two 
gondola passages—one for east 
and one for westbound traffic. 
Knoblock says transporting mail 
three thousand miles within a few 
| hours would be a daily function, 
| by means of the tunnel gondolas. 

Right now, he is hard-pressed for 
$43,000 to finance the printing of 
300,000 December issues of his 
magazine, “The Avenue of Tomor- 
row.” But last week, he still wasn’t 
worried about the $43,000. The No- 
vember edition comprised only 300 
copies. 

“I have until the first of the 
month,” he said, “and money comes 
easily.” 








Amputees Eye 
Accela-Brake 

BEVERLY HILLS, Calif.—Heavy 
demand from amputee veterans for 
the new Accela-Brake is reported 
by L. H. Herwick, vice-president of 
Accela-Brake Co., 455 N. Rodeo 
Drive, Beverly Hills. 

Herwick said the new brake de- 
lvice, which is attached directly to 
the accelerator, greatly eases the 
driving problem for disabled in- 
dividuals. Many car manufacturers 
have also expressed interest in 
the Accela-Brake, he said. 


Stratton U.C. Lot 

Stratton Motors, Inc., East Cleve- 
land, O., has opened its new $50,000 
used-car lot directly across from 
the new-car showroom. President 
Robert R. Stratton has appointed 
Al James, director of the operation. 
The lot accommodates 150 cars and 
has a potential of twice that num- 
ber. 
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DODGE 
TRIPLE PROFIT 


OPPORTUNITY 


=e ze ee OME AGREEMENT 
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THREE ways! 











PLYMOUTH PASSENGER CARS 








DODGE “Job-Rated’”’ TRUCKS 





The only agreement of its kind in the industry 


You are invited to write for complete facts 


DODGE - PLYMOUTH + DODGE ‘Job-Rated’’ TRUCKS 


DODGE DIVISION, CHRYSLER CORPORATION @ DETROIT 31, MICHIGAN 
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102 Cars Ready to Start 
1,933-Mile Mexican Race 


DETROIT.—One hundred = and 
two cars will begin the 1,933-mile 
Second Mexican Pan - American 


Race tomorrow (Nov. 20) at Tuxtla 
Gutierrez, led off by Jose Antonio 


Marin, Mexican entry, who will 
drive a 1951 Chrysler Saratoga. The 
race will conclude Nov. 25 on the 
Rio Grande river, across from 


Laredo, Tex. 

According to a last-minute re- 
lease from Mexico, the entrants 
who won the first 10 positions “look 
like a champions’ row,” with Bud 
Sennett, driving the “City of Roses” 
Olds 88, which won the event last 
year, in second place; Louis Chiron, 


French champion, in number four | 


spot in a Delahaye; Tony Betten- 
hausen, U. S. big-car champion in 
seventh spot in a 1951 Chrysler 
Saratoga, and Alberto Ascari, Ital- 
ian champion, in ninth spot with 
his Ferrari. 


net, third with 12; Packard, fourth | 
with nine, and Cadillac, Nash and | 


for fifth with six 
each, In addition, there are four 
Studebakers, four Buicks, three 
Lincolns and one Ford. 


Mercury tied 


Foreign cars thus far total seven, 


with two Lancia Aurelias, two Fer- 
raris, and one 


each of Delahaye, | 


Alfa Romeo and Jaguar. Eight en- | 


tries have not as yet listed their 
cars, and additional provisions have 
|been made for those drivers who 
| have officially entered the race but 
|did not appear at the drawing for 
| starting positions, the Mexican au- 
|thorities said. 

In the list of drivers, only four 
|/names appear that are familiar to 
| NASCAR followers. Hershel Mc- 
Griff, winner of last year’s event, 
will drive a 1951 Olds 88; Marshall 
| Teague will pilot a Hudson Hornet 
| with Les Snow as his assistant, and 





Oldsmobile 88s were the choice | Red Byron will drive another 1951 


of the largest number of drivers, 
with 21 of them entered. Chrysler 


was second with 15; Hudson Hor- | 





|Hudson Hornet. The official pace 
| car will be a Nash Healey. 


—SamM SAMPSON 
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“Alter all that's siphoned owt of our paychecks these days, 
THIS is nothing .. . 


Give Blood - Save a Life 


t 








Henry Hailing Oranges 
Ralph M. Henry, at one time a 
partner in an automobile dealer- 
ship in New Lexington, O., has 
been named advertising manager of 
the Florida citrus commission. The 
post pays $9,500 annually. 








Willys Unveiled to ‘Family’ 
30,000 Employes, Kin Ogle ‘Secret Car’ : 


In Party at 
By Dick Roberts 


Staff Correspondent 


TOLEDO.—Willys-Overland gave 
30,000 employes and members of 
their families a look at its new, 
“secret” passenger car at the main 
plant here, but kept the lid on 
everything but general information 
about the new line. 

The visitors got a good look at 
the Willys assembly lines, includ- 
|ing those where the new Aero line 
|is being put together. 

Highlight of the Family Day 
tour was a red and grey, two-tone 
| model of the new line, the Aero 


platform in the center of a 200- 
by-300 foot final inspection room 


| Wing, displayed on a revolving 


|} made over for the occasion. | 
Some of the details of the car 


scripts. 

The scripts indicated that the 
Aero Wing got its inspiration from 
the skyways “for the graceful, slop- 





ing hood, shaped like the leading 


Toledo Plant 


edge of a plane wing, and offering 
greater forward visibility as well as 
better air-streaming.” 

The announcers spoke of the 
car’s low five-foot silhouet and 
its extremely low center of grav- 
ity, only 23 inches off the ground. 
The visitors were told that the 

body has the frame built in, with 
the two welded into a single unit, 
|“like an airplane.” There were no 
| body bolts to squeak or rattle, the 
|}announcers said. 

Both front and rear seats are 61 
|inches wide, the guests were told, 
| with 35% inches headroom in front 
jand 34% in the rear. “You can 
| wear your high hat in the new Aero 
| Willys.” 
| The scrip mentioned the power- 
}plant, the new six-cylinder, 90- 


were revealed by announcers over | horsepower Hurricane engine, which 
|}a loudspeaker system in periodic 


|can deliver up to 35 miles to a gal- 
| lon of gas. 


| “From a standing start to 60 


|miles per hour through all gears in 
| seventeen and one-half seconds,” 
|the announcers said, adding that 


WOMATE 


SHOCK ABSORBERS 


The only Shocks with these Advanced Features 


“Mac” is missing the point of this serv- 
ice call, just as many dealers and service 
stations are missing the big profit angle 
available to them from selling the new 
Monro-Matic shock absorbers. 

Introduction of these new wonder 
shocks opens up a vast new field of 
profit opportunities for Monroe dealers. 
Monro-Matics are the new, improved 
shock absorbers everybody is talking 
about—everybody wants. Selling them 
is made still easier by Monroe’s inten- 
sive trade and consumer advertising— 
and, in addition, Monroe dealers are 
being supplied with newspaper mats, 
posters and sales help of every kind. 

Yes, Monro-Matics can definitely 
mean more money for you—so get on 
the band wagon now. See your jobber 
or write the factory today. 








Unique, 2-stage “restricted orifice” valves 
(on both rebound and compression) for 
soft, gentle control of springs on smooth 
roads, and quick, positive control on 
rough roads and at high speeds. 
Compression stroke controlled by four 
times more fluid than formerly used in 
direct-acting shock absorbers. 


MONROE AUTO EQUIPMENT CO. 


Monroe, Mich.— World's Largest Maker of Ride Control Products 


Larger reserve fluid capacity assures 
constant control of compression and re- 
bound under all driving conditions. 

Pre-hardened pressure cylinder with 
ground and polished piston and rod... 
chrome-plated piston rod. 

Bushings included with all Monro-Matic 
shock absorbers. 






Monroe Shock Ab- 
sorbers are Stand- 
ard Equipment on 
More Makes of Cars 
Than Any Other 
Brand. 





the car has a top speed of 90 miles 
}an hour. 
| They mentioned a pull-out glove 
|compartment to replace the drop- 
| door type, so “contents do not spill 
}out when it’s opened.” 
| Stressed was shorter turning 
and easier handling with a 108- 
inch wheelbase, “a responsive pas- 
senger car with feather-light 
steering action, safe self-energiz- 
ing brakes and soft feather-light 
clutch action.” 

The luggage compartment, they 
said, had 24 cubic feet of space, 
| with outside hinges making every 
inch of space available. They men- 
tioned that the gas filler pipe is 
located “just to the right of the 
rear license plate.” 

You can see all four fenders from 
the driver’s seat, the guests were 
told, making it easy to park and 
guide through traffic. 


‘Hudson Profit 
Slides 89 Pet. 
To $967,379 


DETROIT.—Hudson’s report for 
the first nine months of the year 
shows the sharpest dip in earnings 
for companies that have made their 
third-quarter income announce- 
ments. Its net dropped about 89 
percent to $967,379, or 51 cents a 
share, compared with $9,282,185, 
equivalent to $4.87 a share in the 
like period of 1950. 

This year’s profit is after giving 
effect to an estimated carryback 
tax credit of $1,055,612. 

Work stoppages were given as 
the reason for the sharp decline. 
Hudson was scheduled to resume 
work today (Nov. 19) after being 
| shut down last week. 
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Yes! You Need 


Carlife. 


Guaranty 
“79° 











WRITE OR WIRE 


The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 
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_ Ceylon fo Singapore a. 


There's no ocean, no boundary unknown to BLUE CORAL. From England 
to Afghanistan . . . from Mexico City to Montreal, from the four 
corners of the earth, orders pour in for this matchless product. 


For there are countless proud car owners the world over who demand 
the finest. They, like many Americans, know that a BLUE CORAL 
Treatment will protect that "show room finish" of their cars — and 
preserve the fine lustre and finish for years to come. 





If the fame of BLUE CORAL has spread over the Seven Seas, it is only 
iy * ie ishing ps because it had to earn that fame right here at home — a leadership 


/ that has never been questioned . . . for almost a quarter of a century. 
- 2. GZ, 
Why not examine the golden opportunities of BLUE CORAL, today? 
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New 1952 Packard Patrician ‘4002 One of eight new models in four price ranges—completely covering the fine car field. 
> 5 P y 5S 
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Rage! 


If you know your automobiles, you'll recognize 
this one as the newest, most exclusive motor car 
of a decade! 

‘Tops in high-styled beauty—with daring new 
color treatments, dazzling new interiors... all 
Fashion-Keyed by Dorothy Draper, internationally 
famous decorator and color stylist. 

‘Tops in performance—with new Packard Thun- 
derbolt power and Packard's exclusive smoother- 
than-ever Ultramatic Drive leading a long list of 
engineering achievements. 

‘Tops in value appeal, too—among the kind of 
solid, quality-conscious buyers every far-sighted 
automobile dealer would like to have! 

Make it a point to check the top-flight franchise 
opportunities. Just pick up the phone today and 
ask for Clare E. Briggs, General Sales Manager, 
Packard Motor Car Company, Detroit, Michigan. 
(Phone WAInut 1-5600.) 


AAC 


ae ec ; 


FASHION-KEYED BY DOROTHY DRAPER 





Ack the man who ten / 





14 





* o. 


Philadelphia Dealers Tie for Trophy— 


At the Philadelphia Automobile Trade Assn. golf tournament four PATA members 
tied with 80's for the President's Cup of the organization. Tied were Jack Daly, Cy 
Evans, Ken Duncan, and Paul Beattie. Shown here holding the frophy are (from left): | 
Ted Bateman, who won in 1927, Daly, Evans, PATA president Ed Ronan, Duncan, 
Beattie, and Jack Fassitt, who competed in the first tourney back in 1914. 








liams has been named general man- | 
ager, and Charley Heitz, promotion 
7 manager. The show will occupy} 
Plan Show 196,000 square feet of exhibit space, 
PORTLAND, Ore. — Automobile | and will have the largest budget of | 
Dealers Assn. of Portland has an-|any auto show ever presented in 
nounced that it will underwrite a/the northwest, it was announced. 
joint transportation show at the d Dae 
Pacific International Livestock More than 100,000 persons read AUTO- | 
pavilion in March, 1952. Ernie Wil-| MOTIVE NEWS every week! 


Portland Dealers 





BECAUSE THEY ARE 
ALL ONE PIECE 
G-E “All-Glass” 

HEADLAMPS 


DONOT 
GROW 
DIM! 
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U.S. to Remain Reliant 
On Foreign Metals 





By William Ullman 


Washington Correspondent 


| the expansion of plant required, 
is a long-range affair.” 

Larson said that while we do not 
intend to become extended to the 
point where our domestic industry 
may one day face a threatening 
competition, we will plan in terms 
of years—or even decades—so that 
the flow of material from abroad 
will be a healthy companion to the 
increases to be found within our 
!own borders. 

“In carrying out the purchasing 
directives given us by the Muni- 


6 pues U. S. WILL be dependent for years—possibly decades | tions Board we found that 77 per- 
—on foreign sources for a large part of the basic min- 


-erals and metals used by our defense effort, according to 


Administrator Jess Larson of the Defense Materials Pro- 


curement Authority. 

Larson is responsible for 
stockpiling critically needed 
minerals and metals under 
from the 
Board. 

“During World War II, a total of 
65 minerals used by our defense ef- 
fort came from abroad,” he points 


out. “For 27 of these there was ab- 
solutely no domestic sources of sup- 


|ply. They came from 53 countries 


all over the world. Now we have 
come to recognize in this country 
that the materials shortage prob- 








Munitions | : 


lem is not a transitory one. Twice 
within the last 30 y-ars we have 
applied prodigious 
effort to solving 
our materials de- 
ficiencies, on a 
temporary _ basis. 

“We know 
now that the 
harvest of basic 
minerals which 
we need cannot 
be yielded in a 
single season; 
that the explo- 
ration required, 
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HEADLAMP 


DIRT AND MOISTURE CAN’T GET IN 
TO REDUCE LIGHT OUTPUT 


HE cutaway view above reveals one big 
reason why General Electric “All-Glass” 
headlamps do not grow dim. Lens and reflector 
are one piece, with filaments firmly anchored in 
the reflector, making the whole lamp one big 
unit! Because it’s a single unit, dirt and moisture 


can’t get in to dull the reflector. 


“All-Glass” headlamps give more light, right 
from the start. And they continue to give more. 
Proof? Tests show they average 99% as much 
light at end of lamp life as when new. New or 


old, G-E “All-Glass” headlamps help make your 


customers’ night driving safer, easier and more 


comfortable. 





Show and spot radio. 





NATIONAL ADVERTISING TO YOUR CUSTOMERS 


General Electric pre-sells your customers on 
G-E headlamps with eye-catching ads in the 
Saturday Evening Post, Colliers, Popular 
Science and Popular Mechanics, and with 
commercials on the Fred Waring Television 








GENERAL @@ ELECTRIC 


cent of our expenditures necessari- 

ly involved international trading to 

get what we must have,” he said 
o * * 

| Capehart’s Views 

| gawereng i following Price 

Director DiSalle’s announcement 
of revised price regulations, Nov. 
8, Sen. Homer Capehart, asked for 
comment, said he was unable to 
state whether OPS was “justified” 
in announcing the new regulations 
which agency officials predicted 
would mean higher tariffs for many 
consumer goods. 

DiSalle said the changes were 
made necessary by the Capehart 
amendment to the economic con- 
trols law. Congress, by the amend- 
ment, said increased costs to pro- 
ducers between the outbreak of the 
war in Korea up to last July 26 
must be considered as factors in 
setting price ceilings. 

Capehart next morning said 
he could not comment on the ac- 
tion because he had not seen the 
new regulations and _ therefore 
had not had a chance to study 
them. 

President Truman had previously 
denounced the Capehart amend- 
ment as an “economic booby trap.” 
Capehart, however, did say that “it 
was the first time in history that 
one simple amendment in a law 
has been singled out for criticism.” 

“It shows the partisanship of 
those who are to administer the 
law,” he added, pointing out that 
the act was approved by Congress 
and whatever happens under it is 
the responsibility of the entire Con- 
gress. 


Controls Bring 
W oes, Colbert 
Tells Ad Men 


DETROIT. The auto industry 
doesn’t like it, but is making every 
effort possible to live with, as well 
as through, the 
present “difficult 
period of con- 
trols,” L. L. Col- 
bert, president of 
Chrysler Corp., 
told the Adcraft 
Club of Detroit 
last week. 

To comprehend 
the problems that 
controls create, 
Colbert asked the 
club to fancy 
itself as a governing body with 
complete authority over everyone 
engaged in advertising in Michigan. 

“No advertising program could be 
started until authorization for all 
the needed materials had been 
given,” he told his audience. “And 
before the club could give the go- 
ahead, quite a few questions would 
have to be answered. 

“Suppose,” Colbert continued, 
“you felt that the most effective 
way to accomplish your objective 
for the next six months was to 
concentrate on local newspaper 
coverage. You might still end up 
by having to spend most of your 
appropriation on national maga- 
zines." Why? Well, apparently, you 
didn’t need (or use) that much 
newspaper space last year.” 





L. L. Colbert 


Rambler Wins 
100-Mile Event 


NORFOLK, Va.—A 1951 Nash 
Rambler Country Club hardtop won 
the 400-lap stock car championship 
race at the quarter-mile Princess 
Anne speedway here Armistice 
Day. 

Driven by Joe Weatherly, the 
Rambler completed the race in two 
hours and 11 minutes without a pit 
stop. Starting in 11th position in a 
field of 15 cars, Weatherly took 
the lead on the 22nd lap and never 
| relinquished it, finishing five laps 
|ahead of the second place car. The 
|Rambler was entered by Paul R. 
|Lauritzen, Nash dealer in Rich- 
|mond, Va. 


























Is the RURAL SOUTH 
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BIGGER 





than your plans? 


“Throughout its 99 years as a builder of 
highway transportation, Studebaker has 
found the Southern market of great im- 
portance. The enviable economic growth 
which the South has enjoyed, particu- 
larly during the last decade, has been 
the solid basis on which we have devel- 





Is enough of your advertising placed 
where it will sell the prosperous families 
of the 14 Southern states? Here is how 
they used part of their enormous buying 
power during 1950: 


tion) are reached by only 3.6% of the 
combined total circulation of Ladies’ 
Home Journal, Woman’s Home Com- 
panion, McCall’s, Good Housekeeping 
and Better Homes and Gardens.* 


oped our own plans for business in that 

aren. We fully expect the South to be of TYPE OF STORE PURCHASES To sell the rural South, place your 

increasing importance year after year , advertising in The Progressive Farmer. 

in the expansion of our sales of cars and Automotive $7,735,000,000 ° p ¢ 

trucks.” 000 With more than 1,182,000 subscribers in 
K. B. ELLIOTT, Executive Vice President foes espana the South, The Progressive Farmer fills 

. B. , Executive Vi i ” " 
The Studebaker Corporation General Merchandise 4,170,000,000 








“To judge the prosperous South, look 
into its grocery stores—you will see 
aggressive merchandising at its most 
modern best...and, the best includes 
QUALITY products. 

“We value the loyalty of rural South 
customers—that is why for the seventh 
consecutive year we are renewing our 
schedule on Skinner’s Macaroni Prod- 
ucts and Skinner’s Raisin-BRAN in 
THE PROGRESSIVE FARMER.” 


JOHN T. JEFFREY 
Vice Pres. in Charge of Sales 
Skinner Manufacturing Company 


“Among the most rapidly growing elec- 
trical areas in the nation, going back 
before World War II, is the rural South. 
This growth is reflected in the terrific- 
ally high volume of automatic washers, 
dryers and ironers sold down there in 
recent years, following a period when 
the electric range and refrigerator were 
very strong. There are more than 
2,000,000 electrified farms. There is no 
more dramatic evidence of economic 
growth in any other place in the nation. 
The relative compactness of this section 
points to a potential for even greater 
growth than many in other parts of the 
nation realize. I think the big job now 
is just to tell a good story to do a good 
selling job.” 








Furniture — Household — Radio 1,826,000,000 
Drug 896,000,000 


The South is the fastest-growing big 
market’ available to advertisers today. 
Yet some advertisers still depend on 
incidental and inadequate advertising 
coverage of this big, robust, up-and- 
coming market. 


To get your share of new business in 
the new South, base your advertising 
plans on the fact that the South is 53.6% 
rural in population. (The remainder of the 
U. S. is only 28.8% rural in population.) 


National weekly magazines do not 
adequately cover the rural South. Rural 
Southerners (15.6% of the U.S. popula- 
tion) are reached by only 3.5% of the 
combined total circulation of Life, Look, 
The Saturday Evening Post, Collier’s, 
Time and Newsweek.* 


National monthly magazines do not 
adequately cover the rural South. Rural 


a big gap in your advertising coverage 
of this big, rich and growing market. 


In the rural South, The Progressive 
Farmer offers you intensive readership 
... powerful reader influence. . . loyal 
women’s interest... high average sub- 
scriber income...vigorous, healthy cir- 
culation growth ... and far greater 
merchandising value than any other 
magazine. 


Leading advertisers recognize the 
fact that any advertising plan must in- 
clude The Progressive Farmer to ade- 
quately cover the rural South. That’s 
one reason why The Progressive Farmer’s 
January-October, 1951, gain and its total 
post-war gain in advertising linage is 
greater than that of any other farm 
magazine in the U. S. 


More Southern rural families read 
more advertising in The Progressive 
Farmer than in any other publication. 





***Rural Circulation’’ was determined by applying to each publication's 
cirenlation the “‘percentage of circulation in places up te 2,500 popula- 
tion” as given on each Publisher's Statement—December 31, 1950. 


| 
| The SOUTH is the fastest-growing BIG market! 


ra) ls During the last five years: 


The South’s cash farm income increased 37.3% as 
compared to a gain of 31.1%; for the rest of the 
country. 


The South’s index of consumer buying led the 
U.S. every month of every year, according to Dun’s 
Review Trade Barometers. 


The South's electrified farms increased 155.9"; as 
compared to a gain of 37.7°; for the rest of the 
country. 


E. R. TAYLOR, Vice President and 
General Sales Manager, Hotpoint, Inc. 





Southerners (15.6%, of the U. S. popula- 





The South’s farm-owned tractors increased 70.4% 
as compared to a gain of 45.6% for the rest of the 
country. 


The South’s farm-owned trucks increased 89.5°% 
as compared to a gain of 68.4‘; for the rest of the 
country. 


The South’s farm-owned passenger cars increased 
45.4, as compared to a gain of 36.6°; for the rest 
of the country. 






Advertising Offices: BIRMINGHAM ¢ RALEIGH * MEMPHIS * DALLAS * NEW YORK * CHICAGO ¢ Edw. S. Townsend Co., San Francisco, Los Angeles 


.. The Progressive Farmer 





The South 
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Those That Failed 


‘Post’ Brochure Depicts 





FOB FACTORY 


Shift to Light Metals 
Revealed by Chrysler 


| ee ipa ge evidence that light metals will be specified 
for an increasing number of applications in an automo- 
bile was presented at the recent Chrysler engineering 
exhibit in Detroit. The engineering presentation showing 
experimental models of transmissions, engines, brakes and 
newly designed automotive * 
: parts was the second exhibit lic in the Chrysler exhibit is 
This front view of S.A.D.V.A., new Paris Oldsmobile showroom opened recently of its kind. The 1951 Chrysler evidenced by the fact that nearly 
during the Paris Auto Show, exhibits the floor plan being used by E. Z. Sadovich, exhibit equaled, where it did not 2,000,000 visitors saw the 1951 
French dealer. The exhibit on the floor presents one of the earliest and latest in| surpass, the high standards set a engineering display at the State 
year ago when a similar showing Fair in Dallas recently. | 
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Cars of Yesteryear 

NEW YORK. The Saturday 
Evening Post has compiled a bro- 
chure which depicts some 2,530 
makes of automobiles sold in the 
U. S. during the past 50 years. 

The brochure includes a repro- 
duction of the first automobile ad- 
vertisement to appear in the Post 
on March 31, 1900. It was placed 
by W. E. Roach with the message 
that those interested in “automo- 
biles that give satisfaction” send Oldsmobile Showroom in Paris— 
a two-cent stamp for a catalogue. 

The publication notes that there 
are several mentions of cars of the 
same name. These reportedly were 
manufactured by different com- | Oldsmobiles. 











b was timed to coincide with the intro- Chrysler engineers disclosed th: 
ies ifferent times. In some é a t . - y gineers disclose at 
ey be * acne wound build wouldn't sell. Another firm would|the car and continue the original duction of new automotive models. early in 1952 a total of 16 magne- 
a ‘model, name it and then find it| buy out the manufacturer, revamp | name. Interest by the motoring pub- sium die castings will be in produc 


sstneinaiinindcdliisoaaaiansan —_—_—___— —— tion on the new model cars. At the 
present time, 13 parts are actually 
in production. The three remaining 
yi NY magnesium parts have been ap- 
Jr &\ proved for production and will be 
introduced as soon as tooling can 


be completed. 
* * * 


Weigh Only 25 Pounds 

OTAL weight of the new mag- 
| nesium die castings is 25 
| pounds. These light metal die cast- 
|ings replace steel, iron and non- 
\ferrous metal parts weighing 100 
|pounds. The resulting weight sav- 
|ing is approximately 75 pounds. 
| When it is recalled that the 
lighter parts have thoroughly- 
ltested characteristics of strength 
and resistance to fatigue, that they 
|will have about the same stiffness 
as the parts they replace and that 
|the motorist will continue to get 
|Service at least equal to what he 
|has been getting while carrying 
around 75 fewer pounds, the appeal 


Me Sie 


OF SMOOTH, SURE 
STOPS! 


THE INDUSTRY’S 
FINEST POWER BRAKING SYSTEMS 


























|of light metals to the automotive 
jengineer becomes more under- 
| standable. 

Included in the list of parts to 
| be replaced by magnesium die 
eastings are the clutch housing, | 
torque converter housing, instru- 

ment panel cover, instrument ) 

panel cluster ring, transmission 
gearshift rail guide, steering 
column brackets, engine oil 
pump cover and other parts that 
are not highly stressed in service. 

Almost without exception, the 

parts being changed to magne- 
sium die castings are parts that 

are not heavily stressed. 

When made of cast iron the 
clutch housing weighs 28 pounds. 
|The change to a magnesium die 
casting will save 21 pounds weight. 
Similarly, the torque converter 
|housing which weighs 48 pounds at 
present will weigh only 12 pounds 
|when made of magnesium. 

Another part being changed to a 
magnesium die casting is the con- 
| vertible folding top lever. This part 
is now made of zinc; the part 
| weighs 11.4 pounds. The magnesium 
die casting scheduled to replace 
the present part weighs only 2.85 
pounds. 


More than two and a half million installations have made 
Hydrovac the undisputed leader in the field of power braking. 
And now Bendix Products offers Air-Pak, an air-hydraulic unit 
similar in design and principle to the Hydrovac. Air-Pak 
changes air pressure into hydraulic pressure by means of two 
direct connected pistons, thus combining all the well proven 
advantages of hydraulic brake action with an air brake system. 


Products of twenty-five years of practical braking experience, 
these outstanding power braking systems offer faster, more 
positive and better controlled braking. And in both the vacuum 
and the air actuated units, brakes can be applied instantly by 
foot power alone—a safety factor of tremendous importance. 





Remember, regardless of size of vehide or whether your 
preference is for vacuum or air brakes, for the industry's finest 
power braking systems be sure to specify Bendix* Hydrovac* or 
Bendix Air-Pak. REG. U.S. PAT. OFF, 


BENDIX: tivision* SOUTH BEND 


Export Sales: Bendix International Division, 72 Fifth 
Ave., New York 11, N.Y. ¢ Canadian Sales: Bendix- 
Eclipse of Canada, Lid., Windsor, Ontario, Canada 
aviation conpekation 









* * * 


New Valve Process 

T ITS engineering exhibit. 
+% Chrysler also displayed several 
sets of valves now being produced 








Air-Pok jexperimentally using the _ resin- 
air-hydraulic power |sand or shell mold precision cast- 
brake unit ing method. This process which 


|has attracted much attention in 
| Detroit has been described in this | 
| column. 

Originated in Germany, the ) 
process has been developed’ 6 
further in U. S. and now seems 
destined to play a very important 
part in future foundry processing 
in the automotive industry. Each 
of the major auto producers is 
| using the shell mold method to a 

limited extent. 


e * | Independent car producers are | 

|also actively interested in_ this 

Bendix inew foundry method that will pro- 
|duce large parts in production and 
BRAKING HEADQUARTERS f \thereby eliminate as much as 65 to 
oF |75 percent of the usual machining 

(44) LIC S$ operations. 

ee / «, Using forged valves, Chrysler re- 


Hydrovac 
vacuum-hydraulic 
power brake unit 


quires 176 operations for a set of | 


: WIVKy 10 7 ae senees. The —— meathod 
reduces the number o macnining 
the AUTOMOTIVE INDUSTRY 


operations to 25. 














Wondering how new-car and truck produc - 
tion and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story ever) 
week throughout the year. 
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DRIVES. Here, advanced studies in hydraulics are being conducted. Inside this 
transparent model of an aut tic t ission, oil is pumped at high speed 
against various types of vanes and the action recorded in motion pictures taken 
at 7,000 frames a second! This speed had to be reached to show exactly how 
much turbulence is created by the flow of oil around the vanes, making it pos- 


sible to determine the most efficient design. 
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it So water-blangy ' FE’ car owners realize how long it takes to develop an 
a time for 2] ii i idea from the dream stage to a working reality. production units worked out ways to manufacture them at 
Pity basket Or Colandess . or : low cost, to give you the automatic drives available on all 
o boiling water cong The automatic drive is a typical example. More than 25 GM cars—Powerglide, Dynaflow, and Hydra-Matic— plus 
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tar.) Key to better manufacturing 
ACHIEVING VOLUME THAT MEANS VALUE, 

Getting a precision assembly like an automatic 

drive from laboratory to production line calls for 

high-speed methods of making them at low cost. 





Typical solution: this automatic 18-station drill- 
ing machine whose infallible electric fingers help 
form 108 transmission parts an hour with super- 
pr i Such equip t brings automatic driv- 
ing to GM car at ble cost—and 
gives GM vital skills for defense work. 
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Dealer Taxes Lower? 


Texas Group’s Work 
Seen Reducing °5 


DALLAS, Tex. When automo- 
tive dealers and their accountants 
sit down to figure out 1951 taxes 
under the new tax law, many of 
them are going to find that the 
new law will reduce, rather than 
increase, their taxes, the Young 
American Business Conference an- 
nounced here. 

This will be particularly true 
of companies formed since July 
1, 1945, for several amendments 
added to the 1951 Revenue Act 
(HR 4473) are specifically de- 
signed to give excess profits tax 
relief to new corporations, the 
organization said. 

This program of tax relief was 
the work of an informal organiza- 
tion called the Young American 
Business Conference, which was 
started in Texas last summer. 
Some progressive automotive men 
had a guiding hand in starting the 
movement, and played an impor- 
tant part in bringing its work to 
a successful conclusion. 

Houston automotive leaders who 





For the BIG Man 


The BIG Bag... 26” 3-Suiter 
... Ideally proportioned with 
extra packing space. 


holiday gift i 
luggage like 
finest quality 


dealers from 






224 ~—24” 2-Suiter 
223 —21” 1-Suiter 


The HADLEIGH . . . Matched Luggage for Men. 


Handsome, new-styled TOP-GRAIN 


rugged, monly styling; the polished bootmaker-finish edges add 
good looks and longer wear; double leather handles and saddle 


stitching. Each extra-roomy, lightw 


easy packing. Lined in soft, rich gabardine with large zipper pocket. 


Solid brass locks. 


Style No. Item 


221 21” Overnight 
223 21” 1-Suiter 
224 24” 2-Suiter 
226 26” 3-Suiter 
220 20” Club Bag 


COLORS: Smooth Suntan or Ginger Top-Grain Cowhide 


Luggage always has been a standout 


come. Designed for the automobile trade, 
Contempo Luggage is sold by leading 


season, provide your customers with an 
extra service and yourself with extra 
profits. Order early for Christmas. 


on Excess Profits Levy 
1 Burden for Many 


, helped with the organization of the | 


tax relief effort include: J. M. 
Richardson, C. P. Simpson, presi- 
dent of the Texas Automotive 
Dealers Assn.; B. B. Brown, Lester 
|M. Goodson, C. M. Dow, James W. 
|/Green, J. C. Robison, Sam H. 
| White, and Charles F. Turbiville. 
Charles H. Bradshaw, of Atlanta, 
|was also among the organizers of 
the group. 

The idea of a special drive for 
excess profits tax relief for small 
new companies began when R. H. 
Taylor and C. B. Sheffield, Houston 
certified public accountants, noted 
that tax relief under the so-called 
“growth company” formula in the 
excess profits tax law was restrict- 
ed to companies formed before 
Jan. 1, 1946. 

New companies formed after 
that date were given no relief 
and many were subject to the 
maximum EPT rate of 62 percent 
(later raised to 70 percent). Many 
postwar automobile dealers and 
small manufacturers were liter- 











Afton's 8th Certificate of Merit— 


Frank Afton (right), president of Frank H. Afton, Inc. (Studebaker), Inglewood, Calif., | tees, to be told frankly that no 
has won his eighth consecutive certificate of merit from the corporation for “high | changes in the 
standard service facilities.’ Company service department is headed by Stanley Van} 
Horn (second from left), Economy Run driver. From the left is Clyde G. Riley, Stude- 
baker regional manager; Van Horn; Charles Heisler, Afton general manager, and Afton. 
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LUGGAGE 


ally being taxed out of business, 
the accountants concluded. J. S. 
Finger and Thomas L. Amis, two 
small Texas manufacturers, were 
also investigating the problem. 

The Young American Business|and that the program had been} 





group ascertained that the “growth 
company” amendment had been 
obtained in the original excess 
profits tax law by the National 
Conference of Growth Companies, 








4 LOOK OUTSIDE 


Note the smart, clean styling . . 
The rich-bodied Top-Grain Cowhide 
. . The crisp, durable stitching. 








LOOK INSIDE 


Note the exquisite details, the 
elegant linings, the spacious 
shirred pockets — all the essentials 
of easy-to-pack luggage. 











INSIDE OR OUTSIDE, CONTEMPO LUGGAGE IS TOPS IN QUALITY, 
DESIGN AND DURABILITY...AND YOU CAN'T BEAT THE PRICE. 


tem. And handsomely made 
Contempo, fashioned from 
leathers, is especially wel- 


coast-to-coast. This holiday 


955 


ras 


Wardrobe 


COLORS: 


Smooth Suntan or Ginger Cowhide 
... Brown Alligator grain Cowhide 


“a 
















The CROYDON. .. Matched Set Of Ladies’ Luggage. 


This graceful set available in beautiful matched pieces. The sturdy Plywood 
boxes are covered in finest quality aniline Top-Grain Cowhide. Each piece 
has spacious shirred pockets, lined in rich rayon. Solid brass hardware. 


221-21” Overnight 


220 —20” Club Bag 


COWHIDE Luggage. Note its 





List Price 
Style No. Item Dealer’s Cost incl. Fed. Tax 
950 14” Train Case $25.00 $47.50 
952 21” Weekend 25.00 47.50 
953 26” Pullman 34.50 65.00 
954 18” Hat & Shoe 38.50 75.00 
955 21” Wardrobe 8.50 75.00 Es 
958 29” Pullman 39.50 76.50 (ER 


 pewtes te heedpenciy: altee, Aeagatlerstie te coteamtiess Getie Bess hoes 


CONTEMPO Luggage Co., 170 Fifth Ave., New York 10, N. Y. 7 
Gentlemen: Please ship the following numbers . 
[) (lam enclosing check) . 
([] (Ship Open Account. Bank and credit references attached) | 


C Ship coo. 


~ 
é j 
+ 
E Style Quantity Dealer's Cost } 
eight bag designed for quick, el j 
3! : 
List Price a i 
Dealer’s Cost Incl. Fed. Tox re) } i 
$30.00 $58.00 Ep FIRM NAME... 
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handled for it by the Eldean-Cain 
Organization, Dallas and New York 
public relations firm. 

| A meeting was called in Houston 
| attended by Taylor, Sheffield, Amis 
| Finger and Richardson, to which 
|Paul Cain and Keeton Arnett of 
|the Eldean-Cain Organization were 
|invited. They were asked, in effect 
“What are the chances of a similar 
program of tax relief on behalf 
|of small new corporations?” 





f A study of the problem was 
| | made, and it was decided that such 
| @ program had a chance of success, 


even though the Senate Finance 


|committee and the House Ways 
-|and Means committee had both 
' |stated they would not open the 


matter of amending the 
| profits tax law until 1952. 

| Several car dealers had made 
| tentative appeals to the commit- 


excess 


law would be 
made for the benefit of a few 
companies or for any particular 
industry. 

The conclusions of the Eldean- 
Cain study were that (1) a pro- 
gram of relief would have to be 
launched on behalf of all segments 
of small business, and (2) the 
cause would have to be popularized 
to make it politically desirable. 

Organization meetings were held 
in Houston, Dallas, Chicago, At- 
lanta, Philadelphia, Denver, San 
Francisco and Los Angeles. Soon 
over 100 companies from coast to 
coast were supporting the effort. 

A nationwide program of pub- 
licity was launched, pointing out 
the inequities of the law and its 
discrimination against small new 
business. A program of inclusive 
relief terms was drawn up with the 
aid of the CPAs, and testimony 
supporting it was presented before 
the Senate Finance committee. De- 
tails concerning the need for im- 
mediate relief were presented to all 
members of Congress, and to the 
tax experts on the Treasury and 
Joint committee staffs. 

Forceful newspaper editorial 
support was obtained and the 
Young American Business Con- 
ference tax program became one 
of the best known causes in 
Washington during the Finance 
Committee sessions, the YABC 
revealed. 

On Sept. 11, only three months 
after the full-scale effort had been 
launched, the Finance committee 
reversed its previous stand and 
recommended relief provisions for 
small new companies. 

One of the senior members of 
the committee stated: “It had not 
been our plan to consider revisions 
of the excess profits tax law before 
the 1952 session, but this group 
has made so plain some of the 
emergency problems which exist 
that we feel it is right and essen- 
|tial that some stop-gap relief be 
granted at this time.” 

The “growth formula” was made 
|available to all companies whose 
growth qualifies them, regardless of 
their age. A ceiling limitation of 
the amount of excess profits tax 
which may be paid by new com- 
|panies was written in, limiting 
|their EPT to 5 percent for their 
| first two years of existence, 8 per- 
cent the third year, 11 percent the 
fourth year, 14 percent the fifth 
year, protecting them against the 
maximum EPT rate until their 
sixth year of existence. 

These provisions were made 
retroactive to the enactment of 
the EPT law, so many firms will 
obtain refunds of 1950 taxes al- 
ready paid, the YABC said. 

Many dealers who had acquired 
already - established dealerships in 
the postwar period were being hurt 
by the lack of an adequate “base 
|period earnings experience,” the 
|group disclosed. 

Changes were obtained so that 
|\they are now enabled to use the 
|earnings experience of their prede- 
cessor corporations, and the rules 
governing base period computa- 
|tions were liberalized in other re- 
spects. 

Sen. George, Finance committee 
chairman, estimated that the relief 
provisions would save small new 
companies some $60,000,000 a tax 
year, the YABC reported. 

The Young American Business 
Conference revealed it is now plan- 
ning to make a further analysis 
|of the effects of excess profits 
|taxes, and reorganize for an effort 
jat a more permanent type of relief 
during the 1952 session. Tax studies 
are being carried on at the group’s 
Dallas headquarters at 3906 Lem- 
mon Ave. 























AUTOMOTIVE NEWS. NOVEMBER 19, 1951 





19 


over 1/00 Dealers 
are betting on a sure thing 
wees Ve you? 


More than 700 far-sighted automobile dealers have already 
taken up the franchise for the amazing car that has become, in a surprisingly 


short time, the fastest selling British car in the United States. In styling... 





in ease of driving and parking...in economy of operation 
.the Hillman Minx has answered the changing 
car-needs of modern America. 


Its purchase price—F.O.B. Coastal Ports of Entry—is only $1533.00 for the 


4-door sedan, $1890.00 for the convertible. The Hillman 





franchise in your city may 
al 


SIN | 
still be available. If OQ . | you can qualify 


as a dealer, you'll be betting on a sure thing. 





| Write or wire us for more information. 


- HILLMAN 772in2< 


A PRODUCT OF THE ROOTES GROUP 


| ROOTES MOTORS INC. 


505 Park Avenue, New York 22, N.Y. 
27-11 Bridge Plaza North, Long Island City 1, N.Y. 





403 North Foothill Road, Beverly Hills, Calif. 


ROOTES MOTORS (Canada) LTD. 170 Bay Street, Toronto, Canada 
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Survey Unable 
To Learn Who 


a) ’ 7 
Starts Gas Wars 

PHILADELPHIA, Who starts 
gas price wars? Apparently nobody 
knows, but just about everybody 
has a theory, the Philadelphia Eve- 
ning Bulletin found in a survey 
seeking to determine what started 
the gas war which has raged here 
since last June. 

The publication queried a dozen 
petroleum executives and was not 
only unable to find out how the 
gas war started but where or when 
it started. 

The most prevalent guess was 
overproduction of gasoline. Those 
holding this theory explained that 
too much gasoline was_ being 
shipped into the area and in the 
race to get rid of it, somebody cut 
prices. | 

Who did it first was something 
else again. All of the gasoline 
firms claim they are just trying to 
meet competition. Other executives 
are convinced that some “outside” 
producer is trying to break into 
Philadelphia. 

Still others think self-service gas 
stations are responsible for the 
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N. Calif. Dealers Fete Shepard— 


H. W. Shepard, who recently retired as branch manager for Cadillac to become 
an Oakland (Calif.) Cadillac dealer, was feted at a banquet recently in Oakland by 
100 northern California Cadillac dealers. Left to right: Fred W. Pabst, San Jose dealer; 
Shepard; M. S. Lester, Shepard's successor as branch manager, and J. J. Jacobs, 
Sacramento dealer. 


wave of price-cutting, and some of- 
ficials think the drive came from 
a producer already in the market 
aiming to dominate. At any rate, 
the companies contend they will see 
it through, despite the fact that 
some of them are guaranteeing | 


Hudson Contest Winners 

R. M. Kirkland and William 
| Boyles, of the sales staff of Bourne- 
Jones Motor Co. (Hudson), Rich- 
mond, Va., were named winners in 
the nationwide sales contest spon- 


dealers as much as three cents a|sored by Hudson. Thomas C. 
gallon, regardless of the selling| Bourne is president of the dealer- 
price. ship. 
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Lawsuits Affecting Dealers .. . 





Court Decisions 


By Leo T. Parker 
Attorney at Law 

A READER asks this question: 
‘\ “Tf a salesman for an automo- 
bile dealer steals a car or falsifies 
a certificate of title, does the one 
who loans money to the salesman 
on the car, or buys it, have a good 
title?” 

According to a late higher court 


| decision, the answer is no. 


For illustration, in Commercial 
Finance Corp. v. Burke, 183 Or. 
341, a finance company brought 
suit to foreclose a chattel mort- 
gage on a Chevrolet automobile 
owned by a dealer in new and used 
cars. 

The testimony showed that Burke 
a salesman for the dealer had 


Westinghouse Saves Copper 

PITTSBURGH.—A change in the 
design of large turbine generators, 
which will reduce by 50 percent the 
copper required for such units, is 
announced by Westinghouse Elec- 
tric Corp. 


YOU HAVE SAVED 


se fenders awaiting 
ent to a dealer who 
bt well be you, are well 
cted from damage by 
DW RAP held in place 
ADCLIPS. They are 
to handle, nest nicely. 
twill store in minimum 


Since back in "47, when a few of the 
facturers started to ship their fenders pro- 
id by CADWRAP, the automobile dealers 

been saved time and money. The use of this 
lique, patented, cushion-type wrapping has prac- 
ily eliminated the dings, dents, scratches and 
fdamages that were then inevitable and expected 
ipments from the factory. 

most of the car and truck manufacturers use 
P for shipping all sheet metal parts to their 


{IN 


AND 


MONEY 


RING THE LAST YEARS 
SECAUSE OF 


YOU MUST KNow Cadwrap 


You may not have known it’s name 
until now, but most dealers now re- 
ceive sheet metal parts from their 
factories wenger in CADWRAP 
First developed to protect fenders, 
it is now used on all such items as 
doors, decks, hoods, fenders, etc. 


WHAT 18 Cadwrap? 

It is a patented wrapping consisting of tough, 
extra-heavy, creped paper, laminated to ex- 
celsior cushioning pads. Because it conforms to 
the shape of the part, it is easily handled and 
fastened in place. 


WHAT ARE Cadclips? 

A patented metal device which slips 
over the doubled edge of CAD- 
WRAP and is easily clipped in place. 
They eliminate the unhandy wire or 
cords formerly used, making the 
parts easy to handle and, perhaps 
most important, cut down storage 
space because they nest so well. 






gin? 
yen" al 
e° 


factory men realize that a dealer's profit 
when he must bump out dings, sand over 
L.reprime. They know that, for the dealer to 

: ised at a profit, the part should be in good 
arrives. And it does arrive in good shape 






we sheet metal parts, take a second 

tected. That heavy, tough, creped 
You may then 

factory whose 









authority to demonstrate cars, take 
delivery of used cars, and receive 
the certificate of title. He was, 
however, required to “turn into the 
office” of the dealer all certificates 
of title. 


* * « 


Dishonest Salesman 
A CUSTOMER of the dealer pur- 
chased a new automobile and 
turned in her used Chevrolet in 
part payment. The used Chevrolet, 
together with the certificate of 
title endorsed in blank were deliv- 
ered by her to Burke. Burke false- 
ly informed his employer, the deal- 
er, that he had a prospective pur- 
chaser for the used Chevrolet. 


He inserted his name on the cer- 
tificate, as transferee, and took 
the car and the certificate of title 
to a finance company where he ap- 
plied for a loan to be secured by a 
chattel mortgage on the used Chev- 
| rolet. 


The chattel mortgage was record- 
ed by the finance company and the 
certificate of title was sent to the 
secretary of state who issued to the 
finance company a new certificate 
in which Burke was designated as 


owner, and the finance company 
|as mortgagee. 
In subsequent litigation, the 


higher court held that the finance 

company could recover posses- 

sion of the car, and said: 

“At the time of making the loan 
|to Burke the plaintiff (finance 
company) did not know that he 
was an emplove of the defendant 
(dealer). It relied upon his repre- 
sentation that he was the owner of 
|the Chevrolet and upon the fact 
that he had the car in his posses- 
sion and with it the certificate of 
title, on which appeared his signa- 
ture as purchaser. 

When one of two innocent per- 
sons must suffer because of the 
acts of a third, he who by his con- 
duct, act or omission has enabled 
|the third person to occasion the 
|loss must sustain it.” 


\Quebec Board Probing 
‘Truck Rate Increase 


MONTREAL.—Quebec’s transpor- 
tation board has been asked to in- 
vestigate a new 12 percent increase 
in truck rates between Quebec and 
Ontario. Railway pickup and de- 
livery rates also advanced by the 
same percentage but this increase 
had been authorized by the board 
of transport commissioners. 

H. A. Mann, general secretary of 
the Canadian Industrial Traffic 
League, the national organization 
of shippers with headquarters at 
Toronto, said it seemed “almost 
more than coincidence” that the 
rates of both railways and trucks 
should go up at the same time and 
to the same extent. He said ship- 
pers had been told by the highway 
companies that the raises were 
necessary because of higher mate- 
rial and labor costs. 





Have You 
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Carlife. 
Guaranty 
«s 72 ve 


-where there’s 


CARLIFE 
neeROFIT: 


WRITE OR 


The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 
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wanted to buy a mule... thought » -, step after step, never varying an ve » O \Sere 
the mule was blind. “N-o-o, that : ( 04 , inch in the straight line march. Tool Fk irms Give n 
PY mule ain’t blind,” said the seller. ” a So Aishton led the march straight | J Door on 
' P 1So the customer cracked the mule Ro ‘1 a . M ahead and about every 1,000 yards I op I ' 101 ity for 
with jon the rump and that mule ran en Poe ( / ) he’d sight back to Swenson and 7 x E _— ti ; 
eo straight through the side of a barn. | a Se, (0.49 find the line as straight as an aX Exe mp 10ns 
N d | “Y-A-H-H I tol’ yuh that 2 G3 | , arrow. They covered miles . . . WASHINGTON.— Makers of ma- 
' e |mule was blind,” said the customer. om i} “ets : instead of yards, every day... chine tools and allied products will 
i “N-O-O-H that mule just i} — \ iy Sa vale S-0-O0-H ae both had their pay get top priority from now on when 
; | don’t give a damn.” , AB) — pore $75 to wee per a it comes to the granting of tax 
Jordan Hogs are that way. Mules are : ES <®) er Mi Sg tdid rene Pc amortization certificates for indus- 
|not stubborn. They just know more Fo a ). venge Snbpe at a Saner given by trial expansion, the government 
than people who know less. They ~ \We y Lav). all the leading railroad men of ee a ae 
have dignity. are . z NY \\h America for Magnus Swenson. However, a joint announcement 
* * cy Of course the cow is the most (Hare In BT. ie \ Swenson went on to become the ps age: ake Shalenes Saal 
successful manufacturer in the cs v *) | De leading scientific opponent of waste Ad inlet tle p oe ee gs 
| world. She turned the state of Wis- ee , |in the production of foods ... never i ak deed hel Py me pg te 
consin from a lumber camp into, -<Z mre 1] | Sines; =| Save an interview ... never wrote); tax gp Ro Rs will be 
F ALL of the eminent engineers|, jand of “milk and money” and —- See] 2 ae a paper ... but revolutionized the granted ‘ Sg : 
of General Motors, Continental, <he's done a lot for Michigan. rc lr processes used in the treatment of Me whl tani eal +l 
Peerless, Auburn, Cord, the Tor- ae oe ; sugar cane .. . first established the eanwhile, it was said, priority 
rington Co. and the MIGHTY JOR- “With so many car accidents |system for the purification of |for treatment will be accorded in 
DAN remember Stan Thomas with| Mules Defended back home, I shudder every time |drinking water in many cities and |the following sequence: 
the same respect and affection felt A GAIN speaking of master engi-| / get a letter from my family.” laid the chemical foundation for; 1. Machine tools, cutting tools, 
by the old Jordan “gang”... all)“ neers... men with micrometric many great industries. dies, gauges, jigs and fixtures. 2. 
are invited to assemble “out in the|minds and methods .. . that Mis-| Northwestern across the Dakota P.S. So, Stan, you and your hogs Ores, such as copper, lead and zinc. 
motor test ... at tea time” .. .| souri mule has been much maligned. prairies, the mules loaded with and cattle are in a great funda-|3. Pig iron. 4. Sulphur. 5. Military 
when we will serve Pop, popcorn, When Magnus Swenson, about... t 4a es tirelessly mental business. Since you are now | end items and supporting products 
and peanuts . . . with milk from whom many books could be writ- Pe. eT er oes y “red hot” about increased expan-|urgently needed by the armed 
contented cows ... AND I'll tell ten, and Dick Aishton, later presi- f°llowing the foot-sore surveyors sion in weight ... never forget the forces. 6. Basic aluminum. 7. Nitro- 
‘em about a guy who should be dent of the Chicago & Northwest- 2CTOSS the wide open spaces. fundamentals are “hayomatic” ...|gen. 8. Aviation gasoline. 9, Steel 
happy. ern Railroad were lads of 22, they Young Swenson noticed that |“cornomatic”...and “hydromatic.” scrap. 10. Special aluminum extru- 
THEN ... we'll have an engin- were surveying the line for the the mule followed mile after mile, |Never mind the spiders and wasps. | s‘ons. 
eering SEMINAR on a subject | ; 2 a a - Pa a 
about which I know as much as 
you might comfortably inject into 
a pig’s eye ... CATTLE and 
HOGS ... for that’s Stan Thomas’ 
business at CLARISTAN FARMS, 
at Lyons, Mich. If the name of 
that farm suggests the combina- 
tion of the names of two persons, 
you'll know who is rightfully get- s 7 
ting top billing. 
Thanks to Herb Snow of Checker | 
Cab, Kalamazoo, for sending my 
column to Stan and hailing him out 
of the pasture lot to write me a 
letter. Stan says ... “We live in 
the old family home of 16 rooms, 
just 10 more than we can use... GOOD 
so have equipped a comfortable 
ground floor apartment. The spiders 
and the wasps have the rest.” 
(Seems it might be an ideal rendez- 
vous for the next SAE convention.) | 
... No belfry or bats mentioned. fA : 
Stan says he retired so he could 
“quit worrying about the whys and 
wherefors of cars and their parts} 
and get up here where we could 
enjoy some leisure.” Just goes to 
show that to the lad who is fasci-| 
nated by his business .. . there’s| on ones 
nothing more enchanting than the | i 
first bawl of a calf or the eager ; 
research carried on by a happy j : 
hog. i - u7s-w 
x * + ; 
The Agenda i 
\JOW for the agenda. Statesmen i —— 
+‘ tell me the word means things i 
to talk about . .. but do nothing i v9 
about. i “ 17230-W F 
From here in I'll try to stick to io eB ' 7657 A-W 
engineering terms so that my sci- i i i (| i [ Pe. | | ae 
entific knowledge of cattle and hogs | res-w ese CO a 
will not go hydromatically slip- i ’ ges 
sliding over the heads of my audi- i EE } j 
ence. Contrary to some opinion in 77288-W —77g69-w 7000P-W 
Washington, INFLATION is the i 
ideal of every true cow and pig ‘ 770,67 -W pen , 
engineer. Weight is what those i 1reae-S ae 
boys are after in spite of the engi- iis ee a 
neers who experiment at Midland FORD-O-MATIC TRANSMISSION TOOL GROUP For more PACKARD ULTRAMATIC TRANSMISSION SERVICE TOOLS 
for DOW or create miracles in than 35 years, K. R. Wilson has been ae eres When Ultramatic drive was developed, Packard officials 
aluminum for the men who built manufacturer of Ford special service tools. are the wanted an experienced manufaclurer to make the necessary 
up that industry. Engineers who precision-made tools for servicing the new but already service lools. So they came to K RW., world’s largest man- 
work with lighter and lighter ma- famous Ford-o-malic transmission. Thousands of these ufacturer of aulomolive service equipment. Every Packard 
terials aluminum and mag- sels have been shipped to Ford Dealers across the country. dealer is eqitipped with these special KRW Tools 
— — couldn’t get a look in 
w y 
bulls. ™ oe oe on grind Any old time auto mechanics in the audience? You’ll probably remember the Ford 
tentment, and calves that are rap- planetary transmission. More than 35 years ago, K. R. Wilson designed and built a revolution- 
idly being convinced that even they ary new bushing reamer for servicing this transmission. It was the first special automotive 
ed ieee en ae tool ever made and was exciting news back in 1916. 
_— almost think I was an old Since that time motor cars have made breathtaking advances in design... in quality 
nd farmer myself.) -..-in serviceability. And KRW has kept pace with this progress, building the special service 
€4 Speaking of scientific engineer- at nadie ; = snes. Pi abo k achiev h 
ing, the hear was the ertatacl tools that each new development requires. Pictured above are our two latest achievements... the 
vice-president in charge of re- special automatic transmission service tools which we built for two famous names in motor 
search. He never knew a thing cars. As the automotive industry continues to flourish, we hope to ‘“‘chalk up’? many more 
about cube root ... yet he roots accomplishments just like these. 
and roots for the facts of life and oO eee 
grunts at the amateur who is dis- WO eee, 
couraged when he doesn’t find ' =e, 
gold on the surface. I’ve known 
hogs that relished chunks of an- 
thracite coal (sort of an instinct ® . 
for favoring “vitamin C,” I ex- WORLD’S LARGEST MANUFACTURER () 
pect). BUT... when he is after 
the most fattening diet . . . he OF GARAGE TOOLS AND EQUIPMENT 
digs as deep as he can... trying £15 MA 
| to make himself worth 98 cents IN AY A 
a pound, I suppose ... same Bur r 
| spirit as the boys at Dupont FALO y] 
seeking the fundamental facts of P | y. 
chemistry. I'm tellin’ yuh, you | -_ 
na can learn something from hogs 


and Missouri mules. | 
Both remind me of the guy who | 
| 
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Vet Bonus Trend Dying 
Survey Finds Oklahoma the Only State 
Where Such a Program Is Alive 


While a few additional states 
may join the 21 which already 
have paid or authorized the pay- 
ment of more than $2,700,000,000 in 
cash bonuses to World War II vet- | 
erans, analysis of current-year leg- | 
islative development indicates the | 
peak has been passed by the bonus | 
trend and its accompanying pres- | 
sure for further new and inereased 
state taxes against sales, income, | 


GM of Canada to Build 


Plant at Winnipeg 
WINNIPEG, Manitoba.—General | 
Motors of Canada, Ltd., will build | 


alcoholic beverages, cigarets and 
other items. 

Oklahoma is the only state in 
which a veterans’ bonus proposal 
received favorable legislative ac- 
tion this year, although such 
measures were introduced in a 
number of the other states which 
hadn’t previously authorized cash 
bonuses for their veterans. 

The Oklahoma lawmakers ap- 

proved for submission to the vot- 


_j|ers at the 1952 general election a 


proposed bonus’ program’ which 
would be financed by a variety of 
new and increased taxes amounting 
to $18,000,000 annually. 

The program would involve is- 
suance of $125,000,000 in bonds, to 


up to $300 for domestic service and NATE 
$500 for foreign service, under the | cee y 


proposal. 

States whose legislatures this 
year rejected bonus proposals in- 
cluded Alabama, Colorado, Geor- 
gia, Maryland, New Jersey, North 
Carolina and Wisconsin. Bonus 
measures were previously reject- 
ed in most of these and a num- 
ber of other states. Such legisla- 
tion is currently pending in Mis- 
souri. 

Bonus payments authorized last 
year in Montana, Oregon and West 

Virginia have not yet been made. 
Plans of West Virginia for a $67,- 
500,000 bond issue and Oregon for 
a $40,500,000 bond issue for bonus 
payments have thus far been 
stymied by the National Voluntary 
Credit Restraint committee’s con- 
tention that such moves at this 
time would be “highly inflation- 
ary.” 

With investment houses refusing 


a $2,500,000 assembly plant and| be paid off with the receipts of new to bid on the bonds because of the 
and increased taxes against the | committee’s stand, both states have 
severance of natural resources, in-| considered other means of financ- | chusetts, Michigan, Minnesota, New | 
cluding timber, oil and natural gas,|ing the programs but have not yet |Hampshire, New York, North Da- | 


parts depot in northwest Winnipeg, | 
Ald. V. B. Anderson, chairman of 
the city property committee, an- 
nounces. 


beer, tobacco products, and indi- | 


vidual and corporate income. 


carried them out. 
Montana’s bonus program has 
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Parading the K-F Softball Champs—— 


The “Lorelei Ladies,"’ world champion women's softball team, parades in triumph 
at the playoffs in Phoenix, Ariz. The team was sponsored by Jack Briscoe, K-F dealer 
at Atlanta. 


more than $1,000,000 has piled up 000,000 thus far by 21 states, com- 
from a two-cent cigaret tax which |pared with World War I bonus 
was levied to amortize a con- | Payments of nearly $400,000,000 by 
templated $22,000,000 bond issue. 29 States. 


States which previously paid cash e : 
bonuses to World War II veterans Finance Problems 
Indiana, Iowa, Louisiana, Massa- | J'¢ Be Aired at 





are Connecticut, Delaware, Illinois, 


kota, Ohio, Pennsylvania, Rhode Is- Managers Parley 


land, South Dakota, Vermont and | 


The new factory, to be located on 


to complete, Anderson said. 





: Oklahoma veterans of World War | 
a 100-acre site, will take three years |I and II and the Korean conflict | 


been tied up ever since last year | Washington. 
by litigation attacking its consti- 








wy 


r 
& 


4 


pce 


x 


PERFORMANCE-BUILT LIKE A BATTLESHIP 





proved in the heaviest automotive duty 


Spicer Brown-Lipe Clutches 
offer these exclusive service features: 
BUILT-IN PARALLELISM assures uniform pressure around 


entire circumference of pressure 
plate regardless of wear or adjustment. 


ALL PARTS INDIVIDUALLY BALANCED means that replac- 
ing a part will not impair balance of assembly. 


KNIFE-EDGE DESIGN reduces friction and pedal pressure; 
provides chatterfree control both forward and reverse. 


Spicer-Built 






Bunstipe 


TRANSMISSIONS CLUTCHES 


TORQUE CONVERTERS 





UNVARYING SPRING LENGTH 

maintains original pressure regardless of facing wear. 
ALLOY PRESSURE PLATE of nickel chromium alloy 
minimizes destructive warping, heat checking and scoring. 
INSTANT ADJUSTMENT for wear is made by 

turning threaded adjusting ring. No special tools needed. 
OTHER FEATURES include prevention of oil leakage; 
no bearing face wear; low temperature 

springs; smooth pick-up; single and two-plate models for 
heavy duty in all transportation services. 


SPICER MANUFACTURING ¢ Division of Dana Corporation 


TOLEDO 1, OHIO 


PASSENGER CAR AXLES © CLUTCHES e PARISH FRAMES © STAMPINGS e UNIVERSAL JOINTS @ 
FORGINGS e SPICER "BROWN-LIPE” GEAR BOXES ¢ RAIL CAR DRIVES ¢ RAILWAY GENERATOR DRIVES 


NEW YORK.—What makes up a 
| well-managed company under cur- 


The total World War II bonus | rent conditions will be the topic of 
would receive bonus payments of| tutionality. Meanwhile, a total of | authorizations of more than $2,700,- 


| discussion at a panel session of the 
| American Management Assn.’s fi- 
nance conference here Nov. 29-30 
at the Waldorf-Astoria hotel. 

Each of the panel members will 
|name the items he looks for as the 
|most important indications, from 
his point of view, of the present 
|state and future prospects of a 
company. 

Taking part in the discussions will 
be: Robert F. Bryan, J. H. Whitney 
& Co.; Harold B. Dorsey, president 
|of Argus Research Corp.; Alvin R. 
Jennings, Lybrand, Ross Bros. & 
Montgomery, and Roger F.. Murray, 
vice-president of Bankers Trust Co. 
|Chairman will be Dr. Jules I. Bo- 
gen, professor of finance, New York 
university school of business. 

Another session will deal with 
the organization aspects of the fi- 
nance executive’s job and his wid- 
ening responsibilities. C. J. Kuschell 
jr., finance director of the Port of 
New York Authority, will give a 
paper on “Building a Competent 
Financial Organization,” outlining 
the background of the recently an- 
nounced organizational changes in 
the Authority’s finance department, 
and Dr. Thornton F.. Bradshaw, re- 
search director of the Controller- 
ship Foundation and associate pro- 
fessor at Harvard will present his 
paper on “The Place and Status 
of the Financial Executive Today.” 

Highlights and problems of the 
new tax law will be treated by a 
panel under the chairmanship of 
Stanley W. Duhig, board chairman 
of Southern Clays, Inc. 

A paper by H. T. McAnly, of 
Ernst & Ernst, on “How Uniform- 
ity in Inventory Pricing Can Be 
Accomplished” will include a non- 
technical summary discussion of 
basic inventory pricing methods. 

A. W. Zelomek, president of the 
International Statistical Bureau, 
will speak on “The Business Out- 
look in the Defense Economy.” 


GM Picks Head 
‘For Dual Plant 


DETROIT.—James E. Goodman, 
general manager of Buick-Oldsmo- 
bile-Pontiac division, has  an- 
|nounced the appointment of E. C. 
|Klotzburger as manager of GM’s 
new dual-purpose plant at Arling- 
|ton, Tex. 
| Klotzburger, a veteran of 28 years 
| with GM, has been manager of the 
|B-O-P division’s Linden (N. J.) 
plant since Oct. 1, 1946. 
| The B-O-P division has a letter 
|}econtract to produce a Grumann- 
designed airplane for the Navy at 
the Arlington plant which will be 
built on a 255-acre site between 
|Dallas and Fort Worth. The plant 
| also will have capacity for assembly 
|of Buick, Oldsmobile and Pontiac 
| cars. 
| Goodman also announced the ap- 
| pointment of W. J. Croxson to suc- 
ceed Klotzburger as manager at 
the Linden plant. Croxson has been 
production manager of the division’s 
| South Gate (Calif.) assembly plant 
{since 1945. 








| James Rewards Salesmen 

James Motors (Nash), San Fran- 
cisco, recently honored 22 members 
of its sales force at the California 
country club as a reward for car- 
rying on a profitable sales cam- 
paign. 
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Dealers Make Life Easier for USO— 


This bus was presented to United Service Organizations in Philadelphia by 151 
Chevrolet dealers from eastern Pennsylvania, southern New Jersey and Delaware. It 
will be used to transport USO personnel and service people. Fourth from left: W. C. 
Fetters jr., Terminal Chevrolet Co., Upper Darby, Pa., president of association, making 
gift, and sixth from left, Harry Simpson, Simpson Chevrolet, Morrisville, Pa., secretary, 


and chairman of bus committee. 





Wondering how new-car and truck production and sales are making out? AUTOMO- 


TIVE NEWS gives you the entire story every week throughout the year. 





‘Full Impact of Defense Work Seen in 1953... 





WASHINGTON. — A constantly 
rising demand for defense workers 
| along with some curtailment of em- 
| ployment in industries turning out 
|civilian goods is the outlook for the 
balance of 1951, according to a 
manpower study by the U. S. Bu- 
reau of Employment Security. 

“The full manpower impact of 
the defense program is still 
ahead,” says the study. “Much of 
defense industry is still in the 
planning and tooling-up stage. 

The planned expansion is ex- 
pected to require an increase in 
defense employment and related 
activities of 2,500,000 in 1952.” 

The study found that there has 
been a general manpower tighten- 
ing in the major labor market 
across the country. This general 
trend, it was said, is expected to 
continue but to vary in intensity 
among areas. 

“On an overall national basis,” 
the report said, “the manpower 
needs of the limited military pro- 
duction program currently en- 





visioned can be met. However, a 
multitude of spot problems involv- 
ing individual areas, industries and 
occupations are likely to arise be- 
fore peak employment is achieved.” 

Under present plans for mobiliza- 
tion, it was said, the maximum 
impact of manpower demand will 
be felt in late 1952 or early 1953. 

Total manpower needs are ex- 
pected to continue to expand in 
1953 as a result of increases in 
productive capacity which, the 
report said, “will perhaps permit 
a restored volume of civilian out- 
put in addition to sustained 
military production.” 

Titled “Manpower and Partial 
Mobilization,” the study outlines 
the progress made in achieving 
defense goals and the effects of 
increased military expenditures 
upon manpower in the nation’s 
major labor markets. 

Charts and graphs are employed 
to indicate the rise in defense ex- 
penditures, the increasing portion 
of the gross national product going 











MOST OF THE FIGURE WORK at the Frank Chevrolet Co. is done by two National 
Sales Registers with all sales recorded and summarized daily. 


THIS NATIONAL SALES REGISTER keeps an accurate record of sales in all seven 
departments of the busy Frank Chevrolet Company. 


“Two National Sales Registers 





saved us*2,800 


in one year!” 





“Our two National Sales Registers 
do most of our time-consuming figure 
work. We now get a complete record 
of our business transactions—cash 
sales, cash receipts, charge sales, 
paid-outs, and seven cumulative 
totals for sales distribution. This 
information gives us an accurate 
control over our stock such as repair 
parts and accessories, and it also 
provides a day-by-day record. 





MR. HERBERT L. FRANK, 
proprietor of Frank Chev- 
rolet Co., N. E. Union Ave., 
Portland, Oregon. 


“With National Floor Audit we automatically get a 
complete picture of each day’s operation in about one 
quarter of the time previously required. This means that 
we save at least six hours daily in bookkeeping time. We 
estimate this as a saving worth at least $2,800 yearly. 


“This National System is certainly ideal for an automo- 


bile dealership with several 


different departments such 


as new car sales, parts, accessories, service and repair. 
From our experience, the National System does a wonderful 
job, and we highly recommend it.” 


You can profit like Mr. Frank from a National System. 
Mechanized day-by-day record-keeping is fast and accurate. 
You get departmental totals with each posting mechanically 
proved. Figures on sales to compare with costs are always 
available. Month-end financial statements are provided 


with speed and accuracy. 





The National Cash Register 
Company has prepared an in- 
teresting and helpful folder, 
Complete Accounting Plan for 
Auto Dealers. Ask tosee acopy 
-FREE, and without obliga- 
tion. Or, write to the Com- 
pany at Dayton 9, Ohio. 


THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO 


CASH REGISTERS + ADDING MACHINES 
ACCOUNTING MACHINES 


athe SR ll 





~ U.S.Scans Manpower Outlook 


into defense, the expansion of pro- 
ductive capacity and the value of 
defense procurement orders placed. 

Charts also are used to indicate 
how the labor force has grown, the 
increase in defense employment, 
the sources from which new work- 
ers can be drawn and the effects of 
new defense orders on employment 
in key defense industries. 


18 Additions Push 
MEMA Roster 
To 548 Total 


NEW YORK.— Eighteen new 
members have joined the Motor & 
Equipment Manufacturers’ Assn. 
since the beginning of the year, 
according to General Manager 
Eichholz. In addition, there were 
19 credit service subscribers and 11 
AAR associate members, he said. 

These figures bring the total 
MEMA membership to 548, credit 
service subscribers to 454 and AAR 
associate members to 295, a grand 
total of 1,297, he said. 


Manufacturers admitted to 
MEMA this year include: Alton 
Auto Products, Brooklyn; Bar's 
Products, San Francisco; Cadie 
Chemical Products, Inc, New 


York; Chicago Metal Hose Corp., 
Maywood, IIll.; Cleveland Graphite 
Bronze Co., Cleveland; Continental 
Piston Ring Co., Memphis; Dayton 
Rubber Co., Dayton; Dura-Bond 
Bearing Co., Palo Alto, Calif.; Fed- 
erated Metals division, American 
Smelting & Refining Co., Whiting, 
Ind.; Filterzone Auto Vision Co., 
Brooklyn; Fostoria Pressed Steel 
Corp., Fostoria, O. 

Hutchins Mfg. Co., Ine., St. 
Louis; Olin Industries, Inc., New 
Haven, Conn.; Producers Limited, 
Chicago; Quaker Supreme Chemi- 
cal Corp., Montgomery, Ala.; Read- 
ing Batteries, Inc., Reading, Pa.; 
Roberts Flexible Hose Co., Inc., 
Chicago; Rosen Sanitary Wiping 
Cloth Co., New Orleans; Service 
Gear Co., Chicago; Sundstrand Ma- 
chine Co., Rockford, Ill.; Swaco 
Products Corp., Hollis, N. Y., and 
W. J. Voit Rubber Corp., Los 
Angeles. 





Mack’s Bransome 
Presses Battle 
Against Rails 


SAN FRANCISCO.—E. D. Bran- 
some, president and board chair- 
man of Mack Trucks, took a verbal 
punch at railroads and rekindled 
the company’s fight for fair truck 
laws at the annual convention of 
the American Bridge, Tunnel and 
Turnpike Assn. 

Bransome reiterated that the 
company’s fight was_ instigated 
against “the forces that were com- 
peting with trucks and trucking 
not by good old-fashioned compe- 
tition, but chiefly by lobbying for 
anti-truck legislation.” Then he 
added: “I don’t hesitate to identify 
these forces as the railroads.” 

Much of the trucking legislation, 
he said, is “actually punitive legis- 
lation—restrictive legislation that 
tries to hamstring the nation’s 
truck operators and distributors of 
goods.” 

He charged: “I think I’m safe in 
saying that the majority of such 
laws got on the books because of 
pressure groups and propaganda; 
and they tended to fix arbitrary 
limits on the weight, width and 
axle loads of trucks. These limits 
obviously are not always based on 
sound engineering principles since 
they change at almost every state 
line. And whoever heard of engi- 
neering principles changing at state 
lines?” 

Bransome told of engaging a pub- 
lic relations counsel and said that 
in the fight Mack “was among the 
very first to really stick our necks 
out.” 


Canada Short of Antifreeze 


MONTREAL. — Hint of an im- 
pending antifreeze shortage in Can- 
ada came from J. R. Donald, de- 
fense department official, who said 
that attempts to produce larger 
quantities of the ingredients had 
not been successful. 
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Can you name these famous muscle men? 


These men carry a lot of weight! 

Their brawny chests and iron arms have been viewed by millions. Their 
feats of strength have awed two continents. 

Even they couldn’t tear in half all the photos that have been taken of 
their mighty muscles! 

But though millions have seen them in person, on posters, in newspapers 
and magazines, did you recognize Joe Bonomo, the great Sandow, Louis 
Cyr? Or was the only Strong Man you knew the inimitable Popeye? 

Yet Popeye became famous...only in the comics! 

Every Sunday morning, some 18 million adults (and their youngsters) 
settle down to follow Popeye’s latest adventure in PUCK, the only national 
comic weekly. 

He’s one Sunday caller that is welcomed warmly, eagerly, week after 
week. And so are Blondie and Dagwood, Tillie the Toiler, Little Iodine, 
Donald Duck (and now Hopalong Cassidy!) and all the other beloved 
PUCK characters! It wouldn’t be Sunday without them! 

It’s hard to measure the warmth of a welcome in cold statistics. But look 
at these proven facts: 4 out of 5 adults read comics. Advertising in PUCK 
gets more readers per dollar. Identical copy gets 3 to 5 times more thorough 
teaders in PUCK than in top weekly magazines. (Starch) 


Outstandingly successful firms like Procter & Gamble Co., Armour & Co., 
Ralston Purina Co. and others have, for years, been consistent users of space 
in PUCK, The Comic Weekly. 


@¢@¢@2@¢%6¢ 6 @®eeeeee @ & 


What Sort of People Read Comics? 


New York University’s famous survey says that 81.1% of all urban adults 
read comics Who are they... married... single...rich... poor... edu- 
cated ... illiterate? Detailed answers are available in the interesting 
booklets “Adult America’s Interest in Comics” and “America Reads the 
Comics.” These booklets will be sent to interested advertising and business 
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@ people without charge. Please ask for them on your letterhead. 
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THE COMIC WEEKLY 


The Only NATIONAL Comic Weekly —A Hearst Publication 
63 Vesey St., N. Y., Hearst Bldg., Chicago, 406 Hearst Bldg., San Francisco 
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Dealer 





Doings 








Armstrong & Goetz Motors, have 
opened at 1545 S. E. Union Ave., 
Portland, Ore., and have on display 
a shipment of seven Jaguar auto- 
mobiles from England. 

+ * + 


McCray Opens Dealership 


R. N. McCray, former head foot- | 


ball coach and athletic director at 
the College of William and Mary, 
has opened West Point Motor Co., 
West Point, Va. He resigned as 
football coach at the outset of re- 
cent athletic investigations. 

* * . 


Wood Renews with Buick 


For 40th Straight Year 


Vincent E. Wood, Santa Bar- 
bara, Calif., has renewed his 
contract with Buick for the 40th 
consecutive year. 

Wood says he thought he had a 
“fine business year” when he sold 
28 new Buicks back in 1912. In 
1928 his sales tallied to 426 cars. 
Last year, he says, he would have 
far exceeded this number “if 


enough new Buicks could have 


been manufactured to supply the 
demand.” 

* * a4 
Salesman from Biszantz 


Wins S. Calif. Contest 


| W. B. Morgan, Pasadena (Calif.) | 
|Packard dealer and president of | 
the Pasadena Motor Car Dealers | 
Assn., served as committee chair- 
man of the Southern California | 
Packard sales contest, which was 
won by Jerome Marks, salesman 
with Biszantz Motor Co. San 
Gabriel. 

Other committee members were: 
Thomas L Petersen, Santa Bar- 
bara; George A. Wagner, resident 
manager of Earle C. Anthony, Inc., 
and Porter Kelley, Glendale. 

* + * 


Perrault Heads Chamber 
Rene B. Perrault, president of 
Cummingham-Perrault, Ltd., Mon- 
treal, is new president of the 
Canadian chamber of commerce. 
* * . 


Ford Dealers Awarded 


Four Los Angeles county Ford 
dealers were presented the Four- 
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Hudson's Harrington Motors in Evanston— 


Spacious and modern in every respect is this new $175,000 home of Harrington 


ton, Ill. At 535 Chi Ave., the n arters include a new- | 
Motors (Hudson), Evanston, | icago Ave e new quarters inclu lold and new cars that highlighted 


car showroom, an adjoining paved used-car lot and a spacious service shop equipped | 


with the latest facilities. ee 
Letter Award recently by Jim 
Roberts, district sales manager. 
The four are Harry Fortner, 
Fortner Motor Co.; Howard 
Cook, City Ford Co.; Les Kelly 
and Phil Johnson, King Motor Co. 


* * * 


Dodge Dealers Cooperate 

Many Dodge dealers in northern 
California cooperated in promoting 
National Wine week recently by 
setting up showroom displays tieing 





|in with publicity of wine producers 


jin the area. 





* * * 


Brown Honored Again 


Ira A. Brown, Portsmouth, 
N. H., dealer, was presented the 
“Book of Deeds” citation of the 
Exchange club at a ceremony in 
recognition of his outstanding 
service to the community. Last 
year, he was awarded the master 
key membership plaque by the 








PICTURES OF PERFECTION 


1 THOROUGHLY DEWAXED —flows freely at all tem- 
peratures and gives instant, full-bodied lubrication. 


temperatures. 


Wo tr’s Heap means the “Finest of the Fine” to 


millions of motorists everywhere! 





Wolf’s Head Oil Refining Co., Inc., Oil City, Pa., New York 10, N. Y. 


WOLF'S HEA 


MOTOR OIL 


100% Pure Pennsylvania 
“Premium Grade” 


Every time a car moves a mile, each piston travels up and down the 
cylinder wall about 3,000 times. And cylinder-wall temperatures exceed 
300°F.! If the oil provides maximum protection, engine wear can only 
be measured in thousandths of an inch . . . even after thousands and 
thousands of miles of hard driving! 


Be sure that you recommend and sell the best protection that money can 
buy ... WoLF’s HEAp Motor Oil—100% Pure Pennsylvania ‘‘Premium 
Grade.’’ WoLF’s HEAD, made from nature’s finest crude, is refined three 
steps further than ordinary oil: 





DOUBLE-DISTILLED—free from impurities that cause 
excessive oil consumption, sludge, undue wear. 


TRIPLE-FILTERED—highly resistant to sludging and 
oxidation. Non-corrosive to bearings. Won’t thin 
out at high temperatures or get sluggish at low 


| all states. Write for a copy. 


Pree f eit 


Folder. Contains safety hints, 
speed laws, driving regulations for 





AND LUBES 


Member, Penna. Grade 
Crude Oil Association 





| Lions club for his efforts toward 
betterment of the community. 
* * * 


Kiwanis Treasurer 
Cecil Morrison, manager of 
Farmer Motor Sales (Chevrolet), 
Rochester, N. H., was named treas- 
urer of the Rochester Kiwanis club. 
. * * 


Utica Dealers Help Auto Club 
Mark 50th Anniversary 


| Automobile dealers in Utica, 
N. Y., participated in the celebra- 
|tion of the 50th anniversary of the 
| Automobile Club of Utica and Cen- 
| tral New York. 

Most Utica dealers had one or 
|more new models in a parade of 


|the observance. In addition, there 
were models dating to the early 
|1900s. A lineup of driver training 
|vehicles used by high school stu- 
jdents of the Utica area also were 
|included in the parade. 

| * + * 


|Kallal Elected President 


‘Of Chicago Olds Dealers 


George Kallal, of Parkway 
Auto Sales, Cicero, [TL, was 
elected president of the Oldsmo- 
bile Dealers Assn. in the Chicago 
area at the annual meeting. 

The group also elected Larry 
Faul, of Larry Faul Olds Co., 
Inc., Oak Park, vice-president; 
George Hollingshead, of Hollings- 
head Motors Co., Chicago, secre- 
tary, and A. D. Malkin, of Nor- 
Town Auto Sales, Chicago, treas- 
| urer. 
| * * «® 
K-F Dealer in Ukiah, Calif., 
Honored for Sales Drive 


Cowan’s, Kaiser-Frazer dealer in 
Ukiah, Calif., was awarded a Jef- 
ferson Golden Hour electric clock 
for winning third place in K-F’s 
four-state campaign during August 
and September. 

The presentation was made by 
W. F. Struble, San Francisco dis- 
trict sales manager of K-F, to Russ 
Mohr, sales manager of Cowan’s. 

* : ? 


Kentucky Dealers Add 
| Nine New Members 


Nine new members have been 
| enrolled in the Kentucky Auto- 
mobile Dealers Assn., it has been 
announced. 

They are: Barton Motor Co. 
(Willys); Harkleroad Motor Co. 
(Oldsmobile); Hill Chevrolet Co.; 
Odson Hopper Motor Sales (Cros- 
ley); King’s Garage (White 
Trucks); Tri-County Motors, Inc. 
(Buick-Pontiac); Wyrick Bros. 
(Studebaker); Pickerill Motors, 
Inc. (Studebaker), and E. F. 
Walker Motor Co., Inc. (Chrys- 
ler-Plymouth). 

+ 





* 


Miller Elected President 


Of Vero Beach Assn. 


Roland B. Miller, of Roland Mil- 
ler Chevrolet Co., Inc., has been 
elected president of the Vero Beach 
(Fla.) Automobile Dealers Assn. 
| Elected vice-president was Rich- 
jard W. Danner of Dick Danner 
Ford, Inc., while J. R. Furlong of 
J. R. Furlong & Co., was elected 
secretary-treasurer. Named direc- 


tors were: B. L. Holman, Vero 
Beach Cadillac Co., and Charles 
Niemeyer, Naco Farm _ Supply 
Store. 


s > a 


O’Donnell Gets Ford Award 


E. M. O’Donnell, Syracuse (N. Y.) 
dealer, has received a four-letter 
award from Ford Motor Co. George 
Earl, Ford field manager; Edward 
T. Montague, general manager for 
Ford at Syracuse; Ray Murphy, 
district sales manager of Buffalo, 
took part in a presentation cere- 


mony. 
” cal + 


Switches to Retail Selling 

| Oliver E. Becherer, head of 
|Becherer Buick, Inc., Monrovia, 
Calif., is selling his used cars at 


retail instead of wholesale as pre- 
| viously. 





* * * 
Patton Modernizes 
Lloyd Patton Motors, 2733 W. 
Seventh St., Fort Worth, Tex., has 
| installed the latest equipment in its 
|service department. Lloyd Patton 
jis the owner of the Cadillac deal. 

* . ” 


| Gillespie Workers Give 

| Henry Gillespie, owner of Gilles- 
pie Buick Co., announced that em- 
|ployes of his firm have given more 
than $800 to the United Foundation 
drive. 

















‘rain or plane reservations to and from New 














Memos to Dealers 


By Bob Finlay 


the famous Manhattan deal 


was 
with the native Indians. 
e ° * . . 
) } Merchandising | tye-acher 
s CARTOON of a skinny man 


£ getting into his long winter 
underwear was an eye-catcher in a 
| newspaper ad used to promote win- 
|ter changeover service business at 
| Pigott Motors, Ltd., Toronto. 
| Said the ad caption: “Your car 
needs a winter changeover, too.” 
Copy read: “When cold weath- 











ip other day, Martin Bury, head 
of Wilkie Buick in Philadelphia, 
was discussing auto salesmen and 
how the public looks at them. 


He told the story of how some 
pleasant companions on a trip to 
Europe gave him the frost when 
he told them that he was an auto 
salesman. 

Funny thing is that they found 
him very good company until he 
used the label. 

To many people, labels form a 
mental block. They shut their 
minds after hearing it. 

There’s a psychologist, for in- 
stance, who calls himself a research 
statistician when dealing with 
businessmen because he learned 
that many businessmen are sus- 
picious of psychologists. 

And then there is the story of 
an accountant who called him- 
self a detective while traveling 
because the label made him more 
interesting to new acquaintances. 

Fact is that most auto salesmen 
today are steady, likeable people— 
in general, the kind of people most 
of us like to know. 

But the fact that people do rely 
on labels might offer a good adver- 
tising idea to dealers. 

Many have used pictures of 
their staff in their ads. In doing 
this, wouldn’t it be better to tell 
some of the common things 
about a salesman—like, “Joe is 
married, has three fine kids .. . 
You'll see him often down at 
Hoskin’s school, helping out the 
Scout committee, etc. .. .” 

You'll give peovle more confi- 

dence in vour staff that wav. than 
you will if vou tell the folks to 
come in and see “Hi Dollar Joe” 
for the best deal in town. 

: * ® 


For Old-Timers 
(\STENDORF MOTORS (Pack- 
ard), Buffalo, is canitalizing on 
its long record of service in the 
automobile business bv inserting in 
its newspaper ads recollections of 
early developments in the industrv. 
Caption on the ads reads: “From 
Our Memorv Book.” Tvnical was an | 
ad which said: “The vear 1911 saw 
the first automobile self-starter 
demonstrated. That was three vears 


Dodge Sales Post 


Goes to Letscher 


DETROIT.—Appointment of E. P 
Letscher as Dodge sales supervisor 
in the home office 
has been an- 
nounced by E. C. 
Dock, general 
sales manager. 

Letscher comes 
to Detroit from 
Philadelphia 
where he was re- 
gional manager. 
Previously he had 
™. We been regional 

’ manager in Cleve- 
E. P. Letecher land, Greensboro, 
N. C. and in Memphis, Tennessee. 














Post-Convention 


CRUISES 


to the 


CARIBBEAN 


SS OCEAN MONARCH 
Sailing February 2 
7 days........$195 and up 
RMS MAURETANIA 
Sailing February 1 
18 days....... $495 and up 


DON'T WAIT 


Reserve accommodations NOW 
Sy writing N.A.D.A.'s official travel agent: 


Westheim Travel Service, Inc. 

| 
560 BROADWAY, NEW YORK 19, N. ¥.| 
‘his agent is also authorized to handle your 








ork, if you so desire.) 








after we started in the automobile | 
business. | 
“We say with justifiable pride | 


longies, don’t forget that your 
car needs special winter protec- 
tion, too. Act now before we’re 
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|Putnam Chevrolet Deal in California, Mo.— 





C. O. Putnam has been a Chevrolet dealer in Moniteau county, Mo., for the past 25 
| years and owns two other firms, Putnam-Gabert Chevrolet in Tipton and Putnam-Geiger 
| Chevrolet, Jamestown. The American Legion held its annual homecoming dance in the 
| recently remodeled building. 


that we always endeavored to serve 
Buffalo motorists the best we knew | 


caught in the first deep freeze. 
“Let experienced Pigott Motors’ 


how and we believe it has been|service men put your car in shape | 
appreciated. If you are thinking of |for a winter of safe, dependable | 
buying a good used car, look these|and economical driving.” 
over.” ae oe | 

See | Patriotic Move 
Play on Theme | . 


| T)ISCOUNT advertising is al 
HARLES E. VINCEL (Pontiac), | DJ" . on eu 


y : oa s touchy thing. However, 
St. Louis, said in a recent ad-| Dorschel-Studebaker, Rochester, N. 
vertisement: “Our used-car bar- 


I Y., tied it in cleverly with the Red 
gains are better deals than Man-| Cross blood donation campaign. 
hattan was for 24 bucks. | The firm offered $100 off on 

This was in character for the | any new Studebaker car or truck 
firm’s advertising which usually is 


or $50 off on any used vehicle 
accredited to Chief Pontiac and! to any person donating blood to 





the Red Cross during a two-week 
period. 

The promotion was launched with 
a newspaper ad headed by the cap- 
tion: “Is a pint of your blood worth 


| $100? It is to our men in Korea. It 
|is at Dorschel-Studebaker. 


“On the home front, on the war 
front, someone’s life is in your 
hands. Offer your blood donation at 
the Red Cross Blood Center.” 

The firm further said that to any 
person donating blood during this 
period “we will still give you the 
high allowance for which we are 
famous.” 





the NEW. 
FULTON DE 


PREVIEW FO 





‘Pontiac Releases 








Sales Program 


PONTIAC.—A new visual educa- 
tion sales training program cover- 
ing fundamentals of new and used- 
car selling has been released to 
dealers by Pontiac. 

Called “Destination Dotted 
Line,” the program consists of eight 
motion pictures dealing with inter- 
dealership sales training, product 
features and demonstration, sales 
guidance and plans and procedure 
used by individual dealers. 
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LUXE SUN SHIELD 


THREE MODELS FIT APPROXIMATELY 90% OF CURRENT CARS... No. 1020, 
1021 and 1022 are designed for all the volume cars, including “hard-top” 


¥ Ng bodies. 


NO. 36 DE LUXE . 
TRAFFIC LIGHT FINDER 





satisfaction. 


part of the car. 


Large size, instantly : 

adjustable to suit any 

driver. Mounts 

securely to inside 

windshield molding. 

List, $2.95. . 
jobber now. 





A Car Without o 
Fulton Shield is Like 
oa Hat Without a Brim 


LATEST STYLING, LONG-LIFE CONSTRUCTION . . . Engineered with graceful, 
modern lines that complement car design. Made of aluminum for lasting 


STAINLESS STEEL TRIM . . . Harmonizes with trim molding on fine cars, becomes 


SECURE INSTALLATION, FULL ADJUSTMENT . . . Attaches firmly to car body, 
yet retains full vertical adjustment for height of individual driver. 


You sell safety when you sell Fulton Sun Shields. Your customers avoid sun glare 
and sky glare, shield off snow and ice in winter, drive cooler in summer. Get set 
for big profits in 52 with the Fulton DeLuxe Sun Shield. Order from your Fulton 


THE FULTON COMPANY 


MILWAUKEE 14, WISCONSIN 
DESIGNERS AND MANUFACTURERS OF AUTOMOTIVE EQUIPMENT SINCE 1911 
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Need Minimized 
For Permanent 


Type Antifreeze 


DENVER. — Only one of every 
five automobile owners really needs 
to put a premium-priced perma- 
nent antifreeze in his car, accord- 
ing to Dr. John H. Young, an 
authority on antifreezes for the 
du Pont Co. 

Premium-priced antifreezes, Dr. 
Young told a meeting of the Soci- 
ety of Engineers here, should be 
used only for the following reasons: 

When the car’s cooling system 
has been adjusted to give operat- 
ing temperatures above 160 degrees 
F.; to get more heat from the 
heater; where 30 degrees below 
zero or greater protection is de- 
sired, and in high altitudes, unless 
the lower boiling point of methanol 
solutions is compensated for by a 


radiator pressure cap or lower 
opening thermostat. 
Otherwise, Dr. Young _§ said, 


standard-priced antifreezes will do 
the job just as well or better. He 
said his views were backed by 
more than 22 years’ research in 





Lansing GM Club Sees Road Muddle Movie— 


Improvement of the nation’s highways was the topic as these persons interested in 
highway development attended the recent meeting of the General Motors club of 
Lansing. Present for the first showing in the Michigan capital of the GM film, ‘‘Let’s 
Get Out of the Muddle,"’ were Russell Meeusen (left), Grand Rapids, (Mich.), manager 
of General Motors Acceptance Corp.; T. 
Howard Nugent, state representative from Bad Axe, Mich., and H. C. Coons, deputy 


state highway commissioner. 





C. Downey, Oldsmobile works manager; 





du Pont laboratories. Du Pont man- 
ufactures both standard and pre- 
mium-priced antifreezes. 

Dr. Young said that what little 
evaporation occurs in a car’s cool- 
ing system consists of both water 
and antifreeze, so that the concen- 
tration of antifreeze and the degree 





of protection remains about the 
same. 

He said that motorists run the 
risk of serious engine damage by 
using, for more than one winter, 
premium-priced antifreezes which 
traditionally have been considered 
permanent. 








Highways & Safety... 





Top-Level Planning 
Needed, Kreml Says 


By Sam Sampson 
Staff Writer 

ji problem of traffic and park- 
ing in city areas cannot be met 
by departments alone, but must be 
assumed by municipal governments, 
according to Franklin M. Kreml, 
director of the 
Northwestern 
University Traffic 

Institute. 

In an article in 
a recent issue of 
Public Safety, 
Kreml points out 
that the problems 
of congestion and 
parking are not 
separate items, 
but are parts of a larger problem— 
“the problem of movement.” And 
because of the need for a fully 
coordinated program, he empha- 
sizes the vital issue of “top-level 
traffic planning.” 

In his analysis of the situation, 
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Prescription For Profits in Cleveland... 





“Readers - 


. 
Seven out of ten Metropolitan Cleveland families 
read THE PRESS on every buying day. 


“Results - 


Positive sales results assured by 99% circulation 
concentration in the Cleveland Market. 


Reseaich- 


Continuing PRESS market research gives advertisers 
quick and positive measurement of results. 


* CUYAHOGA COUNTY 


= The only daily paper that adequately covers Metropolitan Cleveland 


The Cleveland Press 
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Kreml laid out an administrative 
plan for meeting the present 
“movement” problem, which he 
sees threatening city business 
volume, public transportation 
services, and adding to the grow- 
ing trend toward decentraliza- 
tion. 

Of prime importance, Kreml 
wrote, is the need for a coordinated 
administrative effort, with all the 
interested department heads agreed 
on a conclusive program projecting 
into the future as well as meeting 
the present-day needs. 

* . 


Plan Outlined 

IRST of all, he said, is the need 

for a “good zoning law, a good 
traffic ordinance, and a _ good 
vehicle code.” 

There must be a master street 
plan, geared to the city’s present 
and future needs. 

“Next and very importantly,” 
he continued, “is a sound engi- 
neering program. A sound en- 
gineering program should be 
aimed primarily at improving the 
use of what you now have.” 

In addition, he pointed out that 
there must be a constant super- 
visory program carried on by the 
police, and an organized, informed 
public opinion in support of the 
plan. 

* * 


Evanston Method 


IEUT. Frank Andrews, of the 
traffic bureau of the Evanston 
(Ill.) police department, has told 
of a program being carried on 
there to meet the parking problem. 
He stated that in April, 1948, park- 
ing meters were installed, and the 
proceeds of them, except for cost 
of meters and installation, were set 
aside to acquire public parking 
facilities, 

By December, 1950, gross re- 
ceipts from 1,482 meters 
amounted to $325,588.87, he said, 
and the city obtained $245,600 
worth of parking facilities, in- 
cluding 10 off-street lots. 

Eight of the off-street lots are 
in the business area, Andrews said, 

and two are in residential areas. 
Six of the business area lots pro- 
vide for three-hour parking limits 
at five cents an hour. The residen- 
tial lots permit unlimited all-day 
parking and are used mainly by 
employes. Other off-street facilities 
were made available by merchants 
in the downtown area, he said. 

“A large amount of credit for the 
success of the parking committee’s 
program is due to the cooperation 
of the Evanston chamber of com- 
merce, which supplied 100,000 pam- 
phlets explaining the use of park- 
ing meters, and maps showing the 
location of all the off-street park- 
ing areas,” Andrews pointed out,” 
and to the Evanston plan commis- 
sion in their farsighted view of the 
parking problem and their constant 
backing of the enforcement effort 
needed in its solution.” 

* x * 


Des Moines’ Garages 


D*®* MOINES, another example, 
approached the problem in a 
slightly different way, but has 
launched a program that will pro- 
vide funds in the future to meet 
its needs, according to J. M. Tip- 
pee, director of the public works 
department there. Aside from open- 
air lots maintained in the city, the 
government built two garages 
which they lease at an annual 
rental adequate to meet the debt 
requirements of interest and capital 
in financing the structures. 
. a * 


+ 


Turnpike Opened 


In New Jersey 


A 53-mile section of the New Jer- 
sey turnpike, from Bordentown to 
Deepwater in the southern part of 
the state, was opened on Nov. 5. 

It was reported that after seven 
hours of operation on the first day, 
about 1,000 vehicles had passed 
through the six toll stations. Cars 
pay 60 cents to travel the entire 
section, and trucks pay $1.75. 
Truckers reported a saving of a 
half-hour by using the turnpike. 
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| Used-Car Notes 








Woman Opens Lot 


DALLAS. — The first used-car 
business owned and managed by a 
woman here has been opened by 
Miss Sunelle Sutherland at 2007 
Cedar Springs Rd. It will be known 
1s Sue’s Used Cars. 

+ . * 


6 N. Y. Area Dealers Face 


OPS Violation Charges 

NEW YORK. — Complaints, 
seeking to halt six used-car deal- 
ers here from doing business, for 
allegedly failing to submit neces- 
sary OPS forms have been filed 
by U. S. Attorney Myles J. Lane. 

Cited in the writs were: Harry 
Thompson, 1231 Prospect Ave.; 
Sam Bilgrei, 3515 Peartree Ave., 
and Idamaur Garage Corp., all 
from the Bronx, and Julius E. 
Mayer, New Rochelle; William D. 
Stolz, Hastings-on-Hudson, and 
John R. Gouveie, Yonkers. 

* * 2 


Vaughan Moves 


LAFAYETTE, Ind. — Vaughan’s 
Auto-Mart has moved from Main 
St. to larger quarters on Brown St. 

+ * + 


Another Buse-Coggins Lot 


TUPELO, Miss.—Buse & Coggins 
has announced the opening of its 
second used-car lot on E. Main St. 
Ralph Buse and Ray Coggins are 
the owners. 

* * + 


Biederman Forms 


HUNTINGTON, W. Va.—Articles 
of incorporation have been filed for 
Max Biederman, Inc., with a capi- 


DiSalle Assures 
Safeguards for 


Data Given OPS 


WASHINGTON. — Provisions to 
safeguard the confidential nature 
of information furnished to OPS 
through its directives will be ob- 
served, it was announced last week 
by Michael V. DiSalle, OPS direc- 
tor. 

In a statement to the press, Di- 
Salle said that “in connection with 
its regulations OPS must obtain 
from business firms in the nature 
of cost data, profit-and-loss state- 
ments, balance sheets and product 
specifications, this information will 
be treated with the same care 
which any business or professional 
man would deem prudent.” 

DiSalle said that other Federal 
agencies will be permitted access 
to this data only as required by 
law and subject to adequate safe- 
guards. He added that all announce- 
ments from the OPS office will be 
made generally, and not to any sin- 
gle or group of individuals. 

“Tt is also of great importance,” 
DiSalle continued, “that the pub- 
lic not be misled by statements of 
employes regarding OPS actions | 
which have not received final ap- 
proval. 

“Confusion, inconvenience and 
even unwarranted financial loss 





tal of $100,000. Incorporators are: 
Max Biederman, Louis M. Bieder- 
man, Helen Biederman, R. J. Levy 
and T. Seldon Jones. 
* * * 


Clearance Sales 


OTTAWA. — United Car Markets 
here recently conducted a special | 
sale to clear its used-car lots for 
the season. All stock was sold at 
prices substantially below market 
lists, it was reported. 

+ * * 


Thomas Lot Opened 
CHATTANOOGA, Tenn.—Thomas 
Auto Service has announced the 
opening of a used-car lot here at 
2828 Rossville Blvd. Huber Martin 
has been named manager of the 
lot. 





Rear-Engine Bus 
OK’d for Nation’s 


School Systems 


WASHINGTON.—Some 75 educa- 
tors, transportation experts and 
school bus manufacturers have ap- 
proved use of the rear-engine bus 
for the nation’s school systems. 

Tentative bus standards, which 
will be used for the next two years 
have been listed by the group, with 
definite standards being adopted at 





| Ford Taxis for Elyria, O.— 


J. R. Dall Ford Sales, Elyria, O., recently 


Checker Cab Co., and ran an ad in the local paper to publicize the fact. The company 
said that the cabs were equipped with heavy-duty springs, shocks, seats, clutch and 
other special equipment furnished by the company for taxi use. 


delivered these five Fords to Elyria City 





Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every week throughout the year. 





the end of that period. 


It was also recommended by the 
group that the conventional-type 
bus still be used 
which lack hard-surfaced roads. 

Approval of the rear-engine bus 
was made at a conference here of 
~|the National Education Assn.’s na- 
tional commission on safety educa- 
tion. 


in rural areas 





in to buy. 


front with glass- 





will result to a business man who| 
takes action based on a personal | 
opinion of an OPS employe if it 
subsequently develops that the per- | 
sonal opinion does not coincide | 
with the official action of the) 
agency.” | 





Autocar Opens | 
New Pa. Branch 


ARDMORE, Pa.—<Autocar Co. re- 
ports it has extended its factory 
branch system of sales and service 
to the 22 Pennsylvania counties, 
formerly represented by Truck Spe- 
cialties Co. 

The territory is a separate divi- 
sion under the Philadelphia dis- 
trict of Autocar Sales & Service 
Co., a subsidiary of Autocar Co. 
Headquarters for the territory will 
be the same as under Truck Spe- 
cialties Co. at 800 S. 13th St. in | 
Harrisburg, where Fred T. Cushing | 
will manage sales and C. W. Cheek | 
will supervise service for the en-| 
tire area. 


Allied Sales Bows 

Allied Auto Sales, 2020 25th Ave., | 
Gulfport, Miss., held grand opening 
under the management of Earl D. 


Whittington. 











ful business-getter? 


When more people can see in, more come 


What would it cost to open your store- 


-to make it a more power- 
Why not find out 


right now, by calling your Libbey-Owens- 
Ford Glass Distributor? 
Take advantage of his knowledge of 


storefront needs 


and materials and costs. 


He’s a local businessman who knows local 
conditions and local codes. And he can put 
you in touch with local architects and con- 


tractors who do 


storefront work. He can 


help you make your showroom the outstand- 


For a modern VISUA ‘0. 


RONT see your nearest 


GLASS DISTRIBUTOR 


LIBBEY: OWENS-FORD 





Open your showroom to more business! 


ing attraction for car shoppers on your street. 
Your L-O-F Distributor has the best 


and most complete line of storefront ma- 


terials 


L-O-F Polished Plate Glass, Golden 


Plate to reduce fading of displays, Thermo- 
pane* insulating glass to reduce steaming 
and frosting, Tuf-flex* doors to open up 


Vitrolite* 

beautify exterior surfaces. 
Send the coupon for our Visual 

Fronts book and for the name 


of an L:O:F Distributor who 
can give you this complete 


entrances, glass 


helpful service. *® 


Libbey-Owens-Ford Glass Co. 
61111 Nicholas Building, Toledo 3, Ohio 





paneling to 


Send me your book on Visual Fronts and the name of the nearest L-O-F Distributor. 


Name 

Print Plainly 
Address 
City _ —— Zone 


Stete—___—. 
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Factory 
~" on Wheels 
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Meer a new kind of traveling man. 


There are sixty of him—a factory service 
department on wheels. They’re covering 
the country, day in, day out—the seacoast 
of Maine—the Imperial Valley of California 
—every city and town where Nash cars 


are sold and serviced. 


These sixty men are the Nash Mobile Service 

Training School —and what they do for 

Nash dealers is done by no other manufacturer. 

For instead of lecturing in district schools 

to large groups, these expert Nash Service ‘ 


Instructors teach in a new kind of classroom 2° 





—the dealer’s own service department ~e? ¢ 


Whatever the problem —from the 
finer points of New-Car 
Service to the latest : : . 
dope on carburetor °F | TRAINING SCHOOL 
adjustment — théy’re op : a 
ready with the facts—the —— 
“know-how” and the “show-how” 
—hot from the factory. And the aes 
“show-how” is easy, because those 

smart Rambler Suburbans they drive are 

completely equipped with the newest, most 


modern automotive tools. 


Whether it’s the service manager, or the 
newest trainee, he gets on-the-spot, 
on-the-job help — personal, individual training 


for the entire service department. 


This new development in service training 
is typical of the great Nash service 


program—another assurance that Nash 





buyers will be happy with their cars— 
and with the dealers they bought them from. The World's Most Modern Cars 


Backed up by the world’s most modern service 
THE AMBASSADOR - THE STATESMAN - THE RAMBLER 
Great Cars Since 1902 


Nash Motors, Division Nash-Kelvinator Corporation, Detroit 32, Mich. 
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Nash Honors Wisconsin Dealer— 


E. D. Stebbins (left), Nash Milwaukee zone manager, is shown presenting an electric 
clock trophy to W. G. Rehraver, owner of Two Rivers Auto Service Co., Two Rivers, 
Wis., in honor of his 33 years as a Nash dealer. Ralph Ladwig (center), Nash district 


manager, looks on. 


GM’s Bradley to Preside . . . 





WASHINGTON. — The Fourth 
Highway Transportation Congress 
will be held in Washington next 
May 6-8, Arthur C. Butler, direc- 
tor of the National Highway Users 
conference, announces. 

Sessions will be held in the 
Mayflower hotel. Presiding will 
be Albert Bradley, NHUC chair- 
man and executive vice-president 
of General Motors. 

Like its three predecessors, the 
fourth congress will bring to the 


4th Highway Congress 
Slated for May 6-8 


way transportation leaders repre- 
senting road user groups in the 
states, farm organizations, motor 
clubs, highway officials, bus and 
truck associations and every indus- 
try which is allied with the con- 
tinued progress of highway trans- 
portation throughout the U. S. 
The biennial congresses, spon- 
sored by the NHUC were instituted 
in 1946 to consolidate, by open dis- 
cussion, the ideas of all who are 
concerned with the welfare of over- 


reach a unanimity of purpose in 


finding solutions to the problems in 


this field confronting the nation as 
a whole. 


As defense mobilization moves 
into high gear, transport observ-, 
ers point out, decisions are being 
made daily by government offi- 
cials which affect every segment 
of our economy. When the fourth 
highway congress convenes, it is 
believed, sufficient time will have 
elapsed to permit a more thor- 
ough evaluation of the impact of 
those decisions upon millions of 
highway users and upon those 
who provide their vehicles, high- 
ways, fuel, supplies and services. 

Because of the evident need for 
improvement and rehabilitation of 
the main highway routes of the na- 
tion, it is said, the fourth congress 
can be expected to give thoughtful 





nation’s capital hundreds of high- 





the-road 


transportation and 


to 





study to the question. 
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Auto Personnel 








|pointed director of research and 


development at Thermoid Co., 
Trenton, N. J., according to Fred 
Schluter, president. 

. * * 


Three New Branches Opened 


By Universal CIT 

Opening of three new branch of- 
fices and the appointment of a new 
branch manager in Tucson, Ariz., 
has been announced by Universal 
C.LT. Credit Corp. 

Promoted to branch manager at 
Tucson was 
New branch offices were opened in 
Bloomington, Ill.; Williamson, W. 
Va., and Winston-Salem, N. C. 

William P. Skinner was named 
district manager of the Blooming- 
ton office at 510 N. East St. Serv- 
ing with him as branch manager is 
William T. McKenna. 

Alvin P. Haberbush was appoint- 
ed district manager of the Wil- 
liamson office at No. 2 Cinderella 
Bldg. Serving with him are John 
E. Theis, sales representative, and 
Joe W. Williams, branch manager. 

_Vernon W. Brown jr. was ; named 





Newman's 20th at Goodrich— 


James J, Newman (right), vice-president 
of B. F. Goodrich, receives his emblem for 
20 years of service from John L. Collyer, 
president. Newman is chairman of the 
Inter-Industry Highway Safety committee. 
His service pin was awarded at annual 
ceremonies of B. F. Goodrich honoring 
long-service employes at Akron. 








More than 100,000 persons read AUTO- 
MOTIVE NEWS every week! 
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Eric O. Ridgway has been ap-| 


Donald H. Horner. | 


branch manager of the Winston- 

Salem office in the First National 

Bank Bldg. He is assisted by Mere- 

dith F. Payne, sales representative. 
* * * 


Powers Succeeds Larke 


In Buick Production 


Edward T. Ragsdale, general 
manufacturing manager of Buick, 
announces appointment of Jesse 
L. Powers as his assistant. Pow- 
ers succeeds the late Walter N. 
Larke. 

Ragsdale also appointed Don- 
ald F. Taylor as general superin- 
tendent in charge of all ordnance 
production at Buick. Taylor has 
been assistant general superin- 
tendent in charge of tank trans- 
missions production. 

* * 7 


|L-M Promotes Three 


| At Detroit Plant 

Promotion of three Lincoln-Mer- 

cury men to new positions at the 

Lincoln-Detroit plant has been an-| 

nounced by G. S. Borgquist, plant | 

manager. | 
Foy Dabbs has been named gen- | 

















|eral superintendent of assembly for 
Lincoln - Detroit. Stanley Glodzik 
| has replaced Dobbs as superintend- 
jent of the final assembly depart- 
j}ment, while Allen F. Scudder has 
been named superintendent of trim 
operations. 
* + * 


Shank, Spencer Win Posts 


With Auto Electric Assn. 
John A. Shank, manager of the 
Parts and Service division of 
Electric Auto-Lite Co., Toledo, 
has been elected as a director 
from the Manufacturers division 
of the Automotive Electric Assn. 


G. Z. Spencer, sales and service 
manager of Trico Products Corp., 
Buffalo, who is also a member of 
the board, was elected vice-presi- 
dent and chairman of the Manu- 
facturers division. The board 
meeting, held in connection with 
the annual fall convention of the 
association at White Sulphur 
Springs, W. Va., was conducted 
under the chairmanship of J. W. 


Potter, King-Seeley Corp., Ann 
Arbor, Mich., president of the 
association. 


Austin of Canada Reveals 


Three Personnel Changes 
Louis Michelin, formerly vice- 





Nothing Can Match TRANS-LIFT 
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MANZEL TRANS-LIFT 
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SEE HOW EXCLUSIVE ROTARY ADJUSTMENT SAVES TIME 
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variations in spring pespencion, floor, or hoist. 
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Order direct today (or write for 
literature) from 


341 BABCOCK STREET 
BUFFALO 10, NEW YORK 


Factory authorized manufacturer and supplier 
of approved tools and equipment for servicing 


all Ford, Lincoln and 


Mercury Vehicles. 





president of Thomas Plimley, Ltd. 
Vancouver, B. C., has been appoint- 
ed deputy managing director of 
Austin Motor Co. (Canada), Ltd. 
Toronto, the company has an- 
nounced. 

Cyril Fowler, previously assistant 
service and technical manager of 
Austin of Canada, has been ap 
pointed general service manager 
Dick Williams, advertising man 
ager of the company, will also act 
as sales promotion manager. 

* * * 


Williams Shifted to Detroit 


As Nash Training Aide 


Appointment of R. E. Williams 
as assistant sales training man- 
ager of Nash Motors, Detroit, is 
announced by N. F. Lawler, di- 
rector of advertising and sales 
promotion. 

Williams, formerly sales train- 
ing representative in the Boston 
zone, joined Nash in 1945 as dis- 
trict manager. Previously he was 
regional manager for the Jam 
Handy organization and expe- 
diter for Eastern Aircraft divi- 
sion of General Motors. 

a ee 


Sankey, Matousek Upped 
At Baker-Raulang 


Directors of Baker-Raulang Co. 
elected Edwin W. Sankey as vice- 
president and assistant to the pres- 
ident and John A. Matousek as 
vice-president of manufacturing, it 
is announced by James W. Moran, 
president. 

Sankey joined Baker-Raulang in 
1919 in the stock room. In his new 
position, Sankey will continue su- 
pervision of purchasing and also 
coordinate engineering and manu- 
facturing and will work with the 
sales department. Matousek was 
appointed manager of manufactur- 
ing in 1949. His experience covers 
association with Bohn Aluminum & 
Brass Corp., Hupp Corp., Galanot 
Products Co., and Cleveland Graph- 
ite Bronze Co. 

* * * 


Walker Calls Morgan Home 


And Hires Jorgensen 

William C. Morgan jr. has been 
transferred from the company’s 
Jackson, Mich., plant to the Ra- 
cine, Wis., headquarters of Walker 
Mfg. Co. James S. Allen, Walker 
president, also announced that J. 
Harold Jorgensen had joined the 
firm as an industrial engineer. 

Allen said that Morgan, a vice- 
president, would add coordination 
of defense production and contacts 
with government agencies to his 
duties. Jorgensen will supervise 
administrative and production pro- 
cedures and systems. 


Sanger to Advise U. S. 


Merle Sanger of the Research 
and Development division of Gen- 
eral Tire & Rubber Co. has been 
appointed a technical consultant on 
rubber problems on the Rubber di- 
vision of the Munitions Board. 
Within the Department of Defense, 
the Munitions Board advises the 
military forces on all raw and 
manufactured materials used in the 
defense effort. 

* * * 


Borg-Warner Ups Schutz 


R. F. Schutz has been named 
assistant treasurer of Ingersoll 
Products division of Borg-Warner 
Corp. Schutz joined Ingersoll in 
February, 1944, as controller in the 
division’s Kalamazoo (Mich.) plant. 
He has also been in charge of con- 
tract sales, and for a time served 
as production manager. 
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j Johnston Sees 
End of Controls 


In Two Years 


| BOSTON.—There will be no ra- 
| tioning of any kind in the U. S. and 
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Babson Official Likes . 











Outlook for 1952 


By George Deery 
Associate Editor 
RTHUR C. BABSON, vice-presi- 
dent of Babson’s Reports, ex- 
pects 1952 “to be another year of 
well-sustained business,” he told a 


meeting of the firm’s clients in 
New York. 
Volume will be “amazingly 


high” when stacked up against 
prewar standards and more than 
“passably good in terms of the 
high level of 1951,” he added, 
pointing out that: 

“America’s capacity to produce 
will once more be proved beyond 
a shadow of a doubt, and both 
merchandisers and consumers may 
be assured of plenty of goods to 
take care of normal requirements 

with perhaps surpluses left over 
in many lines. 

* * * 


hy ners profits before taxes may 
decline only moderately on 
the average during 1952, more bur- 
densome levies will surely result in 
substantially reducing net profits 
after taxes. The spread between 
earnings and dividends in some 
cases will be narrowed to such a 
degree that, here and there, reduc- 
tion of dividends will be necessary. 

“We do not fear serious infla- 
tion during 1952 unless the Ad- 


White’s Profit 
Near $3 Million 
For Nine Months 


Robert F. Black, president of 
White Motor, has reported that 
sales and earnings for the first 
nine months of this year show an 
increase over the corresponding 
period a year ago. Profits for the 
nine months ended Sept. 30 were 
$2,946,375, equal to $3.96 a share 
after providing for federal income 
taxes for 1951 based on the esti- 
mated taxes under the recently 
enacted Revenue Act of 1951 and 
provision for Canadian taxes based 
upon the estimated tax under cur- 
rently effective rates. 

This compares with earnings of 
$2,495,603, or $3.63 per share for 
the same period in 1950 after pro- 
viding for income taxes at the then 
prevailing rates. 

Sales, including parts and acces- 
sories, for the nine months totaled 
$108,149,893, as compared to $73,- 
116,475 for the same period a year 
ago—a 47.9 percent increase. De- 
liveries of trucks and buses for the 
nine months totaled 13,328, against 
10,850 for the first nine months 
of 1950. 


Controls Blamed 
For Industry’s 
Steel Troubles 


WHITE SULPHUR SPRINGS, 
W. Va.—Government controls are 
the major factor behind the mal- 
distribution of steel, it was charged 
here last week at the 29th annual 
convention of the American Insti- 
tute of Steel Construction. 

Maldistribution of steel, R. D. 
Wood, president of the institute 
said, is caused by the abandonment 
of normal trade practices and plac- 
ing distribution in the hands of 
the National Production Authority. 

“American business,” Wood said, 
“is so complex and interrelated that 
it cannot be converted into even a 
partially planned economy without 
impairing its efficiency.” 

Defects in the government’s Con- 
trolled Materials Program have 
already caused great confusion in 
industry and the plan will have to 
be streamlined before it will work 
satisfactorily, the convention was 
told by Tom Campbell, editor of 
Tron Age. 








General Tire Melon 
General Tire & Rubber has de- 
clared the regular quarterly divi- 
dend of 50 cents per share, and 
an extra dividend of $1.50 per share 
on its common stock, payable Nov. 


30, to shareholders of record 
Nov, 20. 





ministration takes some _ fool- 
hardy action that will cause a 
further loss of confidence in the 
American dollar. 

“If this should happen, people 
might rush to convert their money 
into goods, but hope springs eternal 
that more responsible administra- 
tional attitudes will prevail.” 

In scanning the political horizon, 
Babson predicted that next year’s 
elections will have only a slight 
effect on business. Selectivity will 
play the leading role in next year’s 
business picture, he declared. 

* . * 


Hastings Income Slips 
To $590,777 in 9 Mos. 


Net earnings of Hastings Mfg. 
in the nine months ended Sept. 30 
were $590,777 after provision for 
taxes based on the Revenue Act of 
1951, compared with earnings of 


| 


| Australians Watch Olds Operations— 





Two visitors from Australia observe production operations in the Oldsmobile Rocket 
engine plant at Lansing: Thomas Shirley (left), assistant manufacturing manager of |tories are ample, that the rate of 
| GM-Holden's, Ltd., Melbourne, watches as L. E. Church, superintendent of the engine 
| plant, points out a feature of the block, while H. E. Bettle, managing director of GM- 


to GM plants in the U. S. 





$691,223 in the corresponding three 
quarters of the preceding year. 
The earnings were equal to 56 
cents a share, compared with 65% 
cents a year ago. 
* * * 
Earnings 
Motor Wheel—Nine months: Net 
profit $2,168,191, equal to $2.56 a 








Holden's; and Stanley Menton, manufacturing manager with GM Overseas in Detroit, 
look on. Bettle and Shirley toured the main and forge plants recently while on a visit 


share on net sales of $56,341,758 
compared with $3,402,111 or $4.02 a 
share on sales of $46,646,892 a year 
earlier. September quarter: Net 
profit $682,050, equal to 81 cents a 
share on net sales of $17,396,204, 
compared with $1,415,193 or $1.67 a 
share on sales of $18,977,268 a year 
ago. 
















PY i felt), teal, fe! 


EXCLUSIVE 


“FIRST” 


SUPER model 
with beautiful new SAXON 


Famous Rankin 


available 








ANOTHER 


RANKIN easier, 


now 


PATTERN JASON SEALTUFT STITCH- 


LESS Quilted Plastic. 


New eye-ap- 


peal, buy-appeal in the quality leader 


of the Rankin value 


DELUXE FEATURES AT POPULAR PRICES! 


®@ Distinctive fashion-styling. 
@ Smart, new patterns in popular plaids, checks, 


candy stripes. 
® Gorgeous colors. 


@ Nationally advertised LUMITE woven plastic. 
@ Plastic coated fibres. 

@ Luxury trims, novelty trims. 

® Lock stitching throughout. 

@ Extruded plastic welts. 

@ Superior tailoring for smooth, snug fit. 

@ Models for every car, every car owner. 





line. 


SOO sex why 18,000 dealers have 


switched to Rankin for BIGGER seat cover 
profits. Mail coupon today for prices, samples, 
full details on the Rankin Better-Profit Plan 


for you. 


RANKIN MANUFACTURING CO. 


WICHITA FALLS, TEXAS 





CEDAR FALLS, 


1OWA 
BERKELEY, 


CALIFORNIA 


Cash-in on the profit records of 18,000 dealers who sell more 
. .. make more on auto seat covers with the revolutionary 
Rankin Profit Plan. This sensational plan gives you MORE 
to sell... truly amazing values. 
better, fit better, wear better . . . Yet sell at low prices that 
put you way out in front of local competition. Really bigger 
dollar values your customers will instantly recognize for 
faster 
profits than ever before. 


sales—more seat cover 


ee a OO ee en ee een ee ee 


RANKIN MANUFACTURING COMPANY 


| 
i Cedar Falls, lowa 
| 


Please send me prices, samples and your big- 
ger profit plan on the Rankin Seat Cover Line. 


NAME. 


| production 








Seat Covers that look 






all controls will end in less than 
two years, Eric A. Johnston, ad- 


|ministrator, Economic Stabilization 
| Agency, forecast at a Boston Cham- 


ber of Commerce luncheon here. 
“Already we are hearing de- 


| mands for the end of direct con- 
|trols,” Johnson said. “We are told 
ithat the market is soft, the inven- 


is satisfactory, that 
market prices in some areas are 
below ceiling prices. 

“If all of that be true, I can’t 
understand why direct controls 
need to be a major worry. In my 
own experience in private business 
~and happily I’m one bureaucrat 
who has met a payroll—I found 
few things wrong with a slow mar- 
ket that lower prices didn’t cure. 
And there is nothing in the stabili- 
zation program to prevent the low- 
ering of prices—in fact, we try to 
encourage it.” 
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Lote CLEAR UP the 
SUNDAY PICTURE! 


The picking up of the Sunday newspaper —at the news- 
stand or the doorstep—is a scene that is repeated many 
millions of times throughout the country every Sunday. 


Virtually every leading Sunday paper brings its readers 
a magazine section, such as the three greats — Metro, 
This Week and American Weekly. Which of the three 
goes into the most homes and does the best selling job for 
a national advertiser? That is the part of the Sunday pic- 
ture we want to make clearer! 


The more you study the facts, the surer you’ll be that Metro 
is your Sunday basic buy. Metro, printed in modern, four- 
color gravure and individually edited by each of its asso- 
ciated papers, gives you more of everything you want from 
a mass-circulation magazine. Yes, Metro gives you more! 


Metro gives you more circulation! Mighty METRO has the 
world’s largest magazine circulation! Here’s how it com- 
pares with the “other two”: 


METRO ... + «© «© © « « « Over 14,000,000 

(The world’s largest circulation) 
Over 10,000,000 
Over 9,500,000 


THIS WEEK 


AMERICAN WEEKLY . a Oe a 
Figures based on latest A.B.C. reports. 


Metro gives you more depth! Mighty METRO gives you 
50-100% coverage in each of its publishing cities — and 
also in more than 500 other cities of 10,000 or more popu- 


lation! And, in the topmost retail areas, on/y Metro gives 
you topmost circulation! In city after city, Metro accom- 
panies the Number One paper! 


Metro gives you more readers! In every postwar study of 
Sunday newspapers, Mighty METRO tops the “other 
two” Sunday magazines in readership of editorial and 
advertising—with men and women! 


Metro gives you more impact with retailers— your customers! 


Because only Metro of the big three contains local retail 
ads, retailers read Metro more avidly. They see and read 
your national ads in Mighty METRO. And just ask 
retailers about Metro’s pulling power! They run ads in 
Metro because they know these ads pay off fast! 


Metro gives you more local impact! Metro is chock-a-block 


with local pictures and articles because Metro, alone of | 
the big three, is edited locally. Readers see in Metro what | 


interests them most — their home town, their neighbors, 
themselves. They feel at home in Metro’s pages. 


Yes, Metro gives you more! Make Metro your Sunday 
Basic Buy, for no other magazine can bring your adver- 
tising story to so many people at so low a cost. 


Call your Metro representative today and ask for an early 
showing of “Your Bridge to Sales,” a full-color, sound 
film presentation. 





Mighty Metro—with the world’s largest magazine audience—is an advertising medium composed of 28 Sunday Magazine Sections, 
each of which is individually owned, edited and distributed by a leading American newspaper. These newspapers are: 


ATLANTA Journal-Constitution DES MOINES Register 
BALTIMORE Sun 

BOSTON Globe and/or Herald 
BUFFALO Courier-Express 
CHICAGO Tribune 
CINCINNATI Enquirer 
CLEVELAND Plain Dealer 


HOUSTON Chronicle 
INDIANAPOLIS Star 

LOS ANGELES Times 
MILWAUKEE Journal 


METROPOLITAN SUNDAY NEWSPAPERS, INC. + Sales Offices for Metro Magazines and Metro Comics ... NEW YORK: MUrray Hill 7-5200 
DETROIT: TRinity 2-2090 +» SAN FRANCISCO: GArfield 1-7946 + LOS ANGELES: Michigan 0259 


DETROIT News and/or Free Press 


ST. LOUIS Globe-Democrat 
and/or Post-Dispatch 
ST. PAUL Pioneer Press 
SEATTLE Times 
SPRINGFIELD Republican 
SYRACUSE Post-Standard 
WASHINGTON Star 


MINNEAPOLIS Tribune 

NEW ORLEANS Times-Picayune & States 
NEW YORK News 

PHILADELPHIA Inquirer 

PITTSBURGH Press 

PROVIDENCE Journal 


+ CHICAGO: WHitehall 4-2280 








| 








AUTOMOTIVE NEWS, NOVEMBER 19, 1951 








a \i 
Goodall's Fabric Tester— 


The National Council of Textile School 
Deans recently witnessed how Goodall 
Fabrics, automotive division of Goodall- 
Sanford, tests auto upholstering materials 
under the actual use conditions. The above 
is a device for testing seat materials. The 
testing block is carved to the shape of the 
human anatomy. A part of the test simu- 
lates the wear from a person sliding 
across the seat of the car. 


Accessory Show 
Set for February 


NEW YORK.—The Automotive 
Accessories Manufacturers of 
America will hold its 25th annual 
trade exposition here at the Grand 
Central Palace Feb. 4- Feb. 7, it 
was announced. 

The show, which will occupy four 
floors of the Palace, will feature 
the greatest array of auto accessor- 
ies, auto chemicals, replacement 
parts and allied lines, ever ex- 
hibited by AAMA, according to 
Herman Erlichman, manager of 
the show. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 


MOTIVE NEWS WANT ADS! Are you? 





‘Auto Market Page 








By Gordon Hebert 


Staff Correspondent 


About the best explanation for 
present automobile business in New 
Orleans was expressed by a dealer 
who said: “It’s like a window shade 

up and down.” 

And that is exactly how the new- | 
car business has been for the past 
30 days, other dealers agreed. 

In the final analysis, with 
stocks low and at the tail end of 
current models, business may be 
termed fair for this time of the | 
year. 

Dealers, as a whole, have a very 
low inventory and most of them 
are still complaining about the 
shortage of various body types in 
stock. Some have put the new-car | 
business in the same category of 
the used-car end of the business, 
saying you have to have a variety 
of body styles if you expect to do 
any kind of selling. 

One dealer in the low-priced field 

nad but four cars in stock at the 
time interviewed. Another dealer 
in the same price range, but han- 
dling a different make, reported his 
quota of cars for November is 
exactly half of his normal monthly 
allotment. 
- With low inventories, the dealers 
are making better deals. Some are 
getting the full gross on new cars 
and deriving a nice profit from 
the tradein. 

The wild trading in overallow- 

ances which existed a couple of 
months back has stopped. Most 
dealers are picking their business 
in trades, taking in the fast- 
moving merchandise and passing 
up rough and slow movers. 

New-car business has been a lit- 
tle slower with dealers handling 
independent makes than with those 
selling makes of the Big Three. 

Service and parts business con- 








EVERY MOTORIST WANTS 
THE STYLE AND COMFORT 


A 
%° len/shades 


Here’s customer satisfaction 
and profit that you find in few 
accessories. Ventshades add 
much to driving comfort in 
any weather and have the extra 
sales-making advantage of 
eye-appeal. They enhance the 
natural beauty of the car’s lines 
and look like a built-in feature. 
Your customers will enjoy 
Ventshades. You'll enjoy sell- 
ing them. Order them now. 


NEW! NEW! 


Ventshades now available 
for most hard-top convert- 
ibles. Write for information. 












AUTO VENTSHADE CO. 


48681 PEACHTREE INDUSTRIAL BLVD. 
CHAMBLEE, GEORGIA 


“Atlanto’s Finest Industrial Area” 





Trade Mark 


e Open-window ventilation 
when it rains or snows 


© Safety from exhaust fumes 

© Less fogging of glass 

e Shade from the sun 

© More comfort the year ‘round 
e Added beauty for the car 


© Quick, easy installation. Indi- 
vidual designing foreach make 
and model assures accurate fit 





© Made to meet exacting stand- 
ards of car manufacturers. 
Won't rust or rattle 

Member MEMA 


| last 


tinues in high gear. A number of 
dealers are still breaking all previ- 
ous monthly records. 

A dealer who took over an estab- 
lished outlet 18 months ago has 
practically doubled the customer 
labor volume of his predecessor. 


His parts business has been in ratio | 


to customer labor sales. The past 


Columbus, O. 


half of October was 


Automobile Trade Assn. reveal. 
October’s new-car total in 
Franklin county (Columbus), O., 
was 1,350, against 1,485 in Sep- 
tember and 2,193 in October, 1950. 
New-car sales in the first half of 
October amounted to 595 units, 
while the second half of the 
month saw 755 units retailed. 
New-truck sales showed increased 
strength, however, and the month’s 
total of 244 units bested Septem- 
ber’s effort of 181 as well as the 
October (1950) figure of 238 units. 
Used-car sales weakened with 
7,938 transactions in October, 
against 8,523 in September and 
7,799 in October of last year. Used- 
truck sales reached 675 in October, 
compared with 503 in September 
and 631 in October of 1950. 
New-car sales by makes in 
October were: Austin, 2; Buick, 
90; Cadillac, 28; Chevrolet, 241; 
Chrysler, 42; Crosley, 2; DeSoto, 
57; Dodge, 77; Ford, 232; Henry 
J, 15; Hudson, 30; Jaguar, 2; 
Kaiser, 11; Lincoln, 7; Mercury, 
61; Morris, 2; Nash, 38; Oldsmo- 
bile, 79; Packard, 26; Plymouth, 
154; Pontiac, 90; Studebaker, 58; 
Willys, 4, and miscellaneous, 2. 
New-truck sales were: Chevrolet, 
74; Diamond T, 2; Divco, 4; Dodge, 
46; Ford, 55; GMC, 9; Interna- 
tional, 35; Mack, 2; Reo, 1; Stude- 
baker, 6; White, 6, and Willys, 4.— 
(Bert D. Strang.) 
* 


* * 


Houston 


After falling to an 18-month low 
in September, new-car sales in 
Harris county (Houston) revived in 
October as 2,471 units were regis- 
tered. The total in September was 
2,100, while in October of last year 
it was 2,789. 

New-truck and commercial- 
vehicle sales rose only slightly 
in October to a total of 554 units. 
In September, 527 commercial 
vehicles were sold, while in Octo- 
ber (1950), the mark was 564. 

New-car sales by makes in 
Houston during October were: 
Buick, 145; Cadillac, 97; Chevro- 
let, 431; Chrysler, 53; DeSoto, 43; 
Dodge, 127; Ford, 540; Hudson, 
30; Jaguar, 1; Kaiser, 39; Henry 
J, 13; Lincoln, 21; Mercury, 129; 
Morris, 1; Nash, 115; Oldsmobile, 
112; Packard, 27; Plymouth, 290; 
Pontiac, 176; Studebaker, 77, and 
Willys, 4. 

New-truck and commercial-vehi- 
cle sales were: Autocar, 1; Chev- 
rolet, 204; Diamond T, 2; Dodge, 
51; Ford, 161; GMC, 47; Interna- 
tional, 47; Mack, 9; Studebaker, 
11; White, 19, and Willys, 2.—(R. 


Fenoglio.) 


* * 


Canada 


Dealers’ sales of all classes of 
motor vehicles at retail were 25.6 
percent higher in dollar volume for 
the first eight months of 1951 than 
in same period of 1950, the Cana- 
dian government has announced, 
adding that all areas showed gains 
over last year, ranging from 31 per- 
cent in Alberta to 14.4 percent in 
British Columbia. 

Of the $134,340,000 worth of busi- 
ness by dealers in August, only 
$2,340,000 was obtained by chain 
organizations against $132,000,000 by 
independent dealers. — (M. L. 


Schwartz.) 


* * * 


Syracuse 
Sales of new cars in Onondaga 
county (Syracuse), during the first 
nine months of 1951 totaled 10,288, 
according to the Syracuse Automo- 
bile Dealers Assn. Sales of new 
trucks during the nine-month 





period totaled 1,298. 
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_ IN. O. Sales Stronger 


month he set an alltime 


this end of his operation. 
Another dealer who acquired 


another 
Oct. 1, 


high 


in 


established dealership 
showed a 17 percent in- 


crease in service and parts busi- 


ness for his first month. 
The 


reason for this terrific vol- 
ume of service and parts business | 
is due to the fact that all dealers 





are firm and strengthening. Most 
dealers are getting a monthly turn- 
over. Late-model cars, ‘49s and 
’50s, are showing better movement. 
The big demand is for '46, '47 and 
’48 models. 

Finance companies, both national 
and local independents, have shown 
a big increase in writing paper. 


* * * 


Buffalo 

New-car registrations in Buffalo 
during September totaled 2,643 
bringing total registrations for the 
first nine months of the year to 
30,452. 
| Registrations by make for Sep- 
|tember were: Chrysler, 69; DeSoto, 


, 


| are paying more attention to their | ¢3. Dodge, 225; Ford, 420; Lincoln, 
| service departments. For example, |4g- Mercury, 104; Buick, 215; Cadil- 


The used-car business has been | 103; 


An improvement in sales in the|one dealer on his way to the office|jac 49: Chevrolet, 486; Oldsmobile, 
not |makes one personal contact every | 1¢¢- 
enough to make the entire month’s | morning on an independent garage | Kaiser, 24: Crosley, 2; Hudson, 29; 
total as high as that of September, | to solicit parts business. 
statistics released by the Columbus | 


Pontiac, 163; Henry J, 22; 
Nash, 153; Packard, 51; Studebaker, 


Willys, 8, and Austin, 4. 


slightly above the average. Prices ' (George E. Toles.) 





Quantity 


PRODUCTION 


of 
GREY IRON CASTINGS 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


MAIN 


OFFICE 


«]- 
a 
‘ 


ESTABLISHED 1866 


THE WHELAND COMPANY 


FOUNDRY DIVISION 


AND MANUFACTURING PLANTS 


CHATTANOOGA 2, TENNESSEE 











120 Good Used Buses 


1936-37 MACK 6CW — 25 SEAT 
PRICES SLASHED FOR QUICK SALE 


(Fraction of original cost!) 
%& ELIGIBLE FOR CERTIFICATION, N.Y.S. P.S.C. 
ye EXTRA DISCOUNTS FOR LOT BUYERS 


Write-Wire-Phone: 


M. JOHNSON, c/o DULAW SALES 
2128 Elmwood Ave., Buffalo, N. Y. 
Phones: RI. 7336 EL. 1109 

















40c Each 
35c Ea. in 

One Doz. Lots 

Immed. Delivery 








Our New Prices Are the Lowest Yet 


LICENSE PLATE CLIP 
Cae) wsnvrrnnnnaninenntany 


BRIGHT CADMIUM RUSTPROOF FINISH 
STRONG TENSION SPRING, DOUBLE LOOP 
GUARANTEED BY MANUFACTURER 
LIMITED SUPPLY. ORDER NOW. 


Postpaid on 1-Doz. Orders or More. 


Enclose 10c Postage on Small Orders. 


Attractive Offer for Jobbers. 


DEALER AUTO ACCESSORIES 


3210 Avenue H, Brooklyn 10, N. Y. 


Dept. AN 11 
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Excise Billing Method Outlined | 


ATLA 
ing of the 


NTIC CITY. Proper bill- 
excise tax report may 
save small manufacturers money, 
James A. Cosgrove, Washington 
attorney, told the National Truck 
Body Manufacturers and Distribu- 
tors Assn. meeting here. 

In general, Cosgrove pointed out, 
the tax is attached at the time of 
delivery of the article to the pur- 
chaser or to a carrier for the pur- 
chaser. However, articles delivered 
to a dealer on consignment are not 
subject to the tax unless and until 
the dealer converts them to his own 
use, or resells them. 

Cosgrove continued that in case 
of an installment sale, conditional 
sale, or a lease, a proportionate 
part of the tax is attached on 
each payment. In the case of a 
credit sale, he continued, it is 
immaterial whether the purchase 
price is actually collected or not. 
“In the case of the manufacturer 
using the article,’ Cosgrove said, 
“the tax attaches at the time the 
use begins.” 

In determining the price or tax| 
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Trend in Circulation of the Chicago Daily News... 


base at which the article is sold, 
Cosgrove continued, there should be 
included any charge for coverings 
and containers, and any further 
charge incident to placing the arti- 
cle in condition for shipment. 
“Care should be taken,” he said, 
“to keep separate accounts of 
transportation, delivery, insurance 
installation, and other charges not 
incident to the manufacture and 
preparation of the article for de- 
\livery to the customer. 
| “The latter charges should be 
|billed separately in order to make 
| documentary compliance with the 
regulation requiring a showing to 


the satisfaction of the commis-| 


;sioner that they are not charges 
|incident to the manufacture of the 
| article.” 

The method of billing is impor- 
|tant if the maker is to avoid the 
payment of tax on tax, Cosgrove 
said. A straight billing at the con- 
tract price may be presumed to 


linclude the tax, he stated, but it) 


jis safer to stamp the invoices with 


oo? 


Net Paid Circulation First 
6 Months of 1951. .554,188 


Up 10,877 over 1950 


1947 


1948 1949 1950 


Since 1943 


1946 


Average Net Paid Circulation UP 


from 41 


3,640 in 1943 to 


547,255 


NEW YORK OFFICE: 
Rockefeller Plaze 


in 1950 


the words, “Federal excise tax in- 
cluded.” 

In the provisions relating to the 
tax-free sales for further manu- 
facture, sales to any state, terri- | 
tories of the U. S., or any politi- 
cal subdivision of them, there are 
special rules that apply, he con- 
tinued. 

“The important fact to remember 
with respect to tax-free sales for 
further manufacture is that both 
the vendor and the vendee must 
have registered with the collector | 
of internal revenue for the district | 
in which his business is located,” 
Cosgrove said. “Having registered 
with the collector, a manufacturer | 
may make tax-free sales to a 
vendee purchasing the article for 
further manufacture or for sale as | 
a taxable article, or to a vendee 
who purchases for resale to an- 


|other for use or resale.” 


Collectors of internal revenue 
will issue certificates of registry 
and assign registration numbers 


© 
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Total Display AdvertisingLinage UP 
from 9,098,650 Lines in 1943 to 


16,764,699 


in 1950 


CHICAGO DAILY NEWS 


DAILY NEWS PLAZA: CHICAGO 


MIAMI BEACH OFFICE: 


DETROIT OFFICE: 
Free Press Building 


Hal Winter Co. 


9049 Emerson Ave. 


LOS ANGELES OFFICE: 
Story, Brooks & Finley, Inc 
1651 Cosmo Street 
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Up 142,839 Lines over 1950 











'20 Years With Seresun Brothers Chevrolet— 


Henry Bourgeois, truck manager for Marcoux Brothers, Inc. (Chevrolet), Woonsocket, 
| R. |, cuts a birthday cake on the occasion of his 20th anniversary with the firm. Left 
| to right are Everett W. Whipple, Chevrolet district manager; Alphonse Marcoux, presi- 
dent; Bourgeois; Kenneth L. Jones, Chevrolet parts and accessories representative, and 


| Alphonse A. Marcoux, general manager. 


to all manufacturers located in | tailed showing as to the nature 
their districts, Cosgrove said. of the business, the articles handled 
Ansitessis fr @ 2° trati and the type of business conducted 
PP egistration |}. the manufacturers to whom the 
number as a purchaser for resale | articles will be resold. 
are required to make a rather de- | Of extreme importance are the 
|requirements that the manufac- 
| turer obtain from the purchaser the 
| certificate of the purchaser, show- 
|ing that he also is a dealer engaged 
in the business of selling direct to 
| manufacturers of taxable articles. 
By obtaining the certificate, 
Cosgrove pointed out, the liability 
for the tax is merely suspended 
and not avoided. This period of 
suspension continues for a lim- 
ited period of two months from 
the date the title is passed or the 
date of shipment, whichever is 
earlier. If proof of resale is not 
obtained within that time, the 
| manufacturer must account for 
| the tax in the month in which 
the two-month period expires. 
| The exemption on account of tax- 
|free sales applies only where there 
jis not more than one intervening 
|sale between the original manufac- 
| turer and the buyer ultimately pur- 
| chasing it for further manufacture 
|and resale, Cosgrove added. 
Jobbers, dealers or distributors 
| who do not manufacture taxable 
jarticles or sell taxable articles for 
| use in the manufacture, production, 
‘or as component parts of taxable 
larticles, are not entitled to pur- 
|chase tax-free, and will not be 
| granted registration certificates, 
| Cosgrove pointed out. 
| He said the exempt character of 
|the sale can be established only by 
|obtaining from the purchaser, at 
the time of sale or at some later 
date, an exemption certificate in 
the form prescribed by the regula- 
tions. This certificate must be re- 
tained in the files of the vendor. 
| Cosgrove said that sales for ex- 
port or for shipment to a posses- 
sion of the U. S. may be made tax- 
free after it is exported. 


ls 
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The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
| MOTIVE NEWS Ww ANT ADS! Are you? 


You’ve 
Heard About It! 


Carlife. 
Guaranty 
ae © 
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1950 
Since 1943 


1948 1949 


Lines 


WRITE OR WIRE 


The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 





SAN FRANCISCO OFFICE: 
Story, Brooks & Finley 
607 Market Street | 

















AUTOMOTIVE NEWS, 


NOVEMBER 19, 


1951 


41 








Affecting Factories and Dealers... 





Auto Advertising 


By George Deery 
Associate Editor 

Five key speakers last week at the 
ifternoon and evening sessions of 
he Michigan council of the Amer- 
ican Assn. of Ad- 
vertising Agen- 
cies discussed 
phases of 
theme, 
ing — Task Force 
of Business.” 


Approximate- 
ly 300 Michigan 
members of af- 
filiated ad agen- 
cies were at 
the meetings 
presided over 
by Carl Georgi jr., vice-president 
of D. P. Brother & Co. and 

Michigan Council A.A.A.A. chair- 
man, 

Principal speaker at the dinner 
was Louis N. Brockway of New 
York, executive vice-president of 
Young & Rubicam, and chairman 
of the board of American ‘Assn, of 
Advertising Agencies. On the sub- 
ject of “Advertising and American 
Progress,” he said in part: 

“We have every right to be proud 
of the part advertising has played 
in the increased use of modern 
inventions. If we have made women 
want washing machines, vacuum 
cleaners and other household ap- 
pliances, we have made their life 
easier and pleasanter and given 
them more leisure, and probably 
helped them to live longer. That is 
a worthwhile accomplishment.” 

At the afternoon session, Fred- 
eric R. Gamble, of New York, 
president of the American Assn. 
of Advertising Agencies, spoke on 
“The State of the Industry” and 
said “The best predictions we can 
get seem to indicate no foresee- 
able shortage of soft goods and a 





Carl Georgi jr. 


the 
“Advertis- 





| als,” 
| vice-president of Donahue & Coe, 


continuing need to advertise 
them.” 

Also speaking at the afternoon 
session was Earle Ludgin of Chi- 
cago, president of Earle Ludgin & 
Co., who spoke on “The Fatigue of 
Believability.”” Other speakers were 
Valentino Sarra, New 
photographer, on the subject of 
“Producing Television Commerci- 
and Walter Weir of New York, | 


on “Creative Copy Problems.” 
+ * * 


Ads for °52 Packards 


Packard’s 1952 models’ were 
launched last week with the “great- 
est smash advertising campaign in 
company history,” the firm states. 
Hugh W. Hitchcock, director of 
advertising and public relations, 
said the 


Inc., 


York ad) 





Studebaker's Walton Visits Coast— 


When Bob Walton, 
| public relations director for Studebaker, 


assembly plant in Vernon, Calif. 


Cc. K. Whittaker, 


Left to right: 


former managing editor of the South Bend Tribune, became 
one of his first moves was to employ Hill | 
& Knowlton, New York, as special press representatives. Walton and two Hill | department store, 
Knowlton executives flew to the West Coast to confer with executives of Studebaker's | 
Kerryn King, vice-president Hill & | 
Knowlton; Paul Boxell, H & K representative at Studebaker's South Bend plant; Walton, | 
vice-president of Studebaker's Pacific division; Earl M. Dovales. | 


| general manager in charge of manufacturing at the West Coast factory. _ 


| 
| 


work radio will reach a total audi- | 


ence of approximately 199,000,000, 
including repeats, in tk 
of three weeks. 

Starting this last Wednesday the 
announcement copy appeared in 
1,370 newspapers in 1,300 cities, | 
with circulation estimated at 60,- 
000,000. 

The first follow-up ads, “The 
Artistic Genius of Dorothy Dra- 
per,” will be released in news- 
papers the week of Nov. 26, while 
a third, “New Triumphs of Pack- 
ard Engineering,” is scheduled for 
the week of Dec. 3. 

Hitchcock disclosed that “smash, 


four-color spreads” appeared start- | 


ing with the official public showing 
date (Nov. 14) in the Saturday 
Evening Post, Life, Collier’s, Time 
and Newsweek, to be followed by a 
full- color page in early December. 


short space | advertising 


Estimated coverage for both adver- 
tisements is 24,000,000. 

Full-color pages will appear dur- 
ing a three-week period in This 


“blitz program, making| week and Parade and in the Sun- 


use of newspapers, national maga-|day supplements of the Chicago} th 
zines, Sunday supplements and net-| Tribune, New York Daily News and | Y 


New York Times. 
Hitchcock estimated that gross 


expenditures in the 
'next year would = approximate 
$4,500,000—with newspaper space 








alone coming to two-thirds of that 
| amount. 

He disclosed that the company 
intends to re-enter the television 
field in the top 20 Packard mar- 
kets early in 1952. Plans are be- 
ing formulated now for a dra- 
matic show to be filmed with 
time bought locally. 

Packard’s new model announce- 
ment ad program was handled by 
Young & Rubicam, with Maxon to 
take over Dec. 15. 

cd * * 


Ad Bureau Names Coughlin 
John L. Coughlin, advertising 


director of the Hartford (Conn.) 
Courant, has been appointed to 


the plans committee of the Bu- 
reau of Advertising, American 
Newspaper Publishers Assn., Ir- 
win Maier, publisher of the Mil- 
waukee Journal and chairman of 
bureau’s board, has an- 
nounced. 

Coughlin is also a member of 
the joint committee directing the 
bureau’s “More Profits for News- 
paper Advertising” program, a di- 
rector of the Hartford Advertis- 
ing club and a member of the 
program committee of the New 
England Newspaper Advertising 
Executives Assn. 

ok + * 


BSF&D Expands 


Ground was broken last week 
for a substantial addition to the 
Italian Renaissance headquarters 
of Brooke, Smith, French & Dor- 
rance, ad agency’s Detroit office. 
The enlargement will carry post- 
war expansion to about triple 
prewar size. Two buildings on 


the BSF&D property will be 
joined by the new structure. 
* * a 


Heads Nash Media 

E. B. Brogan has been appoint- 
ed media manager of Nash, it has 
been announced last week by N. F. 
Lawler, director 
of advertising and 
sales promotion. 
Brogan, formerly 
|assistant to the 
car distributor at 
the central office, 
joined Nash in 
July, 1951. Previ- 
ously, Brogan 
served as research 
analyst for 
|Rich’s, Atlanta 





. B. Brogan 
j}and was associated with Goodbody 


Co., Detroit, members of the 
|New York stock exchange. 
« * * 
| Pontiac Air Show 
Pontiac has purchased two 


half-hour segments of the ABC’s 
radio network program, Stop the 
Music. Sponsorship by Pontiac 
calls for the presentation of its 
1952 line in the 8 to 8:30 p. m., 
est, portion of the hour-long Sun- 
day night audience participation 
show on Dec. 2 and 9 over the 
full network. MacManus, John & 
Adams is the agency. 

* ® * 


Names 


James Hausman has joined Gey- 
er, Newell & Ganger as a senior 
copy writer. Hausman was former- 
ly associated with Badger, Brown- 
ing & Hersey, where for the last 
|four years he was copy chief. Be- 
|fore that, he was a group copy 
|chief at Morse International. He 
|began his career in advertising in 
1933 as a copy writer with Federal 
Advertising Agency. 


Sydney J. Keith, former Packard 
|publicity man, has joined the 
| Hollywood (Calif.) office of Etting- 
|er Co., a public relations firm. He 
| has been assigned to the Techni- 
color Motion Picture Co. account. 





| 
| 








PREVA LIA 





“TREATS THE ENGINE— 
_ NOT THE OIL! 


Miracle Power doesn't change oil— 
Toe re menace ron gedareien 
SUE Cempteisty soapeoded te om 





Ny atin DN Marie 





completely suspended in oil. 


BARE METAL 
SCRATCHES 


Miracle Power makes start- 
ing easier—without thinning 


the oil’. 


protects engine 


parts with a film of colloidal 
synthetic graphite . . . lubri- 
cates instantly after starting 
permits parts to move 
more freely. 


*Ideal for use in S.A.E. No. 5 oil. 


Sell Miracle Power—Ask your jobber salesman or write 


ran SLD) 


PARTS CORPORATION 


Miracle Power Division 


e TOLEDO 1, OHIO 


Manufacturers of: MUFFLERS © PIPES « MIRACLE POWER @ dgf-123 
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Used-Car Auction Prices 


DODGE—'51 Coronet 


net 4-dr., $1,330*; 





660*, $1,775*; 2-dr 





Market Trend 


There was another drop in the average price of used cars last week, | prazER—'49 Manhattan 4-dr., $885° 


(8) 2-dr., $1,180* 
(8) station wagon 
ton pickup, $925 
$565 


but just as in the preceding week, the decline was a minor one amount- | quDSON—’51 Hornet 
ing to only $4 which brought the overall average to $904. KAISER—’51 Henry 


Except for ’51s, 48s and ’46s, the list was fairly steady last week. 
The largest fall was $19 for '51s, while next in order were ’48s and ’46s, coupe, $1,480. °49 conv.. 


off $9 and $8, respectively. 


Minor changes were the $5 decline in ’50s; the $2 loss in '41s, and $2,355*, $2,300*. °50 (88) 
the $1 gain in °49s. The price of '47s and '42s stayed even with the 


preceding week. 


OLDSMOBILE—’51 


805*. ‘50 Wayfarer 2 


‘46 Deluxe 4-dr., $600 


FORD—'51 Custom (8S) 4-dr., 


Deluxe 4-dr., $1,660* 
MERCURY—'51 4-dr. 


$1,380°; 4-dr., $1,600 


245. 
PACKARD—'49 4-dr., $87: . 
a ' , — PLYMOUTH—'51 Belvedere, $1,945. '47 SD 
There was a decline in the number of cars offered for sale at various 4-dr., $740, $675. '46 Deluxe’ 4-dr., $595 








$1,750*, $1,- | 
$1,010 = . 
pickup, $760 P 
papa Average Used-Car Prices 
si éa0, - Secu (Compiled by Automotive News) 
); 2-dr., $950; %- Nov. 1951 October Sept 
Deluxe (S) 4-dr., Model (to date) 1951 1951 
1951 $1,896 $1,944 $1,945 
$1,930° $004 $026 1950 1419 1411 1,411 
$350, $700 1949 1141 1,169 ‘1,162 
eee 1948 863 892 896 
$900. | 1947 7232 743—CtsT83T 
45° 1946 641 668 673 
re 00*, 
, Far., 9$1-470, 1942 287 298 316 
"49 (88) 2-dr., 1941 261 281 294 














Overall a - 
Average $ 904 $ 926 §$ 931 








auctions last week, but the buyers must have been present in greater | PONTIAC—'50 SL (8) 2-dr., $1,435*, $1,- (The above figures are averages of used-cer auction prices, all 
numbers for the percentage of cars sold improved appreciably. Seemed (8) Sar” TiT Torpedo makes and models, carried regularly in Automotive News.) 

Of the 1,191 offerings at nine representative sales last week, 830, or © 3-de., $750. 46 SL (6), Deluxe 4-dr., | 
70 percent, were sold. In the preceding week at the same auctions, | o¢ypneRaAKER—'50 Champion 2-dr., $1,-| Conv., $1,005. ‘47 Super $500, $740. '42 sedan, $260, $280, $330 


885, or 63 percent, of the 1,406 offerings were sold. 


070; Commander 


3 i CHEVROLET—’51 Bel-Air, 
pecial 2-dr., $1,435. | Tuesday at Littleton, Colo. Prices are for | Deluxe sedan, $1,560, $1,580, $1.685, $1,- 

| 690, $1,730, $1,760, $1,805*, ’ 
(Prices up over preceding three weeks $1,825*; %-ton pickup, $1,275, $1,475. 


Champion 2-dr., $970*. 


$1,170*. °49| $705 


"48 Commander | CADILLAC—’51 (62) sedan, $3,765*, 


$3,030*, $3,035", $3,195*; 
$2,880*. ’49 (61) sedan, $2,205*, 


"48 (61) sedan, $1,700", 


Inc. Sale every | 


Prices marked with an * indicate a unit equipped with 2-dr., $845. '47 Commander 4-dr., $600*. | 925*, $3,950*, $4,000*. 
automatic transmission or overdrive. DE ER 
. v CHEVROLET: SL Deluxe 4-dr., 1,- ( j Auto Auction, 
MASON CITY, IA. 705*, $1,745*: $ Denver Auto Auction 
(Lapiner’s Car Auction. Sale every Wed- ‘50 FL Deluxe 2-dr., $1,330*, $1,250*. | sale of Nov. 6.) 
nesday. Prices are for sale of Nov. 7.) "49 FL Deluxe 2-dr., $1,125, $1,030. °47 
(Sold 118 units out of 164 offerings.) FM 2-dr., $675. 46 SM 2-dr., $520, $635. 


BUICK—’51 Super 4-dr., $2,040*. '50 Super 


Super 4-dr., $1,095, $1,130. $705 





. ’ . ‘41 Royal 4-dr., $110. *. * * 
CADILLAC—'51_ (62) 4-dr., $3,650*. °49 3 $1,980*; RM sedan, $1,600*, $1,720*, $1,- ; 
(62) 4-dr., $2,100*. °48 (62) 4-dr., | DeSOTO—'51 Custom 4-dr., $1,960", $2,-| 750*; Special sedan, $1,560*, $1,565*. '49| 170, $1,195. ‘48 FL aerosedan, 
$1,800°. 000*. '46 conv. $405. Super sedan, $1, 325°, $1,365. tot Super $895, $900, $925, $1, 095. 


"42 SD 2-dr., 


“ *. § -dr. 1,250, *49 | CHRYSLER—’51 
4-dr., $1,740*; Special 2-dr., $ Smeerinl 4-ér.. 





and demand much stronger than it has 
been in months. Sold 203 units out of 249 
Windsor 4-dr., $2,000*;| offerings.) 


$2,750. "47 Windsor 4-dr., | BUICK—'50 Super Riviera sedan, $1,870*, | 


What car buyers will look for 
under the ’52 look 


FTER customers have oh’d and ah’d 
the new beauty of 1952’s cars, what 
then? Then they start looking beneath the 
skin-deep beauty to see the value their 


money has bought. 


Today’s customers are becoming more 
conscious of value than ever. Especially 
where it counts most—in moving parts— 
the ‘“‘vital zone’. To give customers the 
“vital zone” value they look for, you may 
find this simple formula helpful when you 


buy component parts: 


Value = 


quality +service+public acceptance 





price 


It shows that price is only one factor in 
value, and must be weighed in relation to 
the factors above the line. Timken” bear- 
ings give you far more above the line than 
any other tapered roller bearings. Higher 
quality, better service, and more public 
acceptance. And in terms of value features, 
Timken bearing prices are lower today 
than ever. The Timken Roller Bearing 


Company, Canton 6, Ohio. 


How TIMKEN® bearings give you value where it counts most... in the “vital zone”: 





FIRST CAR to be equipped with Timken bearings 
was the St. Louis Motor Carriage, built in 1899. 
Since then, the Timken Company has pioneered 
practically every major improvement in tapered 
roller bearings for the automotive industry. 





PROVED BY PINIONS. Throughout the “vital 
zone” , Timken bearings are used again and again 
to give value. One example: the pinion, a car’s 
toughest bearing application, is mounted on 
Timken bearings in all makes of cars but two. 


its TIMKEN for VALUE 


TAPERED ROLLER BEARINGS 





‘50 Bel-Air, $1,720, $1,800; 
| sedan, $1,210, $1,280, $1,320, $1,370, $1,- 
445; %-ton pickup, $1,040, $1,170. 
FL Deluxe sedan, $930, $990, $1,150, $1,- | 











ONLY TIMKEN BEARINGS 
GIVE YOU 
ALL THESE VALUE FEATURES 


QUALITY 
1. Design leadership 
2. Steel made in our own mill 
3. Precision manufacture 
4. Rigid quality control 
5. More than 50 years’ experience 


SERVICE 
6. Unequalled engineering service 


7. Unequalled research and devel- 
opment facilities for your use 


8. Installation service in the field 
9. Widest range of sizes 
10. Most dependable source of supply 


PUBLIC ACCEPTANCE 
11. First choice throughout industry 
12. Best-known name in bearings 
13. Widespread advertising 








$ 
NOT JUST A BALL C) NOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER C> BEARING TAKES RADIAL ® AND THRUST —-@)= LOADS OR ANY COMBINATION 7 





$395, $405. 


_ | CHRYSLER—'51 NY sedan, $2,570*, $2,- 


660*. °50 Windsor sedan, $1,685*. °'49 
Windsor sedan, $1,295*. °48 NY sedan 
$745*, $810*, $835. 

DeSOTO—’51 Custom sedan, $2,180*, $2,- 
250°. °50 Custom sedan, $1,660*, ‘49 
Custom sedan, $1,245*. 

DODGE—’51 Coronet sedan, $1,645*. ‘50 
Coronet sedan, $1,425*, $1,460*. ‘49 
Coronet sedan, $995. ’48 Custom sedan, 
$775*, $870*, $895*, $950*. °47 sedan, 
$580, $765, $810. '46 sedan, $580, $595. 

| FORD—’51 Victoria, $2,025*, $2,095*, $2,- 
100*; Custom (8) sedan, $1,575, $i, 740, 
$1, 750, $1,795, $1, 800, $1,825. °50 Cus- 
tom (8) sedan, $1,285*, $1,300*, $1,420*; 
Deluxe (8) sedan, $1, 230 $1, 270, $1,275, 
$1,280. '49 Custom (8) sedan, $920, $955, 
$960, $965, $975, $995, $1,025. ’47 (8) se- 
dan, $735*. '46 (8) sedan, $410, $425, 
$485, $495, $550, $615, $620. '41 (8) se- 
dan, $300. $305. 

HUDSON—’50 Pacemaker sedan, $1,200; 
Super (6) sedan, $1,015. 

KAISER—’51 Henry J sedan, $915. °49 se- 
dan, $760. °47 sedan, $370. 

LINCOLN—’47 sedan, $555*. 

MERCURY-——’51 sedan, $2,070*, $2,085", 
2 at $2,100*, $2,255*, $2,350*. ’50 sedan, 
$1,650*, $1,655*. °49 sedan, $1,065*, $1,- 
145. '48 sedan, $755. °'46 sedan, $560, 
$600, $700, $725. 

NASH—’51 Rambler sedan, $1,460*; States- 
man sedan, $1,340. °48 Rambler sedan, 
$610, $650, $680*. 

OLDSMOBILE—’51 Super (8) sedan, §$2.- 
445*, $2,455*. °'50 (88) sedan, $1,650* 
"49 (98) sedan, $1,320*; (76) sedan, 
$1,255*. '47 (98) sedan, $715* 

PACKARD—’51 (200) sedan, $1,940*. °50 
sedan, $1,180. '48 conv., $850. 

PLYMOUTH—’51 Belvedere, $1,990; Cran- 
brook sedan, $1,725, $1,825. ’50 Subur- 
ban, $1,430; Deluxe sedan, $1,080, $1,- 
265. °49 Deluxe sedan, $910, $925, $930 
"48 sedan, $580, $635, $725. $730. 

PONTIAC—’51 (8) Catalina, $2,435*; 
conv., $2,325*; Chieftain (8) sedan, $1,- 
610, $2,055*. °50 Chieftain (8) sedan, 
$1,505*, $1,540. '48 (6) sedan, $1,000*. 
"47 (6) sedan, $735. 

STUDEBAKER—’51 Commander sedan, 
$1,600*. °49 Commander sedan, $955*. 
’48 1%-ton truck, $700. °47 Commander 
sedan, $770*. 

WILLYS—’51 station wagon, $1,505. ’'50 
station wagon, $1,030; Jeepster, $875. '48 
Jeep, $325, $515. '47 Jeep, $535. 


| MISCELLANEOUS—’50 GMC %-ton pick- 


up, $1,035. '49 GMC %-ton pickup, $855, 
$870. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of Nov. 8.) 

(Prices firm. Dealer interest very good. 
Sold 67 units out of 103 offerings.) 
BUICK—’50 Special 4-dr., $1,410*. °"49 RM 
conv., $1,200*%; 4-dr., $1,240*. $1,210*: 
2-dr., $1,175*; Super 4-dr., $1,290. ‘46 
RM 4-dr., $560. 
‘ADILLAC—’51 (61) 4-dr., $3,340*. 


,HEVROLET—’50 Bel-Air, $1,580; FL De- 
luxe 2-dr., $1,330*, $1,180; SL Deluxe 
2-dr., $1,425*; SL Special 2-dr., $1,130 
‘49 FL Deluxe 4-dr., $1,160; 2-dr., $1,- 
100; FL Special 4-dr., $975; SL Deluxe 
4-dr., $1,115, $1,110, $1,075; 2-dr., $1,- 
120. °48 FL 4-dr., $855; aerosedan, $950; 
FM 2-dr., $910; SM 2-dr., $800; %-ton 
panel. $505. °47 FM 2-dr., $730; SM 2- 
dr., $675. °41 SD 2-dr., $100. °40 coupe, 
$105, $100. 

CHRYSLER—’'47 NY 4-dr., $760. 


aA 


| DeSOTO—’47 Custom 4-dr., $785. 


DODGE—'49 Wayfarer 2-dr.. $1,085. ‘47 
3-ton (4-Plate) tractor, $1,700. '41 coupe, 
$140. 

FORD—'51 Victoria, $1,995*. "50 Custom 
(8) 2-dr., $1,135. "49 Custom (8) 2-dr., 
$955, $930; Deluxe (8) club coupe, $940: 
(6) %-ton pickup, $680. °46 (6) 4-dr., 


$535. 

LINCOLN—’51 2-dr., $2,000*%. °46 club 
coupe, $575. 

MERCURY—’51 2- dr., $1,975*. 

NASH—’48 (600) 4- dr., $680. 


| OLDSMOBILE—'50 (88) Deluxe 4-dr., $1,- 


615*. '49 (98) 4-dr., $1,275*; (76) seda- 
net, $1,175*. °47 (98) club sedan, $800*. 

PACKARD—’'49 2-dr., $890. ‘48 4-dr., 
$730*. 

PLYMOUTH—’'51 Cranbrook 4-dr., $1,650 
’49 SD 2-dr., $1,105. '47 SD 2-dr., $705 
"46 oo wagon, $435. °41 SD 2-dr., 
10 


PONTIAC— 49 Chieftain (8) 4-dr., $1,160*; 
SL (8) 2-dr., $1,190*, $1, 260°. "48 SL 
(8) 2-dr., $1,000°*. ’47 (6) 4-dr., $770 
"46 (8) 2-dr., $560. °41 (6) 2-dr., $175. 


| STUDEBAKER—'48 Commander " 4-dr.. 


$800*. '46 1%-ton cab and chassis, $160 


AMARILLO, TEX. 


(Amarillo Auto Auction. Sale every Fri- 

day. Prices are for sale of Nov. 9.) 

(Market steady. Sold 286 units out of 

400 offerings.) 

BUICK—’51 Super Riviera coupe, $2,355* 
"50 Special 2-dr., $1,460*; RM 4-dr., $1,- 
655; 2-dr., $1,735*; Super sedan, $1,325. 
‘49 Special 2-dr., $1,090, $1,245, $1,310*: 
Super 4-dr., $1,230, $1,250, $1,285. °46 
Super 2-dr., $555. 

CADILLAC—’47 conv., $1,350*. °41 4-dr., 


$100. 

CHEVROLET—’51 SL Deluxe 4-dr., $1,580, 
$1,585, $1,850*, $1,940*, $2,025*; 2-ar.. 
$1,660, $1,680; Bel-Air, $1,735, $1,890; 


2 at $1,475, 2 at $1,440. 50 SL Deluxe 
2-dr., $1, 255, $1, +" Aa 265; club coupe, 
$1, 285; conv., $1,38 $1,400; Bel-Air, 
$1, 560°, $1, 620°; x. ‘Special 4-dr., $1,- 
105, $1,160, $1, 170; club coupe, a 070, 
CHRYSLER—’51 NY 4-dr., $2,710°. '50 
roth on Page 46, Col. af 
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"BUICK 





PRICED FOR PROFIT-—this top-quality 
clutch can be one of your best profit-makers. 


HIGHEST QUALITY-—not rebuilt — not 
rebaired —the same as the original factory- 
installed clutch. 


EASIEST TO WORK WITH -— individually 
matched and balanced for vibration-free 
action, full release and smooth, positive 
operation. 


FULLY GUARANTEED — you’re protected 
against customer complaints. 





BUY BUICK PARTS FROM YOUR 
BUICK DEALER ALWAYS — be sure of 
Factory-Engineered Parts — full discount — 


friendly, helpful information when you 


need it. 


ENGINEER APPROVED ACCESSORIES 







RUN K 


FACTORY ENGINEERED PARTS 


Better work with Buick parts /see your Buick dealer 
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Three Models Offered 





Production Is Started 
On New Federals 


DETROIT. Production of its 
new 3400 series Style Liner models 
with a Power Chief valve-in-head 
engine, has been announced by 
Federal Motor Truck. 

Federal claims the high power 
output and comparative low 
chassis weight of these vehicles 
assures faster operating sched- 
ules and bigger payload ability 
to meet increasing highway load 
restrictions. The 3400 series will 
be attractive to tractor operators 
in addition to countless other 
applications, the company hopes. 

The new series will be comprised 
of three models, 3401, 3402 and 
3404. Gross vehicle weights range 
from 23,000 to 25,000 pounds, with 
tractor-trailer ratings to 45,000 
pounds depending on models. Units 
will be available in eight wheel- 
base lengths from 136 inches to 250 
inches with cab to axle dimensions 
from 60% inches to 174% inches. 
Chassis and cab weight of shortest 
wheelbase 3400 series units start at 
7,210 pounds. 

Federal’s new Power Chief six- 
cylinder, valve-in-head engine is 
said to have been engineered to 
provide increased power output 
and peak fuel economy under all 
operating conditions. The perform- 
ance demonstrated by this gasoline 
engine is also said to be reflected 
in its faster acceleration and re- 








| Powers New Federal— 


Federal's new Power Chief six-cylinder 


valve-in-head gasoline engine furnishes 
power for the new 3400 series units. Has 
371 cubic-inch displacement and develops 
145 horsepower at 3,000 rpm. Outstand- 
ing features include sodium cooled, stellite 
faced, exhaust valves with bronze guides 
and positive valve rotation system, the 
firm states. Faster acceleration and excel- 
lent fuel economy is also reported. 
i - 2 


serve power on the job. Engine has | 
371 cubic inches displacement and | 
develops 145 horsepower at 3,000. 
rpm. and 297 pounds-foot torque | 
at 1,400 rpm. 

Engine features cited by Federal | 
include improved valving and posi- | 
tive valve rotation, sodium cooled | 
- | and stellite ‘faced exhaust valves | 





with bronze guides, durable valve 
inserts and built-in oil cooler. 

New high-lift camshaft, full 
length water jacketing and effec- 
tive system of directional cooling 
are said to further enhance the 
performance characteristics of 
the engine. 

A major factor contributing to 
the high power, smooth operation 
and excellent economy of this en- 
gine, says Federal, is the combina- 
tion of duplex carburetor, improved 
manifolding with climatic adjust- 
ment and individual porting system 
|which assures proper atomization 
and uniform distribution of fuel | 
mixture into each cylinder. 

The cab, of all steel construction, | 
is further described as unusually | 
wide with one-piece full vision 
windshield, deep cushioned double- 
life seats and draft-free ventilation. 
Maximum driver convenience and 
safety, it is said, have been engi- 
|neered throughout these units with 
|special attention given to easier 
steering and riding comfort. Fresh 
air heater and defroster, thermo- 
statically controlled for all-weather 
operation, is also available. 

Frames have deep thick channels 
with sturdy cross-members and 
front bumper is frame-mounted for | 
extra durability. Cab is rubber) 
mounted and of floating ride con- 
struction. Hood, radiator and fend- 
|ers are virtually a part of the cab/| 
|assembly providing extra strength | 
|and life to sheet metal. 

Also furnished in the 3400 ser- 
ies is Federal’s swing-lift fender 
design. Truck fenders are de- 
| signed to lift up and lock out of 
the way for quick accessibility to 

| engine, accessories, steering, 
| front brakes, etc. Elimination of 
fender obstruction and large side- 
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| 


Newest Line— 


|In Federal's 


* * * 


lift hood permits mechanics to 
get at any job faster and easier, 
whether it be for routine main- 
tenance or repairs without spe- 
cial tools or work stool, Federa 
engineers say. 
| Hypoid gear axles and radius rod 
|drive are standard on all models 
|with a choice of single-speed, 2- 
| speed double reduction, and double 
reduction rear axles. available. 
In addition to the 3400 series, 
|Federal is now building 10 other 
|Style Liner models of smaller 
|capacities in the 1600, 1800, 2500, 
|2900 and 3000 series. Federal, also 
continues to manufacture its full 
|line of conventional heavy-duty and 
| six-wheeler gasoline and_ diesel- 
| powered units, with capacities 
| ranging: to 35 tons. 








The new Federal 3400 series trucks have over 1,000 outstanding chassis features, 
including exclusive swing-lift fender design and wide vizion full comfort cab, the 
manufacturer points out. Tractor shown has 136-inch wheelbase. 


L-O-F Completes 


Fiber-Glass Setup 


TOLEDO. — With manufacturing 
operations to begin soon at the 
Parkersburg, W. Va., factory, the 
new fiber glass division of Libbey- 
Owens-Ford Glass Co. has a fully 
organized and alerted sales organi- 
zation covering the United States. 

G. P. MacNichol jr., L-O-F sales 
vice-president, has announced com- 


|pletion of five regional sales meet- 


ings at which the company’s sales 
personnel were acquainted with 
products, policies and plans for 
fiber glass operations. 

The regional meetings were held 
in Chicago, Toledo, New York, San 
Francisco and Memphis. 


for October, 1951- 1950 
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The following advertised-delivered prices |}4-dr. sed., $1,754.09; cl. cpe., $1,718.39. 
are based on factory retail prices at the ele e | Cranbrook——4-dr. sed., $1,840.61; cl. cpe., 
factories, as established by the Office of | $1.810.95; Belvedere, $2,129.12; conv., $2,- 
Prte"Stasashion ee’ tes cad urrent Ceiling Prices on New Cars = [22% 
federal excise taxes and factory handling | PONTIAC—Chieftain 6—4-dr. sed., $1,- 
charges, and dealer delivery-and-handling | 902.98; 2-dr. sed., $1,847.70; Catalina, $2.- 
charges. They do NOT include transpor- | 409.97; cl. cpe., $2,387.64; Town & Coun- | 785.40. (Gyre-Matie optional at $102.61 on| NASH—Rambler Super—Suburban, §1,- | 181.54: stat. wag., $2,469.60. Chieftain 6 
tation charges, state and local taxes or |try wag., $3,082.55. Windsor Deluxe— |all models.) | 885.15. Rambler Custom — Country Club | Deluxe—4-dr. sed., $2,006.10; 2-dr. sed., 
equip 4-dr. sed., $2,628.43; cl. cpe., $2,604.74; FORD—Deluxe 6—4-dr. sed., $1,606.94; | sed., $1,968.25; conv. stat. wag., $1,933.25. | $1,950.85; conv., $2,314.39; Catalina, $2,- 
BU ICK—Special — 4-dr. sed., $2,138.92; Newport, $2,972.79; 8-pass. sed., $3,435.60. | 2-dr. sed., $1,554.74; bus. cpe., $1,454.58. | Statesman Deluxe — bus. cpe., $1,841.40, | 244.30; stat. wag., $2,555.72. Chieftain 8 
2-dr. sed., $2,079.92; cl. cpe., $2,045.51; | Saratoga—4-dr. sed., $3,040.58; cl. cpe., | Deluxe 8—4-dr. sed., $1,687.40; 2-dr. sed., | Statesman Super—4-dr. sed., $1,955; 2-dr.|—4-dr. sed., $1,977.41; 2-dr. sed., $1,- 
bus. cpe., $1,986.51. Special Deluxe—4-dr. $3,013.93; Town & Country wag., $3,- | $1,635.70; bus. cpe., $1,548.90. Custom 6 | sed., $1,928.50; cl. cpe., $1,951.80. States- |922.14; Catalina, $2,256.98; stat. wag., 
sed., $2,185.13; 2-dr. sed., $2,127.13; Rivi- 706.33; 8-pass. sed., $3,937.14. New Yorker |—4-dr. sed., $1,701.74; 2-dr. sed., §$1,- | man Custom—4-dr. sed., $2,125.45; 2-dr. | $2,544.03. Chieftain 8 Deluxe—4-dr. sed., 
era, $2,224.93: conv., $2,561.14. Super—|—4-dr. sed., $3,402.81; cl, cpe., $3,373.04; | 649.56; cl. cpe., $1,649.56; stat. wag., | sed., $2,099.05; cl. cpe., $2,122.30. Ambas- | $2,080.55; 2-dr. sed., $1,922.14; conv., $2,- 
4-dr. sed., $2,436.78; Riviera, $2,356.19; Newport, $3,822.89; Town & Country wag., | $2,214.77, Custom 8—4-dr. sed., $1,787.56; | sador Super—4-dr, sed., $2,330.10; 2-dr, | 387.82; Catalina, $2,319.73; stat. wag., $2,- 
conv., $2,727.80; stat. wag., $3,132.82. | $4,050.99. Imperial—4-dr. sed., $3,698.76; |2-dr. sed., $1,735.88; cl. cpe., $1,741.72; | sed., $2,303.65; cl. cpe., $2,325.85. Ambas- | 629.15. (Hydra-Matie optional at $168.80 
Roadmaster—4-dr. sed., $3,043.62; Riviera, = Pye ag 0.005.685: ee some. oe ae .97; stat. | sador Custom—4-dr. sed., $2,500.65; 2-dr. |on all models.) 
$3,143.42; conv., $3,283.03; stat. wag., Ve 427.28. wn Imperial — lim., | wag., .301.59. (Fo atic optional | sed., $2,474.20; cl. cpe., $2,496.40. (Hydra- R [s— man — 533; 
$3,780.46. (Dynafiow optional at $181.75 | $6,740.39. (Fluid-Matic optional at $131.81 | at $177.22 on eight-cylinder models. ) Matic optional at $168.80 on Statesman Pie ope Bag ian slastinaees: 
on Special and Super, standard on Road- | 90, inewe toa. laid Torque options! at | HENRY J—t—2-dr. sed. $1,362.72. De-|8nd Ambassador models. Talbot—sed., $2,685; conv., $2,911. Hum- 
master. ) > = gg gay nN ay tag Me cong ll iq | luxe 6—2-dr. sed., $1,498.98. OLDSMOBILE—Super 88 Deluxe — 4-dr. | beT—Hawk sed., $2,041; Super Snipe sed., 
CADILLAC—Series 62—4-dr. sed., $3,-| Imperial series, standard on Crown Im- |, KAISER—Special—4-dr. sed., $2,212.26; |Sed., $2,327.55; 2-dr. sed., $2,264.79; cl. | $3,369; Pullman lim., $5,110. Rover 75— 
527.85; cl. epe., $3,436.24; Coupe De Ville, | perial. Hydra-Guide optional at $225.75 on | 2-dr. sed., $2,159.79; bus. cpe., $1,991.89; | cpe., $2,219.04; Holiday, $2,558.28: conv., | S€d., $2,552; Land-Rover, $2,011. 
$3,843.11; conv., $3,986.86. Series 60 Spe-| saratoga, New Yorker and Imperial series, | 2-4. Traveler, $2,264.72; 4-dr. Traveler, | $2,673.13. 98 Deluxe—4-dr. sed., $2,610.37; STUDEBAKER — Champion Custom — 
clal—4-dr. sed. $4,141.61. Series 75—7-| standard on Crown Imperial.) $2,317.21. Deluxe—4-dr, sed., $2,327.70; | Holiday, $2,882.49; conv., $3,025.07. (Hy-|4-dr. sed., $1,667.42; 2-dr. sed., $1,633.85; 
pass. sed., $5,199.54; lim., $5,405.02. DeSOTO—Deluxe—4-d 4 2 247.37: 2-dr. sed., $2,275.23; cl. cpe., $2,296.22; |dra-Matie optional at $168.80 on alljcl. cpe., $1,661.75; bus. cpe., $1,561.05. 
ive taate couenel at ae Sal on Series - yo = 235 aa: pe =. 4 =: 2-dr. Traveler, $2,380.17; 4-dr. Traveler, | models. ) Champion Deluxe—4-dr. sed., $1,749.30; 
, standard on other series. . “a ’ apt <y *" | $2,432.63. . (Hydra - Matie opti 1 7 -dr. 4 ,715.76; cl. : ‘ 
CHEVROLET—Styleline Special — 4-dr. | $70.71; A-pass. | sed-. $3:020.73; Custom ~ | $168.80 on all models. ) er cealeed ™ ee, oO Se Sek.. OREE bus ce. $1,643.07 Champlen’ hheges 
sed., $1,593.50; 2-dr. sed., $1,540.06; cl. | 4-4. +» $2,457.65; cl. +» $2,437.70; | LINCOLN—4-dr. sed., $2,795.89; cl. cpe 2 ai Ps ~dr. sed., | 4 dr. sed.. $1,833.48; 2-dr. sed., $1,799.94; 
pe. $1,545.44; bus. cpe., $1,459.72. Fleet- Sportsman, $2,780.52; conv., $2,881.69; $2,744.94; Lido, $2,957.16 Cosmopolitan— $2,675; 2-dr. sed., $2,622. 2 Mayfair, cl cpe "$1 827 82:° bus. cpe.,. : "25: 
: F ; ,744.94; , $2,957.16. : 4 —— : ., $1,827.82; . epe., $1,727.25; 
line ‘Special—sed. cpe., $1,540.06. Styleline | 8-Pass. sed., $3,231-24; stat. wag. $3.-|4-dr. sed., $3,471.55; cl. cpe., $3,415.96; | Soy-"? peony: 83-450. 300—4-dr. sed... $3,- | cony 0 . 
Deluxe 4-dr. sed. $1,680.22; 2-dr. sed., | 966.55. (Tip-Toe Shift optional at $131.97 | Capri, $3,652 81; conv. $4,208.98" (Hydra. | 84, Patrician 400 — 4-dr. sed., $3,767. sed.” $2,082.01; adr eed $1087 04; re 
$1,628.79; cl. cpe., $1,646.94; Bel-Air, $1,- |" Deluxe, standard on Custom.) Matie $182.82 on all models.) (Uitramatie standard on 400, optional at |CDs’ $2'026.10. Commander’ State—i-dr. 
913.51; conv., $2,030.15; stat. wag., $2,-| DODGE — Wayfarer — 2-dr. sed.. $1,-| MERCURY —4-dr. sed., $2,188.65; cl. | $¢°9,0, other models. optional | sed; $2,143.05; 2-dr. sed., $2,108.08; cl. 
190.83. Fleeiline Deluxe—sed. cpe.. $1,- | 953.31; bus. cpe., $1,812.38. Meadowbrook | cpe.. $2,131.91; Monterey, $2,314.24 (all. on all models.) cpe., $2,137.14; conv., $2,481.01; Land 
628.79. oy optional at $168.60 on | —4-dr. sed., $2,076.90. Coronet—4-dr. sed., | leather, $2,325.33); conv., $2,597.10; stat. PLYMOUTH—Concord — 2-dr. sed., $1,- | Cruiser, $2,289.33. (Automatie optional at 
Deluxe models. - $2,165.01; cl. cpe., $2,149.81; Diplomat, | wag., $2,758.98. (Mere-O-Matic optional | 738.21; bus. cpe., $1,551.97; Suburban, | $208.29 on Champions, $217.12 on Com- 
CHRYSLER Windsor — 4-dr. sed., $2,- | $2,495.11; conv., $2,585.41; stat. wag., $2,- | at $177.22 on all models.) $2,078.93; Savoy, $2,197.20. Cambridge— | manders. ) 
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In the Hopper 








A proposal to permit motor sal- 
vage lot operators to burn junked 
ear bodies on their lots has been 
rejected by the Kansas city council. 

a * * 


Okla. Considers Shifting 


Sales Tax to Wholesaler 


A proposal to collect Oklahoma’s 
2 percent sales tax from the whole- 
saler instead of the retailer has) 
been referred to a subcommittee 
of the tax committee of the Okla- 
homa legislative council. 


The proposal was opposed by T. 


thority to finance construction of 
the 535-mile New York-to-Buffalo 
Thruway. 

The authority, which hopes to 


have the superhighway project com- | =. 


pleted by 1954, estimates that the 
constitutional amendment will save 
$120,000,000 in interest charges in 
its financing, since use of the state's 
credit will bring the interest rate 
down from 3'; to 2 percent. The 
bond issue will be amortized from 
tolls and other revenues from the 
highway. 





Endres Motor Co. (Ford), Muenster, Tex.— 


After doing business for five years, this dealership in Muenster, Tex., erected this| formerly manufactured by Circo 
new building recently. The firm offers complete sales and service facilities, and opened | Products Co., Cleveland. 
its building with a reception for the entire community. 








The back pages of every issue of 


Section. Others are profiting from AUTOMOTIVE NEWS WANT ADS! Are you? 


AUTOMOTIVE NEWS contain the WANT AD 


Optimus Equipment 
Bought by Topper 

MATAWAN, N. J.—Topper Equip- 
ment Co. here has announced pur- 
chase of Optimus Equipment Co. 
patents, trade marks, manufactur- 
ing and sales rights and engineer- 
ing drawings. 

The purchase also includes cer- 
tain inventory and machinery for 
|vapor decreasing, including those 
sold under the trade name of Circo, 


The Optimus company, a sub- 
|sidiary of Hanson- Van Winkle- 
|Munning Co. here, will dissolve. 





Pash sanna} FEI 








B. Hendrick of Oklahoma City, 
vice-president of Collins, Dietz and 
Morris Wholesale Co., who pointed 
out that a large part of the whole- 
sale business goes outside the state. 
He further declared that the pro- 
posed move would place a heavy| 
burden on the state tax commis- | 
sion and that the tax yield would) 
be reduced because of the lower) 
value of products at the wholesale 
price. — 
~*~ 


Mass. Premium Study 


A special commission to study 
premiums charged for compulsory 
automobile insurance would be es- 
tablished under a measure filed 
with the Massachusetts house clerk 
by two Chelsea _ representatives. 
Chelsea has the highest rates in the | 
state. 











50-MPH Speed Limit OK’d 


For Trucks in Missouri 


The Missouri senate passed a bill 
raising the speed limit for trucks, 
from 40 to 50 miles per hour. An 
amendment to require mechanical | 
governors was defeated. | 


Lt. Gov. James T. Blair jr., pre-| 
siding officer of the senate, saved | 
the truck fee reciprocity law, at) 
least temporarily, when he ruled | 
that an amendment to abandon it | 
could not be considered in relation | 
to the bill under discussion. Mis- | 
souri has a reciprocity agreement | 
with 24 states. The bill was one re-| 
vising the regulatory powers of the | 
public service commission over 
common carrier trucks and con- 
tract haulers. 

*” 


the 3 million Owners of 


South Wind Car Heaters 





Maryland’s Gov. Proposes 


Wider Sales Tax Scope 


Maryland’s Gov. McKeldin has_ 
proposed that the state’s counties. 
broaden the sales tax scope at the, 
local level. 

The governor’s suggestion was 
prompted by a proposal that the 
state sales tax be restored on all 
purchases of 15 cents or more, in- 
stead of starting on sales of 51) 
cents as at present, to provide ad- | 
ditional funds for teachers’ salaries. | 

* * *” 





your car —to extend the comfo, 


Missouri Governor Urges f 
rom your heater, 


Highway Study Program 
Missouri’s Gov. Smith advocated | 
passage of the Kinney study com-. 
mission program by the house in 
an address given at a meeting of 
the state highway department. 
Examination of the status of bills 
affecting auto, truck and bus own- 
ers showed that the Kinney rec-. 
ommendation increased fees to $12,- | 
000,000 a year and the top collection | 
under a senate-passed bill would | 
be $10,000,000 and as low as $4,000,- | 
000. A bill to raise the state gas) 
tax from two to three cents per! 
gallon has been passed by the Mis- 
souri house and has been sent to 
the senate. 


Nearby in your neighborhood — 


to drive—you will find South Wi 


an ea 
S€tMNess to protect your inves 


or 
wherever you choose 


nd service and parts and 
tment, 





* * * 


Ontario City May Restrict 
Dealer Street Signs 


Auto dealerships in Hamilton, | 
Ont., seeking permits for overhang- | 
ing street signs, may be subject to 
new city regulations restricting the 
size and number of these advertis- | 
ing mediums. 

Alderman Jack McDonald, chair- | 
man of the city traffic committee, 
said he felt no more permits for 
signs should be issued until a policy | 
is established. He does not favor 
an absolute ban on the signs but 
wants some regulatory action. 

* x 


New York Voters OK 
Thruway Bond Issue 


New York state voters have over-| 
whelmingly approved a state con-| 
stitutional amendment placing the 
state’s credit behind $500,000,000 in 
bonds of the State Thruway Au-' 





CAR HEATERS 


Stewart-Warner Cc 
rm. °rp.—South Wi 
Drover Street— indianapolis ci. 
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Used-Car Auction Prices | | 
(Continued from Page 42) 
Windsor 4-dr., 2 at $1,560, $1,600, $1,- (98) 2-dr., $1,010. '47 (78) 2-dr., $710; | 
670*; club coupe, $1,635*. ‘49 Windsor 4-dr., $670. '46 (76) 2-dr., $675 
4-dr., $1,245; NY club coupe, $1,350* PACKARD—'49 4-dr., $980 
DeSOTO—’51 Custom 4-dr., $2,100; Deluxe | PLYMOUTH—’50 conv., $1,305. °'49 De- 
club coupe, $1,905. '47 conv., $600 luxe club coupe, $1,110; 2-dr., $1,030 
DODGE—’51 Coronet 4-dr., $2,285*. 49 '48 SD 4-dr., $930. '47 SD 4-dr., 780. 
Coronet 4-dr., $1,150. °47 Custom club | PONTIAC—’51 Chieftain (8) 4-dr., $2,140°. 
coupe, $590; business coupe, $475; ‘-ton '50 Chieftain (8) 2-dr., $1,490°, $1,470* 
pickup, $555 48 SL (6) 2-dr., $950*. '46 (8) 4-dr 
FORD—'51 Custom (8) club coupe, $1,- $690. 
670; conv., $1,740; Victoria, $2,075*; 2- | STUDEBAKER - '51 Commander. club 


dr., $1,710; 4-dr., $1,800; station wagon, 


coupe, $1,635; Champion 2-dr., $1,300. 











$1,985*; %-ton pickup, $1,500. '50 2-ton 7 

rick $00 nmoaege ta) acts, so00.| _ NORWOOD, MASS. 

JpDsSo? ’*49 Commodore -dr., $960. | “Nimo . . ’ oa Se 
LINCOLN '51 Cosmopolitan 4-dr., $2,650*%. | (New England Auto Exchange, Inc. Sales Great Le ader has plan to iiss 

'49 Cosmopolitan 2-dr., $1,175. levery Tuesday and Thursday. Prices are| quer United States. We wait feu 
MERCURY—’51 2-dr., ag er. ay = ~ rg Z 568 ebtettate.) years and they kill each other 

315° 2,330*. '50 club coupe, ,315, * So units out o offerings. P 7 ee ~ 

100, $1,475, $1,535"; 4-dr., $1,510. BUICK—'51 Super 2-dr., $2,250°. '49 RM | Off in automobile accidents. 
NASH—’51 Rambler conv., $1,200; station 4-dr., $1,335*; Super 4-dr., $1,270*; 2- 

wagon 4-dr., $1,305; Statesman 4-dr., dr., $1,180. '48 Super conv., $1,055. ‘47 | ‘50 FL Deluxe sedan, $1,450*, $1,235; 


conv., $1,390; SL Special 


$1,400. Super 2-dr., $840; RM 4-dr., $850, $755.| Bel-Air, $1,675; 
OLDSMOBILE—’51 Super (88) conv., $2,- | CADILLAC—'50 (62) 4-dr., $3,075*. '49| sedan, $1,220, $1,180, $1,165.- "49 SL 
580°; 2-dr., 2 at $2,250*, $2,355°; 4-dr.,| (62) 4-dr., $2,285%. ‘48 (62) conv.,| Special sedan, $1,025, $1,035, $1,000; SL 
$1,910; (98) 4-dr., $2,425, $2,645*, $2,-| $2,095, $2,075. | Deluxe sedan, $1,140, $1,060, $1,125. '48 
660°. "50 (88) 4-dr., $1,650*. CHEVROLET—'51 SL Deluxe 4-dr., $1,750;| FL sedan, $930, $935. ’47 FL sedan, 
PACKARD—'50 4-dr., $1,135. '49 Custom| Bel-Air, $2,060*%; %-ton pickup, $1,350.| $840, $775, $675. 46 sedan, $520. 


4-dr., $1,280°. 

PLYMOUTH—’51 business coupe, $1,325, 
$1,455; Cranbrook 4-dr., $1,725. '50 SD 
2-dr., $1,240; Deluxe 4-dr., $1,050, $1,- 
125; Suburban, $1,410. 

PONTIAC—’51 Chieftain (8) 2-dr., $2,150*; 


SL Deluxe 2-dr., $1,1 
‘48 FL 4-dr., $965; st 
CHRYSLER- 
Windsor 4-dr., $1,350. 
DeSOTO—’'49 Deluxe 4 





OLDSMOBILE-—'51 (88) 2-dr., $1,900. °48 575, $1,560, $1,555; 


'50 SL Deluxe 4-dr., $1,400*, $1,310. '49 


~—'50 Windsor 4-dr., $1,650. '49 
-dr., 


CHRYSLER—’'51 Windsor sedan, $2,230; 
Newport, $2,400. '50 Windsor sedan, $1,- 
690. '49 Windsor sedan, $1,440. '48 Town 
& Country conv., $790. 

DeSOTO—’51 Deluxe sedan, $2,250. ‘49 
Custom sedan, $1,285. ‘46 Deluxe sedan, 


70, $1,105, $1,100. 
ation wagon, $800. 


$1,500; Cus- | 





4-dr., $2,020, $2,165*. ’50 Chieftain (8) tom club coupe, $1,260. '48 Deluxe 4-dr.,| $660. 
2-dr., $1,205, $1,560*%; SL (6) 2-dr., $1,025. ’42 Custom 4-dr., $150. FORD—’51 Deluxe (8) sedan, $1,460. °50 
$1,325. '49 Chieftain (8) 2-dr., $1,230*, | DODGE—'’51 Coronet club coupe, $1,975; | Deluxe (8) sedan, $1,200; station wag- 
$1,260". 4-dr., $1,925. ‘49 Wayfarer roadster, on, $1,370. '49 Custom (8) sedan, $1,050, 
STUDEBAKER—’51 Commander conv., $950. °46 2-dr., $695. '41 2-dr., $230. $1,025, $885. '47 sedan, $830, $700, $685, 
$1,550. '50 Champion club coupe, $1,200, | FORD—’51 Victoria, $2,085, $2,030; Cus-| 2 at $665. '46 SD (8) sedan, $630; sta- 
$1,250, $1,265, $1,290; 4-dr., $1,010. '49 tom (8) 2-dr., $1,740, ‘50 Custom (8)| _ tion wagon, $580; conv., $600, $550. 
2-ton ‘truck, $700. 48 Commander club 2-dr., $1,350; Deluxe (8) 2-dr., $1,230. | HUDSON—’50 Commodore (8) sedan, §$1,- 
coupe, $765. '47 %-ton pickup, $370. "49 Custom (8) 4-dr., $960, $905. '47 SD 300*. '49 Super (6) sedan, $910. 
WILLYS—’48 (FWD) Jeep, $550, $500, (8) club coupe, $830, $780. '46 SD (8) | LINCOLN—’49 sedan, $1,050, $950. 
$495, $425; %-ton ipckup, $470, $355. 4-dr., $630. MERCURY—'51 sedan, $1,875*. '49 sedan, 
'47 %-ton pickup, $410. HUDSON—’48 Commodore (8) 4-dr., $795. | $1,075. 
MISCELLANEOUS—’51 GMC %-ton_ pick- '46 Super (6) club coupe, $425. | NASH—'46 sedan, $500. 
up, $1,450; %-ton pickup $1,550, $1,440. | KAISER—'49 4-dr., $970. OLDSMOBILE—’50 (98) sedan, $1,825, "49 
LINCOLN—'49 Cosmopolitan club coupe,| (88) sedan, $1,345; (76) sedan, $1,200. 
MANHEIM PA $1,160; conv., $930. | °48 (66) sedan, $890. °46 (76) sedan, 
° = MERCURY—’51 4-dr., $2,030, $2,000. ‘49 $610*. 
(Manheim Auto Sales & Auction, Inc. conv., $1,210, $1,170. °46 conv., $700. | PACKARD —’50 sedan, $1,300. ‘48 conv.. 
Sale every Friday. Prices are for sale of | NASH—’51 Rambler conv., $1,600, $1,540. $750. 
Nov. 2.) ‘50 Statesman 4-dr., $1,150. "47 Ambas- | PLYMOUTH—'51 Cambridge sedan, $1,475. 
(Market strong. Sold 67 units out of 96 sador 4-dr., $700, $615. "49 Deluxe sedan, $1,055. "47 SD sedan, 
offerings.) OLDSMOBILE—'50 (88) conv., $1,750*; $760. '46 SD sedan, $640; Deluxe sedan, 
BUICK—’51 Super Riviera 4-dr., $2,430°; 4-dr., $1,550. '49 (88) 2-dr., $1,400". '47 $460. 
Riviera coupe, $2,375*. '50 RM 4-dr., (78) 4-dr., $795. '46 (66) 4-dr., $805*. | PONTIAC—'51 Chieftain (8) Deluxe se- 
$1,640; Special 4-dr., $1,405. "40 club coupe, $230°*. dan, $2,160. '50 SL (6) sedan, $1,400*. 
JADILLAC—’51 conv., $4,050*. '49 (62) | PACKARD—’49 Deluxe 4-dr., $1,090. ‘48 '49 Chieftain (8) Deluxe sedan, $1,405. 
4-dr., $2,275*. '48 (61) 4-dr., $1,585*. °46 Deluxe 4-dr., $865. "47 (8) conv., $685; station wagon, $585. 
(62) '4-dr., $940*. PLYMOUTH—'51 Cambridge club coupe,| '46 (6) sedan, $700, $670, $625; SL (8) 
CHEVROLET—’50 FL Deluxe 2-dr., $1,- $1,565. °47 Deluxe 4-dr., $780. sedan, $785. 
430°; 4-dr., $1,375%; SL Deluxe conv., | PONTIAC—'50 SL (8) 4-dr., $1,510. '47| STUDEBAKER —’51 Champion sedan, $1,- 
$1,360; 4-dr., $1,265. '49 SL Deluxe 4- (6) 4-dr., $740. '46 4-dr., $690. 490. '47 sedan, $710. 
dr., $1,115. ’48 FM club coupe, $955. '41 “a "50 Champion Deluxe 2- 
4-dr., $400. dr., ,175. 
CHAYSLER 49 NY 4-dr., $1,335; Wind- | WILLYS—’49 station wagon, $865. VALDOSTA, GA. 
sor 4-dr., $1,270. '46 Windsor 4-dr., $830. (Tom pt Auto Auction. > every 
DeSOTO—’51 Custom club coupe, $2,030. Friday. Prices are for sale of Nov. 2.) 
*50 Custom club coupe, $1,660. '48 Sub- N. PLAINFIELD, N. J. (Sold 120 units out of 194 offerings.) 
urban, $890. (Lebanon Auto Auction. Sale every Wed- | BUICK—’50 Super 4-dr., $1,600; Super 
DODGE—'48 Custom 4-dr., $1,000. nesday. Prices are for sale of Nov. 7.) Riviera coupe, $1,740*. ‘48 RM 4-dr., 
FORD—’51 Custom (8) 4-dr., $2,020*; (Attendance normal despite heavy rain. $850, $900. 
$1,600, °50 station wagon, $1,415; Cus-| Buying extremely heavy. Sold 94 units | CADILLAC—'49 (62) 4-dr., $2,225". °48 
conv., $1,800; Custom (6) club coupe,/ out of 130 offerings.) (61) 4-dr., $1,825*. 
tom (8) 2-dr., $1,375. ’°49 Custom (8) | BUICK—’51 Super sedan, $2,300. '50 Spe- | CHEVROLET—’51 FL Deluxe 2-dr., $1,- 
club coupe, $1,055. ‘48 4-dr., $810. cial sedan, $1,275. '49 Super sedan, $1,- 615, $1,575; 4-dr., $1,680*; Bel-Air, $1,- 
HUDSON—’48 Super (6) 4-dr., $980. 250. °48 RM sedan, $1,120*. '46 Super 900*; conv., $1,750. ‘50 SL Deluxe 2-dr., 
KAISER—’51 Henry J (6) 2-dr., $1,000. sedan, $720, $740. ‘41 Special conv., $1,340; 4-dr., $1,250; SL Special 4-dr., 
LINCOLN—’49 2-dr., $1,270. $250. $1,260. "49 %-ton panel, $525; FL De- 
MERCURY—'51 2-dr., $1,850. ‘49 2-dr., | CADILLAC—’50 (61) sedan, $2,880*, §2,- luxe 2-dr., $1,185. °48 FL aerosedan, 
$1,100, $1,050. 810*, '48 (61) sedan, $1,700*. '47 (60) $970; %-ton pickup, $610; station wag- 
NASH—’51 Statesman 2-dr., $1,390. °50 Special sedan, $1,060. ‘46 (61) sedan, on, $480. °47 Deluxe 2-dr., $630; FM 
Statesman 2-dr., $1,050. '49 Ambassador $750. club coupe, $775, $750. ‘46 SM 4-dr., 
4-dr., $990. °48 (600) 4-dr., $690. CHEVROLET—’51 SL Deluxe sedan, $1,- $635. 
. |CHRYSLER—’51 Windsor 4-dr., $2,350; 


Bel-Air, $1,725* 








ADVERTISE. 





GENERAL TIRE DEPARTMENT 
MAKES OVER 40% GROSS PROFIT 
AND DOUBLES SERVICE SALES FOR 
HENDRICKSON PONTIAC, INC., 
CHICAGO — Pres. N. A. Hendrickson, 
shown here with W. H. Anderson, Tire 
Department Manager, says, “To make 


MENT 





more money on every new car sale, I 
recommend a General Tire Department 
to every smart car dealer. Our service sales 
doubled in the eighteen months we have 
had a General Tire Department. General 
has the best car-dealer plan for profit I’ve 
seen yet.”’— Gen. News Service. 
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Saratoga 4-dr., $2,650 

DeSOTO—'46 Deluxe 4-dr., $710 

DODGE—’49 Coronet club coupe, $1,150; 
Wayfarer 2-dr., $1,000 

FORD—’51 Victoria, $1,910*, $1.850; Cus- 
tom (8) 4-dr., $1,750; 2-dr., $1,630. ‘50 
Deluxe (8) 2-dr., $1,090; '%-ton pickup 
$800; Custom (8) 2-dr., $1,170. '49 Cus- 
tom (8) club coupe, $1,140; Deluxe (8) 
2-dr., $935. °47 SD (8) 4-dr., $900, $750 
$675, $800; 2-dr., $840, $750, $800, $725; 
conv. $735. '46 SD (8) 2-dr $600, 2 
at $650; 4-dr., $580; %-ton pickup. $525. 

KAISER—’51 Special 4-dr $1,325. °49 
Special 4-dr., $525. 

LINCOLN—’49 Cosmopolitan 4-dr., $1,110, 
$1,000. '47 club coupe, $600. 

MERCURY—’51 4-dr., $1,800, $2,150*, $1,- 
950. '50 club coupe, $1,400, $1,431. °49 
club coupe, $1,175; 4-dr., $1,150. '47 club 
coupe, $565, $625. 

NASH—’51 Statesman 2-dr., $1,485. ‘50 
Ambassador 4-dr., $1,140 

OLDSMOBILE—'51 (98) 4-dr., $2,725*. '50 
(88) station wagon. $1,700*. ’49 (88) 
4-dr., $1,425*. '47 (76) 4-dr.. $675. 

PLYMOUTH —’51 Cranbrook 4-dr., $1,675. 
‘48 SD 4-dr., $880. °'40 Deluxe coupe, 
$175. 

PONTIAC—’51 Catalina, $2,.400*; Chief- 
tain (8) 2-dr., $2,200*, '50 station wag- 


on, $1,500, $1,550. 
STUDEBAKER—’51 Champion club coupe 


$1,500. °50 Champion 2-dr., $1,090. °47 
Champion conv., $885. 
WILLYS—’47 station wagon, $650. 


MISCELLANEOUS—’51 Prefect 4-dr.. $750. 
'49 International 1%-ton cab & chassis, 
$715. 


ALBANY, N. Y. 


(Tim Anspach’s Dealers Auto Auction. 
Sale every Monday. Prices are for sale of 
Nov. 5.) 

(Markets steady to slightly higher on 
all units. Sold 86 units out of 113 offer- 
ings.) 

BUICK—’51 Special 4-dr.. $2,000*. '50 Spe- 
cial Deluxe sedan, $1,500*. °49 Super 
sedan, $1.300; RM conv., $1,310; sedan, 
$1,400*. ‘47 Super sedan, $710, $900. '41 
Special sedan, $340. 

CADILLAC—’51 conv., $3,985*. 
sedan, $2.975*. °49 (62) sedan. 
"48 (61) sedan, $1,680*, $1,510*. 

CHEVROLET—’51 Bel-Air, $1,950*; SL 
Deluxe sedan, $1,660. '50 conv., $1,300. 
"49 SL Special sedan, $990; SL Deluxe 
sedan, $1,120. °48 SM club coupe. $880; 
FL aerosedan, $870, $860: FM club 

$820. '47 SM club coupe, $700. 

; %-ton pickup, $650; FL aerosedan. 

. '42 SD club coupe, $270. °'41 SD 

. $330. 

CHRYSLER—’50 Windsor sedan, 

DeSOTO—'49 Custom club coupe, 
"41 Deluxe sedan, $250. 

DODGE—’51 Coronet 4-dr., 
870*. °50 Coronet sedan, 
Deluxe 2-dr., $880. 

FORD—’51 Custom (8) 
$1,650. '49 Custom (8) 
SD (8) sedan, $800. "47 SD (8) sedan, 
$720, $810. °46 Deluxe (8) sedan, $650, 
$560; SD (8) club coupe, $520. ‘40 De- 
luxe sedan, $160. 

HUDSON—’50 Super (6) sedan, $1,060. '49 
Commodore (8) sedan, $765. 

KAISER—’48 sedan, $525. 

LINCOLN—’49 Cosmopolitan sedan, $1,300; 
Standard sedan, $1,050*. ’'42 (7-pass.) 4- 
dr., $250. 

MERCURY—’51 4-dr., $1,850*. °50 club 
coupe, $1,250*, $1,400. °47 club coupe, 


"50 (62) 
$2,010*. 


$1,600. 
$1,300. 


$1,820, 
$1,500. 


$1,- 
"49 


sedan, $1,790*, 
sedan, $920. °’48 


6. 

NASH—’49 (600) Super sedan, $900; Am- 
bassador sedan, $900, $930, $1,000. 
OLDSMOBILE—’51 Super (88) sedan, §$2,- 
150*; (98) sedan, $2,370*, $2,235*, °49 
(76) sedan, $1,220*, $1,250*. °48 (76) 
club coupe, $870*; (98) sedan, $990*. 
PLYMOUTH—’48 Deluxe sedan, $850. °47 

Deluxe sedan, $620. 
PONTIAC—’51 Chieftain (8) 2-dr., $1,- 
750; conv., $2,160; Catalina, $2,270*. °49 


SL (6) sedan coupe, $1,210; Chieftain 
(8) sedan, $1.250*. ‘47 SL (8) sedan, 
$850, $650. 

WILLYS—’51 (4) station wagon, $1,100. 
‘48 (6) station wagon, $790*. °47 (4) 
Jeep, $635; station wagon, $550*, °46 





(4) station wagon, $490. 


Aluminum Output | 
Rises 6 Percent | 


In Third Quarter | 


NEW YORK.~—In spite of a 6) 
percent drop in U. S. primary 
aluminum production in September, 
due to power shortages in the} 
Northwest, third-quarter output 
topped that of the second-quarter 
by more than 6 percent, according 
to Donald M. White, secretary of 
the Aluminum Assn. 

September’s production of 138,- 
857,530 pounds, which was almost 
9,000,000 pounds under the 147,630,- 
992 pounds turned out in August, 
brought the output for the third- | 
quarter to 431,883,793 pounds and 
for the first three quarters of the 
year to 1,239,065,517 pounds. These 
figures represent increases of 16.1 
and 17.4 percent, respectively, over 
the corresponding totals for 1950. | 

“Despite the expanded produc- | 
tion,” White said, “supply for | 
civilian use remains as tight as| 
before because of increased govern- | 
ment requirements.” | 

Aluminum sheet and plate| 
shipped in September by the ena 
| 








ciation’s members totaled 77,670,405 
pounds, 15.5 percent under the 91,- 
888,728 pounds shipped in August, 
White reported. 

September shipments of perma-| 
nent (and semipermanent) mold} 
rough castings (except pistons) 
were 2,544,405 pounds with a value 
of $1,393,025, compared with 2,596,- 
489 pounds and $1,512,423 in August. 
Third-quarter figures for these 
items were 6,957,788 pounds and 
$3,974,904; and for three quarters, 





26,190,250 pounds and $15,103,124. 





Dodge-Tint Glass ' 
Tagged at $21.50 


DETROIT.—E. C. Dock, Dodge 
general sales manager, has an- 
nounced a factory retail price of 
$21.50, including federal excise tax, 
for Dodge-Tint Safety Glass, an op- 
tional feature on 1952 models. 

Dodge-Tint is an anti-glare, heat 
deflecting safety glass with a green- 
ish tint. It is produced by a new 
formula which makes its price 
much lower than for any tinted 
glass previously available in auto- 
mobiles, Dock said. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 








J. W. MORTELL COMPANY 


Facfories 
KANKAKEE, ILL. 
DETROIT, MICH. 

LYNDHURST, N. J. 


Pioneers and Today's Largest 
Producers of 


AUTO 
SOUND 
DEADENERS 


Also Underbody Coatings and 
Rustproofing Products for 
the Automotive Industry. 


Have served car, truck and 
body plants for 25 years 
through our Research Lab- 
oratories, Consulting, Engi- 
neering and manufacturing 
Facilities—-Now expanded 
to give faster and better 
service. 



















PRESS 


SELLE 


WESTERN NEW YORK 


Because WESTERN N. Y. 
1S SOLD ON THE 
COURIER-EXPRESS 


ONE REASON?is that it’s a well bal- 
anced newspaper, making it an equal 
favorite with both men and women. 


THE PROOF is found in the fact 
that the largest newspaper circulation 
in the state, outside of New York City, 
is the Sunday Courier-Express*. . . 
Leading merchants selling men, as 
well as those catering to women, find 
the morning Courier-Express the 
most economical and productive way 
to reach those families with the most 
money to spend. 

*290,348 ABC Audit, 9/30/50 
COLOR for Greater Sélling Power. 

Full color (two, threé! four) 

available weekdays... Diggk plus 

one color, Sundays. 


BUFFALO 
COURIER- EXP 


Western New York's 










WORLD'S 
LARGEST 





We buy 1949-50-51 8&-Passenger Sedans 
McCLINTOCK. Ph. 40513 Lansing 11, Mich. ; 





‘ 








€ 
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Local 600 Seeks U. S. Writ... 





Rouge Realignment 
Faces Court Test 


Continued from 


testimony on matters considered 
“confidential” by Hudson’s legal 
representatives. A strong possi- 
bility existed that the company 
would appeal an adverse ruling 
on this point to the Federal Cir- 
cuit court at Cincinnati. 

The Local 154 suit and the Hud- 
son counter-claim grow out of the 
periodic work stoppages which 
sharply curtailed company output 
last summer. The local union has 
sued for $500,000 in lost wages and 
dues, while Hudson has sued for 
$1,500,000 in damages attributed to 
slowdown tactics by final-assembly 
workers. 

Both claims will be tried before 
Judge Lederle, without a jury. Trial 
date may be set this week. 

* + * 

SPOKANE (Wash.) dealers 
\7 learned, meanwhile, that their 
shop employes, numbering in ex- 
cess of 500, had voted down a un- 
ionizing bid by the AFL Machinists 
union. Local NLRB officials report- 
ed the final tally at 17 Spokane 
dealerships as 233 for the IAM, 266 
against and 16 ballots challenged 
or void. 

A month-long strike of approxi- 
mately 200 service workers ended 
in Bellingham, Wash. The Belling- 
ham Automobile Dealers Assn. set- 
tled for a wage scale of between 





°S1 Trailer Coach Output 


Totals 64,000 Units 


CHICAGO. — Production of 
home trailers for 1951 was set 
last week at an estimated 64,000 
units by the Trailer Coach Man- 
ufacturers Assn. Of this total, 
60,000 will be used by defense 
workers and families of military 
men, the association said. 





$1.90 and $1.97 an hour for jour- 
neymen mechanics. 

The NLRB ordered two Detroit 
dealerships to resume collective 
bargaining with the UAW and 
“cease and desist from in any 
manner interfering with, restrain- 
ing or coercing employes in their 
self-organization rights.” Affect- 
ed are Bill Daniels, Inc. (Lincoln- 
Mercury), and Walker Motors, 
Inc. (Ford). 

No progress was reported Thurs- 
day toward settlement of a UAW 
strike at Ford’s Kansas City as- 
sembly plant. Production has been 
completely halted since Oct. 18, 
when the 1,200 employes walked out 
in a dispute over alleged speedup. 

The Wage Stabilization Board 
named a panel of five members to 
investigate the contract policy dis- 
pute which provoked the now- 
recessed strike of 10 Borg-Warner 
plants. On the panel, which met 
for the first time Thursday in De- 
troit, are Dr. Harry 
chairman and _ public member; 
Frank B. Christensen and Frank 
Rising, representing industry, and 
Robert Gitta (AFL) and William L. 
Kircher (UAW-CIO) representing 
labor. 
* * * 
pe TWO Chrysler Corp. develop- 
ments, the UAW lost by three 


Shulman, | 


votes (63 to 66) an election among | 
white-collar workers at DeSoto, and | 


the Detroit regional office of the 
WSB ruled that employes of the 
new Trenton (Mich.) engine plant 
will receive the same wage rates 
and fringe benefits as other com- 
pany workers in the Detroit area. 


In replying to Local 600 





MANUFACTURER 


of best known make of 
FUNERAL CARS and AMBULANCES 


(S&S—Built on Cadillac Commercial 
hassis) 

has established territories open, comprisin 
Texas and part of Louisiana. Delivered reo, 
of market in first six months of 1951. 

Prefer a Texan. Excellent opportunity for 
agressive man, experienced in new and used 
car sales. Very modest capital investment. 
Factory maintains productive program of ad- 
vertising and promotion. 

Interviews will be held in Dallas, week of 
November 26th. Send resume of personal in- 
formation and experience 


Address to Charles A. Eisenhardt, Jr., 
c/o Baker Hotel, Dallas, Texas. 
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charges on which the Federal 
court suit was based, a Ford 
spokesman said the Rouge pay- 
roll had been reduced from more 
than 70,000 in September, 1950, 
to about 50,000 in September of 
this year. 

Many of the Rouge workers 
dropped in the last year were pro- 
bationers who had worked less 
than three months in the plant and 
were therefore not entitled to 
seniority in rehiring, the spokes- 
man said. Retirements, quits and 
military enlistments, for which 
Ford did not make replacements, 
were said to have accounted for 
the rest of the employment cut. 

At a Local 600 rally which ap- 
proved the lawsuit action, President 
Carl Stellato censured Ford for set- 
ting up defense work in Chicago 
and elsewhere instead of lodging 
it at the Rouge. 


A 


vision front shows off your enti 


way to better business. For 


room interior and presents the displayed 


automobiles and accessories to 


advantage. Dealers who have modernized 
their showrooms with open-vision fronts 
of Pittsburgh Glass and Piztco Store Front 





open-vision store front shows the 


‘Hudson Launches 
Ward’s Successor 


In Dealer Area 


DENVER.—Three months after 
the financial collapse of Fred 
Ward, Inc., top sales executives of 
Hudson Motor Car Co. gathered 
here to formalize establishment of 
Lowen-Thompson-Brown, Inc., 
Ward's successor as regional dis- 
tributor for Hudson. 

Also on the program was a rou- 
tine 
tors from Billings and Great Falls, 
Mont., Salt Lake City, El Paso, 
Phoenix and Boise, Id., to discuss 
used-car sales and automobile serv- 
icing. 

The distributorship was inaugu- 
rated formally as dealers 
Colorado, Wyoming, northern New 
Mexico and western Nebraska, who 
will work under the new organiza- 
tion, signed their dealership agree- 
ments. 

C. A. J. Hadley, of Detroit, sales 
manager for Hudson, was noncom- 
mittal to most questions about the 
nee? Ward case. He denied a claim made 
oat a luncheon in his honor. The cartoon |by Ward last week in federal bank- 
shows the dealer completing his ‘25th ruptcy court that Hudson owes 
lap" around the track. Fred Ward, Inc., about $15,000 in 





Dealer Booth's 25th Year— 
John V. Booth (left), Chevrolet dealer at 
McKeesport, Pa., accepts a framed cartoon 
from McKeesport Mayor Charles L. Kincaid 
as part of o tribute paid to Booth on the | 
25th anniversary of the establishment of | 
his dealership. The presentation was made | 


"0 Business looks up... 
el 


when shoppers can look in! 


Metal have proved—with increased sales— 
an open- that modern, unobstructed store fronts 


re show- attract attention ... and new business. 


Put praise-provoking, sales-promoting “How To 
the best Pittsburgh Products to work in your auto 
showroom. And don’t forget that it’s the 
complete modernization job that gets the 


best results in increased business. So when 
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DISPLAY’S THE THING. It the 
passer-by’s attention .. . 
his desire for the displayed automo- 
biles and accessories. And the entire 
interior of this showroom in Los Angeles, 
Calif., is on display by virtue of the 
large panels of Pittsburgh Polished 


gets 
| 
| 
| 
| 
| 
Plate Glass. The extra width Herculite | 
| 
| 
| 
| 
| 
| 


stimulates 


at 


on modernization, “How 


Tempered Plate Glass Doors, in the Name 
background, were designed by the ar- 
chitect to allow the automobiles to be 
rolled in and out of the showroom. A 
Herculite Door Frame Assembly also 
was used in this installation. Architects: 
Frick and Frick, Pasadena, California. 
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PAINTS + GLASS - CHEMICALS + BRUSHES - 
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as | 


meeting of Hudson distribu- | 


from | 


Pittsburgh Plate Glass Company 
2310-1 Grant Building, Pittsburgh 19, Pa. 


Without obligation on my part, please send me your Frer booklet 
To Give Your Store 
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| accumulated discounts on cars sold. 
| Hudson does pay its distributors 
a bonus at the end of each fiscal 
year, depending on the number of 
automobiles they sell during the 
year, Hadley said. But to qualify 
for the payment, Ward would have 
had to been in business last Sept. 
30, when the fiscal year ended, he 
|said. Ward went into receivership 
July 31. 


‘Portland OK’s Holiday, 
‘Bans Sunday Sales 


PORTLAND, Ore.—A _ new city 
|ordinance here will permit the 
jsales of new and used cars on 


|holidays, but not on Sundays, ac- 
jcording to the terms of provision 
drawn up by City Attorney Alex- 
|}ander G. Brown. 

A former city ordinance had 
|banned the sales of cars on Sun- 
days and holidays, but had been 
ruled unconstitutional by Judge 
J. J. Quillin in a case involving the 
sale of a used car on Lincoln's 
| birthday. The new ordinance was 
|planned with the advice of new 
and used-car dealers, and was 
patterned after a Denver ordinance. 


More than 100,000 persons read AUTO- 
MOTIVE NEWS every week! 
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you brighten up your showroom exterior, 
be sure to modernize inside, too. 
Our brand-new modernization booklet, 


Give Your Store The Look That 


Sells,” will give you many ideas about how 
to use Pittsburgh Products to give your 
showroom added sales appeal. Why not 
return the coupon below for your free copy? 


~ & 


The Look That Sells.’ 


State_... 


PLASTICS 


COMPAN Y 
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Tax Policies Assailed 


Sen. Bennett, Ford Dealer, Says 


Administration 


Hoodwinks Consumers to Get Votes 


CEDAR RAPIDS, Ia. — Although 
the consumer is really the only tax- 
payer, President Truman’s Admin- 


istration sees great political advan- | 
tage in making the public think | 
according to U. S. Sen. | 


otherwise, 
Wallace F. Bennett, Utah Republi- 
can. 

Bennett, also a Ford dealer in 
Salt Lake City, made his charge 
here in a speech to the Iowa Tax- 
payers Assn. 

“The greatest service that this 
organization can make to the citi- 
zens of this state and _ region,” 
Bennett said, “would be in teach- 
ing them three simple truths: first, 
the consumer is the only taxpayer; 
second, all taxes are represented in 
the price of something; and, third, 
every article the consumer buys is 
weighted with its share of the total 
tax.” 

Bennett defined a consumer as 
“one who can find no one else to 
pass a tax on to.” He said that if} 


all taxes took the form of excise 
jor sales taxes consumers 
lections and administrative costs 
would be far less. 

“But it won't work,” 


taxation has two purposes as the 

| Administration sees it. The first is 

| economic, to raise revenue; the 

|second is political, to get votes.” 

| Bennett made two paraphrases 
of John Marshall’s saying, “The 
power to tax is the power to 
destroy.” 

“The power to tax 
power to divide,” Bennett said, 
give and withhold advantage, 
punish and reward.” 

In connection with this statement, 
Bennett cited the many differences 
in local rates and valuations and 
in rates in income and corporation 
taxes. 

_Paraphrasing Marshall” 


is also the 
“to 
to 





again 


would | 4 
work to get costs down and col-| 


said Ben-| 
| nett. “The reason, of course, is that | 
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Fulton Foster (third from left), parts and service manager for City Lincoln-Mercury, 


Foster Gets L-M Certificate— 


Pasadena, Calif., receives a certificate of achievement from Stephen Golightly, district 
parts manager, on completion of an L-M parts managers school attended by 60 
managers in the western area. Robert Headrick, district service representative for the 
factory, and Howard Scheib, of City Lincoln-Mercury, look on. 
is the | one else pays more taxes than they 
“The | do.” 
He then referred to the recent 
Senate debate on the tax bill in 
said administration 


with “The power to tax 
power to deceive,” he said, 
| party now in power has been very | 
| successful in getting the American | 
| voters to accept the idea that some- | which he 








HERE’S YOUR 
OPPORTUNITY 


COMPETE 


* | Build Prestige for you and your store with 


your customers and community. 


*% 2 Get National Publicity for you and your 


store in newspapers and magazines. 


* 3 Focus Attention of Trade and Suppliers 
on the job you're doing as an alert, progres- 


sive retailer. 
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20 BIG AWARDS 
80 Certificates of Distinction in... 


ALCOHOLIC BEVERAGES — 
MATERIALS— CHILDREN’S APPAREL — DEPARTMENT 
STORES, CLASS I— DEPARTMENT STORES, 

CLASS Il—DRUGS— ELECTRICAL APPLIANCES 
FOOD — FURNITURE— 
HARDWARE — JEWELRY — 
SPORTING GOODS— STATIONERY AND OFFICE SUPPLIES 
VARIETY — 


AUTOMOBILE DEALERS — BUILDING 


GASOLINE SERVICE STATIONS 
MEN’S APPAREL— MUSIC — SHOES 


WOMEN’S APPAREL. 








SPONSORED BY 
BRAND NAMES FOUNDATION, INCORPORATED 


Given annually to retailers in 20 fields who best 
present the brand names story to customers and 
employees. Make sure your store is entered! No 
cost or obligation whatsoever! Simply mail the cou- 


pon below for full information and entry blank. 


Size of store does not matter. Last year over 
2,000 stores participated. Special awards were 
made in every field to big and little alike. 


Final awards will be presented April 16 at the 
annual Brand Names Day meeting, New York, 
before America’s top business executives. Here’s 
your chance to spotlight your establishment as tops 


in retailing. 


DIRECTOR OF RETAIL RELATIONS 

BRAND NAMES FOUNDATION, INCORPORATED 

37 West 57th Street 

New York 19, New York 

Our store would like to enter the competition for the 
Brand Name Retailer-of-the-Year awards. Please send full 
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[_ “tried to convey the 
twin ideas that the consumer did 
not pay the tax and that the 
additional $5,000,000,000 requested 
by the President could be gath- 
ered easily from corporations and 
| rich men.” 


Then re-quoting Marshall's or- 
| iginal statement, “The power to 
}tax is the power to destroy,” Ben- 


inett pointed to the federal corpor- 
| ate excess profits tax which may 
jtake up to 70 percent of the net 
| earnings of a corporation and as 
{much as 82 percent of its total 
earnings above its base. 

“Can you imagine a more de- 
structive business force?” he asked. 
“It destroys initiative and the will- 
ingness to risk; it destroys the 
power of the little man to grow 
while favoring his well-based, well- 
financed rival.” 

The blueprint for the destruction 
of our free economy, Bennett 
charged, was drawn up 103 years 
ago in Karl Marx’s Communist 
Manifesto. 


Bennett concluded by urging 
his listeners to readjust their 
thinking on taxes and to accept 
the responsibility for awakening 
America to the tax truth. 

“When the American consumer 
realizes that 39 cents out of every 
dollar he pays for anything goes to 
government taxes, there'll be some 
changes made,” he said. 


jordan Nemed 


General Manager 
Of Bennett Pump 


MUSKEGON, Mich.—J. B. Balm- 
er, president ef the John Wood Co., 
|has announced the appointment of 
| A. F. Jordan, 
| sales vice - presi- 
| dent of the firm’s 

Bennett Pump 
| division, to vice- 
president and 
general manager 
of the company’s 
entire operation 
of the Bennett 
Pump _ division 
with plants locat- 
ed here and at 
Hart, Mich. 

Jordan assumes his new position 
with a broad background of man- 
ufacturing and marketing experi- 
ence acquired over a period of 30 
| years, Balmer said. 


Bennett Pump division produces 
Bennett gasoline pumps, ECO Tire- 
flators, ECO Islanders and all types 
of hand-operated petroleum and lu- 
bricating dispensing or transfer 
equipment. 

L. A. Prescott, former manufac- 
|turing vice-president of Bennett 
Pump, has retired from active busi- 
ness owing to ill health, but will 
continue to serve in an advisory 
capacity, Balmer said. 


Packard Deal Cases 
Samuel E. Dunham and William 
| A. Liester have opened a Packard 
dealership in August, Ga. They will 
|operate as Dunham-Liester Motors. 
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It’s All About! 


Carlife. 
Guaranty 


WRITE OR WIRE 


The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 


























Role of Psychological Needs Is Stressed . . . 





What Salesmen Really Are Like 


COLUMBUS, O.—-Sales managers 
hould pay more attention to the 


ysychological characteristics of 
their employes, in the opinion of 
Dr. Samuel N. Stevens, president 


f Grinnell (Ia.) College. 

Such study would help prevent 
a high turnover rate in sales staffs, 
the hiring of mediocre men and a 
business decline, he told the eighth 


Far East Tires 


(oodyear to Open Plant 
In Japan 

AKRON.—Tires and other prod- 
ucts of the Goodyear Tire & Rub- 
ber Co. are to be manufactured and 
sold in Japan under the direction 
of a Japanese-Goodyear sales com- 
pany recently organized in Tokyo, 
it has been disclosed by P. W. 
Litchfield, chairman of the board. 

Officers of the Far Eastern op- 
eration, to be known as Goodyear 
Japan, Ltd., include R. W. Hadley, 
managing director, and H. B. Puck- 
ett, secretary-treasurer, Litchfield 
said. Hadley was formerly manager 
of Goodyear’s Far Eastern division, 
while Puckett was manager of fac- 
tory accounting at the Goodyear) 
plant in Brazil. 

Although main offices of the new | 
company are in Tokyo, production 
operations will be at Kurume, Ja- 
pan, carried on under contract with 
Bridgeston Tire Co. a Japanese} 
concern, Litchfield stated. 

All tires and other products man- | 
ufactured for Goodyear at Kurume 
will be according to the company’s 
specifications and will bear the) 
Goodyear brand name, he added. | 
Goodyear’s production manager at 
Kurume is J. J. Hartz, formerly | 
manager of product development 
compounding for the company in| 
Akron. 

Manufacturing operations are to 
get under way as soon as equip- 
ment can be studied and personnel | 
trained, Litchfield said. 


Knetzer Hearing 


Due to Continue 


CHICAGO.—A suit aimed at un- 
tangling the tangled affairs of Rob- 
ert L. Knetzer, bankrupt Edwards- 
ville, Ill., used-car dealer, appeared | 
no where near an end in federal | 
court here. 

William C. Dunham, trustee in| 
bankruptcy, has asked Judge Wal- 
ter J. Labuy to order some 50 Chi- | 
cagoans to return refunds of $1,000 
deposits they received from Knet- 
zer. 

Dunham said the money should 
be divided among Knetzer’s credit- 
ors. The deposits were made before 


Opens Used-Car Lot 
L. E. Whitten, Inc. (Hudson), 40 
Merrimack St., Manchester, N. H., 
has announced the opening of a 
new used-car lot on Mast Rd. in 
neighboring Goffstown. 








DONT BREATHE 
EXHAUST FUMES! 


Assure exhaust-free air to breathe. | 
Cut down sickness, headaches, 
smarting eyes. Disappearing over- | 
head and under-floor types. Built | 
to order or as standard kit. Send 
for sketch sheet and new catalog. | 


ENGWALD 


EXHAUST ELIMINATING SYSTEMS 
257 Lafayette Ave., Brooklyn 5, N.Y. | 





annual conference of sales man- 
agers, sponsored by Ohio State uni- 
versity. 

Although recognizing the im- 
portance of selling aids, training 
programs and institutional ad- 
vertising as an aid to sales, Dr. 
Stevens asserted that none of 
these can substitute for what he 
termed “insightful management.” 
He explained that this kind of 
management recognizes that a good 
salesman is a person “whose needs, 
aspirations and potentialities will 
never be realized apart from inten- 
sive person-to-person relations.” 


Basic characteristics of salesmen 
were listed by the speaker as: A 
stronger than usual psychological 
need as well as an economic need 
to work; an intense desire to en- 
gage in activity designed to manip- 
ulate social factors or people; an 
extreme dislike for being alone; an 
unusually strong need for self-real- 
ization and social recognition, and 
an overwhelming desire for power. 

Needless interference by manage- 
ment with a salesman’s relations 
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with his customers takes away his 
sense of power, which is derived 
from achieving by himself his other 
basic psychological needs, Dr. Stev- 
ens said. 

While salesmen appear to be in- |, 
different to criticism, he further 
declared, they actually are easily 
and deeply affected by tensions 
and conflicts in a sales situation. 

Dr. Stevens said it should be re- 
membered that the activity pattern 
of salesmen is unstable for the most 
part, with some periods of intense 
activity and others of equally in- 
tense relaxation. For this reason, 
he explained, salesmen who are 
most productive in selling are fre- 
quently extremely difficult to direct 
and control. 

“Sales managers have the respon- 
sibility for seeing that a salesman 
obtains a satisfactory economic re- 
turn for work done; that he gains 
a sense of the furtherance of life 
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|Taylor Marks 25 Years in Minneapolis— 

Ed G. Taylor, president of Studebaker Sales Co., Minneapolis, receives a bronze 
| Plaque on the occasion of the firm's 25th anniversary from K. B. Elliott, sales vice-pres- 
| dent for Studebaker. Left to right: Elliott, M. M. Scovill, regional manager; Taylor, and 


| J. D. Travis, vice-president of the dealership. 
ph he jeunes - 


| 


and Superior passenger and 


Superior Coach Sales 
school buses from its predecessor, 


Superior Coach Sales, Inc., of 


| 


from his efforts, and that he ex-| St. Louis, 307 8. Kirkwood Rd., | Superior Coaches, Inc. The new 
periences continued growth in pro-| has taken over the distribution | officers are R. A. Daugherty, 
|ductivity and personal effective-| and sales of Cadillac-Superior | president and general manager, 


ness,” Dr. Stevens said. ' funeral coaches and ambulances, | and R. H. Sobery, vice-president. 
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ja GRRE 


We've been a part of the automotive industry since its 
start. A half-century of production has given us our share 
of experience. 


Our engineers have the ability and vision to “see” the 
answers to design problems. Our manufacturing flexi- 
bility permits quick translation of these answers into 
finished units. 


LONG MANUFACTURING DIVISION 
BORG-WARNER CORPORATION 
DETROIT 12, and WINDSOR, ONT. 


CLUTCHES e RADIATORS e TORQUE CONVERTERS 
OIL COOLERS 








More Truck 


Restrictions? 


Senate Report Urges More Rigid Regulation 


And National W 


WASHINGTON.—More rigid and 
restrictive governmental regulation 
of commercial highway transporta- 


eight Limit Laws 


‘ | 
|have neither been approved nor 


| disapproved” by his committee. 
The NHUC believes, however, 
which Senators 


| that the steps 


tion is called for in Senate Report Sricker and O'Conner would have 
1039, issued here last — Congress take to implement our 

The “Progress Report” deals | national transportations policy 
with last year’s inquiry into | are so far-reaching that they 


transportation problems conduct- 
ed by ex-Sen. Francis J. Myers 
under Senate Resolution 50. 

A review of the report by the 
National Highway Users Confer- 
ence states that “it even proposes 
that Congress coerce the individual 
states into passing nationally - dic- 
tated vehicle weight laws under the | 
threat of withdrawal of Federal 
highway aid.” 

The publication, the NHUC said, 
represents the views of Senators 
John W. Bricker, Ohio Republican, 
and Herbert R. O’Conor, Maryland 
Democrat. 

The report is unofficial, however. 
In a foreword to the booklet, Sen. 
Edwin C. Johnson, Colorado Demo- 
crat who is chairman of the Senate 
Interstate and Foreign Commerce 
committee, makes it clear that “the 
conclusions and recommendations 
. . . incorporated in the report rep- 
resent the views of the authors and 


Denver Dealers 
Set Auto Show 
For March 3-8 


DENVER.—The 40th automobile 
show will be held in the Coliseum 
here on March 3-8, it was an- 
nounced last week by the Denver 
Automobile Dealers Assn. 

The show committee will be 
headed by Nate Burt, Burt Chev- 
rolet Co., president of the DADA. 
Members of the committee are Har- 
ry Leeman, Leeman Motor Co. (De- 
Soto-Plymouth), vice-chairman, and 
Tom Braden, executive secretary 
of the DADA. 

The association said that this is 
the first show to be held since 
1941. The first show was held in 
1903, it was noted, and had been an 
annual affair until World War II. 

Jack Hyer, Thomas-Hickerson 
Motor Co. 
general show chairman. The enter- 
tainment committee is headed by 
Sam Marcus, Marcus Motors, Inc. 
(Studebaker), and the members of 
the committee are E. Jack Beatty, 
Weaver-Beatty Motor Co. (Oldsmo- 
bile), and Charles J. Lowen (Hud- 
son). 





U. S. Loan Speeds Work 
On New Copper Mine 

WASHINGTON.—Eventual aid 
in breaking the copper supply 
bottleneck for new-car produc- 
tion was promised Thursday 
when the RFC loaned Copper 
Range Co. $57,185,000 to develop 
a huge new deposit near White 
Pine, in Michigan’s Upper Pen- 
insula. 

The deposit is expected to 
yield 70,000,000 pounds of copper 
annually. No indication was 
given as to when actual mining 
could get under way. 





merit close study by all commer- 
cial users of the highways. 


In general, the NHUC said, the | 


report concludes that the railroads 
|are victims of federal 


tage in competing with other forms 
| of “subsidized” transportation, espe- 
|cially motor carriers. 

It flatly states that the rail lines 


regulation | 
| which places them at a disadvan- | 


(Dodge-Plymouth), is} 


| niversary. 


|are the “backbone of our national 
transportation system” because they 
move certain classes of freight 
which it says cannot be carried 
by other forms of transport. 

In several sections devoted to 
highway transportation, the report 
| reviews the operations of common, 
|contract and private carriers and 
| discusses the movement of exempt 
commodities and trip leasing. None 
of these carriers or their practices 
meet with the full approval of the 
authors. 

Common carriers by motor, 
they say, have an unfair advan- 
tage over railroads, while con- 
tract and private motor carriers 
| are encroaching into the fields of 
| both rail and motor common car- 
| jers. 
| They find the situation “intoler- 
lable” with regard to haulers of 
|exempt commodities and call for 
a careful redefinition of the nature 
of such exempted goods. Trip leas- 
ing, too, has gotten out of hand, 
says the report, and strict regula- 
tion by Congress is recommended. 

A discussion in the report deal- 
ing with highway financing con- 
cludes-as follows: 

“It is clear that Congress should 
provide the leadership in determin- 
ing the proportionate share of 
highway costs which should be 
borne by heavy motor carriers, so 
that proper user costs may be fixed. 

“To that end, we recommend 
that the Bureau of Public Roads 
be instructed to pursue and con- 
tinue its study into the matter, 
so that a proper tax base may 
be established and recommended 
to the several states. 

“Further, in order to minimize 
|further damage to primary high- 
ways, we recommend that standard 
axle-load limits be fixed by Con- 
gress, as a _ prerequisite to the 
granting of federal funds for high- 
|way aid. Finally, we recommend 
that an extension of the current 
| federal transportation tax to carri- 
jers now exempt be studied to the 
jend that those motor carriers 
|might bear at least a partially 
|equitable share of the federal cost 
|}of maintaining our highways.” 
| Despite its unofficial status, the 
| publication could be a “trial bal- 
|loon” for federal legislation which 
| might reflect, in principle, the con- 
| sidered opinions of Senators Brick- 
‘er and O’Conor, the NHUC com- 
mented. 


Eaton Observes 40th 
DETROIT.—A glossy calendar- 
type chart with 556 emblems rep- 
| resenting auto pioneers of the past 
lis being distributed by Eaton Mfg. 
|Co., in observance of its 40th an- 











Army Cites Textileather's Lott— 


DeForrest Lott, vice-president for research and development, Textileather Corp., 
manufacturers of coated fabrics and film sheeting, receives citation awarded by 
Secretary of the Army for work with the technical industrial intelligence committee of 
the Joint Chiefs of Staff during World War Il. Left to right: Lt.-Col. Earl H. Kelso; 
Lott, Col. H. G. Paullin and G. H. McGreevy, Textileather sales vice-president. 
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How Cadwrap Economizes for Dealers, Makers— 


All new-car manufacturers are now using or considering the use of Cadwrap for | 
shipping replacement sheet-metal parts to service departments. The above picture 
demonstrates the “‘nesting’’ advantages of the new wrapping product, making possible 
a considerable reduction in shipping space. The sponginess of the corrugated paper 
wrapping is said to eliminate dings which plagued dealers receiving parts packaged 
in the old-style crates and cardboard cartons. Cadwrap is manufactured by Cadillac 


Products, Ferndale, Mich. 








Obituaries 











James W. Carter, 55, 
Veteran Tenn. Dealer 


jof the local OPS office, was killed Nov. 3 


when a shotgun he was unloading in his 
home discharged. He had been a district 


manager for Dodge and later’ served 


KNOXVILLE, Tenn.—James w. | °#ck#"d pe Ripe 


Carter, 55, founder of Carter Motor 


Sales, Inc. (DeSoto-Plymouth), here | 
in 1933, died recently following a | automotive and aircraft 
Carter was a/|?. 


heart attack. Mr. 
past-president of both the Tennes- 
see Automotive Assn. and the 
Knoxville Automotive Assn. 

Mr. Carter was a veteran of 30 
years in the retail automobile sales 


field. He established his dealership | Chevrolet dealer in Lonoke, Ark., died here 
here after years as a successful | Nov. 7. 


salesman with another dealer. 
. * a. 


Rites for E. R. Holmes 
Held in Los Angeles 





| 


| 


| 


LOS ANGELES. — Funeral serv- | 


ices for Edgar R. Holmes, 70, for- 
mer Denver automotive pioneer 
and one of the original stockhold- 
ers in Ford Motor Co., were held 
here. 

A designer, engineer and in- 
ventor, Holmes had a long list of 


automotive and other inventions to| manager of the South American division 


his credit. He perfected the first 
front-wheel-drive and four-wheel- 


| 
| 
| 


| 
| 


| 
| 


drive automobile and truck. He} 


helped organize Coleman Motor 
Co., which manufactures the truck 
that bears its name. He operated 
an automotive engineering consult- 
ing service in Detroit in the early 
1900s and at one time was chief 
designer for Continental Motors. 
* * * 


Mauder, 63, Manager 


Of Cadillac at N. Y. 

NEW YORK.—Edward P. Mau- 
der, 63, past president of the Auto- 
mobile Merchants Assn. of New 
York and manager of the Cadillac 
branch here since 1935, died Nov. 
8 of a heart attack in his home. 

Mauder was a director of the 
Better Business Bureau here and 
a trustee of the Hudson Guild 
Neighborhood House. 

* * * 


Rudolph L. Anderson 

TORONTO.—Rudolph Leonard Anderson, 
67, president of Anderson Buick-Pontiac, 
Ltd., here, died of a heart attack on Nov. 
12. Mr. Anderson had been with General 
Motors of Canada since 1916, and bought 
his own dealership in 1936. He was a 
director and past president of the Toronto 
Automobile Trade Assn. and a director of 
the Federation of Automobile Dealers of 
Canada. 


* * * 
Robert Clayton Stone 
NASHVILLE.—Robert Clayton Stone, 60, 
former factory representative for several 
auto firms and head of the service division 





Ohio Adopts New Ruling 


On Title Transfers 

COLUMBUS, O.— Attorney-Gen- 
eral C. William O’Neill has ruled 
that residents of other states who 
wish to sell automobiles in Ohio 
must first obtain a certificate of 
title here. 

O’Neill said that if such a trans- 
action is made in another state 
the laws governing the transfer of 
title must first be complied with, 
and the certificate of title then pre- 
sented by the new owner when he 
applies for an Ohio certificate. 
Some new owners in Ohio recently 
sought to obtain an Ohio title by 
presenting the transfer of the out- 
of-state title. 


| transferred to the Export Corp. 


Carroll Bruce Vickers 
BUFFALO.-—-Carroll 
inventor, died Nov. 
Mr. Vickers was the first person who 
conceived rubber packings for commercial 
hydraulic uses. Some of his ideas were 
used in the design of hydraulic landing 
gears for World War II planes. 


* * * 
Thomas Edwin Scott sr. 
CHICAGO.—Thomas Edwin Scott sr., 51. 


He was en route to a Rochester, 
Minn., clinic for a routine checkup. He 
was formerly with General Motors Accep- 
tance Corp. and had been in the automo- 





bile business at Lonoke for the past 10 | 


years. 
* 


* * 
David R. Schodts 
SAN ANTONIO. 
owner of Schodts Motors, 238 Flores St., 


here. died Nov. 2, following a heart attack. 
* - * 


George B. Jones 
HICO, Tex.—George B. Jones, 55, 
mobile dealer here, died Nov. 1. 
- 


* 
William R. Whims 
TOLEDO.—William R. Whims, 43, export 


auto- 


of Willys-Overland, died Nov. 12 at the 
home of a sister in Detroit. He joined 
Willys-Overland in 1942, starting out in the 
accounts payable department, and in 1946 
He was 


| made field representative for the Western 


| 
| 
| 
| 


| 
| 
| 


| 
| 


Hemisphere 


|All Car Makers 
‘Turn to Cadwrap 
To Ship Parts 


FERNDALE, Mich.—All new-car 
builders are now using or consid- 
ering use of “Cadwrap,” a corru- 
gated-paper packaging for replace- 
ment sheet-metal parts. 

This is reported by Robert J. 
Williams, sales manager of the 
company which assembles Cadwrap, 
Cadillac Products, 2300 Gainsboro 
Ave., Ferndale 20. 

Cadwrap, whose basic compon- 
ents are not in short supply, re- 
places the wood crates and card- 
board cartons formerly used to 
| package replacement doors, hoods, 
|deck lids, body tops and quarter 
|panels. The Cadwrapped part lies 
between a spongy block of corru- 
gated paper and a thin layer of 
excelsior, covered by a heavy sheet 
of crepe paper. 

When specially - designed Cad- 
clips are used, the packaged parts 
can be “nested,” thus reducing 
|waste shipping space to a mini- 
|/mum. Bands and ropes also are 
|utilized to bind parts in Cadwrap. 

M. P. Williams, president of Cad- 
illac Products, emphasizes Cad- 
|wrap’s savings for dealers, as well 
}as manufacturers. 
| “In view of the growing impor- 
|tance of the replacement market,” 
jhe says, “dealers cannot afford to 
|spend time and money knocking 
|the dings-in-transit out of new 
| hoods and fenders. Cadwrap guar- 
|antees against anything happening 





Bruce Vickers, 56, |to sheet-metal parts while in ship- 


ment.” 


New Whitewall 
Of Synthetic Due 


From General 


AKRON.—A new whitewall auto- 
mobile tire, said to be entirely new 
and different from any tire ever 
| offered to motorists, was announced 
| by L. A. McQueen, sales vice-presi- 


— David R. Schodts, | dent of General Tire & Rubber Co. 


The tire, of man-made synthetic 
| rubber, has been titled “The White- 
|way,” and it will be available for 
| distribution in December, McQueen 
|told the annual meeting of Gen- 
|eral’s nationwide sales organization 
|here. He said: 

| “Man-made rubber is the real key 
|to all future thinking in tire design 
|and safety. Within five years noth- 
jing but man-made rubber will be 
used in tires. I mean there will 
be no need for using as much as 
one ounce of ‘tree rubber’ in them. 





Sales Rights of Leyland “Synthetic rubber progress has 
| been tremendous, but actually the 


Acquired by Twin Coach | surface has just been scratched,” 
KENT, O.—Twin Coach Co. has |he said. 

announced acquisition of exclusive; “Our industry has records to 

American manufacturing and sales|show that man-made rubber has 

rights for Leyland diesel engines, |met every test superbly. While the 

produced in England. |progress in the last five years has 


The engines will be sold in this been almost miraculous, this is 
country under the name of Fageol- | relatively little when compared 
|with the advancement we now 


Leyland and will be completely 
“Americanized” with SAE standard x rs 
threads incorporated into the en- | ve years,” he said. 

gine design, accessories and fit-| ‘Not only will the synthetic rub- 
tings. | ber industry’s developments enable 
jus to make tires safer and free 
|from punctures, but the tires will 
|be designed to make steering and 
stopping easier and safer, and also 
make the tire itself a thing of 
beauty,” McQueen added. 


|know will be made in the next 


Cooper Chevrolet 
Cooper Chevrolet, Dover, Del., 
has been incorporated with a cap- 
italization of $140,000. 











L-M Advertising Counselors— 


Two heads of Lincoin-Mercury's dealer advertising committee discuss the auto out- 
look for 1952 during the group's annual meeting in Detroit. Left to right, are E. R. 
Breech, Ford executive vice-president; H. M. Ferguson, president of H. M. Ferguson, 
Inc., Cleveland, and Edward E. Lowery, of Van Etta Motors, San Francisco. 
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‘Discountitis’ on Wane | 


New-Car Sales Show Improvement in Some Areas, | 
Customers Scarce in Others 
| 


(Continued from Page 1) 


period of shortage in the very 
iear future. However, the margin 
between production and sales, or 
supply and demand, was narrow for 
he first nine months of 1951 and 
conceivably might stay that way | 
for some time. 

Currently, business appears to 
be off in most areas. An excep- 
tion, however, is Washington | 
which reported 382 new-car sales | 


| 
| 


and 51 new-truck sales in the 
second five-day period of Novem- 
ber. 

This represented a gain of 93 
units over the second five-day pe- 
riod of October and caused the 
Washington Automotive Trade 
Assn. to note that “business is pick- 
ing up.” 

. . . 

EW-CAR sales in Akron amount- 

ed to 385 units in the week 
ended Nov. 3, a gain over the previ- 
ous week’s total of 324, but well 
below the similar 1950 week’s mark 
of 468 sales. 

Cleveland reported 1,148 new 
cars sold in the first full week of 
this month, slightly above the | 
1,090 units retailed in the preced- | 
ing seven days but 13 percent | 
under the year-ago efforts. 
Most states are still busy totaling 
October sales. Only Delaware, Illi- 
nois, West Virginia and the Dis- 
trict of Columbia have furnished 
final totals for the month. 

Their sales in October amounted 
to 35,791 units, against 46,234 in 
October of last year, a decline of 
10,443 cars or 22.6 percent. 

* 7 * 

EPORTS from other areas tell 

of similar or greater declines. 
The only exceptions to the down- 
ward trend in October were in 
Texas. 

Houston new-car sales climbed 
to 2,471 during the month, against 
2,100 in September. San Antonio 
listed 928 new-car sales last 
month, against 900 in September. | 

| 
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A WONDERFUL BUY! 


THIS STRIKING VERTICAL TYPE NEON SION 
'S FOR SALE BECAUSE IT DOESN'T FIT OUR 
NEW BUILDING. THE SIGN FACES ARE RED, 
CREAM AND BROWN PORCELAIN ENAMEL. 
—_— SIZE IS 24’, 10" HIGH BY 
9 F 


CONTACT US TODAY! 
C. HERMAN 


5550 Centre Ave., Pittsburgh 32, Pa. 
Phone Montrose 1-4725 








| Sales in October of this year reached 
| 2,044 units, compared with the Oc- 


|jthe same month last year by 47.9 
| percent, 


Sales in both cities were under 
year-ago totals for October, how- | 
ever. | 

That was also the case in Dallas, | 
although the margin of difference | 
was only 220 automobiles since 


tober (1950) figure of 2,264 

* * * 
N/EW-CAR sales in Flint, Mich., 
+* during October trailed those of 





while for the first 10/| 
months of this year, sales were off 
24.5 percent to 13,993 units, against | 
18,527 in the first 10 months of | 


1950. 

Detroit new-car sales in Octo- 
ber slipped to 10,515, against 11,- 
090 in September and 16,302 in 
October of last year. Omaha list- | 
ed 891 new-car sales last month, 


against 1,006 in September. 
Dealers in Birmingham, Ala., said | 


























RIGHT IN YOUR OWN BACK YARD... 
UST LET TiTuS TWILLIGER, FA 
Bi. OFFICE PENNY PINCHER Gr, 


GET NEAR THOSE OLD- 


FASHIONED FOLDED 
THE BLIZZARD. 


AND THEN WATCH OUT FOR 


AND THATS THE 

SKINFLINT WHO ‘to> 

MAKES US SIGN A= 
FOR PAPER 


paso HE'D BE 


WASHED UP 
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| Top Trucks 
New-truck registrations for 
nine months, plus five states for 
October: 
1951 Pos Make 1950 Pos 
1—275,721 Chev. 319,671— 1 
2—192,613 Ford 239,229— 2 
3— 81,179 Dodge 69,467— 5 
4— 77,904 GMC 72,282— 4 
5— 70,497 Inter’l $1,369— 3 
6— 24,168 Stude. 36,649— 6 
J— 18,276 Willys 17,948— 7 
8— 9,471 White $,443— 8 
9— 17,703 Mack 6,845— 9 
10— 3,586 Diam. T 4,262—10 
1l— 3,004 Divco 3,045—11 
|] 12— 2,727 Reo 2,646—12 
|} 18— 1,760 Brockway 1,601—13 
|| 14— 1,608 Autocar  1,526—14 
n 2 
Nash Dealers Give Rides to Blood Donors— i a sedis ae 
During November, 16 Nash dealers in Allegheny county (Pa.) are providing free || 17— 519 Kenworth 459—17 
transportation for persons willing to contribute to the Red Cross blood bank. Shown 28. 352 FWD 227—20 
is Nurse Pearl Roberson greeting David Hunter, on liberty from the Navy, the first 19— 342 Crosley 835—18 
donor to accept the free ride, while H. C. Doss, Nash sales vice-president looks on. 20— 268 Sterling 262—19 
ara a : ; Sas oe ay 21— $231 Peterbilt 
new-car volume in October was 25| tember and 1,877 in October, 1950. Total All Makes 
to 30 percent under the September Cleveland sales dropped sharply 774,399 869,831 
level, while in Toledo, O., the|with 4,314 new autos sold in Octo- For further details see page 
month’s total was 1,349 new-car | ber, against 5,250 in September and |} 4, today’s issue. 
sales, compared with 1,457 in Sep- | 7,482 in October a year ago. 





FOR GOOP IF | 





BY WEST 





Recognize the type? You'll find him everywhere. Wherever paper towel dispensers say, “Help yourself, 
there’s no limit to the use or abuse,” of this necessary washroom service! 


Paper towel costs can be reduced up to 40°. How? With WESTROLL Paper Towels and Dispensers, 


WESTROLL Dispensers are designed to feed just enough toweling — and no more! For a thorough 
hand drying job. Yet, WESTROLL towel service is never miserly. A choice of 3 feed-speeds fits 
WESTROLL service to any type of washroom traffic. 


WESTROLL Paper Towels are soft, absorbent, ‘right’ in wet strength. And 334% more economical 
in regular use than interfold towels. Add to this initial saving, the extra 
uses found for ‘easy-to-pilfer’ towels; more frequent cabinet fillings; extra 


janitorial work. 


That’s the real picture. As your WEST man can prove in a 


10-minute demonstration. 


WESTROLL Paper Towel Service is only one of many WEST products for the promotion of sanitation. 
Others include floor maintenance materials .. . 
... insecticides ... cleaners .. 
of Kotex Sanitary Napkins sold through vending machines. 





washroom service . . . disinfectants . . . deodorants 
. soaps ... protective creams. West is also the exclusive distributor 





START SAVING... 


~ 


DISINFECTING 


5 


Name 





Company ue eet ss 





42-16 


Long Island City 1, N. Y. 


I icccistinsitetoninisinatitisianiamas einen 


West Street City 


WE STAOLL 


Title 


_Zone____ State_ 


- aa | 
ES 






the day you install WESTROLL Towels and Dispensers! 
How about a WESTROLL demonstration? 


Dept. 40 











52 


AUTOMOTIVE NEWS, NOVEMBER 19, 1951 


SAE Hears Lube Uniformity Plea .. . 





Self-Shift for Trucks 
Still in Research 


CHICAGO. Possibilities of em- 
ploying automatic transmissions 
and further use of diesel power for 
trucks and military vehicles were 
given special attention by speak- 
ers who addressed the national So- 
ciety of Automotive Engineers’ 
transportation, diesel engine, fuels 
and lubricants meetings here. 

O. K. Kelley, of General Motors, 
pointed out that the hardest task 
ahead in the realm of automatic 


| 


Detroit Gear Gets 


New President 


DETROIT.—Roy C. Ingersoll, 
president of Borg-Warner, has an- 
nounced the appointment of A. J. 
McAllister as 
president and 
general manager 
of the Detroit 
Gear division of 
the corporation. 
McAllister until 
recently was 
president and 
general manager 
of Fairfield Mfg. 
Co., at Lafayette, 





Ind. 

McAllister suc- 
ceeds Howard E. Blood, who has 
been president of Detroit Gear 
since 1923, when it was a separate 
company, as well as since 1929, 
when it was merged with Borg- 
Warner. Blood will continue as a 
vice-president and director of Borg- 
Warner. He also will assume 
charge of the new products de- 
velopment laboratory which Borg- 
Warner is establishing in Detroit 
for the purpose of developing new 
and improved types of automatic 
transmissions and other products. 

Borg-Warner’s Detroit Gear Di- 
vision, which McAllister now will 
head, produces automatic trans- 
missions for all models of Stude- 
baker passenger cars; transmis- 
sions, gears and precision parts for 
tractors, trucks, buses and aircraft; 
and tractor axles and hydraulic 
pumps. 

It also was announced today that 


A. J. McAllister 





D. T. Sicklesteel, previously Detroit 
Gear’s vice-president in charge of 
engineering, has been appointed | 
General Manager of Borg-Warner's | 
new Products Development Labora- | 
tory here. | 





drive mechanisms is applying 
them to motor trucks. He said 
that the outlook is for a satisfac- 
tory drive which will combine a 
hydro-dynamic unit with the 
Hydra-Matic type gear ratio to 
take advantage of the principles 
and the best qualities of both. 
Kelley described the fluid cou- 
pling as providing simplicity, high 


normal drive efficiency and an ex-| 


cellent ability to pick up a load 
smoothly and automatically. He re- 
ferred to the Hydra-Matic system 
of planetary gears as effective and 
efficient in transferring the drive 
from one ratio to another without 
interruption of power. The torque 
converter, he said, provides a va- 
riable torque ratio hydro-dynamic 
drive, but has a definite limitation 
because the higher the torque mul- 
tiplication the lower the efficiency. 


“Weighing the pros and cons of 
the various possibilities,” Kelley 
said: “It is difficult to guess the 
exact form the first commercially 
available truck transmissions will 
have. It seems safe to predict, how- 
ever, that the design will incorpo- 
rate a hydro-dynamic unit com- 
bined: with the Hydra-Matic type 
gear ratio.” 

J. E. Glidewell, of Hall-Scott Mo- 
tor division of ACF-Brill Motors 
Co., advocated faster motor trucks 
as essential to expediting delivery 
and preventing blocking flow of 
normal traffic. 

Much progress has been made 
in developing turbine engines for 
motor trucks, according to Henry 
C. Hill, of Boeing Airplane Co. He 
said that although fuel consump- 
tion of the Boeing-Kenworth ex- 
perimental truck (which is 
equipped with such engine) is still 
high, the engine is producing such 
advantages as less noise and vi- 
bration, no knock from fuels and 
lubricants and adequate power 
and acceleration at all speeds. 

Satisfactory diesels must be 
“thoroughly and completely” devel- 
oped in manifolding, valving, com- 
bustion chambers, turbulence and 
cooling to bolster the design and 
application of fuel injection equip- 
ment, it was asserted by Sidney E. 
Miller, of American Bosch Corp. He 
said that the engine designer must 
earry his share of the burden and 





LOVELY GEORGIAN TYPE HOME 





‘*OAK LAWN 


"*" FOR SALE 


One of Virginia's most beautiful suburban 
estates. The magnificent brick home, the 
elaborate first floor and unusual woodwork, 


the spacious grounds 


and noted boxwood 


garden, have been greatly admired. 


Write for brochure 
and further details. 


giving acreage, price 


KIAH T. FORD & CO. 


207 NINTH ST., LYNCHBURG, VA. 











Only Five of the 21 Packards— 


Roy E. Ault and family, Winter Park, Fla., show five of the 21 packards that the 
family has owned. Ault stated that he had owned 15 Packards personally. Most of 


these cars were sold and are being 


Orlando, Fla. 


responsibility in achieving perform- 


ance. 

A plea for standardization and 
| simplification of the lubrication re- 
quirements for commercial vehicles 
was made by Ray Shaw, of Chek- 
Chart Corp. He called attention to 


three types of engine oils recom- 
mended by manufacturers of trucks 
and buses, the eight different types 
of transmission and differential 
and gear lubricants in 15 grades 
and the 28 different specialized lu- 
bricants ranging from castor oil to 
vaseline. 


Installation of higher powered en- 


tractor-trailer combinations to re- 
duce driver fatigue, expedite deliv- 
eries and prevent transportation 
congestion was urged by N. R. 
Brownyer, of Timken-Detroit Axle 
Co. 

To prevent the increasing num- 
ber of highway trucks and trac- 
tors from being a possible “nui- 
sance to the motoring public,” 
Brownyer also said “we must im- 
prove performance and make an 
honest effort to narrow the gap 
between the skill required to op- 
erate an automobile and that 
necessary to get a motor train 
over the road.” 


H. R. Jackson, F. C. Burk, of L. 
J. Test, and A. T. Colwell, of Atlan- 
tic Refining Co., reported results of 
the application of a _ radioactive 
tracer technique in measuring en- 
gine wear. He said that standard 
piston rings are activated at the 
Oak Ridge National laboratory and 
then installed in test equipment, 
with wear debris circulated in the 
lubricating oil and the amount of 
iron worn from the ring estimated 
at any time by a Geiger counter. 

Heavy duty, or high detergency, 
lubricants are contributing to en- 
gine operating efficiency, especial- 
ly by promoting internal cleanliness | 
and extending operating periods, it | 
was stressed by H. M. Gadebusch, | 
of General Motors Corp.; R. T.| 
Karr, of Purolator Products, Inc., | 
and W. B. Bassett, of Lubrizol | 
Corp. 

They said the detergent oils 
have created new problems such 
as making the bulk of organic 
contaminating matter  unfilter- 
able and preventing color-clean 
oil filtration. The new oils at the 
same time have relieved the fil- 
tration equipment for the impor- 
tant duty of trapping wear-pro- 
ducing inorganic solids, and have 

permitted the installation of more 
effective filters. The best prac- 
tical signal for need of oil 
changes, they recommended, is 
indication of incipient sludge for- 
mation. 

Military forces are _ interested 
particularly in cold weather opera- 
tion of engines and automotive 
equipment because of expectations 
that any future war may be con- 
centrated in the arctic regions, it 
was stated by P. W. Espenschade, 
R. C. Navarin and W. W. Van Ness, 
of Fort Belvoir Engineering re- 
search and development laborato- 
ries. 

They listed as “musts” simplified 
maintenance, easy access to con- 
| trols, adjustments by personnel en- 
| larged to almost twice their normal 
| bulk by heavy winter clothing, pro- 
| tection against the weather, main- 
|taining adequate cranking power 
}and providing and controlling suit- 
|able operating temperatures within 
the engines. 
| John B. Hulse, of the Truck- 

Trailer Manufacturers Assn., at- 
| tacked what he described as “out- 
| moded laws regulating commer- 
| cial motor trucks,” and _ said 
| they are hampering engineering 
progress, the vehicles themselves 
and use of highways. 








serviced by Packard Orange Motors, 


the fact that neither a service sta- | 
tion nor fleet maintenance shop | 
has space to store the 25 grades of | 


gines in commercial vehicles and | 


Inc., 


Hulse, should be replaced by laws 
fixing axle weight limitations with 
common sense restrictions on axle 
spacing, number of units and total 
overall length. 


U. S. Plywood Corp. 


NEW YORK.—U. S. Plywood 
Corp. has announced its entry into 
|the hardboard field as exclusive 
distributors for a new light-colored 
| hardboard manufactured by Abitibi 
Power & Paper Co., Ltd., Canada. 
S. W. Antoville, Plywood vice-pres- 
|ident and director of sales, said the 


|new weldwood hardboard is an all- | 


wood fibre made from controlled 





(NPA Man Says 


|}ic pressure, it 


| proportion of hard and soft woods. I MOTIV 


U.S. Must Keep 
Civilian Output 


CHICAGO.—The U. S. would be 
playing right into Russia’s hands 
if it completely curtailed produc- 


Up 


|tion of automobiles and other con- 


sumer durable goods, according to 
Hardy M. Ray, chief of the educa- 
tion branch of NPA’s technical co- 
ordination division. 

Ray told a meeting of the Amer- 
ican Management Assn. that Russia 
would immediately send out peace 
feelers, designed to disrupt defense 
production and that the results 


| would be chaotic. 


He said that in his opinion it is 
no longer of whether there will be 
a war, but rather when there will 
be one. Russia, he said, will not be 
satisfied until it rules the world. 


Ray said that if Russia finds it 
cannot achieve its goals by econom- 
will use military 
force. 

Ray said that the government's 
Controlled Materials Program is 
necessary because “we are standing 
on the edge of an allout war.” 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
s Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 





NEWS COVERAGE 


of Localities in the Buffalo Market 


East Aurora for instance: 





East Aurora, famous home of Elbert Hubbard and the Roycrofters, 
is 18 miles from Buffalo. It is a village of 5962 people with a Buffalo 
Evening News circulation of 2301 copies daily. 


and you sell 


BUFFALO 


EDWARD H. BUTLER 
Editor and Publisher 





WESTERN NEW YORK’'S GREAT NEWSPAPER 


Sell the News Readers 


the WHOLE 
MARKET 


BUFFALO EVENING NEWS 


KELLY-SMITH CO. 


Noti a DB, — 








when required. 








The antiquated statutes, declared 


THE HERMAN “WALK-IN” 


The easiest in and out body on the road 
Where drivers make frequent stops, this model saves time—permits more de- |! 
liveries per day. Interior walls are straight from front to back and top to 
bottom so that inside lining, shelves and partitions may be easily inserted 
WRITE, WIRE OR PHONE COLLECT 


HERMAN BODY COMPANY 


there iso HERMAN BODY 


designed for your Customers’ Specific Needs! 










cLen COV, 
HATCHERY 





i 





ST. LOUIS 10, MO. 
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Events— 





Dealer Conventions 


Nov. 26-27—Arizona Automobile Dealers 
Assn.—Reno Motor Car Dealers Assn., 
joint session, Las Vegas, Nev. 

Nov. 26-28 — Automotive Trade Assn. of 
Virginia convention, John Marshall hotel, 
Richmond, Va. 

Nov. 27-29—Annual convention of National 
Used Car Dealers Assn., Hotel Tampa 
Terrace, Tampa, Fla. 


Dec. 3—Annual convention of Oregon 
Auto Dealers Assn., Multnomah hotel, 
Portland. 


Dec. 6—Annual convention, Utah Automo- 
bile Dealers Assn., Newhouse hotel, Salt 
Lake City. 

Dec. 7-8— Annual convention, Montana 
Automobile Dealers’ Assn., Placer hotel, 
Helena, Montana. 

Dec. 14— Annual 
Auto Dealers Assn., 
Portland, Ore. 

Jan. 27-30, 1952—NADA convention, 
dorf-Astoria hotel, New York City. 
March 10-11, 1952—Annual convention of 
Louisiana Automobile Dealers Assn., 

Hotel Jung, New Orleans. 

Apr. 7-8, 1952 — 13th annual convention, 
Missouri Automobile Dealers Assn.., 
Muehlebach hotel, Kansas City. 

* ~ * 


Dealer Auto Shows 


Feb. 16-24, 1952—44th annual Chicago Auto 
Show, International Amphitheater, Chi- 
cago, 

Feb. 22- Mar. |, 
motive Trade Assn., 
Armory, Washington, D 


Feb. 29- Mar. 6, 1952 — Kansas City Auto 
Show, sponsored by Motor Car Dealers 
Assn. of Greater Kansas City, Municipal 
auditorium, Kansas City. 

Mar. 3-8, 1952—Denver Automobile Deal 
ers Assn., Denver Coliseum, Denver, 
Colo. 

March 8-15, 1952—Pittsburgh 
Dealers’ Assn., Hunt Armory, 
Pittsburgh, Pa. 

March 29-Apr. 6, 1952—Seattle Auto show, 
sponsored by ‘Seattle Automobile Deal: 
ers Assn., Field Artillery / Armory, Seattle. 


Princess’ Idea 
Plane Dome Bows in Canada 


On Royal Couple’s Car 

WINNIPEG.—A plexiglass dome, 
originally meant for an air force 
plane, made it’s first appearance 
here, but not on the airplane. In- 
stead, it was used on an open con- 
vertible in which Princess Eliza- 
beth and Prince Philip made their 
Canadian tour. 

The idea of the dome being used 
on the convertible came from the 
Princess herself to avoid disap- 
pointment of people not being able 
to see her and the Prince. Before 
their trip to Winnipeg the royal 
couple had ridden in a closed car 
with interior lights on during the 
evening. 

With a little aid from Prince 
Philip, workers at De Havilland 
Aircraft, Ltd., Toronto, got to work 
pronto on the dome and finished it 
in time to protect the couple from 
snow. 


meeting of Portland 
Multnomah hotel, 


Wal- 


1952—Washington Auto- 
National Guard 


Automobile 
East End, 





® It prevents sludge 
formation. 


®@ It protects lubrication. 
®@ Gives new pep and power. 


® It pays you at least 150% 
on what it costs you. 


See the details 

in Bulletin #23. 

Write for your 
copy today. 





MAGNUS CHEMICAL COMPANY 
97 South Avenue, Garwood, N. J. 
in Canada—Magnus Ch . Ltd., 


Service representatives in principal cities. 
iit 














CLEANERS + EQUIPMENT .« METHODS 








Aftermarket Shows 
Feb. 28-March 2, 1952—Pacific Automotive 


show, Pan Pacific auditorium, Los An 
geles. 
March 20-23, 1952—l0th annual Southwest 


Automotive show, Sam Houston Colli- 


seum, Houston, Texas. 
7 7 * 
General 
Dec. 3-4—Annual Oil Industry T. B. A. 
meeting, Chase hotel, St. Louis, Mo 
Dec. 3-5—Annual convention, Motor and 
Equipment Wholesalers Assn Stevens 
hotel, Chicago. 
Jan. 15-18, 1952 —3ist annual meeting 
Highway Research Board National! 
Academy of Sciences, Washington, D. C 


Jan. 27-30, 1952—lith annual convention, 
Truck Trailer Mfg. Assn., Hotel Sham- 
rock, Houston. 

Feb. 7-8, 1952—I3th annual meeting, Na- 
tional Council of Private Motor Truck 
Owners, Hotel Statler, Washington. 

Feb. 7-18, 1952—I3th annual meeting Na- 
tional Council of Private Motor Truck 
Owners, Inc., Hotel Statler, Washing 
ton, D. C. 

Feb. 18-19, 
stitute 
Detroit. 

May 16-17, 1952 — Southeast Automotive 
Show conference Asheville, N. 

June 23-27, 1952—50th anniversary meeting 
American Society for Testing Engineers 
New York City. 


1952—American Petroleum In 
meeting, Book-Cadillac hotel 





New Brake U rged 
On ‘Price-Jugglers’ 


MINNEAPOLIS. — Maurice Mer- 
mey, director of the Bureau of Edu- 
cation on Fair Trade, assailed 
price-cutters and urged a new fair 
trade law “as a fully effective 
restraint on price-juggling.” 

“Consumers will pay dearly and 
if the price wars continue small 
business will be destroyed,”’ Mermey 
pointed out at a convention here. 

“A price war is the motive behind 
all cheating. It’s the motive of 
making profit at somebody else’s 
expense. The embezzler juggles his 
figures to cheat his employer; the 
price juggler does a slight-of-hana 
trick with prices to fool his cus- 
tomers and destroy his competi- 
tors.” 


L. A. Young Ups 
Gallette, Clark 


DETROIT. — Promotion of two 
veteran employes of L. A. Young 
Spring & Wire Corp. to executive 
capacities was announced last week 
by Thomas Couper, vice-president. 








Named general sales manager of 
the corporation was Peter J. Gal- | 


» Sees ; | 





Wm. A. Clark P. J. Gallette 


lette, who had been plant manager | 
of the Mechanical Spring division. | 
William A. Clark was named man- | 
ager of sales engineering in the | 
Cushion Spring division. | 

Both Gallette, an L. A. Young | 
employe since 1927, and Clark, who 
has been an employe since 1921, 
joined the concern while still in 
their teens. 


'e 
For Ford Wives 
Household Guide Issued 
By Company 

DEARBORN. — Wives of Ford | 
employes are being offered more| 
than 1,000 corner-cutting house- | 
keeping ideas published in a book | 
prepared for distribution by the | 
employe information section, the | 
company has announced. 

However, it was pointed out that | 
the wives are the actual authors =| 
the book. 

A weekly newspaper for Ford | 
employes, Rouge News, has been | 
running a column called “Cutting | 
Corners,” in which the women read- | 
ers of the house organ have con-| 
tributed ideas on a variety of sub- 
jects. It is the best of these that 
will be offered in the 94-page book- 
let, the company said. 

The initial distribution of the 
booklet required printing 135,000 
copies. No attempt will be made to 
supply the general public with the 
publication. 








Inc., 


The back pages of every issue of 
Others are profiting from AUTOMOTIVE NEWS WANT ADs! 


Section. 


including a 


Benton Harbor (Mich.) Police Fords— 


A fleet of six new Fords, 


“paddy wagon,’ 





‘ are being put into use by | 


| the Benton Harbor (Mich.) police department. The Fords were furnished by C. Creed, | 


there. All units are painted green with a dark green stripe. 


AUTOMOTIVE NEWS contain the WANT 


AD 
Are you? 





| Open That Garage Door 

When Warming Up 

WASHINGTON.—Don’t warm 

| up the engine of your car while 
it stands in the garage on chilly 
mornings, the American Auto- 
mobile Assn. has warned motor- 
ists. 

Even if the garage door is 
open, the AAA said, enough car- 
bon monoxide gas may be pro- 
duced in an unventilated garage 
to kill anyone sitting in the car. 





INSURANCE PROTECTION 
COVERING BAD CHECKS 


for 


AUTOMOBILE AUCTIONS 


For the first time in history, Automobile Auction owners can 
assure their customers of absolute protection against bad check 


loss... 


For the first time in history, automobile dealers can consign 
their cars to an Insured Auction with full confidence that all checks 
are covered by comprehensive insurance. 


The Fidelity Insurance Company of Tennessee now writes a 
low cost Automobile Auction Insurance Policy which protects 
both buyer and seller against check loss caused by 


1 Bad checks 


2 Not sufficient funds 


3 Improper signature 


7 Other credit losses 


4 No such account 


5 Forgery 


6 Unauthorized signature 


This bad check Insurance enables the automobile auction 
owner to render a vitally needed service to present customers and 
to attract new consignments from dealers who will desire this 


unique protection against loss. 


It is written by an adequately 


financed stock insurance company chartered under the insurance 
laws of the State of Tennessee. The cost is nominal when com- 
pared with the new business atmosphere it can create and the 
mutual confidence it can bring to the dealer and auction owner, 


alike. 


For full information fill out and return this coupon below. 





Vee 
FIDELITY INSURANCE COMPANY 


L this. 


OF TENNESSEE 


INSURANCE COMPANY OF TENNESSEE 
209 STAHLMAN BUILDING, NASHVILLE, TENN. 


FIDEL 


ITY 


Gentieman: Please rush full details and costs of your Bad Check Insurance For Automobile Auctions. 


Name 
Address 


City 
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Drop Due Each Quarter .. . 





Used-Car Prices Cut 6 Percent 


‘(Continued from Page 1) 


based on a leveling and harmoniz- 
ing of prices listed in the several 
recognized used-car guide 
and other economic data, minus a 


2 percent depreciation for each of | 


the first three 
of 1951. 

The order claims that the new 
ceilings are higher than the pre- 
vailing prices even after the de- 
preciation. 


calendar quarters 


* * * 


N THE new regulation, the ceil- 

ing price for a car includes all 
standard equipment, and_ radio, 
heater, and other items which were 
on the car at the time the seller 
acquired title to it. Automatic 
transmissions or drives, or air-con- 
ditioning units are excepted. 

Ceiling prices for automatic 
transmissions or drives and for 
certain extra, special or optional 
equipment, are listed in Appendix 
A and may be added to the ceil- 
ing price of the car if the car 
has this equipment, OPS said. 

The cost of an installed, com- 
pressor-type refrigerated air-condi- 
tioning unit may be added to the 
ceiling price of the car on the 
basis of its retail list price less the 
depreciation rates specified. 

x + * 


_— the ceiling prices in effect 
from Dec. 20 to Jan. 1, this 
example was supplied: 

A 1950 Chevrolet Styleline special 
four-door sedan in Region A is 
listed at $1,555. On Jan. 1, 1952, the 
ceiling price will be 2 percent less 
than that price, or $1,523.90. On 
April 1, it will again drop 2 percent 
to $1,493.42, and so on at the begin- 
ning of each calendar quarter. 

Ceiling prices for extra, special 

or optional equipment, as listed 
in the official appendix, must also 
be depreciated at the same rate 
and in the same manner as the 
car with which it is sold, it was 
pointed out. 

Appendix A lists models for the 
years 1940 through 1951. 

If a car is older than the oldest 
model listed, the ceiling price will 
be the ceiling price of the oldest 
model listed for the same make. 

In the case of a model after 1951, 
when sold as a used car, the ceiling 
price will be the ceiling delivered 
price of the car when new for the 
region where it is sold, including 
the price of any item of extra, 
special or optional equipment that 
is on the car. This ceiling price 
will be in effect until OPS estab- 
lishes a ceiling price by amendment 
to Appendix A. 

x * + 

F APPENDIX A does not list any 

specific model of used car, or if 


Dealers Tell Me 


(Continued from Page 3) 
just how important a dependable 
automobile is to your future? 
Your future happiness? Possible 
success in life? 

If you are driving a prewar 
car, how long will it last? How 
much does it cost you in repair 
bills? How much longer will it 
be before it isn’t any sort of a 
down payment at all on a post- 
war used car?. DEPENDABLE 
TRANSPORTATION IS AN IN- 
VESTMENT IN YOUR FUTURE. 
Protect your future now by pur- 
chasing a good postwar used car 
while they are selling for only 
30 percent to 70 percent of New- 
Car Prices. 

Buy Now ... Buy Where It’s 

“The Guarantee Backed 

by Reputation!” 





books 


been 
its original 


|the car has 
|modified from 


design 


|engine, the seller may apply to the 
|OPS district office for a ceiling 
| price. 


| mus 
|the make, model, line or series, and 
| the ceiling price, including any 
|extra, special or optional equip- 
|ment. Also the price at which the 
car is being offered for sale must 
be stated. ; 

When a used car is sold at 
wholesale or retail, the seller 
must issue an invoice in dupli- 
cate giving the detailed informa- 
tion specified in the regulation. 
One copy must be given to the 
purchaser within seven days 
after the sale and the other copy 
must be retained by the seller. 
Sellers may not set up any of the 

following requirements as a condi- 
tion for, or in connection with, the 
sale of a used car: (1) require a 
purchaser to make payment over 





OPS May Postpone 
U.C. Price Rollback 


WASHINGTON. — There is a 
fair chance that effective date 
of the dollars-and-cents used- 
car ceiling prices, announced 
last week by OPS, may be post- 
poned from Dec. 20 until even 
later in the month, it was 
learned here. 

OPS officials admitted they 
were deluged with protests from 
guidebook publishers for writ- 
ing a regulation whose initial 
ceiling prices would be effective 
for only 11 days. The OPS auto 
branch late Thursday recom- 
mended the postponement. 





a period of time, or to finance the 
purchase through any particular 
lending agency; (2) require a pur- 
chaser to buy extra, special or 
optional equipment, accessories, 
parts or services or any other com- 
modity in order to obtain delivery; 
(3) require a purchaser to trade in 
a car; (4) grant less than a rea- 
sonable allowance for a car traded 
in; (5) require use of a rental or 
leasing contract with an option to 
buy, if the selling price plus rental 
or other charges exceeds the ceil- 
ing price stated in Appendix A. 

Nothing in the regulation pre- 
vents charging, offering or paying 
prices less than ceiling. 

+ + * 

QINCE the new regulation calls 
for reducing the listed prices by 


calendar quarter, the prices sched- 
uled to become effective Dec. 20 


tion will be noted. 
This would appear to be a prob- 


who had hoped to issue a new book 
immediately. 
Queried on that point by Auto- 


the NADA Used Car Guide Book 
Co. admitted that it was indeed 
a problem. He said that issuing 
a new book for just 11 days, left 
them facing “a tough proposi- 
tion.” 

Officials of the company were 
still struggling with the problem 
presented as this edition of AvuTo- 
MoTivVE News went to press. The 
spokesman said that in any event 
lthey would find “some way” to 





| keep their subscribers informed. At 














BINDER for 
Automotive News 


ANSWERING many requests from our 
readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 
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substantially | last 


by the addition of a special body or | 


Used cars offered for retail sale | retail. |! 
t bear a tag or label stating |owned executive car is a used auto- 








| 





| 
| 


2 percent at the beginning’ of each | BUICK 


' 


will-be in effect only 11 days. On! 
Jan. 1 another 2 percent deprecia-| 


lem for the guide book publishers | 


motive News, a spokesman for | 





‘CADILLAC 


reports that “way” had not 


been found. 
* * 
. EXPLANATION, OPS said 
that a used automobile is any 
automobile which has been sold at 
A demonstrator or dealer 


mobile if the model is not currently 
being sold by the manufacturer or 
was not sold by the manufacturer 
within the preceding four months. 

The term includes an automobile | 
sold to a dealer in used automo- 
biles or used automobile parts for 
rebuilding or recovery of parts, but 
does not include an automobile sold 
to a dealer in iron or steel scrap, | 
primarily for demolition for scrap, | 
or to a consumer of iron or steel | 
scrap. 

OPS said that the fact that the | 
present order does not allow a} 
separate charge for radio and | 
heater, while SR 5 did, was taken | 
into account when harmonizing the | 
January prices. 

The ceiling prices for 1951 mod- 
els were arrived at, OPS said, by| 
adding to prevailing market prices | 
a sum representing the present | 
market value of radios and heaters. | 

OPS said that when this resulted 
in a price higher than the new-car 
delivered price, the ceiling price 
was established at the delivery 
price of the car when new. 

The geographic division for 
Appendix A price listing purposes 
is in three parts, A, B and C, as 
follows: 

A—Connecticut, Delaware, Dis- 
trict of Columbia, Illinois (except 
Madison, St. Clair and Rock Island 
counties, which are placed in Re- 
gion B), Indiana, Kentucky, Maine, 
Maryland, Massachusetts, Michi- 
gan, New Hampshire, New Jersey, 
New York, Ohio, Pennsylvania, 
Rhode Island, Vermont, Virginia, 
West Virginia, and Wisconsin (ex- 
cept Douglas County, which is 
placed in Region B). | 

B—Alabama, Arkansas, Colorado, | 
Florida, Georgia, the counties of 
Madison, St. Clair and Rock Island 
in Illinois, Iowa, Kansas, Louisiana, 
Minnesota, Mississippi, Missouri, 
Montana, Nebraska, New Mexico, 
North Carolina, North Dakota, Ok- | 
lahoma, South Carolina, South} 
Dakota, Tennessee, Texas, the | 
county of Douglas in Wisconsin, | 
and Wyoming. 

C— Arizona, California, Idaho, 
Nevada, Oregon, Utah and Wash- | 
ington. 








Sample Prices 
REGION A 
Standard Models 
$2,200; 50—$1,- 


48—$1,320; 47-- 
42—$510; 7 


Special 4-dr., 51 
775; 49—$1,535; 
$1,130; 46—$990; 
$460; 40—$350. 
Super 4-dr., 51 
49—$1,795; 48- 
46—$1,030; 42 
—$370. 
RM 4-dr., 51- 
49—$1,950; 48- 
46—$1,045; 42 
$375. 


$2,390; 50—$1,975; | 
$1,420; 47—$1,190; | 
$510; 41—$470; 40 


$2,750; 50—$2,205; 
-$1,475; 47—$1,220; 
$500; 41—$450; 40 


(62) 4-dr., 51—-$3,770; 50—$3,205; 
49—$2,700; 48—$2,240; 47—$1,630; 
46—$1,455; 42—$740; 41—$640; 40 
-$425. 
(61) 4-dr., 51—$3,475; 50—$2,875; 
49—$2,575; 48—$2,135; 47—$1,530; 
46—$1,395; 42—$710; 41—$615. 
(60) 4-dr., 51—-$3,810; 50—$3,480; 
49—$2,910; 48—$2,390; 47—$1,760; 
46—$1,580; 42—-$825, 41—$740; 40— 
$480. 
(75) 4-dr., 51—$4,430; 50—$3,555; 
49—$2,740; 48—$2,235: 47—$1,575; 
46—$1,400; 42—-$700; 41—$600; 40 
—$355. 

CHEVROLET 
FL 4-dr., 51—$1,900; 50—$1,585; 
49—$1,365; FM 4-dr., 48—$1,110; 
47—$990; 46—$845; 42—$490; MD 
4-dr., 41—$420; 40—$340. 
SL 4-dr., 51—$1,815; 50—$1,555; 
49—$1,335; SM 4-dr., 48—$1,060; 
47—-$950; 46—$815; 42—-$475; SD 
4-dr., 41—$435; 40—$365. 


CHRYSLER 
Windsor 4-dr., 51—$2,400; 50—$2,- 
040; 49—$1,725; 48—$1,420; 47— 


$1,230; 46—$1,045; 42—$500; 41— 


$450. 

Saratoga 4-dr., 50—$2,170; 49—$1,- 
820; 48—$1,460; 47—$1,275; 46— 
$1,070; 42—$505; 41—$450, 








19, 1951 





Opening of Anaheim Nash— 


When Anaheim Nash, new dealership in Anaheim, Calif., held its grand opening 
recently, 1,500 guests were entertained by Les Anderson's western band and “Texas 
Tiny,” world's largest cowboy. Left to right, at ticket box, are co-owners of dealership, 
Richard Fariss and George Creighton. 


New Yorker 4-dr., 51—-$2,920; 50 coupe, 48-——$1,875; 47—$1,520; 46 


$2,225: 49—$1,875; 48-—$1,495; 47 $1,355; 42—$670; 41—$610. 
$1,300; 46—$1,100; 42—$535; 41— | weRCURY 
$475. 4-dr., 51—$2,380; 50—$1,950; 49 


Imperial 4-dr., 51—-$3,060; 50—$2,- 
350; 49—$2,030. 


Crown Imperial 4-dr., 51—$4,580; 


$1,580; 48—$1,130; 47—$1,005; 46 
$900; 42—$495; 41—$445; 40—$370 


50—$2,580: 49—$2,035; 48—$1,620; |NASH 
47—$1,345; 46—$1,165; 42—$525; 41 Rambler conver., 51--$1,860; 50 
$440. ao 
‘ . tatesman 4-dr., 51—$1,895; 50 
CROSLEY _ an| $1,620; (600) 4-dr., $1,315; 48—$1,- 
(4) station wagon, 51--$1,010; 50) 045; 47—$895: 46—$780: 42—$425: 
-$740; 49—$550; 48—$385; 2-dr.,) 41 ‘9995.49 's300 ; i 
47—$275; 46—$240; 42—$110; 41 Ambassador 4-dr., 51—$2,100; 50 
$90; 40—$65. $1,785; 49-—$1,445; 48—$1,155; 47 
DeSOTO $985; 46—$855; 42—$475; 41—$390; 
4-dr., 51—$2,220; 50—$1,810; 49 40—$300. 
$1,555; 48—$1,305; 47—$1,115; 46— |g) nsMOBILE 


$965; 42—$440; 41—$385; 40—$340. 


DODGE 
Wayfarer 2-dr., 51 
$1,615; 49—$1,365. 
Meadowbrook 4-dr., 51—$2,110; 50 
—$1,710; 49—$1,450. 
Coronet 4-dr., 51—$2,180; 50—$1,- 
750; 49—$1,505; Deluxe 4-dr., 48) 
—$1,165; 47—$1,030; 46—$875; 42) 
—$440; 41—$395; 40—$350. | 


FORD 
(6) 4-dr., 
49—$1,210; 48—$935; 47—$850; 46) 
—$735; 42—$385; 41—$340. | 
(8) 4-dr., 51—$1,900; 50—$1,545; 49 | 
—$1,285; 48—$990; 47—$900; 46—_ 
$790; 42—$440; 41—$380; 40—$340. | 


FRAZER 
4-dr., 51—$2,040; 50—$1,720; 49—| 
$1,515; 48—$1,165; 47—$940. 
Manhattan 4-dr., 51—$2,335; 50—| 
$1,840; 49—$1,630; 48—$1,260; 47- 


(76) 4-dr., 50—$1,930; 49—$1,670; 
48—$1,345; 47—-$1,105; 46—$960; 42 
—$475; 41—$440; 40—$410. 

Super (88) 4-dr., 51—$2,490; 50— 
$2,045; 49—$1,795; (78) 4-dr., $1,- 
410; 47—-$1,145; 46—$975; 42—$505; 
41—-$465; 40—$410, 

(98) 4-dr., 51—$2,605; 50—$2,170; 
49—$1,885; 48—$1,445; 47—$1,215; 
46—$1,050; 42—$530; 41—$505; 40 
-$405. 


51—$1,830; 50—$1,475; | PACKARD 

(200) 4-dr., 51—$2,610; (8) 4-dr., 50 
—$1,950; 49 — $1,660; 48 — $1,485; 
Clipper (6) 4-dr., 47—$1,120; 46- 
$1,000; 42—$495; (110) 4-dr., $425; 
40—$360. 

(250) Mayfair coupe, 51—$3,090. 
(300) 4-dr., 51—$3,000; Super (8) 
4-dr., 50—$2,180; 49—$1,815; 48- 
$1,595; Clipper (8) 4-dr., 47—$1,- 
160; 46—$1,030; 42—$515; (120) 
4-dr., 41—$465; 40—$365. 


$2,025; 50 





$1,045. (409) 4-dr., 51—$3,455; Custom (8) 
HENRY J 4-dr., 50—$2,590; 49—$2,150; 48 

(4) 2-dr., 51—$1,430. $1,710; 47—$1,235; 46 — $1,105; 

(6) 2-dr., 51—$1,505. (180) 4-dr., 42—$575; 41—-$515: 40 
HUDSON _— 

Pacemaker 4-dr., 51--$2,175; 50-—-| PLYMOUTH 
$1,720. Concord 2-dr., 51—$1,780; Deluxe 
Super (6) 4-dr., 51—$2,300; 50- (P-19) 2-dr., 50—$1,470; 49—$1,- 
$1,835: 49—$1,560; 48—$1,370: 47| 230. 

-$880; 46—$770; 42—-$380; 41 Cambridge 4-dr., 51—$1,835; De- 
$325: 40—$280. luxe (P-20) 4-dr., 50—$1,535; 49- 
Commodore (6) 4-dr., 51—-$2,360;| $1,285; 48—$1,045; 47—$920; 46 
50—$1,890; 49-—$1,605; 48—$1,410;| $805; 42—$420; 41—355; 40—$320. 
47—$910; 46—$800; 42—$410; 41 Cranbrook 4-dr., 51—$1,885; SD 
$375; 40—$280. 4-dr., 50—$1,570; 49—$1,325; 48 
Commodore (8) 4-dr., 51--$2,455; $1,085; 47—$950; 46—$835; 42 
50—$1,975; 49-—$1,660; 48—$1,460;| $455; 41—$405; 40—$340. 
47—$930; 46—$850; 42—$430; 41 SL (6) 2-dr., 51—$2,180; 4-dr., 50 


$380; 40—$260. 

Hornet (6) 4-dr., 51—-$2,445; Super | 

(8) 4-dr., 50—$1,910; 49—$1,630; 48 
-$1,435; 47-—$925; 46-—-$825. 


KAISER 
4-dr., 51—$2,180; 50—$1,565; 49 
$1,370; 48—$1,040; 47—$845 


LINCOLN 
4-dr., 51—$2,720; 50—$2,175; 49 
$1,810; V-12 4-dr., 48—$1,280; 47 
$1,055; 46—$925; Zephyr 4-dr., 
—$420; 41—$365; 40—$295. 
Cosmopolitan 4-dr., 51—$3,080; 50 
~$2,410; 49—$2,010; Continental 


$1,810; 49—$1,630; 48—$1,260; 47 
$1,090; 46—$955; 42—$465; 41 
$425; 40—$340. 


PONTIAC 
Chieftain (6) 4-dr., 51—-$2,210; 50 
$1,835; 49—$1,655; Torpedo (6) 
4-dr., 48—$1,270; 47—$1,055; 46- 
$920; 42—$450; 41—$410; 40—$340. 
SL (8) 2-dr., 51—$2,245; 4-dr., $1,- 
870; 49—$1,685; 48—$1,375; 47 
$1,110; 46 — $980; 42 — $490; 41 
$450; 40—$330. 
Chieftain (8) 4-dr., 51—$2,280; 50 
-$1,900; 49—$1,710; Torpedo (8) 
4-dr., 48—$1,335; 47—$1,080; 46- 
$915; 42—$470; 41—$430; 40—$330. 


STUDEBAKER 
Champion 4-dr., 51—$1,865; 50 
$1,555; 49—$1,355; 48—$1,205; 47 
$1,000; 46—$730; 42—$410; 41- 
$330; 40—$270. 
Commander 4-dr., 51—$2,070; 50 
—$1,755; 49 — $1,520; 48 — $1,325; 
47—-$1,135; 42—$450; 41—$380; 40 
—$315. 
Land Cruiser 4-dr., 51—$2,185; 50 
—$1,885; 49—$1,605; 48—$1,400; 47 
—$1,185; President 4-dr., 42—$435; 
41—$350; 40—$270. 

WILLYS 
(4) station wagon, 51—$1,800; 50 
—$1,375; 49—$1,105; 48—$870; 47 
$780; 46—$605; Americar 4-dr., 42 
—$245; 41—$185; 40—$160. 


12| 








Plymouth for School— 


Frank Collord (left), Waterloo (la.) (6) station wagon, 51—$1,885; 50 
Dodge-Plymouth dealer, presents a new — $1,395; 49— $1,200; 48 — $950; 
Plymouth to E£. A. Ralston, secretary of | Plainsman 4-dr., 42—$290; 41— 
the board of education $230; 40—$160. 
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New-Car Stocks Drop 


Average Dealer Inventory Put at 6.8 Units, 
Off from 7.4 Last Month 


(Continued from Page 1) 


down 28,296. The total seven- 
nonth decline was 243,075 units. 

Dealers said the “real hard 
selling,” which was _ responsible 
for shaving 28,296 units from their 
inventories in October, was in- 
spired by the prospect of model 
changeovers. 

But despite the fact that the av- 
erage dealer’s stock of new cars 
dropped to only 6.8 units, most 
metropolitan dealers said they 
could still make immediate delivery 
of at least one or two models in 
their line. 

* * 

ENERALLY, new-car dealers in 

4A metropolitan sales areas said 
that October prospects for delivery 





New-Car Stocks 


In Postwar 
(Estimated by Automotive News) 


Dealers’ 

Cars Cars In Total 

In Transit Potential 

Pertod Field to Inventory 
Ending Stoekst Dealers Stocks 
Jan, 1, °50.. 251,754 188,500 440,254 
Apr. 1, °50.. 276,136 158,000 434,136 
May 1, ’50.. 196,738 152,000 348,738 
June 1, ’50.. 247,680 160,200 407,880 
July 1, °50.. 311,084 167,500 478,584 
Aug. 1, °50.. 268,937 161,300 430,237 
§ . 1, °50.. 239,642 160,400 400,042 
Oct. 1, °50.. 208,367 157,800 366,167 
Nov. 1, °50.. 330,571 158,500 489,071 
Dec. 1, 50... 295,521 128,300 423,821 
Jan. 1, ’51.. 305,888 98,900 404,788 
Feb. 1, °51.. 291,042 127,000 418,042 
Mar. 1, °51.. 303,874 136,000 439,874 
Apr. 1, ’51.. 406,541 138,500 545,041 
May 1, ’°51.. 369,101 113,000 482,101 
June 1, ’51.. 365,241 93,000 458,241 
July 1, °51.. 357,606 90,700 448,306 
Aug. 1, °51.. 299,786 87,500 387,286 
Sept, 1, ’51.. 283,402 86,800 370,202 
Oct. 1, °51.. 250,762 79,500 *330,262 
Nov. 1, ’51.. 225,966 76,000 301,966 


+Field stocks include cars actually at 
dealerships, those warehoused by dealers 
and factories and demonstrators. 

*Revised. 





were scarce but not quite as scarce 
as shipments from the factory. 

They said that workers in their 
cities were fearful of unemploy- 
ment, even though employment in 
the country as a whole is at an 
alltime high. Many workers in 
industrial areas, dealers reported, 
are only working two or three 
days a week. 

In contrast, Automotive News’ 
latest survey of field stocks found 
an increasing number of rural new- 
car dealers unable to make immedi- 
ate delivery of any model in their 
line. Even so, most rural dealers 
said the pressure being exerted on 
them for delivery wasn’t too great. 

Most dealers had expected a se- 
rious shortage of new cars by now. 
But with price hikes and excise 
increases, dealers say any benefits 
that were gained when credit terms 


pore gs 


Ceiling Price Reg. 83 


OPS POSTERS 


FOR ALL MAKES OF NEW CARS 
Size 22 x 28. On good cardboard. 


Showing all New Passenger Car Models, 
Styles, models and extras. All you have 
to do is to put in prices. Be sure to give 
make of car you handle. 


ENC recees 2 for $3.00 
4 for $5.00 








Requisition for Extra and 
Special Equipment 


OPS law says you must get request in 
writing for special and extra equipment 
in order to charge extra for it. Size of 
Req. In pads, 100 each. 


$1 per Pad. 5 Pads for $4 





Invoice Stickers 


In accordance with Section 10. Fill out 
these stickers, paste on your regular in- 
voice. All requirements as set forth by 
this regulation. 100 in pad. 


$1.50 per Pad. 4 Pads for $5 





ORDER TODAY! 
Money-Back Guarantee 
Shipped Postpaid. Send order to 


JACK-BILT CORPORATION 


Frank D. Jackson, Pres. 
906 Central St., Kansas City 6, Mo. 











were relaxed earlier this year have 
been wiped out. 
+ * + 

F ANYTHING, dealers say, high- 

er taxes on individual incomes 
and higher price tags on automo- 
biles, have made cars more diffi- 
cult to sell now on an 18-month 
payoff basis than earlier this year 
on 15 months. 

Most dealers now, and especially 
those in the metropolitan sales 
areas, don’t think there will be a 
new-car shortage of any serious 
proportion until the middle of 1952. 

One dealer in a large midwestern 
city had this to say last week: 


“In my opinion, most of our 
market potential has been priced 
away. There'll have to be a lot of 
defense work activated and plen- 
ty of overtime pay for workers 
before there will be more pros- 
pects in the market for a new- 
car than there are right now.” 

Reports from dealers in other 
large cities bore out that the pres- 
ent new-car market is a difficult 
one for dealers to deal in. In most 
of the large cities, a slight discount 
was being offered to complete the 
sale of at least one model in every 
maker’s line, including the so-called 
low-price field. 

Most of the discounting was be- 
ing done to deplete stocks before 
introduction of 1952 models. In one 
city, two lines of dealers sold more 
cars in October, this year, than they 
did in the same month of 1950, al- 
though new-car sales as a whole 
were off about 40 percent in that 
district. 


Wallace Wants 
Schools to Meet 
Majority Needs 


SALINA, Kans.—Modifying edu- 
cational programs to meet the re- 
quirements of the majority rather 
than the minority 
was advocated by 
David A. Wallace, 
president of 
Chrysler division, 
in an address last 
week at Kansas 
Wesleyan univer- 
sity. Wallace’s 
subject was 
“Learning to 
Work.” 

He said that all 
education, begin- 
ning in the grade schools, should 
be designed to prepare the adoles- 
cent for whatever place in life he 
might be destined rather than for 
college only. He suggested an elec- 
tive two-year course in high school 
for those students who intended to 
complete their formal education at 
this level.” 


Wallace pointed out the marked 
advantages of learning to work 
with the hands and the brain simul- 
taneously, and of learning to work 
while young. These are self-reli- 
ance, ability to get along with oth- 
ers, appreciation of one’s own suc- 
cess, ability to surmount failure, 
an appreciation of the rights and 
opinions of others and the impor- 
tance of good health, he said. 


‘In Good Hands' 


McCarthy Publishes Booklet 


About Dealership 


CHICAGO. — A 12-page booklet 
describing the operation of M. J. 
McCarthy Motor Sales, Inc. (Lin- 
coln-Mercury), has just been com- 
pleted, it is announced by M. J. 
McCarthy, president. 

According to McCarthy, the book- 
let, “In Good Hands,” is the first 
ever published by an _ individual 
auto dealer in Chicago, “and pos- 
sibly the entire country.” 

The brochure describes each de- 
partment of McCarthy Motors: new 
cars, used cars, service, night serv- 
ice, parts, body and paint shop and 
insurance. 

A special section is devoted to 
the geranium-red, _ specially-built 
Lincoln Cosmopolitan convertible, 
which has led many Chicago pa- 
rades, notably the one for Gen. 
MacArthur last April. 








D. A. Wallace 





Always an Important Feature 


of the N.A.D.A. Show 

















Important to him are the exhibits 
and his visits to them. 




















But meanwhile, it's his old habit to 
keep posted on the news of the 
industry. If he were back home on 
Monday morning, he'd have his feet 
on his desk, reading AUTOMOTIVE 
NEWS. We see he doesn't miss it. 
We distribute it at the show. 


Important, too, are the ‘old friend- 
ships with key dealers in other cities 
he sees just once a year. This is 
where he finds out how other dealers 
are conducting their businesses. 





The BIG SHOW Issue Distributed to 
Visitors ls Dated Monday, Jan. 28th. 


There is no finer issue of any automotive paper anywhere for 
your message to the dealers and the car manufacturers who pay 
$8.00 per year for their subscription. Regular advertising rates 
apply. Closing date is January 16. 


THE WEEKLY NEWSPAPER OF AMERICA'S NO. 1 INDUSTRY 





PENOBSCOT BUILDING ° DETROIT 26, MICHIGAN 


REPRESENTATIVES 
New York — Edward Kruspak, Advertising Manager, 51 E. 42nd St., Murray Hill 7-6871 
Chicago — J. Goldstein, Western Manager, 360 N. Michigan Ave., State 2-6273 
Los Angeles —R. H. Deibler, 2506 West Eighth Street, Dunkirk 3-0303 
Detroit — Dick Webber, 2666 Penobscot Bidg., Woodward 3-0495 
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Nine-Month Total Down 14 Percent... 





Third-Quarter Sales 


(Continued from Page 2) | 
in their market penetration over| 
last year, while 14 declined and} 
one stayed even. } 

* * * 

YAINS were chalked up by: 
Plymouth, 3.48 percentage 
points; Dodge, 1.40; Henry J, 1.05; 
Chrysler, .86; DeSoto, .54; Cadillac, 
32; Packard, .20; miscellaneous, 

13, and Anglia-Prefect, .03. 
Losses were sustained by: Ford, 

1.87 percentage points; Chevrolet, 

1.59; Buick, .80; Studebaker, .70; 

Mercury, .55; Oldsmobile, .51; 

Hudson, .47; Pontiac, .47; Kaiser, 

.33; Nash, .28; Frazer, .24; Willys, 
.06; Lincoln, .05, and Austin, .04. 

Crosley stayed even by account- 
ing for .11 percent of total new-car 
sales in the first nine months of 
both 1950 and 1951. 

While new-car sales in the third 
quarter of this year trailed those 
of the same period last year by 
35.56 percent, it should be remem- 
bered that sales in the third quar- 
ter of 1950 were the highest of any 
quarter in the industry’s history. 

+ + * 

AS A CONSEQUENCE, it is not 

strange that month-by-month 
comparisons make this year look 
weak. For instance, sales in July 
were 33.38 percent under July of 
last year; August sales trailed the 
same month of 1950 by 37.95 per- 
cent, while September sales were 





Automobile Topics Sold 


To Floyd Clymer 


DETROIT. — Floyd Clymer, Los 
Angeles book publisher, has ac- 
quired ownership of Automobile 
Topics, monthly trade journal. 

Al H. Ward and Jack White, 
publisher and editor, respectively, 
of Automobile Topics for the past 
several years, will remain with the 
Clymer organization. Offices will be 
maintained in Detroit and in Los 
Angeles, home of all Clymer publi- 
cations. 





35.08 percent under September a 
year ago. 

While it is unfair, perhaps, to 
compare 1951 sales with the war 
scare-inspired totals of 1950, it 
should be proper to compare this 
year’s performance with 1949. 
Even here, the third quarter of 
this year fares poorly. Sales in the 
third quarter of 1949 totaled 1,386,- 

680 units, against the 1951 mark 
of 1,236,972. 

New-car sales in each of the first 
six months of this year were higher 
than those of the comparable 
months of 1949. However, in the 
third quarter, each of the three 
1951 months failed to measure up 
to the totals achieved in the like 
1949 months. 

+ 

ro July, 1951 offered 406,333 new 

cars to 1949’s 448,477. In August, 
this year’s figure was 424,422, 
against the 1949 effort of 478,556, 
while in September, this year’s 
total was 406,217 to 459,647 for the 
same 1949 month. 

New-truck sales statistics pre- 
sent a similar, although some- 
what less severe, picture. Third- 
quarter registrations totaled 256,- 
481, against 357,357 in last year’s 
third quarter, a drop of 100,876 
units or 28.23 percent. 

In the first nine months of this 
year, 772,456 new trucks were titled, 
against 867,785 in the same period 
of last year, a decline of 95,329 
units or 10.99 percent. 

The top five in new-truck sales 
—Chevrolet, Ford, Dodge, GMC and 
International — captured slightly 
more of the market in the first 
nine months of this year than they 
did in the same 1950 period. 

Their combined share amounted 





Jaguar Car Shipments 


COVENTRY, England. — Jaguar 
cars valued at over a million dol- 
lars were shipped to U. S. and Can- 
ada during September, it is revealed 
by Jaguar Cars, Ltd. 
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Planned Calif. Packard Contest— 











George A. Wagner, standing, resident 
Packard distributor, congratulates committ 


of Earle C. Anthony, Inc., California 


9 


who pl d and conducted sales 





contest that sent winning salesman and 


wife on all-expense-paid trip to Hawaii. 


Dealers (left to right}: Thomas |. Petersen, Santa Barbara; Porter Kelley, Glendale, and 


W. B. Morgan, Pasadena. 








A survey of seven states has re- 
vealed a continuing upward trend 
in motor fuel tax receipts. 

In California the gas tax collec- 
tions yielded $39,506,313 during the 
first quarter of the state’s current 
fiscal year, which started July 1. 
This figure indicated an increase 
of $2,000,000 over the correspond- 
ing period last year. 

New Jersey’s take during the 
first fiscal quarter was $750,000 
higher in comparison with the 
same quarter last year, the sur- 
vey showed. 

Illinois gas tax receipts climbed 
to $8,103,867 during September 
alone, compared with $6,162,372 in 
the same month last year. The 
increase was attributed to the gas 
tax rate boost enacted by the 1951 
Illinois legislature. 

During the first three months of 


Gas Tax Yield Jumping 


Seven-State Survey Shows Illinois Take Soaring; 
Sharp Increase Noted in Three Others 





in $24,814,930, a jump of $1,358,852 
over the same period last year. 

Alabama’s six-cent gasoline tax 
was the state’s largest single 
revenue producer during the fis- 

year ending Sept. 30. It 
yielded a total of $36,541,428 dur- 
ing the 12-month period, an in- 
crease of $3,561,830 over the 
preceding fiscal year. 

During the first six months of 
New York state’s fiscal year, which 
started Apr. 1, the gasoline tax 
produced $3,500,000 more than in 
the corresponding period last year. 

Virginia motor fuel taxes yielded 
a total of $35,380,283 during the 
first eight months of the current 
calendar year, a sharp gain over 
the figure of $32,116,651 for the 
same period a year ago. 





Wondering how new-car and truck produc- 
tion and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every 





the current fiscal year, Ohio took 


week throughout the year. 


Off 35% 


to 90.12 percent of all sales this 
year, compared with 89.90 percent 
last year. The only members of 
the “first five” to gain individually 
in market penetration this year 
were Dodge and GMC. 

. * 2 

HEVROLET’S market slice in 

4 the first three-fourths of this 
year dropped 1.14 percentage points 
from its comparable 1950 portion, 
while Ford lost 2.64 percentage 
points and International, 0.27. 

In all, 13 of the 22 listed makes 
showed increases in market per- 
centage, while eight declined and 
one—Crosley—stayed even with last 


year. 
Those gaining were: Dodge, 
2.50 percentage points; GMC, 


1.75; Willys, .30; White, .25; 
Mack, .21; Reo, .05; Brockway, 
05; Autocar, .04; Divco, .04; 
FWD, .03; Peterbilt, .03; Ken- 
worth, .02, and Sterling, .01. 

Declining in market percentage 
were: Ford, 2.64 percentage points; 
Chevrolet, 1.14; Studebaker, 1.10; 
International, .27; Pontiac, .06; 
Diamond T, .03; Federal, .02, and 
miscellaneous, .02. 

New-truck sales in September 
totaled 84,814, slightly under the 
August figure of 87,646 and well 
below the September (1950) figure 
of 113,784 units. 


IHC to Honor 
66 Winners of 


Sales Campaign 


CHICAGO.—Sixty-six winners of 
International Harvester Co.’s na- 
tionwide final-quarter truck sales 
campaign will be feted by the com- 
pany during the week of Nov. 25 
for their successful over-quota sales 
efforts, it was announced here by 
W. K. Perkins, manager of motor 
truck sales. 

District managers and assistant 
managers, branch and zone man- 
agers and retail and fleet salesmen 
who scored the greatest increase 
over their quotas in the national 
“Wind up a Winner” campaign will 
be guests of the company during 
tours and celebrations in Interna- 
tional truck manufacturing cities 
and plants. 

The sales winners, representing 
all sections of the country, will at- 
tend the Chicago Cardinals-New 
York Giants professional football 
game here Nov. 25, then will depart 
for Indianapolis where on the fol- 
lowing day they will inspect Inter- 
national’s truck engine plant. The 
company’s light-duty truck plant at 
Springfield, O., will be visited Nov. 
27. On Nov. 28 the group will com- 
plete its series of plant tours at the 
Fort Wayne works. 

Celebration dinners and gather- 
ings will be held in each of the 
plant cities and in Chicago, giving 
sales people and executive manage- 
ment opportunity to meet and dis- 
cuss mutual problems. Tours of the 
cities also are planned. 

The party will be accompanied 
by top International motor truck 
division officials, including W. C. 
Schumacher, general manager; 
Perkins; L. W. Pierson and R. M. 
Buzard, assistant sales managers; 
H. E. Gottberg, manager of manu- 
facturing, and W. D. Reese, man- 
ager of engineering. 








Ordnance District Opens 


Files for Contractors 


DETROIT.—Both prime contrac- 
tors and potential subcontractors in 
the lower peninsula of Michigan 
can receive assistance from the 
small business office set up at the 
Detroit Ordnance District office, 
574 E. Woodbridge, Detroit 31, it 
has been announced by ordnance 
headquarters. 





Crosley in Year Shows 


Loss of $1,275,465 


CINCINNATI. — Crosley Mo- 
tors, Inc., reported a loss Thurs- 
day of $1,275,465 for the fiscal 
year ended July 31. 

The company showed a net 
loss of $846,686 for the preceding 
fiscal year. 























| 
| How Makers Fare... 
7 * e 
New-Truck Registrations - Nine Months 
Pet. Pet, Chee. in 
9 Mos. Share of 9 Mos. Share of Share of 
1951 1951 1950 1950 Market 
Sales Sales (% Pts.) 
CHEVROLET 275,099 35.61 318,378 36.75 —1.14 
FORD 192,083 24.87 238,710 27.51 —2.64 
DODGE 81,021 10.49 69,309 7.99 +-2.50 
GMC hi , ere 10.06 72,088 8.31 +1.75 
INTERNATIONAL ....... 70,250 9.09 $1,197 9.36 —0.27 
STUDEBAKER be 24,124 3.12 36,595 4.22 —1.10 
WILLYS . 18,211 2.36 17,884 2.06 +0.30 
WHITE : 9,458 1.22 8,420 97 +0.25 
MACK ..... 7,687 1.00 6,826 -79 +0.21 
DIAMOND T 3,577 46 4,253 49 —0.03 
DIVCO ..... 2,994 39 3,034 35 +0.04 
REO ...... , m 2,721 35 2,635 30 +-0.05 
BROCKWAY ..... 1,758 23 1,599 18 +0.05 
AUTOCAR 1,601 21 1,523 17 +-0.04 
FEDERAL 794 -10 1,026 12 —0.02 
PONTIAC ..... 641 08 1,201 14 — 0.06 
KENWORTH 517 07 457 05 +-0.02 
FWD  ........... 352 05 225 -02 -+0.03 
CROSLEY... 341 04 333 04 ieee 
STERLING .... 267 -04 261 .03 +0.01 
PETERBILT .... 230 Oe stale -+-0.03 
MISCELLANEOUS 1,019 13 1,331 15 —0.02 
TOTAL 772,456 100.00 867,785 100.00 
—Automotive News Compilation from R. L. Polk & Co. Data 








PHILADELPHIA. — The coveted 
“silver anvil” award of the Ameri- 
can Public Relations Assn. for “the 
most notable 1950-1951 public rela- 
tions performance” in the entire 
trade association field was present- 
ed last week to the National Auto- 
mobile Dealers Assn. for its cam- 
paign demonstrating the “essential- 
ity” of the family automobile to 
the national welfare. 

Presented by President Paul 
Douglas, of American university, 
to J. Eustace Wolfington, chairman 
of the NADA’s Public Relations 
committee, the “silver anvil” is a 
replica of the APRA symbol and is 
awarded annually. 

NADA’s entry in the competition 
covered its 1950-1951 campaign to 
maintain public attitudes favoring 
continued essential automobile pro- 
duction and maintenance during 
the period of emergency planning. 

The campaign, designed to offset 


Ford President 
Sees Good 1952 
For His Firm 


BUFFALO.—Providing NPA does 
not order further production cut- 
backs, a prosperous 1952 for Ford 
Motor Co. was predicted here last 
week by Henry Ford II, president. 

“Ford would much rather operate 
under a free economy,” Ford said, 
“but since we do not fully realize 
the whole problem which the gov- 
ernment faces, we are not in a 
position to know whether govern- 
ment controls are needed.” 

Ford and nine other directors 
were in Buffalo for the first in a 
series of board meetings in Ford 
plant cities throughout the country. 
Prior to this year, all the com- 
pany’s board meetings were held in 
Michigan. 











At Detroit Ad Club— 


N. F. Lawler (right), Nash director of 
advertising and sales promotion and 
second vice-president of the Adcraft Club 
of Detroit, is shown introducing J. B. 
Thomas II (left), sales vice-president Read- 
er's Digest International Editions, during 
the club's recent luncheon’ meeting. 
Thomas discussed the importance of adver- 
tising in the export field. 





Essentiality Campaign 
Brings Laurels to NADA 


increasing tendencies to consider 
automobiles dispensable luxuries 
rather than basically essential 
transportation for most American 
families, followed announcements 
by government production officials 
that the automobile was “non- 
essential.” 

Using newspaper stories picked 
up throughout the nation, radio 
materials, booklets on “essentiality” 
posters and letters, the campaign 
was based on these statistics: 

Seventy-one percent of American 
families are dependent on automo- 
biles for essential, making-a-living 
transportation; more than 13,000,- 
000 live out of reach of any kind of 
public transportation; civilian de- 
fense is built on availability of 
transportation toward emergency 
evacuation; 6,000,000 children travel 
by automotive power to and from 
school each day; 219,000 doctors, 
nurses and public health officials 
need their cars; 51.4 percent of all 
cars in operation average 10 years 
of age. 

Serving with Chairman Wolfing- 
ton on the Public Relations com- 
mittee are: Joe O’Daniels, Evans- 
ville, Ind.; Jack Verschoor, Mitch- 
ell, S. D.; Floyd Randolph, Lin- 
coln, Neb.; Harry McArthur, Hat- 
tiesburg, Miss.; Dan Hastings, San- 
ta Monica, Calif., and Elias Strong 
(ATAM), Salt Lake City. 





Check Insurance 
Offered Auctions 
By Tenn. Company 


NASHVILLE. — An _ insurance 
plan designed to protect wholesale 
used-car auction operators and cus- 
tomers from losses due to bad 
checks has been instituted by Fi- 
delity Insurance Co. of Tennessee, 
here. 

The firm, which was incorporated 
Sept. 27, is headed by N. C. Maney, 
who is the owner of the Maney 
Motor Co. auctions in Knoxville 
and Murfreesboro, Tenn. and 
Huntsville, Ala. 


The insurance plan, which has 
already started at several auctions, 
ealls for the auction owner pur- 
chasing a policy to furnish Fidelity 
Insurance Co. with a list of his 
regular customers whose credit he 
approves. 

The insurance firm then guaran- 
tees the checks of the dealers on 
the list for a period of 90 days, dur- 
ing which time the auction owner 
has other dealers who attend his 
sale fill out a financial statement 
while the insurance firm makes 2a 
credit investigation of the dealers 
on the original list. 

The firm eventually expects to 
have credit information on about 
45,000 dealers and will guarante: 
auction checks against virtuall) 
all losses, except those stopped fo: 
valid reasons. The firm is at 20: 
Stahlman Bldg., Nashville 3. 
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Loan Relief Plea Pressed 


Finance Conference Hears Call for 24 Months 
| On New Cars; O’ Keefe New President 


(Continued from Page 6) 


the needs of new families as a re- 


sult of almost 1,700,000 marriages | 


each year, and the constantly ex- 
panding use of automotive trans- 
portation. 

“Strong and active automobile 
dealers, assisted by alert and 
equally active finance organiza- 
tions, are needed for the days 
ahead,” Dock said. 

“We have always done every- 
thing we could to help our dealers 
become better and better business- 
men, and increasingly effective 
merchandisers. 

“We're helping them to make a 
careful and thorough re-examina- 
tion of their business, in order to 
locate and strengthen any possible 
weak spots. In view of the expect- 
ed reduction in new vehicles, we 
are urging them to explore every 
avenue of income .. . used vehicles, 
service business, and the sale of 
parts and accessories. We are con- 
tinually stressing the fact that they 
must remain active merchandisers 
—and maintain customer goodwill 
and good public relations.” 

Elected as president to succeed 
Coon was R. Earl O’Keefe, South- 
western Investment Co., Amarillo, 
Tex., whose post as a vice-presi- 
dent was taken over by James 
F. Watson, Pioneer Credit Corp., 
Great Barrington, Mass. The di- 
rectors reelected E. P. Latimer, 
American Discount Co. of Geor- 
gia, Charlotte, N. C., as the other 
vice-president. Cassat was re- 
placed as chairman of the execu- 
tive committee by Robert Oare, 
Associates Investment Co., South 
Bend. 

L. Liston Nau, Mercantile Dis- 
count Co., Chicago, succeeded J. 
W. R. Tennant, also of Chicago, as 
secretary-treasurer. Thomas W. 
Rogers was retained as executive 
vice-president. 

Rogers and other convention 
speakers warned that America’s 
defense and civilian economy de- 
pends on the number of automo- 
biles readily available to workers. 
Defense preparations will be se- 


‘Title Law’ Fight 
By N. Y. Dealers 


Loses in Court 


ALBANY.—The recent cases in- 
volving three auto dealers who suf- 
fered financial losses because they 
bought cars which later were dis- 
covered to be stolen are good ex- 
amples why the state needs a title 
law, C. D. Henderson, executive 
vice-president of the New York 
State Automobile Dealers, declares. 

However, hopes for establishing 
a precedent for such a law were 
quashed when the particular cases 
were dismissed by Judge Fred A. 
Young, state court of claims, on 
the grounds that “a prospective 
buyer is not entitled to rely on a 
certificate of registration, even 
though accompanied by possession 
of the car described.” 

Seeking to regain from the state 
the money they had lost through 
the transactions, the three dealers 
charged that the state was lax in 
approving registration on the basis 
of false papers being presented by 
the thieves. 

All cars bought by the dealers 
were said to have been registered 
in Columbia county without the 
state’s checking to find out if own- 
ership was legal, the dealers 
charged. 

The dealers who were involved in 
the recent cases were C. Laurence 
Kells, of Claverack, Reliable Mo- 
tors, Inc., Catskill, and John Ma- 
lasky, Inc., of Hudson. The court 
denied their claims. 

Maintaining that the state was 
in total err, the dealers said that 
the records from the “stolen car” 
transactions were corroborated and 
cleared by the local filing offices. 

Because the sellers’ papers ap- 
parently looked legal, the transac- 
tion was made by the dealers un- 
aware that the autos they were 
buying were stolen. 

In handing down his decision, 
the judge further ruled that the 
Sellers “should have been more in- 
guisitive of the ‘sellers’, especially 
since one car they were buying 
was licensed under a new name 
only a few days.” 





verely damaged, they said, by in- 
stalment restrictions which prevent 
workers from buying cars. 


“Surveys of the manpower situa- 


|tion at defense plants have proved 


that if our armament program is 
to continue unhampered, we must 
see to it that the defense plant 
worker who needs an automobile 
to get to work can get it,” Rogers 
said. “Otherwise, we will have 
gigantic plants all geared for war 
production with contracts, materi- 
als and hopes, but with too few 
workers to do anything about it. 
Since the average defense worker 
buys his car on instalment credit, 
the importance of practical credit 
regulations is obvious.” 

Elmer E. Schmus, who has ad- 
dressed nearly every Conference 
convention since the first in his 
capacity as vice-president and 
eashier of the First National 
Bank of Chicago, declared that 
further relaxation of Regulation 
W to correct inequalities that ex- 
ist under the present rules is 
needed. 


As a matter of fact, said Schmus, 
continuation of consumer credit 
controls as a permanent policy, ad- 
vocated by some federal authori- 
ties, “is neither necessary nor eco- 
nomically desirable.” 

He praised “the excellent record 
of the sales credit industry during 
various phases of business cycles 
before World War II, when it was 
regulated by no pressure other than 
the simple but effective one of 
competition.” 

Backing his contentions with fig- 
ures, Schmus cited that in 1941, 
instalment sales and loan credits 
amounted only to 6.4 percent of dis- 
posable income, while at the all- 
time peak in December, 1950, out- 
standings amounted to only 6.6 per- 
cent. 

He noted, too, that while instal- 
ment credit was subjected to regu- 
lation, one-third of the total out- 
standing consumer credit, including 
single payment loans, charge ac- 
counts and service credits, “moved 
merrily along unregulated.” 

William J. Cheyney, executive 

vice-president of the National 
Foundation for Consumer Credit, 
Washington, asserted that use of 
instalment credit by consumers 
to purchase products that have 
already been manufactured is de- 
flationary rather than inflation- 
ary. 

“Until Mr. and Mrs. Consumer 
purchase the manufactured prod- 
ucts, there is no chance for the out- 
standing loans to be repaid,” said 
Cheyney. “Hence, the money put 
into circulation through this bor- 
rowing will run rampant in the 
economy with its full. inflationary 


the money from her monthly or 
weekly income and starts the re- 
payment process by buying the 
manufactured products that other- 
wise would rsust in the warehouse. 

“In the greatest depression of all 
time, the American consumer 
proved to be the finest of all finan- 
cial risks, which may explain why 
15,000 commercial banks suddenly 
decided to go into the consumer 
lending business.” 








At Ford Sales Conference in Colorado Springs— 


The annual sales conference of regional and district truck and fleet sales managers of the Ford division was held last week 
in Colorado Springs, Colo., to review the year and to discuss programs for 1952. T. H. Holden, manager of the truck and fleet 
sales department, presided over the five-day session, assisted by John S. Snyder, truck sales manager, and James J. Larkin, 
fleet sales manager. Front row, left to right: J. L. Hurst, Atlanta; Fletcher Platt, Dearborn; John Parrott, Dearborn; |. L. Pierce, 
Dearborn; Verne Helard, Kansas City; W. E. Kimbrough, Dearborn; Snyder; Holden; Larkin; A. F. Love, Charlotte, N. C.; A. C. 
Dencker, New York; C. L. Miller, Chicago; P. N. Pierce, Chicago; W. P. Bave, New York. Second row: John W. Chenault, Detroit; 
W. Y. McCaslin, Memphis; O. M. Burris, Kansas City; T. W. Beattie, Chester, Pa.; W. E. Blanchard, Dearborn; F. P. Klotz, Chester, 
Pa.; N. C. Wilson, Dearborn; A. Meier, Omaha; L. J. Wright, Salt Lake City; J. P. Davis, Dallas; T. V. Gardner, Pittsburgh; G. A. 
Wolf, Somerville, Mass.; R. R. Marshall, New Orleans; R. P. Best, Chicago; G. W. Kobolt, Denver; J. A. Hansen, Fargo, N. D.; 
R. D. Lang, St. Paul; J. E. Parsons, Norfolk, Va.; R. L. Gilbert, Detroit. 

Third row: J. A. Dillon, Washington; K. F. Stoepel, Cincinnati; C. F. Green, New York; D. O. Wiggins, Cleveland; Ralph 
Gordon, J. S. Rands, and M. R. Brown, Richmond, Calif; C. J. Steinbrecher, St. Louis; F. F. Salathiel, Oklahoma City; J. J. Walsh, 
Chester, Pa.; Roy Adams, Rockford, Ill.; F. O. Hanson, Chicago; J. L. Naylon, Dearborn; H. H. Burdick, J. Walter Thompson 
Co., Advertising agency, Detroit; N. A. Oliver, Jacksonville, Fla.; J. B. Carraway jr., Dearborn; K. L. Boyd, Richmond, Calif.; and 
George Richardson, J. Walter Thompson Co., Detroit. Back row: W. Chase, Long Beach, Calif.; R. A. Taylor, Seattle; M. J. 


Dickette, Des Moines; E. H. Scott, India 


napolis, and J. R. Shackelford, Houston. 





Good-Driver Oaths Sent 
To 4 Million Youths 


WASHINGTON. — Teen-agers in 
some 2,000,000 American families 
have signed the pledge for safer 
driving in a nationwide campaign 
sponsored by the Inter-Industry 
Highway Safety Committee, which 
last week announced that distribu- 
tion of “Man-to-Man” and “Dad-to- 
Daughter” Good Driver agreements 
and club cards has reached the 
4,000,000 mark. 

The agreements, for voluntary 
signatures of sons and daughters 
of driving age with their fathers, 
prescribe eight basic good driving 


Taxes Slap B-W 


New Toll Cuts Profits 
35% to $15,448,264 


CHICAGO. — Borg-Warner’s net 
profit for the first nine months of 
1951 totaled $15,448,264, or $6.42 a 
share, compared with $23,715,259, or 
$9.95 per share for the same 1951 
period, even though sales were the 
highest in the firm’s history for the 
first three-quarters of 1951—$295,- 
350,299, against $243,713,151 a year 
ago. 

The 35 percent decline in earn- 
ings is attributed to the impact of 
higher taxes. Chairman C. S. Davis 





j}and President R. C. Ingersoll said 
jin a report to stockholders that 
pressure until Mrs. Housewife takes 


“because Borg-Warner’s earnings 
reached the excess profits tax base 
in September, the corporation will 
have to pay more than 80 cents 
in federal taxes out of each dollar 
earned during the last quarter of 
1951. 

“However, despite the lack of 
‘profit incentive,’ Borg-Warner of- 
ficers and divisional managers are 
determined on a policy of continu- 
ing to maintain the most efficient 
possible operations.” 





manager. 








K-F Cites Gambs-Holmes Deal— 


Max Holmes and Dale Gambs, partners in Gambs-Holmes Motor Co. (Kaiser-Frazer) 
Des Moines, receive a clock award for sales achievement in a national K-F dealer 
contest. Left to right at the presentation ceremony are James Fields, regional manager; 
N. ©. Eklund, K-F general sales manager; Gambs; Holmes, and George McKim, district 


practices which young. drivers 
agree to observe while using the 
family car. 

The young signers then become 
members of “Man-to-Man” or “Dad- 
to-Daughter” Good Driver clubs. 
Club cards, designed to be carried 
with the driver’s license at all 
times, remind young drivers of the 
promise made to their fathers in 
exchange for use of the family auto. 

“The program is sweeping the 
country because of growing public 
recognition of the need to bring 
good driving practices dramatically 
to the attention of the youth of 
America,” James J. Newman, chair- 
man of the committee and vice- 
president of B. F. Goodrich, said. 

The program was developed from 
an original “Man-to-Man” agree- 
ment written and copyrighted by 
Berthold Woodhams, Michigan in- 
surance executive, to help an 
insured father impress his 16-year- 
old son with the need to drive 
more carefully at a time when he 
was about to lose his driving 
privilege because of several acci- 
dents. 

In order to aid young drivers on 
a wide scale, Woodhams named the 
Inter-Industry Committee as na- 
tional sponsor of his plan. 





Chevrolet Given 
Tank Parts Order 


CLEVELAND.—The third defense 
contract for the Chevrolet manu- 
facturing plant here has been an- 
nounced by T. H. Keating, Chevro- 
let general manager. 

The new job calls for production 
of final drive units for medium 
tanks. It is added to previous con- 
tracts for front axles and pressed 
metal parts for 6 by 6 military 
trucks, and for parts and subas- 
semblies for two Wright R-3350 
aviation engines, Chevrolet’s big- 
gest defense assignment. 





NPA Issues Regulations 


On Business Transfers 


WASHINGTON. — The National 
Production Authority last week 
issued Regulation 6, which spells 
out the conditions under which a 
company’s priority ratings, materi- 
als and quotas and other author- 
izations granted it by NPA may be 
transferred when it is sold as a 
going concern. 

Under the regulation the same 
privileges are granted to the new 
owner that the former had, NPA 
stated, provided the purchaser con- 
tinues to operate the same type of 
business. 











U. S. Retooling Freeze 


Seen Affecting Canada 


OTTAWA.—The order of the 
U. S. National Production Au- 
thority to divert all new ma- 
chine tools to defense and de- 
fense-supporting industries after 
Feb. 1 will automatically bring 
“freezing” of new models in 
Canada, it is learned here. 

Official sources here say the 
U. S. order will likely mean that 
all Canadian-produced passenger 
cars and trucks, except for mili- 
tary purposes, will be “frozen” 
on 1952 patterns. U. S. imports 
for Canadian motor vehicles pro- 
duced in this country are al- 
ready on hand for 1952 output. 


Ford Spurs Plan 
For Model City 


Inside Dearborn 


DEARBORN. — Ford announced 
last week that it had hired Skid- 
more, Owings and Merrill, planning 
consultants of New York and Chi- 
cago, to direct plans for develop- 
ment of about 4,500 acres of land 
in Dearborn into a model com- 
munity. 

With preliminary studies com- 
pleted, the planning firm has been 
commissioned to prepare immedi- 
ately a detailed outline for a resi- 
dential and commercial develop- 
ment, with appropriate provision 
for churches, schools, playgrounds 
and parks, and other necessities of 
a@ modern and progressive com- 
munity. 

The consultants will give consid- 
eration to selection of a suitable 
site for a civic and community 
center including a sports arena. 

Last March the company an- 
nounced that when feasible plans 
for a civic and community center 
had been developed and approved, 
it would be prepared to discuss 
with city officials the availability 
of suitable land for that purpose. 
Selection of the planning specialists 
brings the idea nearer to final 
realization, a Ford spokesman said. 

The 4,500 acres are owned by 
Ford and include approximately 
1,300 acres in Fairlane, the Dear- 
born home of the late Mr. and Mrs. 
Henry Ford which was purchased 
by the company last March to be 
preserved as part of the develop- 
ment plan. Included in the overall 
plan is retention of Fairlane as a 
memorial to Mr. and Mrs. Ford. 

Two months ago, Ford gave 31.7 
acres to Dearborn for use as a 
public park. At the same time, 
another 11% acres were given to 
the Dearborn board of education 
for use by Dearborn school children 
in a horticultural training program. 








Standard Products to Open 


Parts Plant in Kentucky 
LEXINGTON, Ky. — A $250,000 
plant for the manufacture of auto 
parts will be opened here by Stand- 
ard Products Co. of Cleveland. 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U, S. PRODUCTION ONLY) 





Week Week Jan, 1 Jan. 1 
Ended Same Ended Nov., to to 
Nov. 17, Week, Nov. 10, 1951 Nov. 18, Nov. 17, 
1951 1950 1951* to Date 1950* 1951 
CHRYSLER . 20,472 35,954 20,956 49,715 1,074,316 1,123,236 
Chrysler 8,226 5,107 3,387 7,993 150,493 158,404 
DeSoto 2,244 4,088 2,271 5,415 111,731 109,412 
Dodge 5,212 9,533 5,302 12,613 295,638 301,339 
Plymouth 9,790 17,226 9,996 23,694 516,454 554,081 
FORD ........... 19,857 17,204 19,847 47,124 1,415,129 1,070,400 
a ne 15,053 9,510 15,175 35,639 1,085,845 825,670 
Lincoln onbiienicil 808 — " e 31,272 24,516 
Mercury ................ 4,804 6,886 4,672 11,485 298,012 220,214 
GENERAL MOTORS .. 35,555 28,039 36,973 87,243 2,703,056 2,064,002 
Buick ....... “ _ 5,874 11,342 7,167 15,709 490,458 371,894 
Cadillac . 1,910 3,044 1,882 4,556 100,386 95,140 
Chevrolet . 18,227 576 16,870 42,415 1,344,194 1,020,072 
Oldsmobile .... 4,730 9,435 5,066 11,473 353,581 263,047 
Pontiac ..... caeiacav 4,814 3,642 5,988 13,090 413,937 313,849 
KAISER-FRAZER 1,191 3,795 1,084 2,734 129,303 88,867 
Fracer ............ eee a sieekiors 10,217 ieiake 
Kaiser .......... . L191 3,795 1,084 2,734 119,086 88,867 
CROSLEY .... 30 253 80 186 6,649 4,657 
HUDSON ....... ides 3,188 osedekenias wnanwe cae 88,023 
== 2,794 455 248 3,769 167,400 143,087 
PACKARD aes vewvalcaatia 1,852 eenaasogl 1,866 4,452 57,790 69,282 
STUDEBAKER. ........ . 8,880 4,573 4,380 10,132 240,013 208,067 
WILLYS-OVERLAND?+ 764 823 510 1,333 33,877 24,591 
Total Cars, U. S. .. 86,445 94,284 85,944 206,688 5,950,275 4,884,212 
+Includes station wagons and Jeepsters. *Revised. a > 


COMMERCIAL CARS 


(U, S. PRODUCTION ONLY) 














Week Week Jan. 1 Jan. 1 
Ended Same Ended Nov., to to 
Nov. 17, Week, Nov. 10, 1951 Nov. 18, Nov. 17, 
1951 1950 1951* to Date 1950* 1951 

CHEVROLET 6,332 3,563 6,071 14,664 458,534 392,811 
CROSLEY ............. ; 15 19 11 82 481 653 
DIAMOND T 130 91 143 327 5,437 6,92 
Sa 82 125 P e 82 4,318 3,941 
Se 3,822 3,631 3,809 9,033 106,431 152,225 
FEDERAL. ................... 60 22 a 79 1,590 2,313 
a 4,752 6,269 4,747 11,410 314,414 292,474 
se ’ - 2,442 2,337 2,090 5,565 97,813 114,828 
INTERNATIONAL ...... 2,215 3,172 2,665 4,880 87,297 142,932 
MACE ............... aainiieton ee 239 410 232 669 10,375 13,348 
ES eee 270 143 381 807 7,403 12,947 
STUDEBAKER. ............ 1,112 1,072 996 2,642 44,370 46,666 
oo eae rs 400 351 405. 997 12,910 14,408 
WILLYS-OVERLAND.. 2,167 1,157 2,152 5,124 41,351 86,186 
MISCELLANEOUS ...... 289 306 289 694 9,015 14,476 

Total Trucks, U. S..... 24,8327 22,668 23,991 57,005 1,201,739 1,297,128 

Total Cars, Trucks 

ee ae Fee 110,772 116,952 109,935 263,693 7,152,014 6,181,340 

Total Cars, Trucks 

| RE eae: 7,542 7,431 7,166 17,384 349,162 367,214 

Grand Total 


Cars and Trucks 


U. S. and Canada ...... 118,314 124,383 117,101 281,077 7,501,176 6,548,554 





*Kevised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, etc. 





Business Urged to Oppose 
Car Salesmen’s Unions 


EVANSTON, Ill.—The National 
Small Business Men’s Assn. called 
last week for a concerted fight by 
all business men against union ef- 
forts to organize auto salesmen. 
The association deplored the re- 





Chicago Dealers 
Form Group for 


Sunday Closing 


CHICAGO. —To induce automo- 
bile dealers here to keep their 
places of business closed on Sun- 
days, the Chicago Automobile 
Trade Assn. has formed a Sunday 
closing committee, it was an- 
nounced by Frank Yarnall, chair- 
man of the new committee. 

Prime purpose of the committee 
is to develop and administer an 
educational program among the 
public and dealers toward 100 per- 
cent closing in the area, Yarnall 
said. 

More than 90 percent of the deal- 
ers are presently observing such 
practice, according to James F. 
Goodwin, president of the Chicago 
Automobile Trade Assn. 

Goodwin estimated that about 40 
percent of the dealers had been 
closing on Sundays anyway within 
the last 10 years, and that other 
dealers have been putting on a 
drive to follow suit, after Gov. 
Stevenson vetoed a bill requiring 
Sunday closing. Some 364 dealers 
have signed the new agreement, 


Goodwin said. 





cent attempt by AFL Teamsters 
Local 713 to sign up salesmen in 
the Chicago area. 

“If salesmen can be unionized,” 
the group stated, “then manage- 
ment can also be unionized, and if 
this is accomplished, unionism has 
then broken its bounds and will 
eventually take over management.” 

The statement warned dealers 
about the importance of recog- 
nizing the role played by sales- 
men. The salesman “is of the 
very essence of management,” it 
was argued, because “the auto 
salesman is the dealer himself to 
the public.” 

Pointing out that auto salesmen 
are “extreme individualists,” the 
NSBMA said that the conformist 

approach of labor unions leaves no 
room for such business operators. 

“Automobile salesmen,” the asso- 
ciation went on, “have no more 
business putting on the straitjacket 
of trade unionism than have their 
employers. Thereafter neither could 
exercise the initiative and drive 
that is basically required in the op- 
eration of a successful automobile 
business. 

“Indeed, they should be in 
league with each other to pre- 

vent such an encroachment be- 
cause their interests, in the ulti- 
mate sense, are identical.” 

The NSBMA noted that car sales- 
men and teamsters “have very lit- 
tle, if anything, in common.” 

“We strongly suspect that this 
effort to organize them is an at- 
tempt on the part of the union to 
sneak in the back door in gaining a 
foothold in the management field,” 
the association said. 


°51 to Top 2nd Best Year This Week . . . 





Production Holding 


19). Lincoln is due to resume pro- 
duction later this month. 

Nash’s return to production was 
mainly responsible for the industry- 
wide upturn last week. The 2,794 
cars built by Nash more than off- 
set lower output schedules at Gen- 
eral Motors. Chrysler and Ford 
production he!d to the same levels 
that have been achieved in recent 
weeks. 

This week will find Studebaker 
starting a two-week inventory 
and model changeover program. 
So far in the current quarter, 
Studebaker has built about 29,700 
cars. The company will be back 
in production in time to build up 
to its allowable fourth-quarter 
quota of 48,400 cars. 

With Studebaker down the rest 
of the month, prospects for Novem- 
ber are for about 351,000 cars and 


vehicles. The total accounting could 
be higher if General Motors and 
Ford forego extended Thanksgiv- 
ing Day shutdowns. 

* * 


NoyvaseEn truck output will be 
the lowest for any month this 


101,000 trucks for a total of 452,000 | packard 


To Steady Pace 


(Continued from Page 1) 


year, but 1951 truck output appears 
certain to set a new record. Truck 
output this week will send this 
year’s total well over 1,300,000. The 
best previous year for truck pro- 
duction was in 1948 when makers 
built 1,364,957. 

Next year’s truck production 
outlook isn’t quite so bright. NPA 
has announced that truck produc- 
tion in the first quarter of 1952 

| will be limited to 240,000, with 
manufacturers permitted to build 


Auto Stocks 





Nov. Nov. 1951 

14 7 High Low 
Chrysler 68% 68 82% 65% 
Crosley 2% 2% 5% 2% 
| GI 50 493%, 54 46 
Hudson 12% 13 20% 12% 
| K-F 6% 5% 8% 4% 
| Nash 19 18% 22% 17% 

4% 4% 6% 4% 
| Stude. 31% 2% 35% 5% 
| Willys 9% 8% 12 1% 
pas a 
|Average 22.65 22.34 


Compiled from reports of trading on the 
N. Y. Curb and N. Y. Stock Exchange. 





| another 10,000 through conserv- 


ing materials and tightening ma- 
terial floats. 

NPA hasn’t decided on a trucl 
|quota for the second-quarter o 
1952, but industry people fear tha 
another cutback may be in the 
cards. 

Passenger car makers are jus 
las pessimistic about their second 
|quarter production prospects, ever 
though they can’t understand hov 
|NPA will justify a further cutback 
|in their schedules. 

* = 
| AUTO officials say a further cut 
| back certainly couldn’t be or 
| dered on the basis of steel supplies 
|throughout the country. 

“All I can see is over-produc- 
tion—and soon,” was the message 
recently given by Eugene G. 
Grace, head of Bethlehem Steel 
Corp., to his company’s stock- 
holders. Bethlehem is the nation’s 
second largest steel producer. 

For the first-quarter of 1952, the 
auto industry is supposed to get 
enough materials to build 1,006,000 
cars. Reportedly, NPA has aban- 
doned plans to issue material or- 
ders covering the production of 
930,000 cars, with makers supposed 
to dig into inventories or save ma- 
terials enough to build an addi- 
tional 76,000. 

NPA plans now, it is said, to is- 
sue CMP orders for enough mate- 
rial to build the total of 1,006,000 
cars. 





—BerNie THOMAS 





California. Low Rates: 


EIGHTEEN CENTS (18c) 





CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 


PER WORD for each insertion. Cash in advance. Position 
Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 
ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 
at regular rates, but if signed ‘Box No. ......, in care of Automotive News, Detroit 26, Mich."’ add One Dol- 
lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same day 
received. Display Ads: $9.80 per inch, per insertion. 

WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, 


MICH. 











Kindly Acknowledge 


‘ Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 


HELP WANTED 


HELP WANTED 





EXPERIENCED NEW CAR sales man- 
ager for large volume dealership. Above 
average salary and incentive plan, Pres- 
ent sales manager accepting another po- 
sition in this firm. Please send qualifi- 
cations, recommendations and _ photo. 
Write Bob Jackson, Jackson Chevrolet 
Co., Pueblo, Colo. Phone 1371. 


SALESMEN. Manufacturer of custom auto 
seat covers expanding territory. Highly 
successful with complete line for new car 
dealers. Good commission. Write for in- 
formation, giving qualifications, etc. 
Fabric Mfg. Co., Inc., Box 1259, New- 
ark, N. J. 











HELP WANTED 


EXPORT SALES REPRESENTATIVE. Ex- 
cellent opportunity with large automo- 
bile-truck manufacturer. Prefer well edu- 
cated, single man with domestic or ex- 
port wholesale automotive experience. 
Requires knowledge of Spanish. Perma- 
nent position, excellent starting remu- 
neration and fine possibilities for am- 
bitious young man. Write Box 5613, c/o 
Automotive News, Detroit 26, giving de- 
tails of experience and personal qualifi- 
cations, 


UPSTATE NEW YORK FORD dealer 
wants experienced service manager with 
sales ability to take complete charge of 
modern shop. Liberal salary and incen- 
tive bonus, paid vacation, insurance, 
steady work. Must have reference. Won- 
derful opportunity for right man. Box 
5614, c/o Automotive News, Detroit 26. 











DESIGN ENGINEER 
Graduate engineer with executive ability for 
automotive products firm. Experience with 
automotive mirrors and lighting, photometrics, 
metal stampings necessary. Must be willing to 
locate in Milwaukee. Opportunity to work to 
position of chief engineer with progressive 
organization. Write, stating education, expe- 
rience and salary desired. 
J. W. SPEAKER CORP. 
3059 N. Weil St. Milwaukee 12, Wisc. 


WANTED—Bookkeeper, experienced with 
Ford dealer, who wants to come to the 
health land of the sun. Earnhardt Ford 
Sales, Chandler, Ariz. 

SALESMEN, Manufacturer of custom auto 
seat covers expanding territory. Highly 
successful with complete line for new car 
dealers. Good commission. Write for in- 
formation, giving qualifications, etc. Box 
5581, c/o Automotive News, Detroit 26. 











SALESMAN (2), with car dealer follow- 
ing in New York State-New England 
States. One of the larger distributors of 
body hardware, parts and accessories. 
Salary, car expense, liberal commission. 
Experienced only. National Automotive 
Parts, Inc., 310 W. Cumberland S8t., 
Philadelphia 33, Pa. 


SERVICE 
MANAGER 


Fully experienced man required 
for large factory branch service 
station in metropolitan New 
York area. Must be capable of 
assuming full charge of volume 
operation. 

Attractive salary arrangement. 
All replies held in strict confi- 
dence. 

Give complete details of expe- 
rience in letter to 


Box 5626, 
c/o Automotive News 
Detroit 26 

















DRAFTSMAN 


With technical school training or equiva- 


lent experience in mechanical drawing 
wanted by world's largest builder of 
motor boats. Write, giving full details 


and qualifications. 
CHRIS-CRAFT CORPORATION 
ALGONAC, MICHIGAN 
Att: Personnel Manager 


WANTED—Experienced Ford mechanic. 
Must be able to do any kind of work. 
50% and all the work you can do, Earn- 
hardt Ford Sales, Chandler, Ariz. 











POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wented ads are accepted at half regular 
rates, namely: 9 cents per word for each 
Insertion. sh in advance. (Half-rate 
does not apply to display ads in this 
section.) 











LARGE FORD DEALERS ATTENTION. 
General manager of large Hull Dobbs 
dealership desires to make change to 
privately or multiple owned Ford dealer- 
ship with volume operation. My reasens 
for this change are just and understand- 
able. My references from present employ- 
er, district and region, are the best. My 
past performance results are among the 
highest in district and region. Will con- 
sider salary and percentage of profits 
basis only. Available in 30 days. All 
replies will be held in® strictest confi- 
dence. Box 5599, c/o Automotive News, 
Detroit 26. 


GENERAL MANAGER- SERVICE MAN- 
AGER. Presently employed Chrysler 
products. Desires permanent position with 
future. 200 car dealership or over. Thor- 
oughly experienced all phases dealership 
operation. Can produce results. Manage- 
ment minded. Very best references. Pre- 
fer western U. S., excluding coastal 





states. Would consider other location. 
Box 5615, c/o Automotive News, De- 
troit 26. 





OFFICE MANAGER-ACCOUNTANT, Ex- 
perienced in accounting, federal taxes, 
daily operating controls, financing, in- 
surance, service promotion and all other 
functions of sound business management. 
Now employed but size of deal limits 
opportunity. Age 35. Box 5616, c/o Auto- 
motive News, Detroit 26. 


GENERAL MANAGER, 35, fully experi- 
enced and qualified all phases dealership 
operation. Available on or after January 
lst. Prefer New York state operation, 
but would consider others. Family, de- 
pendable, best of references. Box 5629, 
c/o Automotive News, Detroit 26, 








WANTED—Parts man. Must be experi- 
enced in Ford parts department. Arizona 
Ford dealer. Write Box 5617, c/o Auto- 
motive News, Detroit 26. 


USED CAR MANAGER by southern met- 
ropolitan Chevrolet dealer, age tween 
30 and 40. Give name, details concerning 
education, past experience and name of 
all previous employers. Prefer southern 
man. Box 5628, c/o Automotive News, 
Detroit 26. 

SERVICE MANAGER for established Nash 
dealership in south Florida, Experience 
needed in all makes of cars. Good sal- 
ary and the finest working conditions. 
References required. Box 5611, c/o Auto- 











motive News, Detroit 26. 
PARTS MAN for Chrysler dealer. Expe- 
rienced. Navarro, Inc., Key West, Fila. 





SERVICE MANAGER, preferably with 
Ford experience. Established 20 years as 
Ford dealer, good customer relations. 
Opportunity unlimited for right man. 
Write or wire if interested, giving quali- 





fications. Box 5612, c/o Automotive 
News, Detroit 26. 


GENERAL MANAGER or SALES MAN- 
AGER,. Will produce profitable volume 
operation throughout your dealership 
Capable of developing and supervising 
sales and service forces. Experienced in 
all phases of dealer operation. Ford anid 
General Motors background, Buick Motor 
Division management school graduate 
Age 33, excellent health, well educated 
and no habits. Write Box 5630, c/o 
Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE 


DEALERSHIP, handling most popular in 
dependent line of cars, ideally situated 
in world’s largest market on west coas' 
Attractive modern 4-car showroom, 2 
large adjacent used car lots. Clean com- 
pact service department, convenient parts 








bar. Sales last 21 months nearly $2,500, - 
000, including 600 new cars. If you qua'- 
ify with factory, you can have choice cf 
terms. Imminence of new model make: 
this a particularly good buy at thi; 
time. Must have immediate action fcr 
reasons of health. For further informa 





tion, write Box 5633, c/o Automotive 
News, Detroit 26. 
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DEALERSHIPS AVAILABLE 


BUSINESS FOR SALE 


USED CARS FOR SALE 


l 


PARTS FOR SALE 


TRUCKS FOR SALE 





DEALERSHIP, now handling Buick; Mis- 
souri town—population 8,500. Well estab- 
lished, ultra modern building can be 
bought or leased. Completely —_—— 
shop and inventory. Price $30,000. 
opportunity for one qualified. é. L, Me- 
Hugh Co., Inc., Long Building, Kansas 
City, Mo. 





WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 
Consult a Specialist 
LEO J. KLEM 


#430 W. McNichols Rd. Detroit 21, Mich. 





200 CAR CONTRACT, handling Dodge- 
Plymouth. Ohio county seat town—8,000 
population, Good money maker. Box 5632, 


c/o Automotive News, Detroit 26. 


BIG THREE DEALERSHIP, southern 
Minnesota. 350 car contract, good leases, 





downtown location. Over one million 
gross to date this year. Approximately 
$100,000 includes used cars, cash in 


bank, accounts and all assets. Write Box 
5578, c/o Automotive News, Detroit 26. 





AUTO AGENCIES 


Large, medium and small "Big Three" fran- 
chises located throughout the United States. 


_ Write for brochure. 


NOW HANDLING DODGE-PLYMOUTH, 
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SMALL DEALERSHIP, 








DAVID JARET CO. 


Established Over 28 Years 
150 Montague “—. 2.5408 — 2, . YY. 
Lster 2- 





NOW HANDLING DODGE-PLYMOUTH in 
north Texas. Annual gross $225,000. 
Lease building and used car lot. De- 
tails to qualified requests. About $30,000 
to handle. Larger dealership in view. Box 
5622, c/o Automotive News, Detroit 26. 

NOW HANDLING DODGE-PLYMOUTH 
ears and trucks. Quarter million dollar 
volume first 8 months 1951. Established 
agency, good Pennsylvania location, Fire- 
proof building, 10,000 square feet; fully 
equipped service “department. Property, 
all equipment—$80,000. Inventory extra. 
Box 5623, c/o Automotive News, De- 
troit 26. 





300 cars, southern city. $50,000; now 
handling Buick, 120 cars, Florida, $26,- 
500. Others, Maslen, Bar Building, 
White Plains, | Se A 


Penn. Building, 
Box 5602, c/o Automotive’ 
troit 26. 


DEALERSHIP WANTED 


WANTED TO BUY. I intend to buy a 
G.M. dealership in immediate or near 
future. Approximately 150 to 300 car 
potential. Prefer Chevrolet or Chevrolet 
dual, but will certainly consider any 
other line or combination of G.M, fran- 
chise. Factory approval assured. Will 
guarantee satisfactory treatment of old 
customers and adhere to strict confidence 
during negotiations. Box 5567, c/o Auto- 
motive News, Detroit 26. 

ANY GENERAL MOTORS or Ford, L-M 
dealership in a north suburban New 
York city, Connecticut or Washington, 
D. C., areas. Can furnish factory ap- 
proval and finances. Confidence respect- 
ed. Box 5631, c/o Automotive News, De- 
troit 26. 


News, 











AUTOMOBILE DEALER WOULD 


LIKE TO BUY 

Wanted one-half interest from active partner 
or retiring dealer on a buy out plan. Inter- 
- ested only in Ford or GM approximately 
- 300 unit annually. Have received factory au- 
thorization. Release your corporate net worth 
_at the most favorable es tax level and 
with capital gain. Box 5607, c/o Automotive 
~ News, Detroit 26. 





-FORD DEALERSHIP WANTED on buy- 
out deal. Age 35 with dealer and factory 
representative experience. Have $10,000 
cash to pay down. Prefer medium size 
deal within 500 mile radius of Cincin- 
nati, Ohio. Character, experience and 
ability references. All replies kept confi- 
dential. Box 5618, c/o Automotive News, 
Detroit 26. 





"WANTED TO BUY G.M. dealership, 400 


car contract. Will buy or lease real 
estate useful to franchise. Cash avaii- 
able to consummate deal. Will adhere 
to strict confidence during negotiations. 
Box 5609, c/o Automotive News, De- 
troit 





FOR SALE 
Excellent garage business doing annual vol- 
ume of approximately $300,000. Have sales 
franchise for Buick automobiles, International 
trucks, tractors, farm equipment, refrigeration 
and McCulloch chain saws. Excellent op- 


| portunity. 
VILAS MOTOR and IMPLEMENT CO. 
Phone 125 Eagle River, Wisc. 








DEALER SERVICES 








INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup, part-time heip; 


confidential and unbiased. Certified ed reports. 
Also Special yo! service, e rienced 
since 1939. Free 





booklet on Parts Department operation sent 
on request. Call or write for service details 
Automotive inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3-6449 





INVENTORY SERVICE for all auto deal- 
ers—our crews consist 0 man in- 
ventory specialists for your kind of fi fran- 
chise. Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally ized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 
ice, 124 th Woodward, Birmingham, 
Michigan, or 4690 WN Detroit. 
Phone Midwest 4-5355. 


INVENTORY SERVICE 


Parts Accessories 
Large and Small Dealerships 
—wt petes price — and sum- 
marized within 24 hours. Ex plaved ‘and conf do 
all the a ” Aguuvate, unbia 
dential. Inventories ted by all 
ants and by the government. 
eo suventouy &2- Ine. 
183 Chicago, Illinois 
abies 5-8300 
224 E. 38th St., New York 16, N. Y. 
Murray Hill 2-0064 











Again We Are 


WHOLESALING 
OUR TRADEINS 


Your Buyer Is Welcome 


HARLEY BUICK, 
INC. 


3752 Cass Ave. 
Detroit |, Mich. 
TE 1-4807 














CARS — TRUCKS 
WHOLESALE 


New and Used Large Selections 
All Makes All Models 


New Location 
ROOSEVELT MOTORS, INC. 


2247 N. Cicero Ave., Chicago, Ill. 


Established 27 Years 
Wire or Phone National 2-2524 





CARS WANTED 


FORD DEALERS 


We will pay up to $150 over 








your invoice for new Ford cars. 
“‘We guarantee that these cars 
will not be re-sold above O.P.S. 
ceiling prices.” 
Call or Wire 
John Dekle, Sales Mgr. 


J. C. LEWIS MOTOR 
COMPANY, INC. 


Ford Dealer 


SAVANNAH, GEORGIA 








USED CARS FOR SALE 


—AUTO— 
AUCTION 


a \ a 











HORSEHEADS, NEW YORK 
EVERY FRIDAY 





bi 





1948 Plymouths 


4 Door Sedans 
Formerly Used as Taxi Cabs 


Good motors, clean bodies and interi- 
Painted and ready to go. 
Priced for Quick sale 


ors. 


—Also— 


1950 Ford 2 Doors 
v-8 
Formerly Police Cars 


DISNEY MOTOR SALES, 


13607 St. Clair Avenue 
Cleveland 10, Ohio 


Glenville 1-8600 


NC. 














ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 
Excellent Bodies - Good Motors - Heaters 
Upholstery Like New 
Buy Now at Low Prices 


1948 - 1949 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 
54TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 

Morris Freedman, Mgr. 


SARATOGA 7-2300 SHERW OD 7-1700 





DANVILLE, PENNA. 
EVERY WEDNESDAY 











ATTENTION CHICAGO DEALERS 


Have up to $500,000 to buy new car 
Sagency in Chicago. Must be one of the 


“Big 3." Strictly confidential. 
Box 5627 
c/o Automotive News 
Detroit 26 


You will always find real action at 
both these auctions. 


R. D. WEST, PROP. 
Jos. E. Johnson Tex Rickard 
Auctioneers 














G.M. or FORD DEALERSHIP in Texas. 
Buy all or part. 25 years experience. Re- 
plies confidential. W. H. Mahan, 2339 
Dunstan Road, Houston, Texas. 


WANTED TO BUY—Dealership, preferably 
in Ohio, Indiana or Kentucky. Must be 
one of ‘‘Big Three.’’ Confidential. Box 
5619, c/o Automotive News, Detroit 26. 








+ WANTED—Dealership, prefer Pontiac, mid- 


west area, 80 to 100 car deal. Have cash 
and can qualify. Box 5620, c/o Automo- 
tive News, Detroit 26. 





> WANTED TO BUY. Chrysler-Plymouth 


deal, 100 to 300 car franchise, in Flor- 
ida. Anywhere from Orlando south. All 
replies strictly confidential. Box 5621, 
c/o Automotive News, Detroit 26. 


BUSINESS OPPORTUNITIES 
FOR SALE—bus brokerage business. Do- 
mestic and export. Very profitable. Small 
investment. Box 5624, c/o Automotive 
News, Detroit 26. 
WRECKING YARD—East Texas’ best 
city. Good stock, equipment and lease— 
$6,500. Bill Yeager Auto Parts, 1124 
Gladewater Rd., Longview, Texas. 











KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation + 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
Art Grandi, Auctioneer 
915 N. tninols St. Phone Lincoin 5383 











AUTO AUCTION 


TIM ANSPACH 
"Midway", Sto 
Pe. ~ ah. y Road 
ALBANY, N.Y. 
(For Dealers Only) 
EVERY MONDAY .. . 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 














AUTOMOTIVE NEWS 
WANT ADS GET RESULTS 











PARTS FOR SALE 


GENUINE BUICK PARTS. One of the 
south’s largest inventories. Large stock 
of face plates, fenders, hoods and doors 
also pre-war stock of radiators. Same 
day service. Special attention given air 
express. Write, wire or call. Bluff City 
Buick Co., Memphis 3, Tenn. Day 
8-3458, night 2-9515. ° 


Oldsmobile 


Parts 
24-HOUR DELIVERY SERVICE 


* 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 


Gage & Drummy, Inc. 


21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 


JORDAN 4-6332 
| SAE eRe 




















BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 
Wholesalers: We are Quantity 

Shippers of All General Motors’ 

Parts - Same Day Service 

On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 





1950 HOLMES SPEED KING wrecker, like 
new. Mounted on 1950 Dodge dual wheel 
truck. Unit one year old and in perfect 
condition. All sorts of extra equipment. 
Truck has power brakes; spot lights; red 
flasher; turn indicators and just 6,000 


miles. $2,750 asked. Write Gautier Motor 
Sales, 4004 Ponce de Leon Blvd., Coral 
Gables, Fla. 





TRUCKS WANTED 

WANTED—Super heavy-duty wrecker, Big- 
ger the better. Send photo and best 
price. Box 5625, c/o Automotive News, 
Detroit 26. 

WRECKER WANTED: Used late model 
wrecker, complete. Five Point Motor Co., 
Quitman, Ga. 

SHOP EQUIPMENT WANTED 

PAINT SPRAY BOOTH wanted. Must be 














complete with exhaust fan and lights. 
Box 5606, c/o Automotive News, De- 
troit 26. 








FORD BODY PARTS 


OUR SPECIALTY. WE SHIP ANYWHERE. 


PHONE-WIRE-WRITE 
NORWOOD AUTO SALES CO. 
5050 Montgomery Rd. 
CINCINNATI 12, OHIO 
MElrose 4460 








Largest Olds parts wholesalers in the middie 


Flanders 0800 


Genuine Oldsmobile Parts 


west. Shipments made promptly. 


GREBE OLDS 
3400 S. Kingshighway 


St. Louis 9, Mo. 








14355 Livernois 


GENUINE BUICK PARTS 


Wholesale and Retail 
SHIPMENTS MADE PROMPTLY 
McGUIRE MOTOR CO. 


Detroit, Michig 
TExas 4-5111 - 





USED PARTS TABLES. Any quantity. 
Write to Rogers Chevrolet Co., Rantoul, 
Ill, State size and price. 


ANTIQUE CARS FOR SALE 
1917 CHEVROLET 8 touring. Driven only 
miles. Perfect condition, Driven this 
year. Best offer over $1,000. Also, 1913- 
14 Baby Grand Chevrolet Snow-mobile. 
Runners on front, 2—30x3% tired wheels 
on each side rear, mounted one ahead of 
other with removable track tread. Hand 











made panel body. Middlebury Motors, 
Inc., Middlebury, Vt. 

1917 DODGE HARDTOP convertible sedan. 
Clean, runs good, good tires. $325 or 
trade on old Cadillac. Jack Tallman, 
Decatur, IIl. 

MISCELLANEOUS 





WASH RACKS and garages. Reduced price 
on Kuick white wall tire cleaner. Bulk 
only—50 pound pails. Under 250 pounds 
—15 cents per pound. Over 250 pounds— 
13 cents per pound. Order now. Direct 
from factory or send for a free sample. 
Money back guarantee, Kuick Chemicals 
Co., 1762 Main St., Buffalo 9, N. Y. 


WE HAVE 119 sets Weed truck chains 
700x20 through 1100x20. Priced, dealers 
cost less 10%. Gene Baker Motor Co., 
Hazard, Ky. 


ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce S8t., 
Lynchburg, ” Virginia. 


WANTED TO BUY. Old automobile sales 
catalogs and radiator emblems. Write 
Joseph H. Ganz, 2304 Wrocklage Ave., 
Louisville 5, Ky. 














ACCESSORIES WANTED 








We Pay 





SPOT CASH 











for surplus 


CHRYSLER PARTS, ENGINES, 


& ACCESSORIES 


FOR Plymouth, Dodge, 
DeSoto & Chrysler Cars 


ACT QUICKLY!! 


DEXTER MOTORS 
PARTS DEPT. 


Ist Ave. & 98th St. N.Y.C.,N.Y 
SAcramento 2-7600 








AUTOMATIC BRAKING 
TOW BAR 

Complete with controlled steering 
Guide Cables and $61 45 
BRAKE HOOK-UP ......... ° 

Price includes Federal Excise Tax 

Meets all 1.C.C. requirements 
ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 


WE STOCK PARTS 
Protecto oman Carrying Bags 
ety Chains 


TOW BAR SALES CO. 


Exclusive Factory Distributors 


AN N MU 4-840! 
DE 2-0700 DO 3-8373 
40 South Clinton St., Chicago 6, Illinois 








EXCESS SHOP EQUIPMENT ? 


Why not sell that extra equipment now 
standing idle in your shop? 

An advertisement in this section 
answer! 


AUTOMOTIVE NEWS 


is the 














Maney Motor Co. Auto Auctions 
DEALERS ONLY 
Always a Buyer for Your Car 
Murfreesboro, Tenn. 
Every Thursday 

Phone 111 

11 A. M. 
Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, IN 


Knoxville, Tenn. 
Every Tuesday—Phone 
Lenoir City (Tenn.) 9143 


Huntsville, Ala. 
Every Friday 
Phone 3188-J 


Cc. 
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New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [] 
for which check is attached [_] or send bill [_] 











AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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Designed for YOU 
and your budget, too!...the 


1952 DE 


See it!...it’s on display now at 





your DeSoto-Plymouth dealer’s. 





Big high-compression engine! Big brakes! 


You never rode SO smoothly or : Long «wheelbase! Waterproof ignition! Safety- 


Rim ccheels!...and you drive without shifting! 





drove so easily. And you most : 


certainly never owned a car that 





gives you SO much in quality, yet 1 Leg and luggage room galore in every DeSoto 


model... chair-high seats, big windows, wider 
doors...room aplenty to stretch out and relax. 
. e * 
demands so little in upkeep! ae, ead tiles s senicbibcdeimaaiaias 
- % 








DESOTO-PLYMOUTH Dealers present GROUCHO MARX in “You Bet Your Life” every week on both RADIO and TELEVISION...NBC networks. 


